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PUBLISHERS  SEE 


New  High-Speed  Intertype 
SET  BETTER  THAN 

12  LINES  PER  MINUTE 


State  Publishzrs  Scan 
New  Printing  Methodsi 


Teletypesetter-operated  high-speed  line  com¬ 
posing  machines  were  demonstrated  to  New 
York  State  Publishers  Association  convention 
on  January  15  at  the  Rochester  Institute  of 
Technology.  The  new  Intertype  High-Speed 
line  composing  machine— equipped  with  the 
latest  Teletypesetter  operating  unit  — was 
clocked  at  an  average  speed  of  better  than  12 
lines  per  minute. 

Sound,  basic  engineering  principles  embodied 
in  these  Intertype^  machines  make  possible 
this  high-sp)eed  operation. 

Ask  your  Intertype  representative  to  arrange 
a  demonstration  at  our  nearest  district  office. 


r  Technology,  and  George  Eastman 
L  House,  to  have  a  look  at  modern  | 
I  developments  in  printing,  as  exempli- 
p  lied  in  those  institutions.  ' 

r  See  UcaaoaatratioiiB 

)y  At  RIT  they  taw  demonstratioas 
to  o(  tele^pesetters  at  work,  and  Uiey 
also  witnessed  operation  ot  the  big 


■Rochester  Democrat  and  Chronicle 
January  Iti,  I95ii 


1 .  Pedestal  base  with  low  center  of  gravity, 
giving  freedom  from  vibration. 

2.  High-Speed  models  in  one,  two,  three  or 
four  magazines. 

3.  Visilite^  magazines  for  really  fast  matrix 
travel.  These  magazines  also  allow  you  to 
check  your  matrices  at  a  glance. 


INTERTYPE 


For  High-Speed  Typesetting,  Look  to  Progressive 
INTERTYPE  CORPORATION,  BROOKLYN  2,  N.  Y.  •  CHICAG0 10,  ILL.  •  LOS  ANGELES  15,  CAL.  •  SAN  FRANCISC0 11.  CAL.  •  NEW  ORLEANS  10.  U.  •  BOSTON  10,  MASS. 


GAS  AND  ELECTRIC  CO.  EXPANSION 


// 

/  BALTIMORE  S  GIANT  POWER 
COMPANY  LOOKS  AHEAD! 


With  $26,000,000  still  to  spend  on  cur¬ 
rent  projects,  it  has  added  $39,000,000 
more  for  new  ones.  Three  major  gen¬ 
erating  plants  are  planned,  one  large 
enough  to  supply  a  city  of  275,000. 
Sub-station  expansion  includes  five  new 
ones,  enlarging  nine  old  ones.  Service 
to  new  areas  will  be  extended.  The 
total — a  tremendous  $65,000,000 — the 
utility’s  role  in  Baltimore’s  unpreco- 
dented  growth.  Also  reflecting  the 
area’s  hum  of  activity  are  record  car- 
loadings  and  bank  clearances,  new 
schools  and  a  great  new  airport. 

Supapars  circilalioa  is  grawiaf.  laa.  Tha 
last  laa  yaars  skaw  ■  gaia  af  17,147  Daily 
aa4  111,069  Saaday  (laiail  Tradiag  Xaaa). 
Yaar  aiassaga  ia  Ika  laapapars  eavars  all  al 
Balliaiara’s  grawiag  markal  .  .  .  caaiplalaly. 
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No  Press  Restrictions 
At  Corben  Reception 
To  THE  Editor:  There  seems 
to  have  been  a  great  deal  of  criti¬ 
cism  in  the  public  press  in  New 
York  concerning  the  arrangements 
for  the  reception  of  Captain  Kurt 
Carlsen.  That  criticism  seems  to 
have  slopped  over  on  the  Adver¬ 
tising  Club  of  New  York,  of  which 
I  happen  to  be  president. 

I  should  just  like  to  have  it 
made  clear  that  there  were  no  re¬ 
strictions  on  the  press  at  the  Ad¬ 
vertising  Club.  Of  course,  if  we 
were  to  set  up  press  tables  in  the 
dining  room,  we  should  have  no 
room  for  anything  but  the  press, 
since  there  seemed  to  be  thou¬ 
sands  and  thousands  of  reporters. 

As  a  matter  of  fact.  Captain 
Carlsen  and  I  posed  for  photog¬ 
raphers  for  20  minutes  so  that 
every  photographer  could  get  a 
shot. 

George  S.  McMillan, 
Vicepresident,  Bristol- 
Myers  Co.,  New 
York,  N.  Y. 


the  Toronto  Star,  by  far  the 
largest,  is  selling  for  3c  per  copy. 
The  Port  Hope  Guide,  circulation 
1,839  copies,  average  pages  4Vi 
daily,  also  sells  for  3c  per  copy. 
There  may  be  one  other  but  I 
believe  they  are  the  only  remain¬ 
ing  3c  daily  papers  in  this  coun¬ 
try. 

I  fully  realize  that  you  are  not 
responsible  for  the  views  expressed 
by  Mr.  Cowan  but  I  should  think 
Editor  &  Publisher,  before  edi¬ 
torializing  in  a  complimentary 
way,  would  at  least  have  the  facts 
of  the  circulation  rates  before 
them. 

H.  G.  Kimber, 

Assistant  Publisher, 
Globe  and  Mail, 
Toronto,  Canada. 


{Mr.  Cowan  is  entitled  to  use 
the  old  parental  advice:  "Do  as 
I  say,  not  as  I  do."  E  &P  is  en¬ 
titled  to  endorse  an  idea  without 
criticizing  a  man  for  not  practicing 
what  he  preaches.  Many  circula¬ 
tion  men  applauded  the  five<ent 
price  before  they  had  applied  it  to 
their  own  operations. — Ed.). 

Favors  Home  Delivery 
Below  Price  Per  Copy 
To  THE  Editor:  I  feel  that  I 
must  take  issue  whh  you  in  your 
editorial  endorsement  of  the  prin- 
{Continued  on  page  4) 


It’s  nice  to  pick  up  the  telephone  and  hear 
an  alert,  friendly  voice  come  over  the  wires. 

It  may  be  the  familiar  “Voice  with  a 
Smile”  of  the  telephone  operator.  Or  a 
friend  or  business  customer.  Or  a  stranger 
you’re  meeting  — and  judging  — for  the  first 
time  by  telephone. 

Any  time  is  a  good  time  for  telephone 
courtesy.  But  right  now,  when  the  rush  is 
on  and  minutes  are  scarce,  it  is  doubly 
appreciated. 

All  ’round  the  clock  it  saves  time  and 
tempers  and  helps  everybody  get  more  things 
done,  more  quickly. 


To  THE  Editor:  I  have  just  fin-  dinned  music.” 
ished  reading  your  editorial,  “Cir-  ■ 

culation  Sense,”  from  your  issue  History  reported  by  the  Nev 
of  Januaiy  19th.  There  is  plenty  York  Times:  “Back  in  1945  when 
of  logic  in  your  deduction  but  I  New  Yorkers  picked  blackberries 
believe  no  logic  in  Mr.  Cowan’s  along  what  is  now  Madison  Ave- 
statement  as  a  representative  of  nue  and  35th  Street,  and  deer  ca- 
the  Toronto  Star.  It  may  interest  vorted  on  the  rock  at  Bowling 
you  to  know  that  there  are  three  Green,”  etc. 
newspapers  published  in  Toronto  ■ 

listed  as  follows:  Story  about  a  minister  in  the 

The  Globe  and  Mail,  street  sale  Muncie  (Ind.)  Morning  Star:  “He 
5c,  home-delivered  30c  per  week,  also  did  graduate  work  at  Union 
The  Telegram,  street  sale  5c,  Cemetery,  New  York.” 
home-delivered  25c  per  week.  ■ 

The  Daily  Star,  street  sale  3c,  Life  in  “icebox”  areas  described 
home-delivered  18c  per  week.  by  the  New  Britain  (Conn.)  Wer- 
Logic  like  charity  might  first  be  aid:  “They  cut  woodpiles  as  hi^ 
appli^  at  home.  as  their  houses  and  fill  up  their 

I  am  sure  that  your  readers  panties  with  staple  groceries.” 
could  properly  evaluate  Mr.  ■ 

Cowan’s  contributions  to  the  dis-  Eulogy  offered  up  by  the  Pom- 
cussions  of  the  publishers’  panel  eroy  (O.)  Democrat:  “For  59 
held  in  Rochester  if  they  knew  years  he  practiced  medicine,  being 
that  of  the  approximate  90  daily  responsible  for  most  of  the  babte 
newspapers  published  in  Canada,  bom  in  this  community.” 


Tol.  85,  No.  6,  Febrnaj^  2,  1962.  Editor  &  Publisher,  The  Fourth  Estate,  h 
puulisn^  every  Saturday  with  au  additional  issue  in  January,  by  The  Editor  « 
Publisher  Co.,  Inc.,  1475  Broadway,  Times  Tower,  Times  Square,  New  York  1*' 
N.  Y.  Enter^  as  Second  Class  Matter  at  the  Post  Office  at  New  York,  N^- 
Annual  subscription  $5.00  in  U.  S.  A.,  $5.60  in  Canada;  $6  in  other  countriM- 
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Hard-to-get  news  is  Bob  Vermillion's  specialty. 

In  World  War  II  he  covered  the  Allied  armies'  campaigns  from 
Italy  through  France  and  into  Germany— making  two  parachute 
jumps  on  the  way. 

Then  he  reported  the  civil  war  in  Greece.  For  exclusive  stories  on 
guerrilla  activities,  he  jeeped  north  into  the  mountains,  was  for  a 
while  given  up  for  lost. 

A  year  and  a  half  ago  he  volunteered  to  switch  from  managing 
the  United  Press  bureau  in  Miami  to  go  to  the  Korean  front. 


Army  troups  when  they  took  it  the  second  time.  He  parachuted  — 
and  this  time  broke  a  leg— with  airborne  forces  dropped  north  of 
Pyongyang. 

His  writing  matches  his  ruggedness  and  daring.  His  terse,  step-by- 
step  logs  of  action,  his  quick  and  graphic  accounts  of  what  men  say 
and  do  during  the  flurry  of  combat  or  endless  waits,  his  glimpses 
of  heroism  and  grumbling  are  striking  dramas  of  reality. 

Vermillion's  enterprise  and  courage  in  getting  news  and  sure¬ 
handed  skill  in  reporting  it  establish  him  as  an  ace  corresponderrt 
for  United  Press  clients. 


Since  then  he  has  seen  so  much  action  at  such  close  range  that 
fellow  newsmen  call  him  "the  rifleman's  reporter." 

He  was  with  the  forces  trapped  on  Pohang  airfield  by  a  North 
Korean  encirclement.  He  dodged  through  the  streets  of  Seoul  with 
the  Marines  when  they  first  recaptured  the  city,  and  again  with  the 
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United  Press 

THE  WORLD’S  BEST  COVERAGE  OF  THE  WORLD’S  BIGGEST  NEWS 
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They  Do 

"Give  A  Hoot"  For  Easy 


Easy  Roberts  finally  got  rid  of  the 
noisy  pigeons  that  used  to  whoop  it 
up  under  his  eaves. 

He  must  have  tried  a  dozen  ways  to 
jcare  them  off.  But  no  matter  what 
he  did,  they  would  be  back  cooing  by 
his  window  the  next  morning. 

Then  Easy  thought  of  an  old  stuffed 
owl  he  had  in  his  attic.  He  propped  it 
on  the  roof  so’s  all  the  pigeons  could 
see  it.  They  left  .  .  .  and  three  hoot 
owls  have  taken  their  place.  Easy 
swears  the  hooting  is  even  worse  than 
the  cooing  of  the  pigeons. 

From  where  I  sit,  quite  often  a 
“bright  idea”  will  turn  out  to  be  “not 
so  bright”  after  all.  That’s  why  we 
should  never  be  too  cocksure  of  our 
ideas  and  opinions — but  always  try  to 
keep  an  open  mind.  I  believe  a  refresh¬ 
ing  glass  of  beer  is  the  best  thirst- 
quencher — you  may  believe  different¬ 
ly.  But  who’s  to  say  one’s  right  and 
the  other  wrong?  Let’s  just  practice 
tolerance.  It’ll  save  a  lot  of  hootin* 
and  hollerin’. 


Copyright,  1952,  United  States  Brewers  Foundation 


Our  headers  .Sui 


From  where  I  sit 
Joe  Marsh 


dple  that  the  charge  for  news¬ 
paper  home  delivery  service 
should  exceed  the  single  copy  sale 
price. 


(Continued  from  page  2) 

.  for  news-  iiiiiHiiiiiiinimiimiiiiiiiHiimiiiuiiiiiiiniiiimniMiiiwniiiiiiiiiiiiiiiiitN^  | 

jry  service  1  B©for©  £ 

;le  copy  sale  To  the  Editor:  On  page  54o(L 
the  issue  of  January  26,  under  the  I 


This  may  be  all  right  for  my  heading  “Query  and  Reply,”  it  b| 
large  city  friends  who  depend  stated  that  the  “Emily  and  MabeP  ; 
upon  street  and  newsstand  sales  cartoons  are  available  in  book ; 
for  the  major  portion  of  their  cir-  form  from  the  Philadelphia  Publki 
culation,  but  it  certainly  is  not  Enquirer. 

all  right  for  us  small  city  fellows  Unfortunately,  we  are  not  fj-j 
whose  main  efforts  are  devoted  to  miliar  with  that  publication,  buf 
building  up  permanent  home  de-  if  might  be  noted  that  the  kxwfc 
livery  business.  are  also  available  from  the 


I  am  afraid  such  a  policy  for  us  delphia  Inquirer. 


would  greatly  encourage  many  of  James  T.  Quirk, 
our  subscribers  to  discontinue  the  General  Promotion  Manage 
delivery  of  the  paper  to  their  Philadelphia  (Pa.)  Inquirer, 

home,  and  encourage  them  to  pa-  . . . . . . . . . 

tronize  a  convenient  neighborhood  ©f  the  management  of  the  Da} 
newsdealer.  This  might  prove  to  Dispatch,  which  intends  to  pursn 
be  especially  true  with  those  sub-  its  program  of  growth  and  expa: 


scribers  who  often  leave  the  small  sion. 


its  program  of  growth  and  expa: 


town  or  city  for  the  week-ends. 


Secondly,  there  was 


This  policy  might  be  all  right  for  embarrassing  “warning  to  ne«> 
areas  in  which  no  home  delivery  paper  representatives  that  ‘we  a: 
service  is  maintained.  In  the  case  going  to  get  some  of  that  autoinv' 
of  those  who  wish  to  build  up  tjve  linage,  or  we  may  find  tha 
permanent  home  delivery  sub-  the  reps  aren’t  worth  15<ro— th. 
scribers  it  is  my  belief  that  if  money  had  better  stay  in  the  till." 
there  is  to  be  a  difference  in  rate  what  I  actually  said  was  tha 
it  should  be  slightly  in  favor  of  the  great  bulk  of  the  nation: 
tliis  type  of  subscriber  rather  than  linage  of  a  small  daily  such  i 
the  other  way  around.  ours  was  made  up  of  automoti': 

There  is  nothing  like  a  guaran-  linage— linage  for  which  we  rl 


teed  six  or  seven-day  subscriber  truly  appreciative,  I  might  adc 


who  receives  the  paper  delivered 
to  his  home.  No  newsstand  sale 
is  guaranteed. 

I  must  take  my  stand  along 
with  Matt  Sullivan  and  other  great 
circulation  experts  who  maintain 
that  we  must  not  price  our  news- 


(Continued  on  page  31) 


^ Len,,, 


uuti  wc  uu.  news-  jq  yEARS  Ago— Reporters 

paper  out  of  the  reach  of  the  remaining  away  from  meetings  dF 
masses.  Mo^  of  us  have  plenty  Jeffersonville  (Ind.)  Cin : 

of  r^m  to  bring  our  mail  sub-  Council  until  a  Councilman  apok 


scnption  rates 


gizes  for  abusive  remarks  about  i| 


worrying  too  much  al^t  our  Member  of  the  press  corps. 


present  home  delivery  rates. 

C.  C.  Harris, 
Circulation  Manager, 
West  Virginia  News¬ 
paper  Publishing 
Co.,  Morgantown, 
W.  Va. 


From  Editor  &  Publishb 

.  30  Years  Ago — About  100  ft 
porters  leave  the  press  gallery  dj 
the  Washington  Arms  Limitatkif 
Conference  to  attend  services 
Lewis  W.  Strayer  and  Chauiw" 
E.  Brainerd,  victims  of  the  Knici  I 
erbocker  Theater  collapse. 

From  Editor  &  PublishQ 


Corr©ction  on  R©marks  erbocker  Theater  collapse. 

Mad©  by  Mr.  Tuttl©  From  Editor  &  PublishQ 

To  THE  Editor:  Inasmuch  as  . 

it  is  difficult  enough  for  a  com-  Years  Ago  —  A  group  f- 

parative  newcomer  to  the  news-  prominent  advertising  i^ * 
paper  publishing  business  to  ^eak  working  with  Washington  officiasf 
to  a  sizable  number  of  veteran  ^  establish  an  Advertising  tout . 
publishers  on  the  subject  of  what  »<>  deal  with  requests  for  volut 
we  can  do  to  cut  costs,  I  was  quite  and  paid  campaigns, 
pained  to  find  that  the  January  From  Editor  &  PublishQ 

19th  issue  of  your  worthy  pub-  yt  «  AA 

lication  misquotied  from  my  brief  H „  J  //fl( 

talk  before  the  recent  Rochester  *  *  •  • 

meeting  of  the  New  York  State  An  Egyptian  movie  star  helps  ^ 
Publishers  Association.  Ernie  Hill  of  the  Chicago  Dd'" 

In  the  first  place,  I  did  not  say  IVews  and  his  wife  to  escape 
that  “the  time  has  come  to  put  the  Cairo’s  historic  Shqjheard’s  Hold , 
brakes  on  and  consolidate  what  set  afire  by  mobs.  Other 
we  have!”  This  was  a  quote  read  from  the  famed  hostelry  inclu»j 
by  me  from  the  letter  of  a  fellow  A.  T.  Steele  of  the  New 
publisher.  Might  I  add  that,  while  Herald  Tribune  and  his  wife, 

I  have  high  regard  for  his  judg-  A.  C.  Sedgwick  of  the  New  fuf* 
ment,  those  are  not  the  sentiments  Times. 

EDITOR  &  PUBLISHER  for  February  2,  1*^1 


From  Editor  &  PublishQ 

...^nd  flo 

An  Egyptian  movie  star  helpd  ^ 
Ernie  Hill  of  the  Chicago  Ddi"' 


SOME  FACTS  ABOUT  THE  PROGRESSIVE 
CLARKSBURG  (W.  VA.)  NEWSPAPERS 


CECIL  B.  HIGHLAND 

President,  General  Manager 


CLARKSBURG  TELEGRAM 

CLARKSBURG  EXPONENT  week  days  except  Monday 

SUNDAY  EXPONENT  TELEGRAM 

— Sunday  edition 


All  published  by  the  Clarksburg  Publishing  Company 


and  Treasurer 

The  CLARKSBURG  TELEGRAM,  evening  daily,  was  started  in  1861. 

The  CLARKSBURG  EXPONENT,  morning  daily,  was  started  in  1910. 

Tlie  TELEGRAM  and  the  EXPONENT  merged  July  1,  1927,  forming  the  Clarks¬ 
burg  Publishing  Company,  which  publishes  the  morning  and  evening  dailies  and 
the  Sunday  issue. 

Our  Sunday  edition  includes  a  12-page  King  Features  comic  section. 

For  46  years  we  have  been,  and  still  are,  members  of  the  Associated  Press. 

Our  newsprint  is  supplied  by  International  Paper  Sales  Company  of  Montreal, 
Canada,  from  which  firm  we  have  purchased  our  supply  for  over  forty  years. 

We  circulate  in  Clarksburg  and  Greater  Northern  West  Virginia;  our  combined 
circulation  throughout  the  fourteen  counties  in  our  area  for  December  averaged 
40,385;  Sunday,  42,815. 

Our  newspapers  are  delivered  by  truck,  mail  and  tube  route  twice  a  day. 

The  Clarksburg  Publishing  Company  plant,  which  includes  a  job  shop,  is  one 
of  the  best  equipped  in  the  state,  with  excellent  lighting  and  heating. 


Member  Audit  Bureau  of  Circulations. 


National  Advertising  Representative: 

Story,  Brooks  &  Finley,  Inc. 

New  York — 230  Park  Ave. 

Philadelphia — 123  S.  Broad  St. 

Chicago — 360  N.  Michigan  Ave. 

Cleveland — 1900  Euclid  Ave. 

Boston — 477  Statler  Bldg. 

Atlanta — Suite  3,  72  lllh  St.,  N.  E. 

Los  Angeles — 610  S.  Broadway 
San  Francisco — 607  Market  St. 


MomliiT: 

American  Newspaper  Publishers  Association 
Cranston  Williams,  Gen.  Mgr. 

370  Lexington  Ave.,  N.  Y.  C. 

Geo.  N.  Dale,  Chairman, 

Special  Standing  Committee 

360  N.  Michigan  Ave.,  Chicago,  Ill. 

Southern  Newspaper  Publishers  Association 
Walter  C,  Johnson,  Sec’y.-Mgr. 

504  Dome  Building,  Chattanooga,  Tenn. 


I 


editor  &  PUBLISHER  lor  February  2,  1952 


S 


Th 

news] 

scrvk 

sched 

Feb. 

man 

and 

Beldi 

this 


indispensable  tool 


Newspapers  don’t  renew  their  subscriptions  to  The  New  York  Times  Index 
year  after  year  just  out  of  habit. 

They  find  it  indispensable  in  their  morgues. 

And  so  will  you.  For  this  extraordinary  book . . .  published  twice-monthly 
...  is  a  great  time  saver  for  editors,  writers  and  librarians. 

It  leads  them  straight  to  the  facts  about  recent  events  in  the  news. 

Each  issue  is  packed  with  over  20,000  news  references,  arranged 
alphabetically  according  to  subjects  and  names  of  individuals. 

The  important  events  are  summarized  ...and  these  summaries  often 
come  up  with  all  the  facts  you  need. 

It’s  your  guide  to  all  the  news  published  every  day  in  The  New  York  Times, 
and  most  of  the  news  of  national  and  world  affairs  that  appears  in 
your  own  newspaper  or  any  other  that  you  file.  For  each  reference  in  the 
Index  gives  you  the  original  publication  date  of  the  event,  enabling 
you  to  locate  the  full  story  in  a  hurry. 

And  it  costs  you  very  little  to  be  getting  The  New  York  Times  Index 
regularly.  Your  check  for  $35  pays  for  a  full  year  subscription  to  the 
twice-a-month  issues.  And  for  only  $50  a  year  you  can  get  the 
semi-monthly  issues  plus  a  copy  of  the  Cumulative  Annual  Volume. 

The  1951  edition,  now  in  preparation,  will  be  off  the  press  in  June. 

The  New  York  Times  Index  will  save  time  for  your  staff  out  of  all 
proportion  to  its  cost.  If  you’re  not  using  it  now,  we  suggest  you 
have  your  subscription  entered  right  away  so  your  file  will  start  with  the 
January  1-15, 1952  issue. 


2£9  West  iSrd  Street,  New  York  18,  New  York 
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Ad  Council  Unveils  New  Plan 
For  Newspaper  Participation 


64  Dcdlies  Pledge  Support 
Of  'Newspaper  Co-op  Plan' 

By  Robert  B.  McIntyre 


Letter  to  a  Blood  Donor 
ril  Never  Know... 


RED  CROSS 
WASHINGTON,  D.  C. 


The  first  plan  ever  devised  for  uted  space  for  many  Council  ads  l  got  mine  in  Korea— and  I’m  writing 
newspaper  participation  in  public  and  have  “generally  done  an  ex*  this  to  you  because  I’ll  never  know 

service  campaigns  on  a  regularly-  cellent  service  job,”  no  system  of  who  the  person  was  that  gave  blood 

scheduled  basis  will  go  into  effect  scheduling  regular  space  for  Coun-  to  save  my  life. 

Feb.  25,  Fairfax  M.  Cone,  chair-  cil  campaigns  has  ^en  developed  Wh^ver  you  are— thanks.  I  guep 

man  of  the  Advertising  Council,  as  it  has  been  with  other  media.  ^  Lifn  aavo 


UKUI  me  iisiiig  v^uuiieii,  os  ii  iiaa  ueeii  «im  umci  memrt.  ,  overv  American  who  save 

Md  president  Of  Foote  Cone  &  Up  to  now  newspapers  have  bl^.  Andlgue^thebestway  rfally 
Belding,  told  Editor  &  Publisher  been  running  Council  copy  rang-  to  thank  you  is  to  do  for  the  next  guy 
this  week.  ing  in  size  from  400  lines  to  full  what  you  did  for  me.  So  as  soon  as  I 

In  explaining  the  new  setup,  to  pages  but  seldom  on  a  set  day.  get  out  of  the  hospital  here  I’ll  stop 
be  known  as  the  Newspaper  Co-  Now,  however,  they  will  be  asked  by  and  give  some  blood  myself, 
operation  Plan  (NCP),  Mr.  Cone  to  pledge  themselves  to  running  Yours  sincerely, 

said  newspapers  will  be  asked  to  the  42-line  NCP  copy  on  a  defi-  Walter  Schramm  Pfc. 

contribute  prominent  space — ^pre-  nite  day  of  their  own  choosing.  ASN  80  800  344 

ferably  on  page  one — 26  times  The  NCP  will  match  in  impor-  Published  at  a  public  service  in  co-op- 
annually  on  a  specified  day  for  tance  similar  plans  already  sup-  eratioii  with  the  Adverlising  Council  by 
specially-designed  single  column,  ported  by  other  major  media. 

42-line  public  service  messages  on  Radio-TV  networks,  for  example,  . 

various  Council  campai^s.  He  give  the  Council  a  weekly  “time  All-lype  message, 

emphasized  that  the  new-size  mats  pool,”  thus  insuring  a  certain  num- 

will  not  replace  the  Council’s  regu-  ber  of  public  service  messages  on  out  door  and  transportation  media 


All-type  message. 


4,000  to  8,000  posters  and  100,- 
000  car  cards,  respectively. 

The  NCP  was  proposed  by  the 


Dailies’  Circulation 
Exceeds  54,000,000 


will  not  replace  the  Council  s  regu-  ber  or  public  service  messages  on  out  door  and  transportation  media 

lar  service  of  large  and  small-  a  certain  number  of  programs  in  have  been  kicking-in  monthly  with 

space  ads  which  may  or  may  not  sustaining  time.  4  OOO  to  8,000  posters  and  100,- 

bc  sponsored  by  advertisers  as  the  For  the  past  several  years,  mag-  000  car  cards,  respectively, 

newspaper  chooses.  azines  have  been  giving  the  Coun-  The  NCP  was  proposed  by  the 

The  NCP  messages,  available  in  cil  up  to  a  page  each  month  and  newspaper  directors  of  the  Coun- 
all-type  or  type-with-art  format, 

will  resemble  reader  notices  First  :l::^::<:.|^l;lnll!l!l:mnll'lll:ll:lllllll:llll:ll:^lllllllllllUlllllllllllllllllmllnullUlmllllllll^iml:lll'l^lll;ll.ll:'ll::n^'T'||l;:;ll:;':^'  .;:::i!;i:;'iiiiiii;iiinii!iii:ii!iiiiill 

one  will  feature  the  Korea  blood  1  *  1  * 

.ha.  .he  Dailies  Circulation 

NCP  has  already  won  the  support  j 

of  64  newspapers  whose  publishers  P-XCGGClS  LllJlJ  LIIJIJ 

were  given  a  preview  of  the  plan  Ay  ^ 

to  spotcheck  reaction.  Of  these,  _  .  ,  _  ,  ....... 

an  undisclosed  number  have  ..  a 

agreed  to  allocate  front  page  space  had  another  record-breaking  culation  of  32,795,413,  an  increase 

to  the  new  public  service  ads.  «  n  .u 

Others  will  feature  them  on  such  first  time.  In  the  morning  field  there  are 

key  pages  as  editorial,  page  one  ^  ^^nd  annual  edition  of  the  319  papers  a  net  loss  of  3  from 
of  the  second  section,  and  pages  *  Publisher  Interna-  Jan  1  1950  with  a  circulation  o 

two  and  three.  The  plan  thus  ^  ^  decrease  of 

amounts  to  giving  the  messages  ‘^e  presses  in  mid-February,  will  .2^  ,  ,  ,  , 

editorial  rather  than  advertising  there  are  1,773  daily  news-  There  was  a  net  loss  of  6  Sun- 

position,  as  many  papers  now  give  ^^^y  newspa^rs  bringing  the  tota 

to  Red  Cross  and  Community  Y".’  circulation  o 

Chest  drives  daily  net  paid  circulation  of  54,-  46,279,358.  This  was  a  decline  of 

With  this  nucleus  of  dailies  cs-  **  ^  increase  of  -65%. 

tablishcd,  the  Council  will  invite  one  daily  over  a  year  ago,  and  an  The  changes  in  totals  do  nol 
general  newspaper  participation  number  of  o^ies  sold  mean  there  were  three  morning 

through  a  committee  letter  to  be  188,866  or  .35%.  Circulation  papers  suspended  and  four  evening 
sent  out  next  week  over  the  signa-  figures  are  as  of  (^t.  3 1  the  latest  papers  started  during  the  year 
ture  of  Charles  G  Mortimer  Jr  available  from  Publisher  State-  Actually,  there  were  24  states  ir 
chairman  of  th«  Newsnaner’  Col  urents  and  the  Audit  Bureau  of  which  there  were  changes  in  the 
vSt  Ci^ulMiom.  newwr  .ouh  during  .h. 

president.  General  Foods  Corp.  evening  dailies  caused  by  papers  being  suspended 

This  letter  alone  with  detailine  representing  a  net  gam  of  four  pa-  started,  or  changing  from  mominj 
the  plan!  wHl  ^int  out  that  af.  P«rs  in  this  field  over  a  year  ago.  to  evening  publication. 

though  newspapers  have  contrib-  ■mMBiiiMMmmnninmMnNaMWMtMmninniraiimnnn'':'ii/;ni;ii::iiimtnmuimiinii!iiiiniii:iniiiiu!;'ii;ii:i:ii:i:ii:i::iiiiiri::'':»i;i!;inniii! 
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Total  daily  newspaper  circula¬ 
tions  had  another  record-breaking 
year  in  1951,  going  over  the  54,- 
000,000  mark  for  the  first  time. 

The  32nd  annual  edition  of  the 
Editor  &  Publisher  Interna¬ 
tional  Year  Book  to  be  off 
the  presses  in  mid-February,  will 
reveal  there  are  1,773  daily  news¬ 
papers  in  the  United  States  as  of 
Jan.  1,  1952,  with  a  combined 
daily  net  paid  circulation  of  54,- 
017,938.  This  is  an  increase  of 
one  daily  over  a  year  ago,  and  an 
increase  in  number  of  copies  sold 
of  188,866  or  .35%.  Circulation 
figures  are  as  of  Oct.  31,  the  latest 
available  from  Publisher  State¬ 
ments  and  the  Audit  Bureau  of 
Circulations. 

There  are  1,454  evening  dailies 
representing  a  net  gain  of  four  pa¬ 
pers  in  this  field  over  a  year  ago. 


They  have  a  combined  daily  cir¬ 
culation  of  32,795,413,  an  increase 
of  .71%, 

In  the  morning  field  there  are 
319  papers,  a  net  loss  of  3  from 
Jan.  1,  1950,  with  a  circulation  of 
21,222,525  daily,  a  decrease  of 
.2%. 

There  was  a  net  loss  of  6  Sun¬ 
day  newspapers  bringing  the  total 
to  543  with  total  circulation  of 
46,279,358.  This  was  a  decline  of 
.65%. 

The  changes  in  totals  do  not 
mean  there  were  three  morning 
papers  suspended  and  four  evening 
papers  started  during  the  year. 
Actually,  there  were  24  states  in 
which  there  were  changes  in  the 
newspaper  totals  during  the  year 
caused  by  papers  being  suspended, 
started,  or  changing  from  morning 
to  evening  publication. 


Millions  of  people  abroad  are 
still  hungry,  cold,  helpless. 
And  the  fastest,  most  personal 
way  to  aid  them  is  still 
through  CARE,  with  depots 
of  food  and  clothing  on  the 

spot-  iik  _ 


CARE  appeal. 

cil  in  the  belief  it  is  both  advan¬ 
tageous  to  the  Council  and  them¬ 
selves  and  that  it  is  relatively  easy 
for  most  newspapers  to  adopt. 
Members  of  this  group  are:  Har¬ 
old  S.  Barnes,  director.  Bureau  of 
Advertising,  ANPA;  W.  G.  Chand¬ 
ler,  president,  Scripps-Howard 
Supply  Co.;  Philip  L.  Graham, 
president  and  publisher,  the  Wash¬ 
ington  (D.  C.)  Post,  and  Buell 
W.  Hudson,  publisher,  the  Woon¬ 
socket  (R.  I.)  Call.  Edwin  S. 
Friendly,  vicepresident.  New  York 
Telegram  &  Sun,  and  John  C. 
Sterling,  chairman  of  the  board. 
United  Newspaper  Magazine 
Corp.,  are  directors-at-large  of  the 
Council. 

Actual  development  of  the  NCP 
was  handled  by  a  special  commit¬ 
tee  of  Council  directors  appointed 
by  Mr.  Cone.  Headed  by  Mr. 
Mortimer,  this  committee  includes: 
Louis  N.  Brockway,  Council  vice- 
chairman  and  executive  vicepresi¬ 
dent,  Young  &  Rubicam,  Inc.; 
Wesley  I.  Nunn,  chairman.  Coun¬ 
cil  promotion  committee  and  ad¬ 
vertising  manager.  Standard  Oil 
Co.  of  Indiana,  and  Messrs.  Cone 
and  Graham. 

Commenting  on  the  over-all 
NCP  this  week,  Mr.  Cone  told 
E&P: 

“I  am  delighted  to  welcome  the 
nation’s  newspapers  into  a  plan 
that  is  certain  to  gain  for  public 
service  advertising  some  of  the 
finest  and  most  influential  cover¬ 
age  it  has  ever  had. 

“Newspapers,  in  the  past,  have 
done  an  outstanding  job  of  spon¬ 
soring  and  selling  sponsorship  of 
Council  advertisenKnts  on  an  in¬ 
dividual  basis.  Now  they  have  the 
{Continued  on  page  46) 


Fowler  Sees 


Big  Investment 
In  Paper  Mills 


Montreal  —  A  new  capital  in¬ 
vestment  in  pulp  and  paper  fa¬ 
cilities  in  Canada  by  1955  may  ex¬ 
ceed  $600,000,000.  on  top  of  an 
investment  of  $560,000,000  be¬ 
tween  1946  and  1950. 

The  figures  were  given  this  week 
by  R.  M.  Fowler  at  the  annual 
meeting  of  the  Canadian  Pulp  and 
Paper  Association.  President  Fow¬ 
ler  said  the  1946-50  expenditure 
broke  down  as  follows:  $130,000,- 
000  for  construction;  $230,000,000 
for  machinery  and  equipment. 

“This  investment,”  he  said,  “oc¬ 
curred  in  an  industry  which  in 
1945  had  been  capitalized  at  about 
$750,000,000.” 

Mr.  Fowler  said  that  although 
the  prospect  for  the  next  four  or 
five  years  was  one  of  vigorous  and 
rapid  growth,  the  industry  should 
be  prepared  for  dips  and  fluctua¬ 
tions  in  demand.  He  cautioned 
that  it  is  unreasonable  to  count  on 
a  steady  rise  in  demand  or  to  hope 
that  new  capacity  will  always 
come  into  production  at  the  pre¬ 
cise  moment  when  it  will  be  fully 
taken  up.  But  he  envisioned  a 
long  range  trend  “that  is  un¬ 
doubtedly  upward.” 

Other  reports  pointed  out  the 
trend  toward  diversification  of 
products,  to  the  extent  that  the 
industry  is  no  longer  chiefly  one 
for  turning  out  newsprint.  Cur¬ 
rently,  56%  of  the  total  output  is 
newsprint,  whereas  it  was  61%  in 
1946.  Last  year,  the  output  of 
products  other  than  newsprint  in¬ 
creased  by  18%. 

The  industrv  had  a  freight  bill 
of  $200,000,000  in  1951. 


'Ike'  Is  Favorite 

Associated  Press  Bureaus  in 
48  states  are  compiling  a  score - 
sheet  oil  newspaper  endorse¬ 
ment  of  candidates  for  the 
Republican  presidential  nomina¬ 
tion.  The  first  tally  this  week 
showed:  For  Eisenhower,  53; 
for  Taft,  28. 


WASHINGTON 


IMC  Shapes 
Revised  Policy 
On  Newsprint 


36-Hr.  Week  in  Mills 

Two  Canadian  mills  —  Mersey 
Paper  Co.  in  Nova  Scotia  and 
Great  Lakes  Paper  Co.  in  Ontario 
—  have  granted  a  six-hour  day, 
36-hour  week  to  union  paper- 
makers. 


Washington — ^The  policy  of  the 
United  States  toward  supplying 
newsprint  to  friendly  democracies 
under  the  International  Materials 
Conference  plan  will  be  determ¬ 
ined  on  the  basis  of  data  due  to 
be  analyzed  this  month. 

Meanwhile,  IMC  ha.S  allocated 
6,150  metric  tons  of  print  paper 
fulfilling  requests  as  follows: 
Ecuador,  500  tons;  Germany,  2,- 
000  tons;  Israel,  400  tons;  Spain, 
750  tons;  Turkey,  500  tons;  Yugo¬ 
slavia.  2.000  tons. 

In  three  previous  allocations,  a 
total  of  27,500  metric  tons  of 
newsprint  were  allocated  to  15 
countries  which  established  special 
need  and  were  prepared  to  pay 
“going  rates”  for  the  paper. 

The  committee  issued  the  fol¬ 
lowing  policy  statement: 

“The  Committee  has  been  con¬ 
sidering  for  some  time  and  has 
agreed  upon  plans  for  a  broader 
newsprint  program  for  1952  which 
would  center  upon  encouraging 
trade  in  newsprint  through  normal 
commercial  transactions. 

“The  obiectives  of  the  broader 
program  now  contemplated  would 
be  to  recommend  again  strictly 
limited  emergency  assistance  to 
countries  in  special  need  and  con¬ 
currently,  by  special  measures,  to 
encourage  also  the  resumption  of 
newsprint  trade  between  producers 
and  foreign  publishers  through 
commercial  channels.  The  Com- 


Oatis  Case  Brought  Up  Officially  Again  in  UN 
The  Case  of  William  N.  Oatis  was  again  called  to  the  attention 
of  the  United  Nations  in  a  formal  United  States  government  presenta¬ 
tion  to  the  Social,  Humanitarian  and  Cultural  Committee  of  the  Gen¬ 
eral  Assembly  in  Paris  this  week.  But  Dr.  Channing  Tobias,  remind¬ 
ing  the  group  of  the  condemnatory  resolution  adopted  in  August  by 
the  Economic  and  Social  Council,  did  not  request  any  special  action 
by  the  Assembly.  His  report  detailed  the  “staged”  trial  of  the  Asso¬ 
ciated  Press  reporter  and  pointed  out  that  “more  and  more  voices  of 
protest”  are  heard  .  .  .  “My  countrymen  will  never  cease  to  protest 
the  use  of  William  Oatis  as  a  pawn  in  the  suppression  of  freedom  in 
Czechoslovakia.” 

(On  the  same  day,  by  coincidence,  a  Free  William  Oatis  Committee 
was  formed  during  a  panel  discussion  on  WPIX,  the  New  York  News 
television  station.  Among  the  charter  members  are  Mrs.  Robert  A. 
Vogeler,  Edward  O’Neil  of  the  News,  and  Harry  T.  Brundidge,  WPIX 
crime  panel  conductor.  Mrs.  Vogeler  offered  to  “compare  notes”  with 
Mrs.  Oatis  to  determine  if  the  latter  is  getting  the  same  story — “the 
State  Department  is  studying  the  matter” — and  whether  it  would  be 
wise,  as  in  the  Vogeler  Case,  to  turn  loose  a  barrage  of  publicity. 
Certainly,  Mrs.  Vogeler  suggested,  the  Press  would  rally  to  help  one 
of  its  own,  just  as  it  did  to  effect  the  release  of  her  husband.) 


Man  from  State  Department  Will  Teach  Ghost  Writing 

Ghost  writing  has  been  given  professional  academic  stand¬ 
ing  by  being  included  in  the  curricula  of  American  University 
here.  The  school  believes  it  is  the  first  formal  course  in  ghost 
writing  ever  offered  by  a  major  university.  J.  Douglas  Knox 
of  the  State  Department  will  teach  the  course. 


Communist  Bloc  in  Los  Angeles  Guild.  1937-41 
How  the  “Commies”  tried  to  get  control  of  an  American  Newspaper 
Cuild_  unit  in  Los  Angeles  was  related  to  the  House  un-American 
Activities  Committee  by  an  editor  who  said  he  was  one  of  17  commu¬ 
nist  members  of  the  Guild  there.  Charles  W.  Judson  said  he  was  city 
editor  of  the  Los  Angeles  Daily  News  when  he  joined  the  Communist 
Party  in  1937;  that  he  left  the  organization  four  years  later  when 
he  discovered  the  true  purpose — “a  total  captive  of  Russian  foreign 
policy.”  Despite  the  fact  that  he  identified  17  members  of  the  guild 
unit  he  belonged  to  as  Reds  he  didn’t  believe,  he  said,  very  many 
guildsmen  were  “Commies.”  Mr.  Judson,  known  as  “Peter  Steele”  in 
the  CP,  is  senior  associate  editor  of  Fortnight,  a  California  magazine, 
and  a  militant  anti-Red. 


1.500  Background  Conferences  Under  Webb  System 
Departure  of  Undersecretary  James  J.  Webb  from  the  State 
Department  marks  close  of  an  era  of  unprecedented  effort  to 
create  close  liaison  between  reporters  and  department  execu¬ 
tives,  but  it  is  expected  that  the  system  will  be  continued  by 
his  successor,  David  K.  E.  Bruce.  Mr.  Webb  made  it  a  major 
project  to  make  ranking  department  officers  accessible  to 
correspondents,  and  it  worked.  In  the  past  18  months,  the 
records  show,  1,500  individual  background  conferences  have 
been  arranged  for  reporters.  They’ve  even  included  talks  with 
Secretary  Dean  Acheson. 


Church  vs.  I.abor  on  Anti-Licpior  Advertising  Bill 
The  Hardy  Perennial  Bill  directed  against  liauor  copy  on  radio  or 


mittee  does  not,  however,  contem¬ 
plate  a  plan  involving  general  al¬ 
location  of  world  newsprint  sup¬ 
plies.  The  tonnage  likely  to  be¬ 
come  available  under  such  a  com¬ 
bined  program  would  be  limited. 
Thus  it  would  still  be  necessary 
for  all  countries  to  do  their  utmost 
to  secure  their  full  requirements 
through  usual  commercial  chan¬ 
nels  without  relying  upon  assis¬ 
tance  from  the  Committee. 

“The  Pulp-Paper  Committee  re¬ 
ported  also  that  Canada  has  re¬ 
served  the  right  to  consider  a 
price  policy,  for  the  present  and 
future  allocations,  which  would 
result  in  newsprint  prices  closer 
to  levels  prevailing  in  the  recipient 
countries.  This  policy  recognizes 
the  need  to  eliminate  claims  for 
assistance  which  in  some  cases 
may  be  based  solely  on  considera¬ 
tions  of  price  rather  than  supply.” 

8 


T  V  was  subiect  to  two  days  of  hearings  before  the  Senate  Interstate 
Commerce  Committee  this  week  with  little  change  in  the  personnel 
or  arguments  advanced  in  many  years  of  attempts  to  put  the  law  on 
the  books.  Church  organizations  favored  the  restriction,  labor  organi¬ 
zations  opposed.  Adjournment  was  taken  to  Feb.  6  when  the  opposi¬ 
tion  again  will  be  in  control  of  the  witness  stand.  The  bill  woudn’t 
affect  newspaper  advertising. 

Closed  Shop  Bill  in  Conunittee — ^No  Hearings  Set 

No  hearings  have  been  scheduled  on  the  Murray  Bill  (S  2503) 
which  would  permit  creation  of  a  closed  shop  in  the  printing  and  pub¬ 
lishing  busine-s,  the  Taft-Hartley  Act  and  recent  court  decisions  not¬ 
withstanding.  The  measure  is  sponsored  by  Senator  James  E.  Murray, 
Montana  Democrat,  and  it  has  been  referred  to  the  committee  he 
heads — Education  and  Labor. 

Correspondents  Reminded  of  Status  Under  Military  Code 
Discussing  the  code  of  military  justice.  Senator  Pat  McCarran, 
Nevada  Democrat,  advised  members  of  the  press  to  familiarize  them¬ 
selves  with  it  “so  they  will  know  what  they  may  be  up  against  if 
their  duties  take  them  afield  with  the  armed  forces.”  He  was  referring, 
he  said,  to  the  code  covering  war  correspondents.  Said  the  Senator: 
“He  (the  reporter)  cannot  be  admitted  to  bond  or  brought  before  a 
grand  jury  for  indictment,  nor  does  he  have  any  unrestricted  right  of 
appeal  on  conviction  to  the  Court  of  Military  Appeals.” 
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‘Father  Christmas’ 
Sends  PW  Camp  Fix 


Just  three  weeks  after  the  pic¬ 
ture  pool  had  been  abandoned  by 
unanimous  consent,  the  Associated 
Press  this  week  reaped  a  harvest 
of  unexpected  exclusive  photos 
from  Korea. 

The  fabulous  Frank  “Pappy” 
Noel  was  back  at  work,  inside  the 
Communist  prison  camps,  with  a 
camera  slipped  to  him  by  a  fellow 
AP  lensman.  Bob  Schutz,  via  a 
Red  reporter. 

In  five  days,  “Pappy”  got  out 
27  pictures  with  captions  which 
cleared  both  Commie  and  Ameri¬ 
can  censorship.  How  many  other 
shots  he  might  have  taken  of 
U.  S.  prisoners-of-war  in  North 
Korea  wasn’t  known,  but  Max 
Desfors,  handling  what  negatives 
came  through  by  air  from  Seoul 
to  Tokyo  for  transmission  to  the 
U.  S.,  said  each  one  was  “sharp 
and  crystal  clear.” 

The  Communist  censorship  was 
severe  in  some  cases.  The  de¬ 
veloped  negatives  were  cropped 
sharply  at  spots.  One  photo  was 
restricted  to  a  single  man. 

Pictures  of  Himself 
AP  moved  the  first  batch  by 
radio  and  local  newspapers  cleaned 
up  on  hometown  features  where 
local  boys  were  identified.  Frank 
even  included  some  pictures  show¬ 
ing  himself,  “rice  fat”  and  busy 
showing  his  siibiects  how  to  pose. 

A  large  assortment  of  pictures 
in  the  second  batch  that  came 
through  Wednesday  was  being  sent 
to  the  U.  S.  by  plane,  due  in 
Seattle  on  Thursday. 

It  was  14  months  ago  that  Noel, 
a  1942  Pulitzer  prize  winner,  was 
captured  with  a  small  group  of 


health  and  spirits. 

“Outside  of  needing  a  shave,  he 
looks  fine,”  said  Desfors.  when  he 
viewed  snapshots  of  Noel,  who  is 
52. 

What  happened  in  the  three 
weeks  since  Schutz  handed  over 
his  camera  has  to  be  pieced  to¬ 
gether  from  information  which 
leaked  through  to  correspondents 
at  Panmunjom. 

First  there  was  a  delay  because 
the  Chinese  photographer  who  had 
agreed  to  carry  the  camera  from 
Kaesong  to  Pyongyang  didn’t  get 
his  orders. 

Reds  Cooperate 

When  the  equipment  reached 
Pyoktong,  where  Noel  is  held  in 
Prison  Camp  No.  2,  the  Red  com¬ 
mander  was  most  cooperative, 
realizing  the  propaganda  value  of 
having  a  photographer  of  Frank’s 
caliber  take  pictures  which  would 
be  sent  to  the  United  States. 

“I  certainly  was  the  most  sur¬ 
prised  person  in  this  world,”  Noel 
said  in  a  letter  to  Tuckman. 

Noel  added  he  was  "v-ry  hanny 
to  get  my  hand  in  after  a  little 
more  than  a  year. 

“Got  a  late  start  and  have  only 
this  one  film  pack.  The  first  five 
were  made  in  the  hospital  where 
the  men  have  plenty  of  medical 
care  and  are  getting  in  good  shape. 
There  will  be  more  of  these  hos¬ 
pital  shots  when  I  get 
to  work.  Had  hoped  to  send  three 
or  four  packs  in  the  first  shipment, 
but  the  courier  leaves  early  in  the 
morning. 

“The  rest  of  the  pack  shows 
group  shots,  which  I  do  not  like 
to  make,  and  the  neeatives  to 


Frank  Noel, 
camp,  studies 


1  Commie  POW 
Japanese  camera. 


Bob  Schutz  and  the  camera  iie 
gave  up  so  “Pappy”  could  shoot. 


Marines  near  the  Changjin  reser-  come  will  show  small  groups 


voir. 

When  his  name  appeared  on  the 
list  of  POWS  which  the  Reds 
handed  over  Dec.  18  in  the  truce 
negotiations.  Bob  Schutz  and  AP 
Reporter  Bob  Tuckman,  an  old 
team-mate  of  Noel’s  in  the  Albany 
AP  bureau,  began  trying  to  per¬ 
suade  the  Communist  correspond¬ 
ents  to  take  a  camera  to  Noel. 

They  walked  up  and  down  the 
road  at  Panmuniom  with  Wilfred 
Burchett  of  Paris  Ce  Soir,  Alan 
Winnington  of  the  London  Daily 
Worker  and  Tu  Chi-Ping  of  the 
Peiping  Ta  Kung  Pao.  Finally,  on 
Ian.  2,  Burchett  told  Schutz  ar¬ 
rangements  had  been  made  with 
the  Red  authorities  to  deliver  pho¬ 
to  equipment  to  Noel. 

So  that  other  correspondents  at 
Panmunjom  would  not  know  what 
he  was  doing,  Schutz  handed  his 
camera  to  Chu  over  a  fence  in  the 
backyard  of  one  of  the  buildings 
m  the  conference  area.  That  was 
the  last  time  Schutz  saw  his  cam¬ 
era.  But  last  Saturday  he  flew  to 
Tokyo  with  Noel’s  first  pictures. 

The  Associated  Press  had  been 
assured  that  Noel  was  in  good 


doing  something,  chopping  wood, 
in  the  galley,  playing  cards  and 
other  feature  setups. 

‘Still  Pinching  MyselF 

“This  deal  certainly  is  a  good 
one  and  I  will  try  to  produce 
enough  good  copy  at  this  end  to 
warrant  the  work  you  people  have 
done  there.  There  is  a  world  of 
good  copy  here  and  tons  of  home 
towners. 

“If  I  can  get  enough  film  and 
bulbs  and  fresh  batteries.  I’ll  keep 
the  packs  going  in  your  direction. 

“I’m  still  pinching  myself. 

“The  very  best  to  you  and 
Schutz.  Would  write  more,  but  in 
a  hurry. 

“F.  N.” 

Correspondents  dubbed  it  “op¬ 
eration  Father  Christmas”  because 
of  “Pappy’s”  name  and  the  time 
it  was  cooked  up. 

One  courier  was  wounded  by  a 
strafing  plane,  according  to  Bur¬ 
chett,  and  when  the  first  batch  of 
pictures  was  taken,  delay  in  de¬ 
veloping  them  was  occasioned  by 
a  power  failure  that  an  American 
bomber  caused  by  hitting  an  elec¬ 
tric  plant. 


Weeklies  Get  Awards 
At  Boston  Meeting 

Boston — Six  New  England 
weekly  papers  received  awards 
here  last  week  during  the  third 
annual  meeting  of  the  New  Eng¬ 
land  Press  Association.  Forty  oth¬ 
ers  received  recognition  in  .six 
varied  fields. 

More  than  100  publishers  and 
editors  of  New  England  weeklies 
attended  the  meeting  at  Boston 
University. 

First  place  awards  were  given 
to  the  Milford  (Conn.)  Citizen, 
general  excellence;  Moulton  (Me.) 
Pioneer  Times,  editorial  page; 
Cranston  (R.  I.)  Herald,  photo; 
Rumford  Falls  (Me.)  Times,  news 
story;  Journal  Transcript,  Frank¬ 
lin,  N.  Y.,  best  editorial,  and  Bel¬ 
lows  Falls  (Vt.)  Times,  feature 
story. 

Gerald  E.  McLaughlin,  Spring- 
field  (Vt.)  Reporter,  was  re-elect¬ 
ed  president  of  the  Association. 


New  Service 
Departments 
In  Providence 

PxovroENCE,  R.  1.  —  Two  new 
service  departments — one  of  which 
will  handle  photography  and  art 
work  and  the  other  entertainment 
news — have  been  inaugurated  by 
the  Providence  Journal  Company. 
Staffs  of  the  new  departments  will 
service  all  three  papers  published 
by  the  company — the  Evening 
Bulletin,  the  Daily  Journal,  and 
the  Sunday  Journal. 

Garrett  D.  Byrnes,  formerly 
Sunday  editor,  has  been  named 
production  editor  for  the  three  pa¬ 
pers.  Under  him,  Carl  F.  Maier,  as 
chief  artist,  will  direct  a  consoli¬ 
dated  art  staff  and  Clinton  H. 
Cram  will  be  chief  photographer 
in  charge  of  a  photographic  pool. 
Formerly  art  work  and  photog¬ 
raphy  for  the  daily  papers  was 
handled  by  staffs  which  worked 
separately  from  the  Sunday  staffs. 

Bradford  F.  Swan,  theater  edi¬ 
tor,  has  been  named  head  of  a 
new  entertainment  and  arts  de¬ 
partment.  He  will  direct  all  per¬ 
sonnel  now  writing  about  movies, 
theater,  radio  and  TV,  books,  art, 
music  and  ballet.  Not  only  will 
this  staff  serve  the  entertainment 
and  arts  section  of  the  Sunday 
Journal,  But  any  news  in  these 
fields  to  be  eovered  for  the  daily 
papers  also  will  be  scheduled 
through  Mr.  Swan. 

John  W.  Hawkins,  for  many 
years  assistant  to  Mr.  Brynes,  has 
been  advanced  to  Sunday  editor. 
Robert  N.  Cool  will  move  from 
the  evening  bulletin  city  staff  to 
assist  Mr.  Hawkins  in  the  Sunday 
department. 

Consolidation  of  the  daily  and 
Sunday  staffs  in  the  art  and 
photography  departments  will  in¬ 
volve  an  extensive  construction 


Sam  Smith  Is  Named 
Independence  Editor 

Independence,  Mo.  —  T.  Hall 
Collinson,  business  manager  of 
the  Independence  Examiner,  has 
announced  the  appointment  of 
Sam  Smith  as  editor. 

Mr.  Smith,  39,  has  been  man¬ 
ager  of  the  United  Press  Kansas 
City  Bureau  for  seven  years.  He 
joined  the  U.  P.  in  1942  and  was 
formerly  with  the  old  Kansas  City 
Journal. 


program. 

Mr.  Byrnes  will  continue  as  edi¬ 
tor  of  the  Rhode  Islander,  Roto¬ 
gravure  Magazine  section  of  the 
Sunday  Journal. 

■ 

$L500,000  Added 
To  Boston  Payroll 

Boston — Wage  increase  for  all 
mechanical  employes  of  Boston’s 
newspapers  will  amount  to  ap¬ 
proximately  $1,500,000  a  year,  if 
all  11  unions  accept  the  publish¬ 
ers’  proposed  15c  an  hour  increase, 
according  to  a  spokesman  for  the 
publishers. 

Six  unions  have  accepted  the 
offer,  which  calls  for  no  changes 
in  any  other  phase  of  the  con¬ 
tracts.  They  are  the  photo-engrav¬ 
ers,  pressmen,  stereotypers,  news 
wagon  drivers,  machinists  and  gar¬ 
age  mechanics.  The  contracts  were 
negotiated  jointly  by  union  repre¬ 
sentatives  and  ^e  publishers. 

The  typographers,  mailers,  elec¬ 
tricians,  newsprint  handlers  and 
plate  boys  have  not  yet  accepted 
the  offer,  although  it  b  expected 
that  they  will  all  take  action  soon. 
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Post  Suspends 
Its  Long  Series 
About  Winchell 

The  New  York  Post  broke  off 
its  24-part  “Winchell  Story”  after 
Article  18  on  Sunday  when  it  was 
announced  that  Walter  Winchell 
was  suspending  his  newspaper  col¬ 
umn  and  radio  newscasts  to  take 
a  rest  on  doctors’  orders. 

“In  view  of  these  develop¬ 
ments,”  the  Post  said  on  Monday, 
“the  Post  is  postponing  publication 
of  the  last  six  installments.  They 
will  be  published  as  soon  as  he 
resumes  his  column.  We  believe 
in  the  old  journalistic  principle 
that  a  newspaper  should  not  argue 
with  a  man  while  he  isn’t  in  a 
position  to  answer  back.” 

No  Comment 

Mr.  Winchell  has  refrained 
from  comment  on  the  Post  series, 
which  began  Jan.  7.  An  effort  by 
Editor  &  Publisher  a  week  ago 
to  elicit  his  side  of  some  of  the 
case  was  unavailing. 

The  last  two  published  articles 
in  the  Post  series  dealt  with  Mr. 
Winchell’s  prolonged  stays  in 
Miami,  the  point  being  made  that 
he  is  “getting  bored.”  lives  a  se¬ 
cluded  life,  and  rarely  goes  out 
at  night  to  old  news  haunts. 

Each  installment  has  been  ac¬ 
companied  with  a  collection  of 
“WWrongos”  —  reportorial  mis¬ 
takes  made  by  the  Broadway  col¬ 
umnist  and  his  retractions  or 
apologies.  The  main  articles  have 
covered  the  personal  life  of  the 
“Bard  of  Broadway,”  his  rise  from 
vaudeville  hoofer  to  top-rating 
commentator;  his  valuable  assist¬ 
ance  to  people  in  the  entertain¬ 
ment  world;  his  scoops  growine 
out  of  contacts  in  the  underworld; 
his  “drop  dead”  list  and  its  effect 
on  some  people  in  the  entertain¬ 
ment  business;  the  Josephine 
Baker-Stork  Club  incident;  his  rec¬ 
ord  in  fighting  communism. 

Written  by  7  Staffers 

Byline  credits  were  given  to 
these  Post  staffers;  Alvin  Davis. 
William  Dufty,  Irving  Lieberman. 
Nancy  Seely,  Bennett  Schiff,  Wil¬ 
liam  V.  Shannon  and  Robert  G. 
Spivack. 

In  two  articles,  they  asserted 
Mr.  Winchell  relies  on  press 
agents  for  much  of  his  copy  and 
they  named  Ed  Weiner,  Irving 
Hoffman  and  Curt  Weinberg  as 
the  ones  with  the  best  “in”  cur¬ 
rently.  Also,  they  claimed,  many 
of  the  full-column  “schmaltz” 
pieces  are  turned  out  by  Herman 
Klurfeld,  whom  the  writers 
dubbed  his  “No.  1  Ghost.” 

This  “unheralded,  unsung  Bard 
of  Bayside,”  the  Post  said,  “re¬ 
ceives  $250  a  week  for  his  words 
and  his  anonymity  ...  He  often 
deals  directly  with  Rose  Bigman, 
Winchell’s  secretarial  Girl  Friday, 
rather  than  with  Winchell  him¬ 
self.” 

As  for  the  “Girl  Friday”  col¬ 
umns,  they  are  more  Winchell 


William  F.  Schmick,  right,  president  of  the  A.  S.  Abeil  Company. 
_ presents  a  $1.000  check  to  John  A.  Seippel. 

than  many  of  the  ghosted  essays 

which  bear  his  name,  the  Post  as-  XlOUl“  o 

After  the  series  had  run  a  week.  50- Year  Service 

the  Post’s  publisher,  Mrs.  Dorothy  —  ^  _i  j 

Schiff,  devoted  her  weekly  column  rleWOraea 

to  describing  some  of  her  meetings  ,  .  •  o  • 


News  Letters 
Via  Bus  Need 
No  Postage 

New  London.  Conn. — A  short¬ 
lived  flurry  of  postage  stamps  on 
town  correspondence  news  letters, 
never  in  the  hands  of  the  U.  S. 
mail,  this  week  brought  an  answer 
to  an  interesting  question:  “Since 
when  do  you  put  a  stamp  on  a 
newsletter,  sent  by  bus  to  the  state 
editor,  the  letter  containing  only 
news  matter  to  be  published?” 

Evidently  the  answer  is  “never," 
abhoueh  a  postal  inspector  sta¬ 
tioned  here  for  a  time  thought 
otherwise. 

Inspector’s  Order 

of  the  A.  S.  Abell  Company,  C.  Owen  Tedrow,  postal  in- 
o  John  A.  Seippel.  spector,  informed  the  Day  on  Jan. 

28  that  he  learned  letters  were 
being  sent  by  common  carrier  to 
o  without  postage.  This, 

be  said,  is  contrary  to  postal  law 
—  X  6ar  Odv  1C“  and  rules  which  deal  with  private 
D  ji.  „ ,  1  J  express  business,  etc.  Each  letter 

S  aOVTOiraOa  transmitted  in  this  fashion,  he  said, 

„  t  u  A  c  •  1  would  have  to  carry  the  correct 

Bai^timore  ■  Job’’  Seippel  postage,  and  the  stamps 


with  Mr.  Winchell  in  which  he  Baltimore  Jonn  a.  ^eippei  postage,  and  the  stamps 

voiced  admiration  for  William  honored  at  the  annual  Sun  jo  cancelled  by  the 

Randolph  Hearst,  Sr.,  but  aired  “a  Route  Owmers  As^iatitm,  Inc.,  driver  who  carried  them, 
plaintive  torrent  of  grievances  banquet  with  gifts  from  the  com-  officials  expressed  amaze- 

nirainct  hk  hnccpc  in  the  Hearst  Pany  and  fellow  workers  on  the  omciais  c^rcsscu  a 

against  his  ^sses  m  the  Hearst  ^  z  .  ,  .  .  ment,  conceded  that  if  they  were 

organization.”  ^  ^ "  the  na^r/  »*^'“bon  p^^bably 


organization.”  ««■■■■■»>=•»««<> 

To  humor  him,  she  said,  she  Jbe  pa^r^ 
tried  to  persuade  him  to  join  up  was  the  fi 

with  the  liberal  Post.  r^iye  a  50-yea 


He  was  the  first  route  owner  to  have  been  doing  it  for  40  ye^ 

receive  a  50-year  diamond  service  or  jfss-even  back  to 

^ei7  last  conversation  on  this  P'”  fbe  A.  S.  Abell  Com-  trolleys.  y 

Their  last  conversation  on  this  „„wishers  told  Mr.  Tedrow,  it  is  common 


subject.  Mrs.  Schiff  related,  was  a  k  practice  on  p^^s  all  ove  he 

year  a^  when  “WW  told  me  on  And  a  $1,000  check  from  the  Prachce  on  ^pa^rs  all  oyer  me 


ycai  ago  wi.c.  ««  lu.u  ...c  on  ^  leather  re-  country.  Mr.  Tedrow  cited  me 

othw'friTo  Srchalr.  a  Rome  •'>»« 


items  concemine  alleced  marital  check  was  presented  by  Wil-  ®ting  un^r  contract  to  the  . 

concerning  alleged  mamai  Schmick  comnanv  nresi-  send  business  messages  and  letters 

difficulties  between  the  Duke  and  ocnmick,  company  presi  retail  stores  foucht  this  ruling 

niichess  of  Windsor  ”  d^nt,  and  the  chair  by  A.  J.  Fritz,  to  retail  stores,  rougni  inis  ruimg 

Duchess  pt  Windsor.  association  nresident  on  stamps,  lost  and  had  to  pay 

A  meeting  was  arranged  and  as^^ianon  presiaem.  nostane 

Mrs.  Schiff  said  she  went  accom-  J”  'J? 

panied  by  a  publisher  who  buys  century,  Mr.  Seippel  saw  his  busi-  Action  After  Inquiry 

the  Winchell  column  and  an  im-  *I«^k '^^nd’  Through  the  efforts  of  Editor 

portant  radio  network  executive,  ora  to  the  modem  track  and  .  Publisher  it  was  learned  from 
d/.mandd.d  thnt  h,.  “cton  thp  auto  delivery  service  of  the  route  Va-..  _ _ _ _ _ 


on  stamps,  lost  and  had  to  pay 


She  demanded  that  he  “stop  the 


the  Post  Office  Department  in 


double  talk”  and  give  a  definite  ,  .  ..  .  Washington  that  rales  on  “private" 

answer  to  her  offer  to  switch  pa-  ^.Now  72,  he  has  turned  much  of  .-  f  ^  ^ppjy 

pers,  but  “he  took  this  good-na-  ^  to  “manuscripts  or  news  material 

turedly  and  quieted  down  but  any  presented  Publication”  and  the  in- 

gave  me  no  answer.  Abeii  cot^^y  Pre^n’c’i  ^p^j^r’s  ruling  seemingly  was  in- 

Several  people  begged  her  to  JP  some  170  members,  $-5  De-  envelope  contains 

kill  the  Winchell  articles,  Mrs.  ^511^  personal  correspondence  (not  for 

Schiff  said,  adding  that  since  night  that  traffic  stood  still,  _ ;♦  ;«  .„„:i  onri  fi«> 


L’Affaire  Baker”  her  sympathy  when  a  snowstorm 


correct.  If  the  envelope  contains 
personal  correspondence  (not  for 
publication),  it  is  mail  and  the 
carrier  must  show  post  office  can- 


- -  -y-.-i - j  earner  must  snow  post  uiiiee  *-au- 

for  the  columnist  is  a  thing  of  the  J^i^ntcd  Baltimore  traffic.  cellation  But  otherwise  buses  or 

_ast  Twenty-seven  route  owners  re-  ceiiation.  But  oinerwise,  ouses  oi 


ceived  service  pins. 


Reid  Fellow  Writes  _  ...  ...e  --  - . .  —  —  . 

Series  About  Mexico  News  Hoorn  Library  manuscript  for  publication  at  will, 

Phoenix— A  series  of  articles  on  For  Rochester  Staff  ^  &  P  was  advised. 

Mexico’s  role  in  international  af-  Rochester,  N.  Y. — A  library  Tennyson  Jefferson,  Ppsl^l  '  ‘ 
fairs  is  being  written  for  the  of  books  and  periodicals  of  spe-  spectorinchargcoftheNewbng- 
/I  rizo/ia  Repr/b/ic  by  Morgan  Mon-  cial  interest  to  newspapermen  has  land  district,  said  he  had  orderM 
roe.  been  set  up  in  the  news  room  of  ’’o  investigation  of  this  practice, 

Mr.  Monroe,  on  leave  of  ab-  the  Rochester  T/mes- Union.  It  was  doesn  t  know  of  any  other  applica 
sence  as  the  Republic’s  news  edi-  formed  from  publications  coming  im”®  ‘1’  by  inspectors,  an 
tor,  is  one  of  six  U.  S.  newspaper  to  the  newspaper,  together  with  thinks  ^  everybody  better  torge 
representatives  recently  awarded  contributions  from  staff  members  about  it. 

one-year  foreign  travel  fellowships  and  a  few  purchases.  Meanwhile  Day  correspondents 

by  the  Reid  Foundation.  He  went  Miss  Betty  Braun,  secretary  to  spent  the  evening  steaming  stamps 
to  Mexico  January  1.  His  tour  will  A.  Vernon  Croop,  managing  edi-  off  the  “newsletter”  envelopes  they 


trains  cannot  compete  with  the 
Post  Office  Department  for  carry¬ 
ing  the  mail;  they  can  carry  ne^ 
manuscript  for  publication  at  will, 
E  &  P  was  advised. 

Tennyson  Jefferson,  postal  in- 


also  include  Central  America. 


tor,  serves  as  librarian. 


had  on  hand. 
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CAMPAIGN  ROUNDUP 


Newspapers  Spark  Ford, 
Mercury  and  Lincoln 


BRAND  NAMES  DAY  will  be  observed  April  16  at  the  seventh 
annual  conference  of  the  Brand  Names  Foundation  at  the  Waldorf* 
Astoria  Hotel,  New  York.  The  plannine  committee  is  headed  by 
John  K.  Herbert,  NBC  vicepresident  in  charge  of  Radio  Network 
Sales.  Round  the  table,  left  to  right,  are  Jacob  A.  Evans,  NBC; 
James  M.  Toney,  RCA  Victor;  Harold  A.  Lebair,  New  York  Times; 
Charles  A.  Rheinstrom,  J.  WaHer  Ihompson;  Mr.  Herbert;  George 
W.  Fotis,  Remington  Rand;  Edward  A.  Gumpert,  National  Biscuit; 
Jack  Glasser,  Calvert  Distillers;  and  Nathan  Keats,  BNF. 


Newspapers  were  used  heavily 
this  week  to  spark  introduction  of 
Ford  Motor  Co.’s  1952  Mercury 
and  Ford  models. 

Introductory  copy  for  Mercury 
ran  in  1,893  papers  in  1,531  cities 
the  evening  of  Jan.  29  and  mom* 
ing  of  Jan.  30.  Insertions  varied 
in  size  up  to  full  pages;  carried 
the  Mercury  pitch  to  51,700,000 
readers. 

Following  up  this  opening  bar¬ 
rage  in  papers  and  other  media, 
will  be  full-color  spreads  and  pages 
in  national  magazines,  with  full- 
color  pages  in  Sunday  supplements 
being  planned  for  use  by  Mercury 
early  this  spring. 

Nationwide  announcements  of 
the  ’52  Ford  passenger  cars  and 
trucks  were  carried  Feb.  1  by  al¬ 
most  all  major  media.  The  cam¬ 
paign  is  divided  into  three  phases 
— pre-conditioning  ads  by  dealers 
and  Ford  on  passenger  cars,  the 
introduction  day  program  and 
post-introductory  and  follow-up 
ads  both  for  cars  and  trucks. 

Starting  a  week  in  advance  of 
Feb.  1  introduction.  Ford  dealers 
^nsored  pre-announcement  copy 
in  3,000  newspapers  in  some  2,500 
cities.  Announcements  over  1,128 
radio  and  30  TV  stations  were 
also  used. 

In  addition.  Ford  division  spon¬ 
sored  a  pre-conditioning  campaign 
ahead  of  introduction  in  514  ma¬ 
jor  Sunday  supplements  in  464 
cities. 

Introduction  day  advertising  for 
Ford  passenger  cars  included  a 
double-truck  insertion  in  54  news¬ 
papers  in  42  cities,  and  a  full-page 
ad  in  6,050  newspapers  in  5,400 
cities. 

A  newspaper  post  -  introductory 
and  follow-up  campaign  will  be 
carried  by  5,250  newspapers  in 
a|x)ut  5,000  cities,  and  by  55  spe¬ 
cial  publications  in  25  cities,  in¬ 
cluding  comic  sections  of  Sunday 
papers. 

Ford  dealers  throughout  the 
country  will  sponsor  follow-up  ads 
m  6,100  newspapers  in  5,360 
cities. 

Evening  papers  of  Tuesday,  Feb. 


day,  Feb.  6,  are  on  the  schedule 
for  announcement  advertisements 
of  the  Lincoln  Cosmopolitan  and 
Capri  models.  More  than  1,000 
newspapers  in  880  cities  are  on 
the  list. 

Westinghouse  to  Spend 
$3-Million  in  Co-op 

The  Westinghouse  Electric  Ap¬ 
pliance  Division  will  spend  $3,- 
000,000  for  cooperative  advertis¬ 
ing  out  of  a  total  record  budget 
of  $12,000,000,  according  to  J.  R. 
Clemens,  advertising  manager. 

He  added  that  the  appropriation 
would  be  matched  by  dealers  in 
pushing  the  sale  of  Westinghouse 
appliances  during  1952. 

200  Newspapers  to  Back 
Beam's  Magazine  Schedule 

Consistent  use  of  large-space  ads 
in  more  than  200  newspapers  will 
supplement  a  strong  campaign  (via 
Arthur  Meyerhoff  &  Co.,  Chicago) 
for  the  James  B.  Beam  Distilling 
Co.’s  Jim  Beam,  Bonded  Beam 
and  Beam’s  Pin  Bottle  Kentucky 
straight  bourbons. 

Robert  N.  Dorn,  advertising 
manager,  pointed  out  that  while 
national  magazines  will  spearhead 
the  drive,  newspaper  ads  ranging 
in  size  up  to  full  pages  in  color 
will  appear  on  an  average  of  once 
a  week  in  leading  newspapers  from 
coast  to  coast  “to  give  local  sell¬ 
ing  impact  to  Beam’s  national 
magaine  schedule.” 

Papers  in  100  Cities  Set 
To  Introduce  Toni  Product 

Newspapers  in  more  than  100 
cities  will  be  used  during  the  last 
week  in  March  to  introduce  Toni 
Company’s  new  “Priceless  Pink” 
waving  lotion,  R.  N.  W.  Harris, 
president,  revealed  this  week. 

The  new  product,  said  to  be  “the 
ultimate  in  the  hair-waving  held,” 
will  receive  the  bulk  of  a  planned 
$12,000,000  ad  budget  this  year. 

200,000-Line  Campaign 
Marks  Local  Beer  Push 
One  of  the  largest  advertising 


5  and  morning  papers  of  Wednes-  efforts  ever  put  behind  a  beer  in 
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a  single  market  has  been  launched 
by  the  Queen  City  Brewing  Co., 
Cumberland.  Md.,  for  its  Old  Ger¬ 
man  beer  in  its  home-city  news¬ 
papers,  the  Cumberland  News  and 
Times,  according  to  the  Bureau  of 
Advertising.  ANPA. 

Almost  200,000  lines  of  space, 
with  a  high-frequency  impact  of  at 
least  three  1,000-line  insertions 
(via  James  S.  Beattie  Advertising, 
Washington,  D.  C.)  a  week  will  be 
used  in  a  year. 

Queen  City  is  pushing  its  beer 
with  radio-TV  in  some  markets, 
but  is  employing  newspaper  sched¬ 
ules  in  six  key  markets  in  Vir¬ 
ginia,  West  Virginia  and  Pennsyl¬ 
vania,  with  schedules  ranging  from 
2.50  to  1,000  lines  weekly. 

Elgin  Watch  to  Spring 
2-Color  Ads  in  March 

For  the  second  consecutive  year 
Elgin  National  Watch  Co.,  Elgin, 
III.,  will  use  a  combination  of 
newspaper,  magazine  and  tele¬ 
vision  advertising  in  its  “Banner 
Buy”  promotion  of  jeweled  time¬ 
pieces. 

The  campaign,  starting  March  1 
and  lasting  through  Easter,  will  be 
highlighted  by  two-color  ads  in 
Life  and  Satevepost.  TV  spots  and 
two-color  newspaper  ads  will  be 
used  in  many  markets. 

Chrysler  in  3.000  Papers 

In  a  national  ad  (via  McCann- 
Erickson,  Inc.,  Detroit)  being  re¬ 
leased  Feb.  4  in  3,000  newspapers 
throughout  the  U.  S.,  the  Chrysler 
Division,  Chrysler  Corp.  will  point 
up  the  mechanical  flexibility  of  its 
revolutionary  FirePower  V-8  en¬ 
gine  which  will  permit  stepping  up 
of  horsepower  as  much  as  130 
for  a  total  of  310  h.p. 

Minute  Maid  Plans  Schedule 

Minute  Maid  Corp.,  New  York, 
will  use  newspapers  on  a  year- 
round  basis  for  local  sales  drives 
in  top  metropolitan  areas  as  well 
as  for  a  special  campaign  during 
the  summer  season.  Magazines 
and  radio-TV  are  also  scheduled. 


Groups  Endorse 
'United  Front! 

Chicago — Presidents  of  the  al¬ 
lied  organizations  asked  to  support 
the  new  “United  Front,”  voted  by 
Newspaper  Advertising  Executive 
As.sociation  members  here  last 
week,  have  notified  their  willing¬ 
ness  to  cooperate,  NAEA  President 
Herbert  G.  Wyman,  Pittsburgh 
(Pa.)  Post-Gazette,  told  Editor 
&  Publisher.  (E&P,  Jan.  26,  page 
7) 

Heads  of  the  American  Asso¬ 
ciation  of  Newspaper  Representa¬ 
tives,  National  Newspaper  Promo¬ 
tion  Association,  Asswiation  of 
Classified  Advertising  Managers 
and  the  Bureau  of  Advertising, 
have  accepted  Mr.  Wyman’s  invi¬ 
tation  to  an  informal  organization 
meeting  here  within  the  next  week 
or  two. 

Ad  Salesman  Wins 
Cleveland  Honor 

Cleveland — For  the  first  time 
in  the  13-year  history  of  the  Cleve¬ 
land  Newspaper  Guild’s  annual 
awards,  an  advertising  man  walked 
off  with  “Dean  of  the  Year”  hon¬ 
ors  this  week. 

The  tradition-breaking  winner  is 
James  W.  Blair,  63,  display  sales¬ 
man  for  the  Cleveland  Press.  He 
was  singled  out  for  the  coveted 
honor  by  a  committee  of  Nieman 
Fellows. 

Other  first-place  winners:  Spot 
news — Sam  Giamo  and  Forrest 
Allen,  Press;  running  story — Press 
staff;  public  service — A1  Ostrow, 
Press;  specialized  field — David 
Dietz,  Press;  feature — Edwin  T. 
Randall,  Plain  Dealer;  sportv— 
Hal  Lebovitz,  News;  women’s  page 
story — Elizabeth  Luft  and  Jim 
Herron  (artist).  Press;  photic— 
Perry  Cragg,  News;  art — Ralph 
Lane,  NEA;  headlines  —  Plain 
Dealer  Telegraph  copy  desk;  sp^ 
cial  award — Rogis  McAuley  and 
Harry  Parker,  News;  Robert  J. 
Drake  and  Leonard  Hammer* 
Plain  Dealer,  and  Theodore  Ao- 
drica.  Press. 
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Capper  Estate 
Value  Awaits 
Full  Inventory 


Doily  Fills  Need 
For  'Vox  Pop' 
In  Atomic  City 


r  Topeka,  Kan. — The  estate  of 

^  •  the  late  Sen.  Arthur  Capper,  filed 

m  probate  on  Jan.  22,  is 

-  -  1  estimated  at  about  one>and-a-quar- 

.  ;^-‘r  '  ter-million  dollars,  Henry  & 

\  Blake,  vicepresident  of  Capper 

V  Publications,  Inc.,  said. 

j|||||in  '  Mr.  Blake  was  appointed  ex* 

‘  ecutor  without  bond  by  Judge 

-■,•  Glenn  Shaw- 

nee  County  Probate  Court, 
probate  petition,  Mr. 

,  ',g|.  as  value  an 

inventory  had  been  made. 

James  A.  McClure,  the 
publisher’s  attorney,  said  three  ex- 

♦WELL,  THIS  TAKES  THE  CAKE!’ — That’s  what  the  men  said  w-hen  ^g^ts  in  radio,  newspaper,  and 
a  lady  who  Is  very  “fond”  of  the  Richmond  (Va.)  News  Leader  baked  magazine  property  will  make  an 
a  cake  for  the  editors  and  delivered  it  herself.  She  even  brought  the  appraisal  as  soon  as  possible, 
napkins,  plates  and  forks  which  City  Editor  John  Leard,  Editor  Jack  jmjgg  Cogswell  also  granted  30 
Kilpatrick,  State  Editor  Robert  E.  Dickson  and  Managing  Editor  inventory  made 

Charles  H.  Hamilton  are  putting  to  good  use.  Topeka  householders,  as 

“  I  ',  provided  by  law. 

ranging  from  eight  to  32_ pages  Linotype  Appoints  ■ 

Huie  for  New  York  50-Year  Limitation 

Jack  C.  Huie  has  ^en  named  pyj  qj^  Raleigh  Stock 

_«  \t  1  Raleigh,  N.C.  —  For  the  first 

time  since  the  News  and  Observer 
Publishing  Company  was  estab- 


Oak  Ridge,  Tenn.  —  The  Oak 
Ridger,  five-day-a-week  newspaper 
in  this  atomic  city,  began  its 

fourth  year  of 

suing  a  special 

'  edition  on  Mon- 

1949,  Oak  Rid^, 
t^ROp"^^  a  city  of  31,000 

'i  population,  had 

one 
indepen- 


y|  jf<  had  only 

id  J  W  M  dent  daily.  was 
printed  out  of 

in  b^r,,  n  7^i  7;=" 

^  a  cake  for  the  editors  and  deliver! 

When  the  Oak  Ridger  set  up  its  napkins,  plates  and  forks  which  C 
own  printing  plant  in  what  was  Kilpatrick,  State  Editor  Robert  1 
formerly  the  city’s  biggest  laundry  Charles  H.  Hamilton  a 

building,  readers  jumped  to  have  ■  ....  - 

their  say.  And  since  these  readers  ranging  from  eight  to  32  i  ^  . 
were  residents  of  a  completely  every  Monday  through  Friday, 
government-owned  and  govern-  The  first  sale  of  homes  and  land 
ment-operated  community,  they  for  residences  and  businesses  may 
had  a  lot  to  say.  come  this  year  and  self-govern- 

One  of  the  first  problems  en-  rnent  may  not  be  too  far  behind, 
countered  by  the  editors  of  the  During  the  past  year  six  churches 
Oak  Ridger  was  what  to  do  about  have  moved  into  the  city’s  first 
the  tremendous  number  of  “letters  permanent  church  buildings  and  a 
to  the  editor.”  They  hadn’t  ex-  new  three-million  dollar  1 
peered  such  response  so  quickly,  school  has  opened  for  classes. 

They  thought  it  would  be  months  Paper  in  the  Black 

before  readers  would  want  to  air  Although  the  Oak  Ridger  lost 
their  controversial  views  in  a  money  the  first  two  years,  it  has 
br^d  new  daily.  black  in  this  just- 

However,  after  three  years  of  completed  third  year, 
publication  the  editors  now  under-  j^ye  five-day  plan  for  publica- 
stand  better  this  initial  outburst  of  ^vell  into  the  Oak  Ridge 

Cl  izen  voice.  jjjg  gj^ce  most  workers  on 

Becoming  ‘Normal’  the  atomic  project  have  a  Satur- 


manager  of  Mergenthaler  Lino¬ 
type  Company’s  New  York  Agen¬ 
cy,  succeeding  E. 

D.  Betts.  Mr.  RH|||^RH|||R 
Huie  brings  ^HjjRHII^H 
high  the  position  some 
26  years’  experi- 
ence  in  the  gra- 
lost  fields, 

has  which  have 

been  with  the  ^^RRpr^H 
Linotype  Com-  ^R 

iiica-  p^y- 
jidge  As  a  Linotype 
rs  on  production  engi- 
latur-  North  Huie 

iday.  South  Carolina,  Mr.  Huie  was  _ _ 

t  M.  instrumental  in  solving  many  of  "jO  yMrs  or  untTf  the  death  of 
ation  mechanical  problems  which  jjjg  grandchild,  whichever 

ieliv-  i’®  overcome  in  the  inau-  occurs  first, 

now  guration  of  the  first  major  Tele-  All  of  the  stock  in  the  publish* 
typesetter  circuit  last  Spring.  jjjg  company  is  owned  now  by 

Jaded  Bom  in  Kentucky,  Mr,  Huie  Josephus  Daniels,  Jr.,  Dr,  Worth 
aging  has  worked  on  newspapers  in  B.  Daniels,  Jonathan  W.  Danieb 
Chester  (Pa.)  Times  and  New  editor,  (formerly  a  reporter  for  Berne,  Indiana,  and  Union  City,  and  Frank  A.  Daniels,  all  sons  of] 
Kensington  (Pa.)  Daily  Dispatch,  the  Chester  Times)  and  Helen  Tennessee.  In  1928,  he  went  with  the  late  Josephus  Daniels.  They 

and  Don  J.  McKay,  who  at  that  Knox,  city  editor,  both  of  whom  the  Jackson  (Tenn.)  Sun,  where  have  nine  children, 

time  was  advertising  manager  of  helped  publish  the  first  edition.  he  spent  10  years  as  a  Linotype  ■ 

the  Chester  Times.  Mr.  and  Mrs.  Despite  the  government  controls  machinist  and  operator.  He  joined  t  npQaulniers 

Hill  continue  as  the  Oak  Ridger’s  here,  the  news  staff  enjoys  com-  the  Linotype  Company  early  in  "UCien  i-^esuumiers 

owners  and  Mr.  McKay  has  been  plete  freedom  in  both  its  news  re-  1938.  Dies  at  AnSOnia 

in  Oak  Ridge  as  the  publisher  porting  and  editorial  opinion.  The  ■  Ansonia,  Conn,  —  Lucieo  L 

since  late  1948.  publishers  had  this  guarantee  be-  Mill 'for  Chile  Desaulniers,  76,  publisher  awi 

The  AEC  men  knew  that  an  fore  publication  began.  jj,g  Government  of  Chile  has  business  manager  of  the  Ansonu 

essential  part  of  their  hopes  that  .  tndustry  approved  a  newsprint  mill  project  Sentinel  since  1947,  died  Jan,  18- 

Oak  Ridge  would  eventually  be-  (other  than  the  government-oper-  ^  financed  by  United  States  He  was  associated  with  the  new*- 

come  a  “normal”  American  com-  ^ted  atomic  energy  plants)  will  investors.  The  plan  submitted  by  paper  since  1915. 

munity  was  the  establishment  of  a  operations  shortly.  Abbott  pacific  Industries  Development  Mr*  Desaulniers  was  a  director 

free  and  independent  newspaper.  Laboratories  of  North  Chicago,  Qj  annual  output  of  the  New  England  Newspaper 

Thus,  while  many  of  those  first  ,  will  open  a  packaging  facility  qqq  Advertising  Bureau,  a  member  « 

“betters  to  the  editor”  were  critical  radioactive  isotopes  prepared  ’  ^  New  England  Newspaper  Ad* 

of  AEC  operation  of  the  city,  the  ^y  Oak  Ridge  National  Lab-  vertising  Executives  Association 

AEC  planners  did  not  regret  their  oratory.  BGardsl@y  DlGS  and  of  the  New  England  Newspa* 

efforts.  And  they  still  don’t  regret  c«  "  j  Chicago — Harry  M.  Beardsley,  per  Publishers  Association, 

them  today,  even  though  letters  RSSUIII©  Saturday  59,  Chicago  Daily  News  editorial  He  had  a  life-long  inter«_t_t® 

and  the  Oak  Ridger’s  editorials  are  Colorado  Springs  —  The  Free  writer  and  reporter  for  32  years,  the  promotion  of  youth  activity 

from  time  to  time  at  loggerheads  Press,  of  which  E.  P.  Hoyt  is  pub-  died  Jan.  30  after  an  illness  of  and  for  some  20  years  was  m* 

with  official  policy.  Usher,  has  resumed  publication  of  several  months.  He  joined  the  strumental  in  furthering  semi-pt®* 

During  the  three  years  the  Oak  a  Saturday  edition,  which  was  sus-  Daily  News  in  1920  as  real  estate  fessional  baseball  in  Shelton, 

Ridger  has  published  editions  pended  several  months  ago,  editor.  where  he  managed  the  town  teaffl- 
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SOME  STATE  ISSUES,  AS  THE  EDITORIAL  CARTOONISTS  SEE  THEM 


WAITING  FOR  A  CANDIDATE 

Knox,  Nashville  (Tenn.)  Banner 


NEITHER  ONE  WILL  GIVE  UP 

Shadbume,  Springfield  (Mo.)  Leader  Sr  Press 


UNJUST  IMPRISONMENT 

Craig,  Brooklyn  (N.  Y.)  Eagle 


TTKT  T  1  T>  A  Springfield,  Ill.— State  Secre-  Northern  Ireland, 

UJN  into  JrCtCt  Edward  J.  Barrett,  who  is  70  years  service  i 

charged  with  the  responsibility  of  arena. 

Washington  —  The  American  licensing  automobiles,  is  writing  Now  in  his 
Coalition,  an  assembly  of  patriotic  a  weekly  column  on  auto  safety  86th  year,  and  a 
societies,  adopted  a  resolution  to  be  offered  to  200  Illinois  daily  native  of  the  Pri- 
here  last  week  in  support  of  the  and  weekly  newspapers,  matial  City  of 

Government’s  opposition  to  the  jhe  cost  of  the  column,  for  52  Armagh,  he  has 
United  Nations  draft  Convention  weeks,  will  be  about  $2,000,  his  the  ‘ 
on  Freedom  of  Information.  office  said.  It  will  be  put  out  in 

Both  the  Convention  and  the  ; _ 

draft  Covenant  on  Human  Rights  be  obligated  to 

j. - r.  - - -  _  .  . 

the  principles  of  freedom 


happiest  social  workers  were  kept  busy  an- 

memories  of  his  swering  calls  from  volunteers, 

mat  form  and  the  papers  will  not  long  association  Operations  remained  snafued 

....  Ij  use  the  name  of  with  the  Belfast  until  the  Tribune  published  an- 

iwmiit  intolerable  restrictions  on  Barrett,  who  is  a  candidate  for  re-  Telegraph  and  other  story  saying  a  home  for  the 

the  principle  of  freedom  of  election.  “The  constantly  increas-  its  associated  infant  had  been  found, 

speech  and  of  the  press,  the  Coali-  jng  death  toll  on  our  streets  and  newspapers,  Bel-  ■ 

don  declared.  Its  resolution  urged  highways  prompted  us  to  prepare  fast  Weekly  Tele-  Cassidy  Mowcr»rin* 

continued  vigilant  attention  to  all  this  series,”  he  said.  graph,  Ballymena  Weekly  Tele-  «  ,  f ^  ™ 

such  efforts  that  could  be  mis-used  -  graph.  Larne  Times,  Irish  Daily  Supply  Cut  by  Fire 

to  suppress  the  worldwide  news  Torine<Mtep  Paners  Telegraph,  and  the  phenomenally  Longview,  Wash.  —  Plans  for 

gathering  services.’  r»  j  ^  successful  Ireland’s  Saturday  resumption  of  newsprint  produc- 

In  ano^er  resolution,^  the  pa-  Vvlll  PrOCl  Voters  Night.  tion  are  not  now  being  considered 

triotic  societies  memorialized  Con-  Nashville,  Tenn. — The  Tennes-  For  50  years  he  has  been  ad-  by  Pacific  Paper  Board  Company, 
gress  to  submit  a  constitutional  see  Press  Association  has  begun  vertisement  manager  of  these  pub-  it  is  learned.  E.  E.  Flood,  presi- 
amendment  to  curb  the  exercise  of  a  “Get  Out  the  Vote”  campaign  lications  and  during  that  period  he  dent,  expresses  hope  that  the  plant, 
the  treaty  power.  for  this  Summer’s  elections.  A  reso-  has  subscribed  to  Editor  &  Pub-  swept  by  a  $2,000,000  fire  Jan.  II, 

Many  clauses  in  the  proposed  lution,  passed  unanimously  by  the  lisher,  the  perusal  of  which,  he  can  resume  production  by  install- 
intemational  treaties  would  cancel  editors  at  their  mid-Winter  conven-  said,  in  time  of  war,  and  in  the  ing  a  modern  high-speed  board 
out  legal  guarantees  of  the  Bill  of  tion  here  last  week,  urges  people  infrequent  times  of  peace,  has  machine,  but  this  would  not  enable 
Rights  if  ratified  by  Congress,  the  to  register  and  to  vote  in  the  Au-  been  most  helpful  to  him  in  his  newsprint  production. 

Coalition  asserted.  The  group  ap-  gust  primaries,  county  general  congenial,  happy  and  versatile  ca-  Pacific  Paper  Board  has  been  a 

pealed  to  every  citizen  to  join  it  elections,  and  a  state-wide  refe-  reer.  source  of  supplemental  newsprint 

in  “a  fighting  front  against  en-  rendum  on  calling  a  limited  Con-  ■  for  many  Coast  newspapers, 

croachments  upon  the  Bill  of  stitutional  Convention.  M  V  T*  C  • 

Rights  through  ratification  of  trea-  Loye  W,  Miller,  editor  of  the  lUllGS  DUpportS  Newsprint  production  at  the 

tics  or  any  other  Kheme  to  cir-  Knoxville  News-Sentinel  and  chair-  Fashion  IllstitutG  E.  B.  Eddy  Co.  mill  at  Hull,  Que., 

cumvent  the  Constitutional  rights  man  of  the  TPA  campaign,  said  *  ,v,nfr;hntion  nf  tin  non  was  delayed  for  about  48  hours 
of  American  citizens.”  the  drive  will  be  based  on  a  theme  development  of  Ae  ^^n.  8-9  due  to  a  fire  which  dam- 

roi  .  xj  II  J  of  urging  citizens  not  how  to  vote  aged  machmery. 

*roniOt©S  Holland  but  to  vote.  Technology  was  made  recently  .  „ 

W.  F.  Cornell,  president  of  In-  __  .  by  the  New  York  Times.  $95  in  HoustOn 

terchemical  Corporation,  Printing  GF  Nomos  td  bbGl  Publisher  Arthur  Hays  Sulz-  The  new  minimum  salary  for 

Ink  Division  (known  as  IPI),  has  Edwin  W.  Bbel,  formerly  sales  berger  said  the  Times  wanted  to  editorial  employes  in  the  six-year 
announced  the  appointment  of  O.  and  advertising  manager.  Post  continue  its  support  of  the  Insti-  bracket  on  the  Houston  (Tex.) 

C.  Holland  as  director  of  adver-  cereals  division,  has  been  named  tute,  now  on  a  collegiate  level.  Press  is  $95  under  a  Guild  con- 

lising  and  sales  promotion  to  sue-  director  of  advertising  for  Gen-  although  its  annual  fashion  show  tract  covering  editorial,  circula- 

ceed  the  late  George  Welp  with  eral  Foods  Corp.,  effective  March  is  being  discontinued.  Proceeds  tion,  business,  classified  advertia- 

Miom  he  served  as  assistant  for  1,  succeeding  Howard  Chapin,  from  the  shows  were  donated  to  ing,  and  fuel-power-&-light  depart- 
five  years.  now  head  of  sales  and  advertising,  the  Institute.  ments. 
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THE  ADVERTISING  SURVEY 


Parker  Pen  Writes  Saga 
Of  Success  with  Papers 

By  Robert  B.  McIntyre 

{First  of  Two  Articles)  $200,000,000  (retail)  writing  in- 

Announcement  last  week  by  strument  industry  with  W,  A. 


the  Parker  Pen  Company,  Janes¬ 
ville,  Wis.,  of  a  continuous  adver¬ 
tising  program  this  year,  including 
the  first  six  months,  usually  con¬ 
sidered  the  “dog  days”  of  pen  re¬ 
tailing  activity,  points  up  a  num¬ 
ber  of  significant  changes  in  ad¬ 
vertising  policy  that  have  taken 
place  at  Parker  in  recent  years. 

The  year  1949  marked  perhaps 
the  most  drastic  change  of  all. 
That’s  when  the  writing  instru¬ 
ment  and  lighter  (Flaminaire) 
manufacturer,  after  years  of  con¬ 
centrating  primarily  in  national 


Sheaffer  Pen  Co.  by  virtue  of  its 
$22-23,000,000  sales  volume,  has 
black  and  white  factory-paid  ads 
of  from  800  to  1,000  lines  (see 
cut)  running  in  some  400  news¬ 
papers  from  coast  to  coast.  In 
addition,  the  firm  has  expanded 
its  use  of  Sunday  supplements  for  plan. 


its  full-color  pages  to  include  the 
First  Three  Markets  Group,  Pa¬ 
rade  and  Metro  Group. 

$1 -Million  in  Space 
Parker  is  currently  operating  on 
a  space  budget  well  above  $1,- 
000,000  established  on  a  per- 


program  in  twenty  years  and  com¬ 
mitted  us  to  pay  half  the  tab  on 
space  and  time  for  dealer-advertis¬ 
ing  of  Parker  products  in  an 
amount  up  to  10%  of  a  dealer’s 
net  annual  purchases  of  our  pri¬ 
mary  merchandise.” 

Looking  back,  Mr.  Watrous  ad¬ 
mits  that  Parker’s  management 
was  as  wary  as  any  other  adver¬ 
tiser  of  problems  and  abuses  of 
co-op  programs.  However,  in  a 
nine-city  test  it  had  run  before 
it  plun^  into  co-op,  the  firm  dis¬ 
covered  that  nine  out  of  10  deal¬ 
ers  who  paid  their  own  way  to 
share  in  Parker’s  test-run  saw  to 
it  that  the  products  advertised 
were  also  displayed  and  plugged. 
Prior  to  instituting  our  co-op 
he  went  on,  “the  linage 


consumer  magazines,  first  dunked  centage  of  estimated  sales  (budget 
a  testing-toe  into  the  powerful  runs  $1,500,000  counting  market 
stream  of  newspaper  advertising  research,  sales  promotion  and 
to  check  on  the  strength  of  its  co-op  ad  production  costs). 


sales  flow. 

‘Sold  Ever  Since’ 

“We’ve  been  sold  on  newspapers 
ever  since,”  is  the  way  David  G. 
Watrous,  advertising  manager,  this 
week  summed  up  his  firm’s  two 
years’  experience  with  the  me¬ 
dium. 

He  means  it,  too.  Dailies  were 
used  on  a  broad  scale  that  year, 
for  the  first  time  in  Parker’s  his¬ 
tory,  Mr.  Watrous  recalls,  in  a 
test  of  a  back-to-school  campaign 
(via  J.  Walter  Thompson  Co., 
Chicago)  featuring  two  800-line 
black  and  white  ads  in  265  papers 


In  round  figures,  the  400-odd 
daily  newspapers  on  the  schedule 
get  $250,000,  or  25%,  of  this 
total  space  appropriation;  supple¬ 
ments  snag  $100,000  (10%). 

That’s  $350,000,  or  35%  of  its 
budget  in  newspaper  space  alone. 

The  remaining  $650,000  (65%) 
goes  to  national  magazines,  direct 
mail,  college  newspapers  and  deal¬ 
er  aids,  with  the  breakdown  look¬ 
ing  something  like  this:  magazines 
$250,000  (25%);  direct  mail, 

dealer  aids,  promotion  kits,  etc. 
$400,000  (40%). 

Parker  is  no  stranger  to  radio 


in  244  cities  around  which  co-op  or  television;  was  in  the  former 
advertising  was  tied  in.  By  No-  until  mid-1947,  spending  $1,000,- 
vember  Parker  had  added  another  000  for  talent  and  time  during  39 
800-line  ROP  ad  in  addition  to  weeks  of  sponsoring  Information 
full-page  Christmas  copy  running  Please  and  Ned  Calmer  newscasts, 
in  American  Weekly,  This  Week  While  a  product  shortage  was  one 


and  supplements  of  15  newspapers 
in  14  key  cities. 

Today,  Parker,  which  claims  it 
shares  the  No.  1  sales  spot  in  the 


reason  for  Parker  tuning  out  ra¬ 
dio,  the  company  also  decided  its 
products  must  be  seen  to  be  sold. 
Of  his  experience  with  radio,  Mr. 
Watrous  says:  “Nothing  happened 
saleswise,  either  when  we  started 
or  dropped  radio.” 

Flyer  in  TV 

With  the  decision  made  that 
Parker  pens  and  pencils  had  to  be 
seen,  that  meant  one  of  three 
courses  of  action:  1)  Parker  could 
go  into  TV;  2)  increase  magazine 
schedules;  or  3)  give  newspapers 
a  whirl.  TV  and  newspapers  won. 

Parker  first  used  TV  in  1949, 
both  to  test  the  medium  and  to 
pick-up  sales  savvy  about  it;  bowed 
out  in  1950  because  of  costs  and, 
says  Mr.  Watrous,  “won’t  jump  in¬ 
to  this  medium  with  both  feet  un¬ 
til  we  know  the  temperature  of 
the  water.”  TV’s  loss  proved 
newspapers’  gain. 

“In  November  of  1949,”  adman 
Watrous  told  Editor  &  Publisher, 
“we  expanded  a  co-op  ad  plan 
adopted  as  a  test  in  March  of  that 
year.  This  marked  our  first  co-op 


run  on  Parker  products  was 
greater  than  that  run  on  all  writ¬ 
ing  instrument  products  combined. 
By  December,  1949,  increases  in 
dealer  linage  were  so  great  that 
87.5%  of  all  such  linage  pushed 
Parker  products.”  Mr.  Watrous 
added  that  to  obtain  accurate  data 
on  before-and-after  adoption  of 
co-op,  the  company  had  taken  on 
the  Advertising  Checking  Bureau, 
Chicago,  service  for  several 
months  prior  to  the  start  of  the 
co-op  plan. 

Increased  Free  Mats 
Along  with  its  co-op  program, 
Parker  increased  the  number  of 
free  ad  mats  offered  in  a  special 
dealer  promotion  kit  prepared  for 
each  of  three  annual  gift  events 
that  figure  heaviest  in  writing  in¬ 
strument  sales  —  graduation  and 
other  spring  occasions,  back-to- 
school,  and  Christmas. 

Because  Parker’s  goal  of  making 
its  product  “the  world’s  most 
wanted  pen,”  never  differs,  its  ad¬ 
vertising,  at  least  until  it  went 
into  newspapers  two  years  ago, 
seldom  changed  in  art,  copy  or 
media.  It  began  advertising  in 
magazines  in  the  1890’s  and,  with 
few  exceptions,  Parker  has  run  a 
page  in  at  least  one  major  mag¬ 
azine  every  month  since. 

Use  of  Papers  Grows 
Some  idea  of  just  how  fast 
Parker  has  taken  to  newspapers 


can  be  seen  from  its  steadily  in¬ 
creasing  use  of  the  medium  during 
1951  alone. 

Large-space  ads  were  used  in 
324  Sunday  and  daily  newspapen 
for  1 1  weeks  of  concentrated  ad¬ 
vertising  pegged  for  the  May-June 
gift-buying  cycle  (E  &  P,  April  14, 
page  11).  Parker  spent  around 
$351,000  for  all  m^ia  in  that 
drive;  reported  that  more  than 
8,000  of  its  25,000  dealers,  whom 
it  serves  direct,  tied  in  locally  . 
with  the  campaign  via  free  mats 
adapted  from  national  copy. 

In  the  fall  of  last  year  the  pen 
manufacturer  laid  out  $300,000 
on  a  newspaper  and  magazine 
campaign,  the  budget  representing 
a  40%  increase  over  1950’s  fall 
appropriation  (E  &  P,  Aug.  11, 
page  9).  This  fall  push  ran  in 
more  than  400  dailies,  many  of 
which  carried  copy  printed  in  ROP 
green  and  brown  because  “Parker 
feels  these  two  colors  can  be  han¬ 
dled  best  by  dailies.”  Some  201 
newspapers  on  the  list  ran  the 
copy  in  an  extra  color. 

Generally,  however,  Parker’s 
use  of  ROP  color  consists  of  one 
color  and  black,  largely,  explains 
Mr.  Watrous,  “to  put  zest  into  our 
salesmen’s  efforts  and  to  secure 
dealer  tie-ins  and  support.”  The 
strategy  being,  he  adds,  to  give  » 
seasonal  selling  effort  that  has  be¬ 
come  routine  a  shot  in  the  arm. 

This  past  holiday  season,  Parker 
broke  the  most  extensive  Christ¬ 
mas  campaign  in  its  62  yean 
(E&P,  Oct.  27,  page  18);  spent 
more  than  $400,000  for  23  color 
insertions  in  national  magazines 
and  Sunday  supplements. 

The  company  and  some  9,000 
dealers  backed  the  drive  locally 
with  coordinated  gift  ads  in  410 
newspapers  in  major  markets. 
According  to  Mr.  Watrous,  Parker 
ran  two  fontain  pen  campaigns 
concurrently  this  past  Christmas 
.  season.  One  featui^  a  “merchan¬ 
dise  group”  of  ads,  while  the 
!  other,  institutional  in  character 
’  was  called  the  “masterpiece  series. 
In  addition  to  its  drive  for  writ- 
•Hot  FooP  in  Supplements.  {Continued  on  page  16) 
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In  Philadelphia  nearly  everybody  reads  The  Bulletin 


Evening  and  Sunday 


New  York.  285  Midiion  Areoae 
Detroit  •  Atlanta  •  Loa  Anieica 


AovERrisiNG  Offices:  Pkiladeipkia,  Filbert  and  Juniper  Streets 
National  AdTCrtiaind  Repreaentativea:  Sawyer-Fertuson-WoJker  Company  •  Chicago 


San  Franciaco 
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“In  July  of  last  year,”  he  went 
on,  “Parker  salesmen  were  given 
a  preview  of  our  fall  campaiga 
Each  man  received  a  list  of  the 
scheduled  newspapers  in  his  terri¬ 
tory,  along  with  insertion  orders 
which  became  valid  with  his  sig¬ 
nature. 

“Each  paper  was  alerted  by  the 
media  department  of  J.  Walter 
Thompson  Co.,  after  which  inser¬ 
tion  orders  were  placed  directly  by 
our  salesmen  who  worked  closely 
with  the  newspaper  and  dealers  in 
his  territory.  In  each  case,  the 
salesman  selected  the  insertion 
date.” 

While  Mr.  Watrous  admits  to 
handling  the  original  development 
of  the  newspaper  campaign  during 
the  back-to-school  period  of  ’49, 
be  generously  credits  assistant  ad- 
manager  George  A.  Eddy,  with 
handling  all  subsequent  promo¬ 
tions. 

Merchandising  Wanted 
ring  our  two  high-point  pe-  Turning  to  the  subject  of  mer- 
<18.  chandising,  Mr.  Watrous  reported 

“We  believe  that  is  because  the  that  newspapers  “are  generally  co- 
ective  life-span  of  a  newspaper  operative  in  helping  us  with  local- 
lasts  about  one  week,  compared  level  merchandising.  But,”  he 
the  longer  life-span  of,  say,  a  noted,  “such  merchandising  is  of 
igazine  insertion.  A  week  after  questionable  value.  By  that  I 
e  of  our  newspaper  ads  has  run,  mean  that  on  one  day  the  retailer 
:’re  not  likely  to  get  any  ac-  receives  a  mailing  from  his  paper 
in.”  in  behalf  of,  say,  Parker  Pen; 

next  day  comes  one  for  some 


Parker  Pen  Saga 

continued  from  page  14 


IT  HAS  BEEN  40  YEARS  since  Frederick  B.  Ryan  and  the  late  Wilbur 
Ruthrauff  opened  their  one-room  agency  doors.  Now,  at  40th  birthday 
party,  the  first  employe,  Miriam  Raines,  listens  as  two  generations  of 
admen — Barry  Ryan  and  F.  B.  Ryan — reminisce  on  agency’s  growth 
into  a  giant  with  13  branch  offices. 


id  special  store  promotions.  Mr.  Watrous  further  pointed  out 

Pinpointing  why  Parker  will  not  that  because  the  May-June  period  oil’s*"  advertiser’s  campaign.  But 
Ivertise  in  dailies  during  the  ’52  is  rnade  up  of  weddings,  anniver-  .BC*  ***  wrong,  we  greatly 

_ _ _ _ _  saries,  graduations.  Mother’s  and  appreciate  the  help  we  do  get.” 

Father’s  Days,  plus  birthdays,  Mr.  Watrous  listed  several  mer- 
“there  is  no  single,  peak  period  chandising  services  most  wanted 
wherein  we  can  effectively  run  a  of  newspapers  by  his  firm.  Here, 
profitable  newspaper  promotion.  in  order  of  importance,  are  the 
‘Juggemiiiit  of  Poweri  most  important;  1)  Personal  calls 

“But  the  newspaper  during  our  trade  to  inform  dealers  of  up- 
two-high-spot  selling  periods!”  he  ~*?>ng  campaign  and  to  request 
continued,  “is  a  terrific  medium,  th®ir  aid;  2  .solicitation  of  tie-m 
made  even  more  effective  hecaiKe  retailers,  3)  Suggestions 


DURAL  ALUMINUM  STEREOTYPE 


The  finest  Chases  ever  built — 
Most  accurate  because  they  are 
“tailor-made”.  Labor-saving  and 
time-saving  means  money-saving. 

Now  used  by  more  than  300 
dailies — here  are  a  few: — Chicago 
Tribune,  Cincinnati  Enquirer, 
Lafayette  (Ind.)  Journal-Courier, 
Orltuido  (Fla.)  Sentinel  -  Star, 
Glendale  (Calif.)  News-Press. 

D  C  A  D  n  FULTON  ST.. 
D  LA  If  U  DETROIT,  MICH. 


i^lofaile  Pre6£(  ^Register 

Morning  Evnninq  Sunday 
RepN.:  THE  JUUN  BCUU  CO. 


Lake  Counly,  Illinois 


One  of  the  nation's  highest  ranking 


cnunnp's  m  t^^'cttve  briving  Power 


per  icrmtly;  $5.695  (?.2nd  in  rank) 


Population:  180,700 
Food  Sales:  $42,103,000 
Total  Retail  Sales:  $167,000,000 

COVERED  ONLY  BY 

{liEauHeganKeh>S'Sutt 

Waukegan,  Illinois 

Burke,  Kuipers  &  Mahoney.  National  Representatives 

Owners  of  radio  station  WKRS 
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vlUe  (Ky.)  Courier-Journal  and  Times.  Standing,  L  to  r,;  W.  F.  Ay- 
cock,  Jr.,  Birmingham  (Ala.)  News  &  Post  Herald;  B.  W.  Lewis, 
Denver  (Colo.)  Rocky  Mountain  News;  Charles  E.  Amn,  Los  Angeles 
(Calif.)  Dally  News;  W.  E.  Sotheriand,  Sioux  City  (la.)  Journal- 
Tribune;  Wilson  Condict,  St.  Louis  (Mo.)  Globe-Democrat;  Leon 
KondeU,  Passaic  (N.  J.)  Herald-News;  G.  P.  Swanson,  Spokane  (Wash.) 
Spokesman  Review  &  Chronicle;  and  C.  L.  Fountain,  Lancraster,  Pa. 


NAEA  OFFICIAL  FAMILY,  including  new  officers  and  directors, 
elected  at  Chicago.  Seated,  I.  to  r.:  Phil  Buchheit.  Spartanburg  (S.  C.) 
Herald-Journal;  Louis  E.  Heindel,  Madison  (Wis.)  Newspapers,  retiring 
president;  Laurence  T.  Knott,  Chicago  Sun-Times,  1st  vicepresident; 
Herbert  G.  Wyman,  Pittsburgh  (Pa.)  Post-Gazette,  president;  Don  M. 
Bernard,  Washington  (D.  C.)  Post,  second  vicepresident;  Robert  C. 
Pace,  Danville,  IlL,  secretary-treasurer;  and  J.  Garrett  Noonan.  Louis- 


SpecUI  Sections;  14  articles,  from  "Radio 
in  Reverse”  by  Warren  Hoefer  to  ’‘How 
to  Build  Linage  and  tiood  Will  with 
Farm,  Home  and  Garden  Section”  by 
Morrie  Sharp. 

Folder  No.  3 — Retailer  Relations;  11 
articles,  ranging  from  “Some  of  My  Best 
Friends  Are  Newspaper  Advertising  tx- 
ecutives,”  by  Bernice  Fitr-Gibbons  to 
"The  Publisher  from  Mars  Who  De¬ 
manded  New  Solutions  to  New  Pral)lems” 
by  Clyde  Bedell. 

Folder  No.  4 — Tie-Ins  and  Cooperative 
Advertising;  eight  articles,  including 
"Cooperation  With  Food  Manufacturer 
Pays  Dividends”  by  William  S.  Waddell 
and  "Plus  Revenue  from  tieneral  Adver¬ 
tising”  by  Thomas  H.  Johnstone. 

Folder  No.  S  —  Research  and  Promo¬ 
tion;  17  articles,  from  “Making  Market 
Research  Pay  in  a  60,000  City”  by  H. 

H.  Farrall  to  "How  to  Use  the  Census 
to  Build  Linage”  by  Barry  Urdang. 

Chain  Store  Relations 

Folder  No.  6— Chain  Stores;  four  arti- 
eles,  including  "Planning  the  Newspaper 
Promotion”  by  John  Martin,  “Scars  and 
the  Newspaper,”  by  Theodore  V.  Houser 
and  “The  Battle  of  the  Brands  WSII  Be 
Fought  Out  in  the  Newspapers”  by  E.  B. 

Weiss. 

Folder  N'o.  7 — Special  Oassitications; 

23  articles  under  special  categories,  such 
as  financial,  jewelers,  political,  food,  cos¬ 
metics,  radio,  classified,  mail  order,  ap¬ 
pliances,  etc.  Typical:  "How  Lawrence, 

Mass.  Jumps  A^ad  in  Financial  Adver¬ 
tising”  by  John  P.  S.  Doherty. 

Folder  No.  8 — Competition;  eight  arti¬ 
cles  analysing  competing  media,  including 
"Report  on  Joske  Radio  Experiment”  by 
Herbert  G.  Wyman  and  "Facts  About 
ARBI  Radio  Surveys”  by  H.  E.  Bem- 
sten. 

Folder  No.  9 — Public  Relations  Pro¬ 
grams;  15  articles,  ranging  from  "A 
Newspaper  Promotion  that  Drew  a  Million 
People”  by  George  T.  Eager  to  "All  Na¬ 
tional  Pr^lems  Are  Loal”  by  W.  1. 

Nunn. 

Rales  Are  Covered 

Folder  No.  10  —  Rate  Structures  and 
Contracts;  seven  articles,  including 
“Business-Getting  Rate  Structure”  by 
Andrew  J.  Pease  and  "Inadequacy  of 
Current  Advertising  Rates  Covering 
Present  Day  Costs”  by  C.  Arthur  Weis. 

Folder  No.  11 — General  Advertising; 

24  articles,  ranging  from  “An  Advertiser 
Tells  Us  Why  He's  Sold  on  News¬ 
papers”  by  Franklin  Bell  to  "The  Sales 
Manager’s  Viewpoint”  by  Marshall 
Lacbner. 

Folder  No.  12  —  Mechanical  and  Pro¬ 
duction;  eight  articles,  including  "To¬ 
morrow’s  Newspaper”  by  Howard  V 
King  and  "How  We  Eliminate  an  Ad¬ 
vertising  Department  Time  Consumer  — 

Dummying  the  Paper”  by  Atlee  H. 

Bratley. 

Folder  No.  13 — Color  Printing;  16  - — 

articles,  from  “Boston  Heratd-'l  ravoltr  Post,  IS  chairman. 


talks  and  discussions  at  future 
conventions  for  inclasion  in  16 
permanent  file  folders.  The  Sales 
Training  Committee  carefully  ex¬ 
amined  1,800  pages  of  material  in 
the  five-year  file  of  NAEA  con¬ 
vention  digests  to  bring  together 
203  outstanding  talks  given  at 
NAEA  meetings  since  January. 
1946.  All  of  the  material  bears  di¬ 
rect  relation  to  newspapers’  cur¬ 
rent  selling  efforts. 

One  free  copy  is  being  given  to 
each  active  NAEA  member  and 
extra  copies  are  available  at  $10 
each.  Some  idea  of  the  breadth  of 
subjects  covered  under  the  16 
categories  is  contained  in  the  fol¬ 
lowing  outline: 

Folder  No.  1 — Better  Selling  &  Sales 
Strategy;  36  articles,  ranging  from  "14 
Examples  of  Continuing  Study  Use”  by 
Carl  J.  Nelson  to  "Selling  in  Today’s 
Market”  by  W.  A.  Blees. 

Folder  Kb.  2  —  Special  Editions  Ik 


NAEA  Presents 
Dividend  Kit 
To  Members 


Chicago  —  Aside  from  setting 
their  sights  on  the  major  target  — 
a  “United  Front”  selling  effort  for 
newspapers  —  members  of  News¬ 
paper  Advertising  Executives  As- 
Bociatioa  voted  to  increase  their 
annual  dues  and  went  home  with 
an  “NAEA  Dividend  Kit.”  (E&P, 
Jan.  26). 

The  kit  wa.s  prepared  by  the 
NAEA  Sales  Training  Conunittee, 
headed  by  Don  M.  Bernard, 
Washington  (D.  C.)  Post,  newly- 
elected  second  vicepresident  of 
NAEA. 

The  directors  plan  to  supply 
NAEA  members  with  reprints  of 


“WELL  DONE,  Lou,”  says  George 
Steele  (left),  Philadelphia  Bulletin 
advertising  director  and  former 
NAEA  president,  in  presenting  sil¬ 
ver  tray  to  Louis  E.  Heindel,  Madi¬ 
son  (Wis.)  Newspapers,  retiring 
president,  NAEA. 


Giving  Magazine  Color  in  Newipaper" 
by  Robert  B.  Choate  to  "The  Cincinnati 
Experiment  in  KOP  Color  Advertiiing" 
by  Stanley  Ferger. 

Folder  No.  14 — Sales  Ideas;  32  linage¬ 
building  ideas,  gleaned  from  the  NAEA's 
"two-minute  men”  panels. 

Folder  No.  IS — .Advertising  Manager; 
50  management  articles,  from  “Bonus  In¬ 
centive  Plans”  by  John  F.  Lewis  to 
"What  a  Salesman  Expects  of  an  Ad¬ 
vertising  Manager"  by  Luther  Bowers. 

Folder  No.  16 — Presentation  Idea  Ma¬ 
terial;  six  articles,  including  "The  Com¬ 
bat  Team  of  Modern  Selling”  by  Herbert 
M.  Steele  to  "The  Things  That  Go  Into 
a  Solicitation”  by  M.  T.  Reilly. 


— for  Capital  Clarity 
in  a  Crucial  Year 


PETER  EDSON,  NEA's  award-winning  Washington 
correspondent,  gives  readers  interpretation  and 
understanding  of  complex  capital  news.  He  sticks 
to  facts,  avoids  phony  forecasts;  digs  diligently 
and  writes  lucidly.  Edson's  WASHINGTON  COLUMN 
a  daily  NEA  Service  feature,  is  more  essential  than 
ever  in  this  year  of  decision  in  America. 
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IT  S  EASY:  Just  do  what  more  than  tOO 
newspapers  are  doing  now — send  your 
fdes  regularly  to  the  nearest  Recordak 
Microfilming  Center  ...  to  Los  Angeles, 
New  Orleans.  Chicago,  or  New  \  ork. 

In  short  order  you  will  receive  Recordak 
mierofilin  editions  w  hieh  w  ill  remain  sharp  and 
clear  through  the  years  ,  .  .  which  will  have 
8()()  or  1  UK)  pages  on  each  compact  roll.  d«*- 
MMiding  uiN)n  your  choice  of  reduction  ratios. 


IJ^ 


Besides  preserving  the  news,  you  11  also 
simplify  matters  greatly  for  your  staff — 
Rerardak  microfdm  editions  can  be  filed  at 
the  finger  tips — in  approximately  2%  of  the 
s|)ace  currently  required  for  boun<l  volumes. 
Kach  lOO'ft.  roll  just  8  ounces  light . . .  and  no 
larger  than  your  palm — which  ends  stretch¬ 
ing  and  straining  once  and  for  all. 


Halt  wear  and  tear  on  back-issue  files. 

Don’t  just  shake  your  head  when  you  look 
at  your  old  back-issue  files — something 
can  be  done.  You  can  end  the  problem  of 
flaking,  yellowing,  and  clipping  losses  for 
good  ...  by  simply  forwarding  your  files  to 
the  nearest  Recordak  Microfilming  Center. 


The  best  way  to  keep  the  news.  Your  Recordak 
microfilm  editions  will  remain  intact  year  after 
year — a  great  convenience  for  your  writers. 
Every  detail  of  the  original  will  ap()ear  sharp  and 
clear  when  enlarged  to  convenient  reading  size 
in  the  Recordak  Film  Reader.  And  the  film  can 
he  s|)eeded  from  page  to  page  at  will. 

Get  full  details  on  the  low  cost  of  Recordak 
Newspaper  Service.  rite  Recordak  Corporation 
{Subsidiary-  of  l-lastman  Kodak  (hmpany),  444 
Madison  Avenue,  New  York  22,  N.  Y. 


’  Reriirilak"  is  a  trade-mark 


(Subsidiary  of  Eastman  Kodak  Company) 

originator  of  modern  microfilming — and  its  newspaper  application. 


Walters  Warns  Tape 
Can  Be  ‘Frankenstein’ 


E.  Lansing,  Mich.  —  Basil  L. 
Walters,  executive  editor  of  the 
Knight  Newspapers,  appealed  to 
Michigan  editors  here  this  week  to 
guard  against  allowing  the  Tele¬ 
typesetter  to  become  “a  Franken¬ 
stein  monster.” 

Newspapers  may  be  embarked 
upon  a  new  dangerous  path  with 
the  delegation  of  editing  to  editors 
at  a  few  wire  heads,  Mr.  Walters 
told  the  Michigan  Press  Associa¬ 
tion  members  in  annual  session. 

The  Chicago  editor  voiced  his 
concern  in  a  discussion  of  likely 
interests  for  a  newly-established 
Michigan  freedom  of  information 
committee.  Relating  the  back¬ 
ground  of  the  ASNE  committee, 
Mr.  Walters  recalled  that  it  start¬ 
ed  “firing  from  the  hip”  at  every 
bureaucrat  who  tried  to  hide  in¬ 
formation  that  belonged  to  the 
American  people. 

No  Tax  Deduction  Here 

“We  made  a  lot  of  mistakes,” 
he  confessed.  “In  one  case  I 
helped  a  country  newspaperman 
who  got  into  a  libel  suit  pay  his 
lawyer  bill.  I  thought  I  could  de¬ 
duct  it  from  my  income  tax  but 
was  informed  that  while  my  ex¬ 
penditure  was  perhaps  commend¬ 
able  it  was  not  deductible.” 

Mr.  Walters  said  he  believes  the 
attacks  on  press  freedom — “or 


Breakfast  Briefs 

Two  hundred  years  ago,  Benja¬ 
min  Franklin  tised  a  kite  to  at¬ 
tract  the  lightning.  Today’s  popu¬ 
lar  method  is  to  use  a  congression¬ 
al  investigation. 

*  *  * 

A  New  York  educator  says  that 
television  is  teaching  our  young¬ 
sters  to  speak  better.  Almost 
every  child  in  the  land  can  say 
“Cassidy”  without  lisping. 

From  the  Cleveland  Plain  Dealer 


rather,  the  Right  to  Know” — have 
been  checked,  but  he  warned  that 
the  fight  is  “only  started.” 

To  win,  he  advised,  newspaper¬ 
men  must  do  their  parts  and  to 
do  the  job  effectively  they  must 
be  well  informed. 

“One  of  our  tasks,”  he  went 
on,  “is  to  be  able  to  talk  and 
write  intelligently  about  the  sub¬ 
ject.  We  must  convince  our  read¬ 
ers  that  we  are  fighting  for  their 
rights  and  not  some  special  privi¬ 
lege  for  ourselves. 

“And  in  a  case  where  drastic 
action  is  necessary,  it  is  essential 
that  our  action  is  based  on  sound 
traditional  background. 

“And  now  may  I  cite  what  I 
think  is  currently  a  great  danger 
with  a  suggestion  that  your  com¬ 
mittee  might  make  it  a  first  pro¬ 
ject  for  study  and  report. 

“The  various  branches  of  our 
government,  national,  state  and 
local,  have  built  up  the  greatest 
army  of  press  agents  in  the  history 
of  the  world.  In  theory,  these 
press  agents  are  paid  by  the  tax¬ 
payers  to  keep  them  informed 
about  their  government. 

“While  there  may  be  a  few 
worthy  men  in  this  vast  press 
agent  army  that  is  adding  to  our 
tax  burden,  the  principal  objective 
is  to  spoon  fe^  information  to 


FUNDS  AVAILABLE 


We  represent  substantial 
capital  funds  available  for 
either  the  financing  or  out¬ 
right  purchase  of  daily  news¬ 
papers,  radio  and  television 
stations.  Bank  references. 

WINFIELD  C.  JACKLEY 

7  S.  Dearborn  Financial  6-2567 
Chicago,  III. 


CHAS.  T.  MAIN,  INC. 

CONSULTING  ENGINEERS 

Layouts,  Designs,  Specifications  and  Engineering 
Supervision 

NEWSPAPER  AND  PRINTING  PLANTS 

Structural,  Mechanical  and  Electrical  Engineering 

80  Federal  Street  Boston  10,  Mass. 


the  public  and  to  retain  their 
bosses  in  power.  Instead  of  open¬ 
ing  public  records,  they  are  hiding 
public  records. 

Releases  Returned 

“If  we  permit  the  trend  to  con¬ 
tinue,  inside  of  10  years  we  will  all 
be  publishing  little  Pravdas. 

“I  am  making  it  a  policy  to  re¬ 
turn  their  releases  with  a  note 
written  across  the  surface,  ‘A 
waste  of  the  taxpayers’  money.’ 

“It  might  be  well  for  us  to  re¬ 
examine  all  our  newspaper  prac¬ 
tices.  It  has  been  the  custom  to 
print  without  question  statements 
by  public  officials.  We  rely  on  edi¬ 
torial  pages  or  some  opposition 
candidate  to  provide  rebuttal. 

“Also  we  have  been  inclined  to 
require  a  man  to  get  into  politics 
in  order  to  get  a  ‘soap  box.’ 

“With  the  coming  of  the  Tele¬ 
typesetter  distribution  of  national 
news  and  with  the  delegation  of 
editing  by  an  increasing  number  of 
papers  to  editors  at  a  few  wire 
heads,  we  may  be  embarked  on  a 
new  dangerous  path.  This  stand¬ 
ardization  of  news  throughout  the 
country  could  be  another  danger¬ 
ous  st^  toward  making  our  pa¬ 
pers  propaganda  sheets. 

“I  am  not  against  the  Teletype¬ 
setter  because  I  recognize  its  eco¬ 
nomic  value  but  we  should  all  be 
aware  of  the  fact  that  it  could 
prove  a  Frankenstein  monster  that 
could  turn  on  us  and  destroy  us. 

“One  way  to  offset  the  Teletype¬ 
setter,  which  will  bring  us  the 
views  of  the  politician,  is  to  use 
our  reporters  to  search  out  and 
report  the  news  the  politicians  will 
not  mention  and  to  get  the  views 
of  the  people  who  pay  the  taxes.” 

Committee  Named 

Appointed  to  the  MPA  Free¬ 
dom  of  Information  Committee 
were:  Kenneth  R.  West,  managing 
editor  of  the  Lansing  State  Journal 
as  chairman;  Ralph  Byers,  editor 
of  the  Ann  Arbor  News;  Dale 
Stafford,  publisher  of  the  Green¬ 
ville  Daily  News;  George  A.  Os¬ 
born,  publisher  of  the  Sault  Ste. 
Marie  Evening  News;  Ink  White, 
publisher  of  the  Clinton  County 
Republican-News;  George  R.  Aver- 
ill,  publisher  of  the  Birmingham 
Eccentric,  and  Philip  T,  Rich, 
publisher  of  the  Midland  Repub¬ 
lican. 

Donald  F.  Schram,  state  editor 
of  the  Detroit  Free  Press,  reported 
on  a  survey  of  217  state  news¬ 
papermen  who  were  polled  on 
whether  avenues  of  public  infor¬ 
mation  in  their  areas  were  open 
to  the  press.  Of  these,  123  re¬ 
ported  that  all  avenues  were  open; 
15  reported  abortive  attempts  at 
secrecy  on  the  part  of  some  offi¬ 
cials;  28  admitted  they  had  swal- 
lowered  minor  attempts  at  censor¬ 
ship  by  officials  and  two  said  they 
had  failed  in  their  attempts  to 
hammer  open  some  channels  of 
information. 

F.  Granger  Weill,  associate 
editor  of  the  Port  Huron  Times 
Herald,  said  a  campaign  to  edu¬ 
cate  his  readers  on  press  freedom 
has  shown  there  was  a  deep  public 
interest  in  the  subject. 


Publisher,  Fed 
Up,  Sends  Back 
Unwanted  Mail 

Turlock,  Calif,  —  Unwanted 
mail  is  now  being  returned  to  the 
sender  by  the  Turlock  Journal. 
The  average  return  —  at  senders’ 
expense  —  is  50  pieces  of  mail  a 
day. 

Lowell  lessen,  publisher,  de¬ 
clares  he  was  tired  of  the  “silly 
extravagances  and  pompous  vanity 
of  publicity  seekers,”  of  the  “pro¬ 
paganda  all  designed  to  get  some¬ 
thing  for  nothing,”  tired  of  the 
burden  imposed  on  the  newspaper, 
and  of  filing  it  in  the  waste  basket. 

The  fed-up  feeling  followed  a 
bit  of  study. 

“I  didn’t  realize  how  much  tre¬ 
mendous  trifles  can  mean  until  1 
sat  down  to  figure  it  out,  “Mr. 
lessen  said.  “Spread  nationwide,  it 
comes  to  a  tremendous  sum  in  a 
year’s  time.” 

The  Box  Score 

Here’s  the  score  card  on  the 
first  two  days  of  the  Journal’s  re¬ 
turning  mail  twice  daily;  First 
batch,  first  day:  19  letters,  47 
cents  in  postage. 

Second  batch,  first  day:  41  let¬ 
ters  and  papers,  $1.20  paid  on 
postage  including  an  18  cent  air- 
mailer  from  New  York. 

Second  day,  first  batch:  22  let¬ 
ters  bearing  55  cents  postage.  Sec¬ 
ond  batch:  49  letters  and  papers 
with  $1.26  postage. 

Mr.  lessen  figures  that  no  other 
means  will  compel  the  senders  to 
quit  sending  the  material.  He  fig¬ 
ures  conservatively  they  will  save, 
in  mail  to  the  Journal  alone,  $400 
in  postage,  $400  in  printing,  $400 
in  handling  yearly. 

■ 

Press  Urged  to  Boost 
Journalism  as  Career 

Chapel  Hill,  N.C.  —  “News¬ 
papers  of  North  Carolina  have 
themselves  to  blame  for  the  fact 
that  newspapering  as  an  occupa¬ 
tion  is  undervalued  in  this  State,” 
according  to  Holt  McPherson, 
president  of  the  North  Carolina 
Journalism  Foundation. 

Mr.  McPherson,  addressing  the 
closing  session  of  the  State  News¬ 
paper  Institute,  said  the  North 
Carolina  press  “needs  to  do  a  sys¬ 
tematic  job  of  attracting  into  jour¬ 
nalism  bright  young  men  and 
women  who  see  in  newspapering 
a  dedication  to  the  public  service 
that  makes  it  a  way  of  life  more 
than  merely  a  means  to  earning  a 
reasonably  good  living.” 

■ 

Omaha  Good  Fellows 
Collect  $19X50 

Omaha  —  Final  results  of  the 
1951  Christmas  Campaign  of  the 
World-Herald  Good  Fellows 
Charities,  Inc.  has  been  announced 
with  contributions  amounting  to 
$19,050.43.  More  than  3,500 
needy  children  benefited. 

Bowlers  contributed  more  than 
$4,500  as  ent^  fees  in  the  Good 
Fellows  Bowling  Tournament. 
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More  recognition  for 

the  Power  of 
newspaper 
advertising 

For  AO  years^  we  have  been  telling  .  . .  and  selling 
the  preeminent  power  and  position  of  newspapers 

in  today's  advertising  —  and 
Now  — man  who  knows  his 
advertising  tells  it  to  the 

business  world. 

★ 

STORY,  BROOKS  &  FINLEY 

INCORPORATED 

Publishers’  Representatives 

230  Park  Ave.,  New  York  17  ★  Chicago  ★  Philadelphia 
Boston  ★  Atlanta  ★  Cleveland  ★  Los  Angeles  ★  San  Francisco 

editor  6,  P  U  B  L  I  S  H  E  R  for  February  2,  1952  21 


NO  FEAR  OF  TV  INROADS 

H.  J.  Heinz'  Ad  Director  Says 
There  Never  Was  a  Greater 
Thirst  for  News  Than  Now 


Franklin  Boll  of  PUtsburgh,  direc¬ 
tor  of  advertising  of  the  II.  J.  Heinz 
Company,  lat>elled  as  “nonsense” 
charges  that  television  was  reduc¬ 
ing  the  reading  of  the  public.  He 
said  there  never  was  a  time  when 
the  i>eople  “so  thirsted  for  news.” 

“We  both  face  increasingly  stiff 
competition.  In  there  were 

twice  as  many  national  advertisers 
as  there  were  ten  years  ago.  Then 
one  could  attract  attention  by  the 
use  of  color.  To<lay  color  ads  are 
commonplace.  Advertising  costs  have 
just  about  doubled  in  the  same  ten- 
year  period.  You  as  advertising 
salesmen  face  a  similar  challenging 
situation.  There  are  more  ways  to 
spend  the  advertiser's  dollar.” 

. . .  N.  y.  Tim»% 
(r«por1  from  the  annual  confer¬ 
ence,  in  Chicago,  of  the  Newspoper 
Advertising  Executives  Association) 


CIRCULATION 


Circulators^  Admen 
Seek  Sales  *  Title 


By  George  A.  Brandenburg 


Better  selling  and  sales  strat¬ 
egy  are  needed  by  newspapers  to¬ 
day,  whether  it  be  the  product  it¬ 
self,  or  that  over-powering  by- 
prxxluct,  advertising. 

Greater  emphasis  on  sales  has 
been  the  continuing  watchword  of 
circulation  managers  as  they  go 
into  1952. 

Adams  Early  Advocate 
For  some  time  now,  Tom 
Adams,  Lexington  (Ky.)  Herald- 
Leader,  has  been  urging  circula¬ 
tion  managers  to  include  the  word 
sales  in  their  titles,  making  them 
Circulation  Sales  Managers.  He 
has  continually  insisted  that  circu¬ 
lation  managers  are  in  a  business 
that  encompasses  more  than  dis¬ 
tribution  of  a  product,  but  in¬ 
cludes,  or  begins  with  SELLING. 
In  fact,  he  has  advocated  to  the 
ICMA  board  of  directors  that  they 
call  the  next  ICMA  convention  a 
“sales  conference.” 

Newspaper  advertising  managers 
are  thinking  along  the  same  lines. 
At  the  Newspaper  Advertising 
Executives  Association  Conference 
in  Chicago  recently  a  resolution 
suggested  that  NAEA  give  future 
consideration  to  changing  adver¬ 
tising  executive  titles  to  include 
sales  in  such  titles.  Thus,  an  ad¬ 
vertising  manager  would  become 
an  Advertising  Sales  Manager. 

Both  Are  Salesmen 
So  now  we  have  two  groups  of 
newspaper  executives  thinking  in 
terms  of  “sales”  as  essential  to  the 
successful  carrying  out  of  their 
respective  revenue-producing  de¬ 
partments — circulation  and  adver¬ 
tising. 

It  will  be  interesting  to  see 
which  group — ICMA  or  NAEA — 
first  breaks  away  from  the  tradi¬ 
tion^  pattern.  Both  are  entitled  to 
consider  themselves  sales  execu¬ 
tives. 

Seli-Mailers  Save  50% 

Paul  Wilson,  Pittsburgh  (Pa.) 
Sun-Telegraph  carrier  promotion 
manager,  reports  a  50%  saving  in 
tailing  costs  for  carrier  educa¬ 
tional  and  premium  pieces  by 
sending  such  material  in  the  form 
of  self-mailers.  The  Sun-Telegraph 
formerly  sent  such  material  in  No. 
10  envelopes,  mailing  at  second 
class  rates  of  2c  per  envelope. 

“Now,  however,  we  are  sending 
all  carrier  pieces  in  the  form  of 
self-mailers  and  have  chosen  as 
the  best  working  size  good  offset 
stock,  9  by  13  inches,  which  we 
handle  on  our  own  multilith  and 
folding  machines,”  says  Mr.  Wil¬ 
son.  “These  pieces  not  only  con¬ 
tain  a  carrier  premium  offer,  more 
than  half  the  space,  usually  on  the 
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reverse  side,  is  devoted  to  carrier 
education.” 

News  on  the  Bus 

The  San  Bernardino  (Calif.) 
Sun  is  having  success  in  going 
after  the  bus  rider  with  a  new 
sales  wrinkle,  previously  reported, 
namely  installation  of  newspaper 
racks  on  buses. 

The  Sun,  in  cooperation  with 
the  Valley  Transit  System,  in¬ 
stalled  racks  last  year  beside  the 
coin  boxes.  The  rider  pays  for  his 
paper  at  the  same  time  he  pays  his 
fare. 

“There  has  been  some  gain  in 
the  number  of  papers  sold  in  this 
manner,”  O.  P.  Balosso,  Sun  Cir¬ 
culation  manager,  told  E&P,  “but 
we  feel  that  gain  is  secondary  in 
comparison  to  the  good  will  we 
have  received  from  this  system. 
We  are  of  the  opinion  that  these 
sales  of  papers  while  riding  on  a 
bus  has  led  to  quite  a  few  regular 
subscribers  for  us,  and  that  in  the 
long  run  is  more  profitable  than 
the  actual  sale  of  those  papers 
through  the  Transit  Company.” 

Book  on  Circulation 

Donald  J.  Wood,  guest  column¬ 
ist  for  this  department  in  the  Jan. 
26  issue  and  assistant  circulation 
promotion  manager  of  the  Oak¬ 
land  (Clalif.)  Tribune,  writes  that 
his  new  book,  “Newspaper  Circu¬ 
lation  Management  —  A  Profes¬ 
sion,”  is  scheduled  for  April  pub¬ 
lication. 

The  book  is  the  result  of  a  sur¬ 
vey  of  more  than  200  metropoli¬ 
tan  newspapers  in  U.S.  and  Can¬ 
ada.  Many  outstanding  circulation 
managers  have  contributed  and 
the  programs  of  many  leading 
dailies  are  cited.  The  book  is  to  be 
published  by  the  Newspaper  Re¬ 
search  Bureau  of  Oakland,  Calif. 

HD  Price  Raised 

The  Des  Moines  (la.)  Register 
and  Tribune  has  announced  an  in¬ 
crease  from  25c  to  30c  in  the 
price  of  papers  delivered  by  car¬ 
riers  to  homes  in  Des  Moines. 
Single  copy  prices  will  stay  at  5c 
and  Sunday  at  15c. 

American  Legion  Tieup 

The  Atlantic  City  (N.J.) 
Press-Union  Newspapers  are  push¬ 
ing  their  circulation  drive  through 
a  cooperative  offer  to  American 
Legion  posts. 

Under  the  plan,  sponsored  by 
Circulation  Director  MacDonald 
Rice,  the  Legion  posts  launch  a 
fund-raising  drive  through  the  sale 
of  13 -week  subscriptions  to  the 
morning  Press  or  Evening  Union. 


Salvage  Mills  Get 
43%  of  Newspapers 

Approximately  43%  of  the 
newspapers  published  in  the  Unit¬ 
ed  States  last  year  were  salvaged 
for  re-use  in  specialty  mills,  it  is 
reported  by  Colley  S.  Baker,  di¬ 
rector  of  the  Eastern  Conservation 
Committee  of  the  Wastepaper 
Consuming  Industries. 

In  1951,  Mr.  Baker  said,  it  is 
estimated  that  2,610,000  tons  of 
newsprint  was  recovered  for 
paperboard,  roofing,  wallboard, 
etc.  The  demand  for  old  news¬ 
papers  is  continuing  about  the 
same  as  in  the  final  quarter  of 
1951,  he  added. 

They  receive  a  “liberal”  commis¬ 
sion  on  each  subscription. 

Personal  Service 

Due  to  unusually  heavy  snow 
this  Winter,  the  Klamath  Falls 
(Ore.)  Herald  and  News  is  print¬ 
ing  its  edition  for  outlying  districts 
an  hour  earlier  so  carriers  can  get 
the  papers  delivered. 

A  box  on  page  one  explains 
that  the  early  closing  makes  it  im¬ 
possible  to  get  in  the  day’s  market 
reports  and  invites  subscribers  to 
phone  the  paper  to  have  staff 
members  read  the  market  report. 

‘Operation  Beaver' 

A  wildcat  strike  of  drivers  for 
the  City  Delivery  and  Storage 
Corp.,  which  handles  Rochester 
(N.  Y.)  Democrat  and  Chronicle 
deliveries  to  substations,  paralyzed 
the  delivery  system  recently,  but 
within  hours  circulation  manager 
James  H.  Gorman  had  a  fleet  of 
private  cars  lined  up,  manned  with 
every  available  employe  and  some 
special  help. 

In  addition  to  all  circulation  de¬ 
partment  employes,  advertising 
salesmen,  part  time  workers  and 
“about  25  outsiders”  jumped  into 
the  breach  on  a  Saturday,  han¬ 
dling  the  papers  of  102  pages.  All 
subscribers  in  the  city  and  the 
nine-county  circulation  area  re¬ 
ceived  their  papers  in  time  for 
Sunday  morning. 

The  emergency  setup  functioned 
for  four  nights. 

Not  Even  a  Rail  Wreck 

Fast  teamwork  between  the 
Minneapolis  Star  and  Tribune 
pressroom  and  circulation  depart¬ 
ment  assured  complete  delivery  of 
a  Morning  Tribune  edition  after 
6,800  papers  had  been  lost  in  a 
truck-train  collision. 

The  truck,  driven  by  a  contract 
relay  driver,  stalled  on  a  Stewart, 
Minn.,  railroad  crossing  at  2:30 
a.m.  during  a  blizzard.  While  the 
driver  tried  to  shovel  his  way  out, 
a  train  struck  the  vehicle  and  scat¬ 
tered  its  contents  along  the  right- 
of-way. 

The  driver,  unhurt,  telephoned 
Jack  McCambridge,  Star  and  Tri¬ 
bune  traffic  manager,  who  in  turn 
contacted  pressroom  supervisors. 
By  4  a.m.  a  complete  new  load  of 
papers  was  on  its  way. 


'Austerity'  Plan 
Aims  to  Save 
$12,000  a  Month 

Vancouver,  B.  C.  —  The  Van¬ 
couver  Sun  set  forth  its  reasons 
for  belt-tightening  to  its  employes 
in  the  January  issue  of  Sun  Spots, 
employe  publication. 

“Increased  operating  costs  and 
higher  taxes  have  made  it  neces¬ 
sary  for  the  Sun  Publishing  com¬ 
pany  to  effect  several  economies 
this  year,”  it  stated.  “Along  with 
other  Vancouver  newspapers,  the  ^ 
Sun  suffered  a  decrease  in  adver-  ' 
rising  revenues  in  the  last  half  of 
1951  which  still  continues. 

Payroll  Increases 

“This,  coupled  with  corporation 
tax  increases,  recent  payroll  in¬ 
creases  of  $360,000  and  the  last 
newsprint  price-hike,  make  some 
‘belt-tightening’  imperative. 

“The  management  regrets  that 
necessary  economies  include  some 
staff  reductions.  These  will  be  kept 
to  a  minimum.  It  simply  means 
that  everyone  must  do  a  full  job. 

“Some  other  main  savings  are: 

1.  The  magazine  section  has  been 
consolidated  with  the  regular 
paper.  2.  The  Saturday  comic  sec¬ 
tion  has  been  reduced  from  20  to 
16  pages.  (An  extra  full  page  of  ^ 
comics  has  been  added  to  the  regu-  / 
lar  section  of  Saturday  editions). 

3.  Width  of  the  paper  will  be  les¬ 
sened  slightly.  4.  The  use  of  office 
supplies  and  all  materials  will  be 
curtailed  and  watched  closely. 

To  Cut  Costs 

“The  four  ‘austerity  measures’ 
alone  are  expected  to  cut  costs  at 
the  rate  of  $12,000  a  month. 

“Increased  corporation  taxes  cut 
the  Sun’s  profits  by  more  than 
$52,000  in  1951.  Last  year’s  news¬ 
print  boost  will  cost  this  company 
an  additional  $180,000  this  year. 
Lumped  together,  with  the  $360,- 
000  payroll  increase,  these  items 
represent  an  increase  in  operating 
costs  of  $592,000  over  the  pre¬ 
vious  year.” 

■  1 

Canada  Paper  Names 
Production  Director 

London,  Ont. — Appointment  of 
W.  G.  Trestain  as  director  of 
sales  and  production  for  the  news¬ 
paper  division  of  London  Free 
Press  Printing  Company  Limited 
is  announced  by  the  company’s 
president,  W.  J.  Blackburn.  Mr. 
Trestain  has  been  for  two  years 
executive  assistant  to  the  president. 

He  will  continue  in  this  post. 

Mr.  Trestain  was  special  corre¬ 
spondent  for  the  London  Free 
Press  and  other  publications  in 
the  1920’s.  After  working  with 
the  London  Advertiser  and  the 
Canadian  Press  he  came  to  the 
London  Free  Press  in  1936, 

After  four  years  in  the  army, 

Mr.  Trestain  returned  to  the  Lon¬ 
don  Free  Press  as  director  of  pub¬ 
lic  relations  and  research. 
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advertising 


A  DRAMATIC  30-minute  slide  show  in 
full  color  ...  at  work  in  the  grocery 
field,  adaptable  to  others.  Sells  your 
ads  to  the  men  who  sell  your  goods 


SETS  them  afire  . . .  Impresses  jobber, 
distributor,  wholesaler  salesmen,  and 
your  own  district  men  with  the  power 
of  your  newspaper  campaign 


OPENS  their  eyes  . . .  Shows  salesmen 
how  advertising  helps  them  move  your 
products,  how  they  can  squeeze  every 
ounce  of  sell  out  of  your  ads 


\  GETS  them  into  the  act... Helps  you 

get  better  display,  local  ad  support, 
more  sales.  We  will  arrange  showings 
•  ot  national  or  district  sales  meetings 

at  no  cost  to  you.  Write  or  phone 
Bureau  of  Advertising,  ANPA, 
S70  Lexington  Ave.,  New  York  22 

"REALLY  GREAT!"  soy  leading  monufacfurers  offer  more  than  100  local  showings  in  recent  weeks  .  .  .  "We  could 
talk  this  story  till  the  cows  come  home,  but  it  wouldn't  have  the  same  effect."  .  .  .  "Drives  home  what  we've  been 
stressing  for  yeori."  .  .  .  "Concise,  effective/  makes  salesmen  understand." .  .  .  "One  of  the  best  we've  ever  seen." 

Sponsored  by  The  Ganneff  Papers  in  the  interests  of  fuller  understanding  of  newspapers. 
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Progrcon  Set 
For  Inland's 
Parley  Feb- 11-12 


Healthy  Look 
Of  Newspapers 
Is  Deceiving 


president  of  the  Kentucky  Press 
Association  bemoaned  rising  costs 

and  lower  profits  in  his  address  to  If  A 

the  association’s  83d  mid-Winter  B 

convention  here  25-26. 

But  there’s  another  danger  to 

newspapers,  said  Douglas  D.  Cor-  NEW  OFFICERS  of  the  Kentucky  Press  Association;  from  left — 
nette.  It’s  the  attitude  of  news-  Enos  Swain,  Danville,  vicepresident;  Bennett  Roach,  Shelbyville, 
papermen  themselves.  president;  James  G.  Wilson,  Cyntliiana,  executive  committee  chair- 

Mr.  Comette,  assistant  to  the  man;  and  Victor  Portmann,  Lexuigton,  re-elected  secretary, 
general  manager  of  the  Courier- 

Journal  and  Louisville  Times  James  S.  Pope,  executive  editor  the  resolution  said. 

listed  major  dangers  to  the  success  Louisville  papers,  and  chair-  Bennett  Roach,  publisher  of  the 

of  newspapers  as:  ASNE  committee  on  Shelbyville  News,  was  named 

1.  Rising  costs.  freedom  of  information,  addressed  president. 

2.  Decreasing  profits.  ^  luncheon  meeting  of  the  175  Elvis  J.  Stahr,  Jr.,  dean  of  the 

3.  Efforts  to  hamper  newsgath-  attending  the  convention.  University  of  Kentucky  Law 

ering.  H®  said  two  of  the  nation’s  best  School  who  is  on  leave  as  special 

4.  Self-satisfaction  and  inertia  ®xaniples  of  victory  in  the  battle  assistant  to  the  Secretary  of  the 

on  the  part  of  newspaper  people  information  have  taken  place  Army,  asked  for  “constructive 
themselves.  in  Kentucky.  In  Maysville,  he  saicj,  criticism.”  Newspapers  may  find 

“Fortunately,”  Mr.  Cornette  County  Court  clerk  tried  to  more  news  value  in  aberrations  of 
said,  “there  are  those  firemen  in  reporters  from  seeing  records  the  Army,  he  said,  but  he  added 

the  industry  who  have  sprung  into  ^  against  a  former  city  that  he  hoped  they  also  would  “be 
action.  Others  of  us  cannot  much  official.  In  Campbellsville,  police  alert  to  remind  the  public  of  the 

longer  nap  on  the  sofa  while  records  were  withheld.  In  both  positive  accomplishments  of  the 


Chicago — ^The  program  for  the 
68th  Winter  meeting  of  the  Inland 
Daily  Press  Association,  Feb.  11- 
12,  at  the  Congress  Hotel  here, 
has  been  announced  by  President 
E.  J.  Kahler,  manager  of  the 
Sioux  Falls  (S.  Dak.)  Argus- 
Leader. 

The  Monday  morning  meeting 
of  the  two-day  session  will  fea¬ 
ture  Lawrence  L.  O’Connor,  Chi¬ 
cago  attorney,  who  will  discuss 
wage  and  salary  regulations  and 
recent  decisions  affecting  newspa¬ 
pers’  right  to  refuse  advertising, 
and  Mrs.  R.  M.  Kiefer,  secretary- 
manager  of  the  National  Associa¬ 
tion  of  Retail  Grocers,  who  will 
tell  Inlanders  how  newspapers  can 
help  grocers  make  their  advertis¬ 
ing  more  profitable  and  effective. 

Franklin  D.  Schurz,  business 
manager  of  the  South  Bend  (Ind.) 
Tribune,  will  appraise  the  news¬ 
print  situation. 

The  Monday  luncheon  will  be 
devoted  t9  round  tables  for  news¬ 
papers  of  various  circulations. 
Chairmen  for  the  group  discus¬ 
sions  are  Fred  G.  Sappington, 
Marinette  (Wis.)  Eagle-Star;  Rus¬ 
sell  Stokley,  Elyria  (O.)  Chroni¬ 
cle-Telegram,  and  B.  H.  Ridder, 
Jr.,  Duluth  (Minn.)  Herald  and 
News-Tribune. 

On  Tuesday,  Dr.  Albert  A.  Sut¬ 
ton.  head  of  the  graphic  arts  de¬ 
partment  of  the  Medill  School  of 
Journalism,  will  present  awards  in 
the  Annual  Typography  contest. 

Senator  Estes  Kefauver  will  ad¬ 
dress  the  Tuesday  luncheon. 

Tuesday  morning  will  be  de¬ 
voted  to  a  Bureau  of  Advertising 
slide  presentation,  “New  Strength 
for  Newspapers  Against  1952’8 
Competition.”  The  panel  will  in¬ 
clude  Harold  Barnes,  director; 
Allen  B.  Sikes,  field  director,  and 
Robert  Van  Slambrouck,  retail 
service  manager. 

A  special  labor  conference  will 
take  place  Tuesday  afternoon. 


Kentucky  AP  Group 
Elects  Herman  Phelps 
Herman  Phelps,  managing  edi¬ 
tor  of  the  Lexington  (Ky.)  Her¬ 
ald,  was  elected  state  chairman  of 
the  Kentucky  As¬ 
sociated  Press.  He  — ' 

succeeds  James 
Ewing,  executive  ^  -  J 

editor  of  the  Hen-  i* 


derson 
and  Journal. 

George  Mich- 
ler,  state  editor 
of  the  Louisville 
Courier  -  Journal, 
was  appointed  to 
head  the  state 
executive  com¬ 
mittee. 

Ted  Smits,  general  sports  editor 
for  AP,  told  the  group  that  gam¬ 
bling  in  sports  appears  to  have 
lessened.  He  said  last  year’s  sports 
scandals,  however,  have  had  little 
effect  on  attendance  at  sports  con¬ 
tests. 


Phelps 


Homady  Is  Elected 
By  Alabama  Press 

Montgomery,  Ala. — ^The  Ala¬ 
bama  Press  Association,  in  annual 
session  here  Jan.  18-19,  elected 
Cecil  Homady  president  for  1952, 
and  heard  a  plea  from  the  retiring 
president,  Clarence  B.  Hanson,  for 
stronger  efforts  toward  legislation 
to  prevent  any  curb  on  freedom  of 
the  press. 

Swretary-Treasurer  E.  B.  Bcis- 
ner,  in  his  annual  report,  said 
newspapermen  would  have  to  take 
a  bigger  part  in  helping  to  develop 
legislative  programs  to  guarantee 
Allen  B.  Sikes,  formerly  service  fr^om  of  the  press, 
manager  of  the  Bureau  of  Adver-  A  three-way  political  debate  by 
tising,  ANPA,  has  been  appointed  a  Democrat,  a  Republican  and  a 
to  the  newly-created  post  of  field  States  Rights  highlighted  a  din- 
director.  He  will  handle  the  Bu-  ner  meeting.  All  agreed  on  one 
reau’s  member  relations  activity,  point — they  didn’t  want  Truman. 
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Australia 

■  The  only  journnl  giving  Hio 
now*  of  odvortisor*.  advortit- 
Ing  oganh,  publishing,  prinf- 
Ing  and  commareial  radio  In 
Australia  and  Naw  Zealand. 

If  you  are  planning  sala* 
campaigns  or  ara  intarastad 
In  thasa  tarritorias  road 

NEWSPAPER  NEWS 

18  HoMlItM  Straat 
Sydaay,  Aasfralla 

^MMwd  Monttily.  Oiw  Year  SubseripHoi 


does  not  depend  on 
springs  to  hold  plates. 
Quick  action.  Fastest 
printing  speeds.  Safest. 

Send  for  Catalog 


Over  625  newspapers  now  use 
the  Fairchild  SCAN-A-GRAVER 


For  lost-minuto  nowt-photo  cevorogo  the 

Scan-a-graver  method  is  fastest— most  eco¬ 
nomical.  Many  papers  have  moved  pic¬ 
ture  deadlines  up  to  an  hour  or  less  of  press 
time  by  mounting  Scan-a-gravings  on  the 
stereotypes  and  printing  &ect. 


For  moro  rovenuo  from  display  ads  some 
papers  meet  the  illustration  needs  of  local 
dealers  by  using  reprints,  broadsides,  etc., 
as  art  for  making  Scan-a-gravings.  Thus, 
many  ads  are  made  possible  that  could 
not  otherwise  have  beea  sold. 


To  boost  raodor-intorost  numerous  papers 
use  the  Scan-a-graver  to  expand  the  use  of 
news  and  feature  pictures.  It’s  a  conven¬ 
ient,  quick,  economical  means  of  making 
sure  that  you  get  lots  of  local  people  into 
each  issue  of  your  paper. 


Tho  Scon-o-gravar  it  on  afacfronic  machine  that  products  plasfle 
halffontt  for  tUhtr  dirtet  printing  or  sitrtotyping.  Writo  for  furihtr 
information,  and  your  copy  of  "(mprassions",  tho  quarttrly  publico- 
tion  of  Fairchild's  Graphic  Arts  Division,  that  will  htip  you  axptoit 
tha  tachniquas  and  possibilifiat  of  photo-journalism.  Fairchild  Comarq 
and  Instrumant  Corporation,  88-06  Van  Wyck  Boulavard,  Jamaica  1, 
Naw  York,  Dapartmant  IOO-32AI. 
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ESSEX  COUNTY  NEWSPAPERS,  INC. 


Are  you  interested  in  a 


"v  ^4, 


$  Newburyport’s  retail  sal^  afe  $5,030,000  above  the 
quota  indicated  by  its  poptilhtion!  Food  sales  alone  are 
$3,060,000  above  parlvpnig  sales,  $128,000!  Automotive 
sales,  $486,200!  :  v 

$  In  fact,  retail  nales  hit  such  a  rapid  pace  in  Newburyport 
stores  that  they  exceed  total  income  by  more  than  a  million 
dollars!  This  means  a  heavy  flow  of  shopper  traffic  from 
outside  the  city. 

$  With  pluses  of  these  proportions,  Newburyport  is  an  im¬ 
portant  factor  in  hard-working,  big-earning,  fast-buying 
^sex^ounty . . .  one  of  the  nation’s  top  mass  markets.  Cul¬ 
tivation  of  Newburyport  helps  you  lift  your  sales  total  in 
this  area  . . .  with  substantial  savings  in  sales  and  advertis¬ 
ing  expenditures.  Newburyport  means  greater  profits. 

.  There’s  only  one  sure  way  to  sell  this  market . . .  through 
:  ^  the  Newburyport  News.  No  other  paper  concentrates  its 

influence  on  the  people  who  live  and  shop  in  this  city. 


NEWBURYPORT  NEWS 


NEWBURYPORT,  MASS. 

Philip  S.  Weld,  Publisher 


Represented  by  The  Julius  Mathews  Special  Agency,  Inc. 
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Gloucester  is  famous  everywhere  for  its 
heroic  men  of  the  sea.  But  the  Gloucester 
folks  who  stay  ashore  turn  in  a  performance  that’s 
especially  interesting  to  sales  executives . . . 

In  Sales  Management’s  recent  study  of 
Superior  Cities,  Gloucester  stands  out  with  a 
complete  score . . .  nine  out  of  a  possible  nine 
superior  points.  Stands  out  by  big,  clear-cut 
margins  against  nationwide  competition.  For 
example,  ahead  of  96  larger  cities  in  drug  sales 


Our“LANDLUBBERS” 
are  worth  knowing,  too! 

...  85  in  per  family  income ...  84  in  food  sales 
...  83  in  furniture-household  sales ...  79  in  per 
capita  income  ...  61  in  general  merchandise 
sales  ...  20  in  total  income  and  total  retail 
sales  ...  15  in  automotive  sales. 

Take  a  second  look  at  Gloucester  ...  its 
retailers  and  consumers  .  .  .  and  youMl  never 
let  it  out  of  your  sales  sights— especially  when 
you  note  how  thoroughly  and  economically  the 
Gloucester  Times  covers  this  market. 


CiLOVCESTER  TIMES 

GLOUCESTER,  MASS.  Philip  S.  Weld,  Publisher 

Represented  by  The  Julius  Mathews  Special  Agency,  Inc. 

* 
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AD  COUNCIL  PLAN 

NEWSPAPER  participation  in  the  public 

service  campaigns  of  the  Advertising 
Council  has  been  generous  and  effective  dur¬ 
ing  the  first  ten  years  of  the  Council's  opera¬ 
tion. 

In  that  time  newspapers  have  published 
around  500.000  individual  ads  carrying  these 
messages  in  either  donated  or  sponsored 
space. 

In  fact,  a  new  classification  of  “public 
service  advertising”  has  grown  rapidly  to 
large  proportions  on  the  impetus  of  Ad  Coun¬ 
cil  material. 

However,  in  spite  of  the  tremendous  vol¬ 
ume  and  the  acknowledged  impact  of  the 
material  newspapers  have  published,  there  has 
been  one  important  drawback  in  their  co¬ 
operation:  there  has  been  no  system  of  sched¬ 
uling  regular  space  for  the  most  efficient  tim¬ 
ing  and  the  greatest  impact.  In  contrast,  ra¬ 
dio,  magazines,  outdoor  and  transportation 
media  each  have  established  a  “pool”  of  space 
and  time  so  that  it  is  known  approximately 
how  many  announcements  or  pages  will  be 
available  at  a  certain  time  for  an  important 
message. 

Timing  is  all-important  in  the  non-partisan, 
non-controversial  Ad  Council  campaigns,  as 
it  is  in  any  advertising  campaign,  and,  al¬ 
though  the  Council  has  known  it  would  get 
the  newspaper  support  it  has  not  been  able 
to  count  on  it  to  hit  a  specific  target  at  a 
specific  time. 

The  Newspaper  Cooperation  Plan  an¬ 
nounced  this  week  will  solve  that  problem. 
It  is  designed  to  schedule  and  coordinate 
newspaper  participation  to  the  point  where 
they  will  pull  together  as  a  group  in  this 
public  service  activity — something  they  have 
not  been  able  to  do  adequately  in  the  past. 

What  is  it  going  to  cost  or  require  of  a 
publisher? 

It  doesn’t  cost  a  thing  except  three  inches 
of  white  space  twice  a  month  in  a  prominent 
place — preferably  the  front  page,  or  first  page 
of  second  section — which  is  something  all 
newspapers  contribute  frequently  for  worth¬ 
while  enterprises  such  as  the  Red  Cross, 
Community  Chest,  etc.  The  messages  of  the 
Advertising  Council  are  of  this  type,  just  as 
worthwhile  and  important. 

The  only  thing  it  requires  of  a  publisher 
is  the  desire  to  do  a  good  job  in  the  public 
interest. 

And  the  plan  will  not  interfere  with  the 
flow  of  public  service  messages  in  mat  form 
for  which  most  newspapers  have  found  spon¬ 
sors  in  large  space.  It  is  hoped  the  use  of 
ti.ese  large  ads  in  free  space  will  be  con¬ 
tinued  as  in  the  past  if  the  newspapers  can¬ 
not  get  them  sponsored. 

For  those  publishers  who  may  be  timid 
about  allocating  space  to  this  plan  we  call 
attention  to  the  roster  of  64  newspapers  that 
have  already  agreed — many  of  them  promis¬ 
ing  front-page  space  when  possible.  Some 
of  the  largest  and  most  influential  newspapers 
in  the  oountry  are  on  that  list.  They  see  its 
value. 

Fairfax  Cone,  chairman  of  the  Advertising 
Council,  has  called  the  Newspaper  Coopera¬ 
tion  Plan  a  “combination  of  public  interest 
and  enlightened  self-interest.”  We  strongly 
recommend  it  to  the  favorable  attention  of 
the  nation’s  newspaper  publishers  and  urge 
(heir  unanimous  cooperation. 


A  merry  heart  maketh  a  cheerful  counte¬ 
nance;  but  by  sorrow  of  the  heart  the  spirit 
is  broken. — Proverbs,  XV;  13. 


TIMELY  WARNING 

BASIL  L.  WALTERS,  executive  editor  of  the 

Knight  Newspapers,  has  expressed  concern 
over  a  possible  perversion  of  Teletypesetter 
circuits  together  with  a  warning  which  is 
especially  timely  at  this  stage  of  development. 
By  the  end  of  1952  it  is  expected  600  daily 
newspapers  will  be  linked  by  these  circuits. 

Mr.  Walters  discussed  the  possibility  of  our 
newspapers  becoming  propaganda  sheets  be¬ 
cause  of  “the  delegation  of  editing  by  an  in¬ 
creasing  number  of  papers  to  editors  at  a  few 
wire  heads.  .  .  ,  This  standardization  of  news 
throughout  the  country  could  be  another  dan¬ 
gerous  step  toward  making  our  papers  prop¬ 
aganda  sheets.” 

A  cursory  study  of  17  newspapers  on  one 
circuit  (Shop  Talk,  Oct.  13)  did  not  reveal 
any  standardization  of  style  of  front  pages, 
nor  did  it  reveal  any  greater  predominance 
of  newspapers  using  the  same  stories  than 
would  have  used  regular  wire  copy.  Indi¬ 
vidual  editors  were  still  editing  their  own 
papers  as  they  saw  fit,  cutting  and  deleting 
copy  from  the  circuit  according  to  their  own 
tastes. 

However,  with  the  impact  of  high  costs  be¬ 
ing  felt  more  and  more,  accompanied  by  the 
desire  of  publishers  and  editors  to  cut  corners 
and  save  money,  and  with  the  increase  in  the 
number  of  papers  using  pre-edited  tape,  there 
is  a  great  danger,  as  Mr.  Walters  warns. 

The  economic  value  of  the  Teletypesetter 
individually,  and  on  circuits,  is  unquestion¬ 
able.  But  newspaper  editors  must  never  com¬ 
pletely  delegate  or  abrogate  their  duty  to  edit 
their  own  papers. 

WORTH  $10 

EVERY  member  of  the  Newspaper  Adver¬ 
tising  Executives  Association  will  get  a 
free  copy  of  the  “NAEA  Dividend  Kit”  pre¬ 
pared  by  the  association’s  Sales  Training 
Committee  under  Don  Bernard  of  the  Wash¬ 
ington  Post. 

It  is  available  to  anyone  else  for  $10 — and 
it  is  worth  it. 

Digesting  the  five-year  convention  file  of 
NAEA,  the  Kit  presents  203  outstanding  talks 
indexed  in  folders  under  16  subject  headings. 
As  an  example  of  the  scope  of  the  material: 
there  are  36  articles  on  “Better  Selling  and 
Sales  Strategy”;  14  articles  on  “Special  Edi¬ 
tions  and  Special  Sections”;  23  articles  cov¬ 
ering  “Special  Ad  Classifications”;  24  articles 
on  “General  Advertising”;  material  on  rate 
structures,  color  printing,  mechanical  prob¬ 
lems,  sales  ideas,  presentations,  etc.  Hardly 
a  topic  is  omitted. 

It  is  a  valuable  selling  tool. 


INTIMIDATION  I 

WHEN  a  United  States  Senator  attempts  to  I 

silence  criticism  in  the  press  by  high- 
pressuring  advertisers  into  dropping  their  eco¬ 
nomic  support  of  a  publication,  that  is  a  new 
low  in  politics. 

Senator  loseph  McCarthy  of  Wisconsin  has 
threatened  the  publisher  of  Time  magazine 
in  that  manner.  The  Senator  doesn’t  like 
Time.  He  has  accused  it  of  “paralleling  the 
Communist  Daily  Worker’s  smear  attack”  and 
he  has  informed  Henry  Luce,  publisher; 

“As  you,  of  course,  know,  I  am  preparing 
material  on  Time  magazine  to  furnish  all  of  ^ 
your  advertisers  so  they  may  be  fully  aware  ) 
of  the  type  of  publication  they  are  support-  ‘ 
ing.”  i 

This  is  the  second  time.  Senator  McCarthy  i 
has  tried  to  intimidate  critics  by  attacking 
their  pocket  books.  In  1950  he  demanded 
that  the  sponsor  of  Drew  Pearson’s  radio 
broadcasts — the  Adam  Hat  Company — with¬ 
draw  that  support.  The  company  later  in¬ 
sisted  that  McCarthy  had  nothing  to  do  with 
its  subsequent  cancellation,  but  the  fact  re¬ 
mains  that  Pearson  lost  a  sponsor. 

Having  tasted  some  success  in  battling  one 
critic,  the  Senator  is  trying  the  same  low  tech¬ 
nique  on  another. 

Whether  you  like  Time  magazine,  or  not — 
whether  you  like  any  publication  that  is  sub¬ 
jected  to  this  type  of  pressure,  or  not — here 
is  a  practice  that  must  not  be  condoned.  It 
must  be  condemned  as  vigorously  as  possible  , 
by  every  medium  of  public  information,  and  , 
it  must  be  squelched. 

This  strikes  at  the  very  roots  of  press  free¬ 
dom — the  economic  power  that  makes  a  free 
press  possible.  It  is  one  thing  to  answer  or 
attack  critics — it  is  another  thing  to  attempt 
to  intimidate  and  silence  them.  And  in  this 
case  the  dignity  and  influence  of  the  United 
States  Senate  is  being  perverted  to  this  end. 

The  whole  thing  reeks  of  totalitarianism. 

NOT  ENOUGH! 

POSTAL  rates  were  adjusted  upward  by  the 
last  Congress — second-class  rates  are  go¬ 
ing  up  30%  over  three  years — but  President 
Truman  says  they  were  not  hiked  enough. 

In  his  budget  message  to  Congress  he  called 
fot  more  increases  forecasting  a  Post  Office 
deficit  of  670  million  dollars  in  1953. 

The  Postmaster  General  last  year  called 
for  a  100%  increase  in  second-class  rates  over 
three  years  and  during  debate  on  the  legisla¬ 
tion  he  termed  the  revenue  to  be  derived 
from  the  smaller  increase  an  “insignificant 
amount.” 

It  might  seem  “insignificant”  to  a  govern¬ 
ment  employe  who  is  accustomed  to  handling 
millions  and  billions  of  dollars.  But  to  the 
people  who  have  to  pay  the  bills  a  30%  in¬ 
crease  in  the  cost  of  any  item  is  not  “hay” 
nor  is  it  “insignificant.”  An  increase  of  100% 
would  have  worked  untold  hardship  on  the 
whole  publishing  industry,  and  not  just  on 
the  “slick  magazines”  which  Mr.  Truman 
likes  to  needle. 

Perhaps  the  deficit  on  handling  second- 
class  mail  in  1953  will  be  250  million  dollars, 
as  the  President  predicted.  Perhaps  not.  The 
Post  Office  figures  are  debatable.  Congress 
authorized  an  investigation  into  the  Depart¬ 
ment  to  find  out  how  much  money  goes 
where  for  what.  Let’s  get  souk  action  from 
that  committee  and  figures  we  can  rely  on. 
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souri  Associated  Dailies  at  their  Jim  Morrison,  ad  staflman  on 
PERSONAL  annual  meeting  Jan.  20-21.  the  Klamath  Falls  (Ore.)  Herald 

jurpMyTQM  *  ♦  •  News  for  the  last  six  years 

1  mx  1 Amos  E.  Voorhies,  publisher  since  selling  his  weekly  newspa- 
p.  .  of  the  Grants  Pass  (Ore.)  Daily  per,  Butte  Valley  Star,  Dorris, 

I-RANK  u.  l>cimoTH,  JR.,  vic^  Courier,  was  presented  a  plaque  Calif.,  has  joined  the  advertising 
prreident  and  a^istant  to  the  iml>  j,y  Grants  Pass  Elks  Lx>dge  department  of  the  Portland  (Ore.) 
lisher  ot  the  Brooklyn  (N.  Y.)  recognition  of  over  56  years  Oregonian.  Arnold  Migliaccio 

Eagle,  f**  _ of  loyal  service  to  our  communi-  of  Klamath  Falls  has  replaced 

ccive  Ae  Distin-  him  on  the  Herald  and  News, 

guished  Service  '  «  «  »  *  «  « 

Award  of  the  V  ?  Marshall  N.  Dana,  editor  of  Richard  Meyer,  manager  of 

J^ior  cnamoer  '  W  the  editorial  page  of  the  Portland  the  financial  advertising  depart- 

ot  t-omrnerce  as  (Ore.)  Journal  for  many  years  ment  of  the  Wall  Street  Journal, 

Brooklyn  s  Uut-  _  m  retirement  in  1950,  was  was  elected  president  of  the  New 


named  by  the  East  Side  Commer-  York  Financial  Advertisers  at  the 
cial  Club  of  Portland  “Oregon’s  annual  meeting  Jan.  24. 

Man  of  the  Year.”  •  •  ♦ 

*  *  "■  Elbert  Hawkins  has  resigned 

Ray  Flicker,  publisher.  Bridge-  as  business  manager  of  the  Hills- 


has  joined  the  special  services  de¬ 
partment  of  the  Dallas  (Tex.) 
Times  Herald. 

*  «  * 

William  A.  Stretch,  treasurer 
and  general  manager  of  the  Cam¬ 
den  (N.  J.)  Courier-Post,  has  been 
elected  a  director  of  the  Camden 
Trust  Co. 

*  *  * 

Ray  Pope,  a  University  of  Ore¬ 
gon  school  of  journalism  graduate, 
has  been  appointed  account  execu¬ 
tive  in  the  retail  display  advertis¬ 
ing  department  of  the  Klamath 


of  Commerce  as 
Brooklyn’s  Out¬ 
standing  Young 
Man  for  1951. 

He  was  singled 
out  for  his  work 

^  ^ f  tlicker,  puoiisncr,  onage-  as  ousiness  manager  or  me  niiis- 

ttie  I'uDlic  intor-  port  (Conn.)  Post-Telegram,  has  boro  (Ore.)  Argus  and  purchased 

matiOTi  Commit  «  •  •  to  his  third  term  as  an  interest  in  the  Valley  News  at 

tee  of  the  Red  Cross,  particularly  president  of  the  Bridgeport  Boys’  Beaverton,  Ore.  where  he  will  be 

fOT  conceiving  the  “Brooklyn  Gift  co-publisher  with  Hugh  Me 

of  Life  Campaign  which  in-  riiivo* 

creased  blood  donations.  m  *  * 

P  n'J  '  M  P  On  the  Business  Side  bob  Davb.  (ormeriy  Wim  .h« 
FR.ANK  D.  Schroth,  publ^isher  OBor-iAv  tVn»  State  Fair  of  Texas  publicity  de- 

of  the  Brooklyn  (N.  Y.)  j  ’  y,  ir  nn  the  partment,  and  prior  to  World  War 

received  the  Downtown  Brooklyn  last  five  and  a  ^If  y^rs  on  the  J'j  3^^  J'  newspapers. 

Association  s  gold  medal  for  “the  business  news  staff  of  the  New  ^ 

most  disunguished  service  to  York  Times,  h^  .  partment  of  t^ Dallas  (Tex.) 

Brooklyn  at  a  presentation  cere-  been  appointed 
mony  this  week.  industrial  adver- 

*  *  *  tising  manager  of 

Edward  J.  Lynett,  co-pub-  the  Times.  Mr. 
lisher  of  the  Scranton  (Pa.)  Barclay  has  spe- 

Times,  has  been  elected  a  direc-  cialized  in  news 

tor  of  the  Scranton-Lackawanna  of  industrial  mar- 
Trust  Co.,  and  has  been  re-elected  k  e  t  s,  industrial 
a  director  of  the  First  National  distribution  and 
Bank,  Scranton.  research,  indus- 

w  *  *  -J  r  nas  ocen  appumieu  aeeuuiii  cacvu- 

Pai^  V.  Murphy,  president  of  nietals,  ma-  Barclay  five  in  the  retail  display  advertis- 
the  Perth  Amboy  (N.  J.)  Eve-  chinery,  manage-  j  department  of  the  Klamath 

ning  News  Co.,  has  been  elected  ment,  machine  shop  operations,  (Ore.)  Herald  and  News. 

to  the  board  of  directors  of  the  foundry  work  and  chemicals.  '^  *  *  * 

First  Bank  and  Trust  Co.,  Perth  Reginald  M.  Cleveland,  who  has  RiruARn  M  Peters  former 

Ain^y.  Mr  Murphy  has  bwn  handled  industrial  advertising  will  blisher  of  ’the  Ballston  Spa 

a  director  of  the  Red  Cross  for  be  assistant  to  the  nation^  adyer-  y.)  Journal,  has  been  named 

15  years  and  of  the  Perth  Amboy  tising  manager  on  special  assign-  advertising  manager  of  the  Corn- 

General  Hospital  for  14  years.  He  ment.  den  (Ark.)  News, 

is  a  former  member  of  the  New  •  •  •  *  *  * 

Jersey  State  Board  of  Education  Mrs.  Verna  Belles  has  join^  Eugene  Patterson,  formerly 

and  ,s  active  m  the  ^mmumty  the  aiculation  staff  of  the  Boise  classified  advertising  de- 

Chest,  New  Jersey  Pubhshers  Bu-  Idaho  Daily  Statesman.  partment  of  the  Eugene  (Ore.) 

reau  and  the  National  Conference  **,  .  _ _  Register-Guard,  has  been  named 

of  Christians  and  Jews.  William  H.  Maurer  has  ^  classified  manager  of  the  Pendle- 

^  ^  ,  a^mted  ^peryisor  of  suburb|m  ^  Oregonian. 

Maj.-Gen.  Julius  Ochs  Adler,  and  country  circulation  of  the  '  *  *  * 

vicepresident  and  general  manager  New  York  World-Telegram  and  j»mes  J.  Daly  classified  adver- 
of  the  New  York  Times,  has  been  Sun,  which  he  has  served  since 

re-elected  a  trustee  of  the  Na-  1945.  (Continued  on  next  page) 

tional  Jewish  Hospital  at  Denver,  ^ 

Colo.,  pioneer  free  non-sectarian 

center  for  needy  tuberculosis  pa-  _ _ 

tients.  He  is  also  vicechairman  of  READY  NOW— THE  NEW,  1952 

the  New  York  office  of  the  hos- 

1.V  o,  Henten  (^uibepositss 

International  News  Service,  and 

.o'hbvS  40  Stories  of  FaUh  and  Inspiration 

William  i  Coiims.  publisher  By  40  Outstanding  Personalities 

of  the  Chestertown  (Md.)  Kent 

News,  was  elected  president  of  For  release  starting  Ash  Wednesday,  February  27 

Del-Mar-Va  Press  Association  at 

the  annual  meeting  Jan.  26  at  Wil-  Phone  or  toire  for  samples,  terms. 

mington,  Del. 

ViBciL  A.”  jLLe.  SB.,  ot  A*«»  TKISUNS  *:^**“'«*”  „ 

the  Fulton  (Mo.)  Sun-Gazette  Dei  MoIr««  488  Madlsea  Ave..  N.  Y.  C. 

was  elected  presi^nt  of  the  Mis- 
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In  a  national 
election  year  — 

or  any  year  — 

/ 

one  sure  bet  is 

STOKES 


READY  NOW— THE  NEW.  1952 

Henten  ^uibepositsi 

40  Stories  of  Faith  and  Inspiration 
By  40  Outstanding  Personalities 

For  release  starting  Ash  Wednesday,  February  27 
Phone  or  wire  for  samples,  terms. 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Det  MolRsa  488  ModlsoR  Ayr..  N.  Y.  C. 


Tom  Stokes  is  a  deep* 
thinking  news  analyst 
who  gives  millions 
of  readers  the 
truly  ohjective  picture 
of  national  and 
international  problems. 


Winner  of  many 
top  writing 
awards,  including 
Pulitzer  Prize, 
Raymond  Clapper 
Award,  National 
Headliner  Medal 


5  columns  a  week 

Phone,  wire  or  write 
for  samples  and  rates 
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of  the  advertising  staff  of  the  Jack  D.  Wilkins,  formerly  of  the  months’  active  duty  as  a  master 

NAT.  Manitowoc  (Wis.)  Herald  Tri-  Portland  Oregon  Journal.  Mr.  sergeant  in  the  San  Diego  Marine 

rnntinnpH  trn.„  has  become  advertising  Seltzer  has  been  with  the  Chroni-  Recruit  Depot,  where  he  was  edi- 

jiurn  page  manager  of  the  Spencer  (W.  Va.)  ^le’s  national  advertising  staff  tor  of  the  base  newspaper,  the 

Times-Record.  since  pre-war.  He  formerly  was  Chevron. 

tising  manager.  New  York  World-  «  «  41  with  the  San  Francisco  News.  *  *  ♦ 

Tele^am  and  Sun,  hzs  been  pro-  Paul  P.  Hetzel  has  been  ap-  *  *  *  Albert  I.  Prince,  editorial 

moted  to  ^sist^t  to  the  adver-  pointed  business  manager  of  the  William  Mackey,  Atlantic  City  writer,  Hartford  (Conn.)  Times, 


PERSONAL 


Times-Record. 

4>  «  4> 

Paul  P.  Hetzel  has  been  ap- 


lu  lire  luvci-  pointed  business  manager  of  the  William  Mackey,  Atlantic  City  writer,  Hartford  (Conn.)  Times, 
Using  dir^tor,  Richard  Murray.  Sarasota  County  (Fla.)  Breeze,  fhl.  J.)  Press-Union  staffer,  has  has  been  named  deacon  of  the 
How.vrd  Dreyer,  formerly  resort  formerly  managing  editor  left  to  take  over  the  Federal  Court  Asylum  Avenue  Baptist  Church, 

and  travel  advertising  manager,  of  Times  Newspapers  in  Philadel-  beat  for  the  Day/o«  (Ohio)  Dui/y  Hartford, 
nas  a^umed  tne  post  ot  classitied  .  •  .  .  moiv  ihan  News.  •  ♦  * 


phia,  and  has  more  than  25  years  ^ews.  *  *  * 

advertising  manager.^  newspaper  experience.  William  *  *  *  Merlin  Gors,  formerly  with 

H.  Coe,  former  managing  editor  Isabelle  Sloane,  secretary  to  the  Roseburg  (Ore.)  News-Review 

u.  K.  bEroEL,  pers^nel  mana-  oi  the  Sarasota  Herald-Tribune  1%  three  managing  editors  of  the  New  and  before  that  on  California 

r  tor  the  LaA-e  Ciry  (Utah)  editor  and  publisher  of  the  Breeze.  York  Times— Carr  Van  Anda,  newspapers,  has  joined  the  Pend- 
ibune  and  Salt  Lake  Telegram,  *  4,  *  F.  T.  Birchall  and  Edwin  L.  leton  (Ore.)  East  Oregonian  as  a 

s  been  promoted  to  assistant  Harold  O.  Thomasson,  for-  James— over  a  period  of  26  years,  reporter. 


c  I.  r  ;  /"•.  HI.  Ot  uie  !>arasota  neraia-irioune  i< 

has  been  promoted  to  assistant  n  Tuimhucom  f«r. 


manager  of  the  newspapers  retail  advertising  de-  retired  this  week.  Her  husband,  *  ♦  ♦ 

display  advertising  department,  pgrtment  of  the  Hamilton  (Ont.)  Cecil  Richardson,  is  a  Times  E.  W.  Kieckhefer,  farmer  edi- 
Mr.  Seidel  formerly  w^  manager  Spectator,  has  been  appointed  to  makeup  editor.  They  have  three  tor  of  the  Louisville  (Ky.)  Coiir- 
of  the  classified  advertising  depart-  the  paper’s  national  advmising  de-  children.  ier-Journal,  has  been  elected  a 


the  paper ! 
partment. 


Jan  Yoder  and  Dee  Williams 


*  *  *  member  of  the  agriculture  com- 

Vance  Johnson,  has  been  mittee  of  the  National  Planning 
named  state  editor  of  the  Harlan  Association. 


Jni'i  lyjunr.  o-iiu  uiLt:.  »» Rocc  Rt  iPPT  V  hoc  Koon  an  namCU  SiaiC  CUIlUl  Ul  lire  nuriuri  /ASMJtiailon. 

have  joined  the  advertising  staff  of  pointed  advertising  manager  of  the  Enterprise.  Mr.  ♦  *  * 

the  Boise  Idaho  Daily  Statesman.  ^  rrint  t  rtnilv  Johnson  worked  for  several  years  Sally  Woodhull,  reporter  for 

•  *  *  lirL  Sei  wla  fhe  paV^S  «»  'll'  VP'  ‘'“V''''’  '“I 

Frederick  L.  Kaiser,  formerly  the  last  five  years.  Progress.  the  last  year,  has  resigned  and 


Frederick  L.  Kaiser,  formerly  the  last  five  years  Progress.  the  last  year,  has  resigned  and 

^  '  4<  ♦  ♦  plans  to  sail  Feb.  20  for  France, 

X  TiiimigLJL.i.  — Allen  Rankin,  author  of  a  where  she  will  study  at  the  Sor- 

EDITOH  &  PUBLISHER  t„  *l.g  Editorial  Rooms  Montgomery  (Ala.)  Journal  col-  bonne.  Her  place  on  the  Raleigh 

TV  OUtst  PMUturT  and  Adurtiitri'  -  umn  “Rankin  File,”  is  on  leave  U.P.  staff  is  being  taken  by  Will 

- -  Dr.  Taylor  Wiley,  on  absence  from  the  paper  to  S  Temple,  Jr  a  graduate  of  the 

"715;  /nS 

Mareli  I«92;  Fourth  Ettate,  March  L  I8m!  of  the  Weekly  Elizabeth  (Pa.)  . ^  f  .  ^ 

Editor  R  Publither,  December  7. 1901;  Adyer-  Herald  observed  his  96th  birth-  ALICE  Harmon  has  joined  the  (Icnn.)  V irginia- 1  ennessean. 

day  on  Jan.  27.  He  contributes  a  news  department  of  the  Porr/um/  ,***,„. 

T»  Editok  a  PuBLUHBa  Co.,  lire!  column  to  the  paper.  (Ore.)  Journal.  Mort  Leggett  and  Willum 

Jamei  Weight  Beowh  ,  4t  *  ♦  a  a  a  Berger  are  new  members  of  the 

- - - _  Earl  Aronson  a  staffer  since  Boyd  McDonald  of  Time  mag-  staff  of  the  Akron  (Ohio)  Beacon 


^bli.hed  March  24,  1^;  New.pape^do^ 

March  1«92;  Fourth  Ettate,  March  1,  18M;  of  the  Weekly  Elizabeth  (Pa.) 
Editor* ^blither,  ^em^r 7. 1901;  Adyer.  Herald,  observed  his  96th  birth- 
QMit,  rebnia^  1,  1925.  Titlei  Patented  and  ^  t  n-r  i*  ^  ’t.  a. 

Eegittcred.  dmteoti  copyriEhted  1952.  day  on  Jan.  27,  He  contributes  a 


Etiitered.  Contenti  copyrighted  1952. 
The  Editoh  a  Publiehee  Co.,  Ihc. 
Jamei  Weight  Beowh  , 

_ Prtsidtnt _ 

Central  Pnilitation  O/Utt: 
Serenteenth  Floor,  Timet  Tower 


column  to  the  paper. 


s  staff  of  the  Natchez  (Miss.)  Joseph  Rukenbrod,  church  edi- 
mes.  tor  of  the  Akron  (Ohio)  Beacon 

*  *  *  Journal,  is  on  leave  of  absence  in 

Pat  Kelley  of  the  Dallas  Florida  because  of  illness. 

'ex.)  Morning  News  universal  *  *  * 

sk  has  been  appointed  acting  George  Mack,  the  Topeka 


$60  Norik  Ave,^  Cku 


- ‘r - Tm  u-  rU -  ^ARL  Aronson,  a  Staffer  since  mcuonald  oi  lime  mag-  start  ot  the  Akron  (Ohio)  Beacon 

Serent^th  Flooi^mMTower  1940,  has  been  named  acting  ezine’s  staff  is  working  for  six  Journal. 

42nd  St.  and  Broadway,  New  York  18,  N.  Y.  Correspondent  in  charge  of  the  months  as  a  roving  reporter  on  ♦  ♦  * 

BRyant  9-306Z  .sossuft  .mvi  Portland,  Me.,  office  of  the  Asso-  ‘b®  staff  of  the  Natchez  (Miss.)  Joseph  Rukenbrod,  church  edi- 

Robset  u.  Beowh,'  Editor;  JeeomF^.  ciated  Press,  succeeding  Francis  Times.  *  *  .  Akron  (Ohio)  Beacon 

^LKBK,  Manscint  Editor;  e^ght  Bsktel,  R.  Murphy,  transferred  to  Boston.  Journal^  is  on  leave  of  absence  in 

":^it  EE^feLirRVBEE^Bl-'MclHT^i^^  ^R.  Aronson  formerly  was  on  Pat  Kelley  of  the  Dallas  Florida  because  of  illness. 

)o9tAn  B.Kztifzr,  Markrting  and  thc  Springfield  (Mass,)  Union  Sind  (Tex.)  Morning  News  universal 

Haslett,  Lihrarxon.  MuRPHY  formerly  was  with  desk  has  been  appointed  acting  George  Mack,  the  Topeka 

‘he  Worcester  (Mass.)  Telegram  telegraph  editor.  Bob  Baskin,  (Kan.)  Daily  Capital’s  statehouse 

Jdaertuint  Praduetton  Manaftr;  Wm.  l!  and  the  Boston  bureau  of  INS.  News  telegraph  editor,  has  been  reporter,  has  been  elected  presi- 

H  *  ♦  *  assigned  to  the  news  department  dent  of  the  Topeka  Press  GI  Club. 

Iteatb,  CireniMion*^ Mar^t^^°l^'n  z.  Warren  Walworth  has  been  for  work  on  stories  in  connection  4t  4-  ♦ 

Koloiat,  Classi/itd  Manattr. _ transferred  by  the  Associated  with  the  political  campaigns.  Myron  (Max)  Depew  has  been 

Press  from  Boston,  Mass.,  to  *  *  ♦  named  managing  editor  of  the 

MtBirafatuan 0S23-0S24-082y'’  '  *  Portland,  Me.  William  B.  Foster,  who  left  Sacramento  (Calif.)  Bee,  succeed- 

airaf#  Bureau,  sio  London  Gnaranue  u  *  *  ♦  Richmond  (Va.)  News  Leader  ing  Fred  Moore,  who  becomes 

J‘^  Lindsey,  formerly  assistant  reportorial  staff  last  year  to  be-  an  executive  in  the  parent  Mc- 

Buihdehbueo,  £d^;  HAEETjK."’BLACEi  managing  editor  of  the  San  An-  come  public  information  director  Clatchy  Newspapers  organization, 

Jdoertisint  Reprtjeniatioe.  ’  fonio  (Tex.)  Express  and  man-  of  the  Richmond  district  Office  of  and  George  Helmer  takes  orer 

aging  editor  of  the  San  Angelo  Price  Stabilization,  has  rejoined  Mr.  Df.pew’s  old  post  of  city  edi- 

PB.*‘’Tei.  RitteohTuM  mmC  . Joieeh^w!  (Tex.)  Standard-Times,  has  been  the  newspaper.  ‘or. 

^ooHirri. _ ‘ _  appointed  managing  editor  of  the  ♦  ♦  *  4>  4t  ♦ 

Midland  (Tex.)  Reporter-Tele-  '  Carl  Rowan,  Minneapolis  F.  E.  Craig,  former  owner  of 
tram.  (Minn.)  Tribune  staS  writtr,  has  the  Reedy  (W.  Va.)  "J'ch 

^HCAH  A.  Scott,  Suiu  I,  Penthouse  Mills  ana  been  named  “outstanding  young  was  sold  to  the  Spencer  (W.  va.j 

Polly  Noyes,  travel  editor,  San  man  of  the  year”  by  the  Minne-  Times-Record  tt  year  ago,  has  b^ 

Dunkirk  8-4151.  _  Francisco  Chronicle,  departed  on  apolis  Junior  Chamber  of  Com-  come  assistant  editorial  writer  for 

Ijji^  £«rw  o^k,:%AL^H  DEiAFOHa,  3  two-month  world  trip  which  will  merce.  Mr.  Rowan,  who  is  presi-  the  Times-R^ord. 
^u:d,n!N.i^‘'^^  take  her  across  the  Pacific  to  the  dent  of  the  Minneapolis  Urban  ^  \  .  ..4 

foAs.  France,  Editor,  G.  Uhgelaah,  48.  Orient  via  Manila,  thence  to  In-  League,  is  the  first  Negro  to  win  Fenwick  P.  Cole  has  resigned 

A/mue  de  Paria,  Vincennea  (Seine).  Copiei  dia  Ecvot  Greece  Rome  Zu-  the  Jaycee  honor  in  the  11-year  from  the  copydesk  of  the  Toleao 
of  Editoe  a  Publiehee  are  ayailable  at  the  .  J  ■  ’  a  ♦  ’j  xi  hictnru  nf  th(»  nu/nrH  (Ohio)  Times  tO  bCCOITie  city  cdl- 

American  Information  Service,  20,  rue  Duphot,  rich.  Pans,  Amsterdam,  Madrid  history  Of  the  award.  /imes  u  oce^ire  y 

Peru  (ler)  France. _ and  Ixjndon.  Miss  Noyes  joined  *  *  *  ‘fj  o‘  ‘be  Wilmington  (N.  C.) 

Audit  Bureau  MaroiUtion^  the  Chronicle  two  years  ago,  go-  Sam  (Chick)  Feldman,  sports  Morning  ofar.  Before 

Arer^‘,;^reS«:u«S%“aV^^^  . sK  ing  from  the  Du//as  (Tex.)  Times  editor  of  the  Scranton  (Pa.)  Toledo.  Mr.  Cole  worked  on 

For  Subteription  Rate»  lee  Pa«e  2  Herald  Scrantonian  and  Tribune,  recently  newspapers  at  Tampa  and  West 

DISPLAY  ADVERTISING  RATES  *  ♦  ♦  was  elected  president  of  the  Palm  Beach,  Fla^ 

"  i  Lfl  13  26  1  62  Harry  K.  Seltzer  is  now  writ-  Scranton  Chapter  of  the  Newspa-  vt  *  *  a  *  i  j-. 

Tim«-  Tinma  Timea  Tinma  Tuncu  jng  the  San  Francisco  Chronicle’s  per  Guild.  Peoty  Noyes,  travel  editor  (rt 

1 M.  8418  8365  8330  8306  8276  weekly  “Ad  News  and  Notes”  col-  ♦  ♦  ♦  the  San  Francisco  Chronicle, 

Hpg.  ^  196  185  176  156  umn.  He  succeeds  Charles  V.  Winthrop  Cady  has  returned  Feb.  1  on  a  two-month  trip  around 

jUn-  *86  *76  *70  *00  65  Derham,  who  has  joined  Sunset  as  assistant  city  editor  of  the  San  the  world. 

Ct  PB.  60  43  39  36  33  Magazine.  Also  joining  Sunset  is  Diego  (Calif.)  Union  after  13  {Continued  on  page  32) 
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For  Subteription  Rau»  lee  Pate  2  Herald. 

DISPLAY  ADVERTISING  RATES  4.  4.  4e 

"  1  1  0  13  26  I  62  Harry  K.  Seltzer  is  now  writ- 

”**  TimB  TiniBa  Timet  Timt  TuncB  j^g  the  San  Francisco  Chronicle’s 
1 M.  8418  8366  8330  8306  8276  weekly  “Ad  News  and  Notes”  col- 

S  ‘S  umn.  He  succeeds  Charles  V. 

K  Pf.  130  116  106  100  90  . . ,  _  ,  j  c _ 


Markel  Honored  Asks 

iVwX,  A  AWAAV/X  ^VA,  AA0AX0  scandal.  It  is  much 

«  J  a2  1  t*  XX  w  A  ^  business;  surely  much 

££yyXXl,]l  I  £lII^/jrL  more  than  a  medium  of  entertain¬ 

ment;  much  more  even  than  a 

Accepting  an  honorary  degree  gram  in  foreign  affairs;  only  25  out  transmitter  of  intelligence.  It  is 
of  Doctor  of  Letters  from  the  New  of  every  100  voters  can  be  consid-  ®  .P„  lorce  tor  good  or  for 
School  for  Social  Research  this  ered  reasonably  well  informed.  ®''“- 
week,  Lester  Markel  called  for  This  means  that  there  is  danger 

greater  effort  by  editors,  educators  that  we  shall  move  by  emotion  Whot  Our  Readers  Sav 
and  government  leaders  in  the  rather  than  by  intelligence,  by  prej-  •  j  i  ^ 

creation  of  a  more  enlightened  udice  rather  than  by  conviction.”  continued  from  page  4 

public  opinion.  The  basic  job  of  the  Interna-  ■ 

The  School  cited  Mr,  Markel  as  tional  Press  Institute,  Mr.  Markel  Furthermore,  most  of  this  auto- 

“cditor,  educator,  crusader”  in  stated,  is  “to  promote  world  under-  niotive  linage  is  the  result  of  the 

his  role  as  Sunday  editor  of  the  standing  by  improving  the  trans-  local  newspaper’s  work  with  the 

New  York  Times  and  for  his  mission  of  information  among  local  dealer.  Therefore,  I  sug- 

achievement  in  creating  the  Inter-  nations.”  gested  that  the  small  dailies  might 


national  Press  Institute,  of  which 
he  is  now  chairman  of  the  execu¬ 
tive  board. 


Critical  of  Paper's  Content 
T  feel  strongly,”  he  said,  “that 


gested  that  the  small  dailies  might 
do  well  to  analyze  the  balance  of 
their  national  linage  and  decide  if 
they  are  ahead  by  paying  the  reps 


Amrtho*  standing  ,h.  II' 15%  ^rnatUal  aVertS 
toir*  in  hoior  Ja*n.  29!  Vy  a”?  ^ 

were  Arthur  Havs  Sulzbereer  oe  done  oy  all  newspapers,  ,{  themselves  and  putting  the 

were  nrinur  na^  auizoerger,  not  perhaps  on  so  extensive  a  15%  in  the  till  ” 
publisher  of  the  Times;  Turner  o^aig.  u,,.  p.ocpn/'i.  thp  c->mp  if 

EaWge,  managing  editor;  Orvil  Sf  •ne“.^;a"p.r m' ST' ii!  'T, elidin';™' 

sr;  SiJi!  Tub.  snr 

lisher  of  the  New  York  Post-  .T’  r  ,  •  u  Dispatch. 

nsner  01  irw  new  i  orK  rosi,  the  uneasy  fact  is  that 

^ank  Starzel,  general  manager  of  the  newspaper  today  does  not  have  (In  fact,  the  transcript  record 
t^  Associated  Press,  and  Robert  j^e  position  it  might  have  nor  of  the  panel  discussion  gives  Mr. 
E.  Sherwood,  playwright.  jj  could  Tuttle's  exact  quotes  as  follows: 

Editor,  Educator,  Crusader  exert.  We  have  in  the  United  "Another  thing  I  think  we  must  do  is 

The  citation  said:  ,  States  a  free  press.  But  that  is  to  get  to  get  after  our  reps.  On  the 

“Lester  Markel  understands  the  not  sufficient — it  must  be  a  fully  small  paper  like  ours,  the  great  bulk 
threat  as  well  as  the  promise  in  responsible  press  also.  As  Prof,  of  our  national  is  automotive  and 
modern  communication  techniques  Chafee  has  said:  ‘Fredom  from  we  are  going  to  get  that  automotive 
of  which  he  is  a  master.  Without  something  is  not  enough’;  there  whether  we  have  a  rep  or  not.  I 
the  shield  of  calm  interpretation  must  be  also  ‘freedom  for  some-  think  maybe  we  have  to  lay  it  on 
,the  daily  barrage  of  news  leads  to  thing.’  ‘Freedom  is  not  safety,  but  the  line.  If  they  can't  increase  our 
emotional  reactions  rather  than  to  opportunity.’  national  linage  above  what  we 

rational  attitudes.  Lester  Markel  “Too  many  newspapers  have  be-  would  get  anyhow  through  our 
has  dedicated  himself  with  out-  come  media  of  entertainment  local  distributors,  then  perhaps 
standing  ability  and  integrity  to  rather  than  of  information.  The  they  are  not  worth  that  15%  and 
forging  such  a  shield  in  the  Sun-  main  commodities  they  purvey  are  maybe  we  would  do  well  to  drop 
day  Times.  non-news  features  and  pseudo-  them  and  put  that  commission  in 

“His  remarkable  success  as  an  journalism.  the  till.  I  know  that  may  sound 

editor  is  part  of  his  greater  “The  non-news  feature  category  rather  radical,  but  if  we  are  trim- 
achievement  as  an  educator  of  his  is  a  varied  and  wondrous  one —  ming  sails  for  stormy  weather, 
readers  and  a  crusader  against  that  the  comics,  the  plunging  neck-  that  is  one  of  the  things  that  has 
contempt  for  the  minds  of  the  peo-  -line  departments,  the  low-down-  to  be  considered.” — E4.) 
pie  which  poisons  so  many  sources  for-the-love-lorn  corners  and  so 

of  public  information.  Hies  life-  on.  The  pseudo-journalism  is  the  Netvspapers  Are  Best 
long  vision  of  adult  minds  in  an  product  of  the  Key-hole  Kefauv-  Medium  for  Fairs 
adult  democracy  is  strikingly  iden-  ers,  and  the  Flotsam  and  Jetsam  jq  Editor*  In  view  of 
tical  with  that  of  the  New  School,  gatherers  known  collectively  as  interest  in  the  value  of  news- 

For  him,  the  creation  of  the  columnists.  papers  as  an  advertising  medium. 

International  Press  Institute  is  a  Too  Many  in  This  Category  I  feel  that  I  should  pass  along  to 
courageous  and  consistent  under-  mj  distinguish  the  columnist  you  the  results  of  a  modest  survey 
taking.  Through  this  significant  from  the  commentator;  the  lat-  made  during  a  meeting  of  the 
opportunity  for  peoples  of  the  may  pontificate  and  paralyze  Massachusetts  Fair  Association  at 

world  to  obtain  a  clearer  but  he  does  deal  somehow  with  Springfield  on  Jan.  16. 

ot  one  another,  Lester  Markd  news.  The  columnist  on  the  During  a  particular  panel  ses- 

again  expresses  his  faith  in  truth  r,((,gr  hand  deals  in  Trivia  and  sion  in  which  the  writer  partici- 
and  Its  liberating  effect  on  man.  Tattle;  he  must  have  his  scoop  pated,  we  obtained  the  following 
Institute’s  Basic  Job  regardless,  or  he  will  lose  his  cus-  information  from  those  attending 

The  projects  in  which  the  Insti-  tomcrs.  “about  100”  by  a  show  of  hands 

tute  is  now  engaged,  Mr.  Markel  “Now  1  hold  that  when  a  pub-  in  response  to  questions  asked  by 
said,  include  a  survey  of  the  news  lication  is  over-run  with  this  kind  our  chairman,  Harry  Storin,  I^b- 
flow  “to  discover  where  it  can  be  of  feature  and  this  sort  of  col-  licity  Director  from  the  Barring- 
bettered  and  how  the  news  is  pre-  umn,  it  has  lost  claim  to  the  title  ton  Fair. 

sented  to  the  reader.”  Allied  to  of  newspaper.  And  too  many  of  Here  are  the  questions  and  the 
this  study  is  a  survey  of  the  collec-  them  are  thus  over-whelmed.  percentages  from  a  show  of  hands 
tbn  and  presentation  of  the  news  “But  this  situation  cannot  con-  raised: 

from  Russia — ^“a  baffling  yet  vital  tinue.  The  times,  the  conditions.  1.  How  many  here  present  own 
problem.”  the  readers  are  changing.  The  television  sets?  50%. 

Mr.  Markel  warned  of  the  “dis-  newspaper  cannot  afford  any  2.  How  many  of  these  owners 
turbing”  reports  about  our  state  of  longer  to  keep  its  sights  lowered;  watch  television  programs  often? 
information.  “Somewhere,”  he  as-  it  must  focus  on  the  high  target  30%. 

serted.  “there  is  a  failure  of  the  of  the  news.  ...  3.  How  many  of  this  group 

supply  of  information.  Three  out  “The  real  newspaper  provides  listen  to  radio  often?  40%, 
of  10  voters,”  he  said,  “are  un-  the  full  report,  without  fanfare  4.  How  many  rwd  one  news- 
aware  of  almost  every  major  pro-  and  without  flourishes.  Most  of  paper  daily?  100%. 
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5.  How  many  read  two  or  more 
new^apers  daily?  75%. 

6.  How  many  looked  at  a  tele¬ 

vision  broadcast  today?  “Asked  at 
3  p.m.”  5%. 

1.  How  many  listened  to  radio 
today?  10%. 

8.  How  many  have  looked  at  a 
new^per  today?  75%. 

Although  these  questions  were 
asked  of  a  group  which  had  been 
in  session  since  11  a.m.,  it  strikes 
me  that  the  response  was  very  sig¬ 
nificant  in  upholding  our  convic¬ 
tion  in  the  fair  business  that  news¬ 
papers  offer  us  one  of  the  best  ad¬ 
vertising  mediums  available  for 
our  purposes. 

Ray  Winans, 

Eastern  States  Exposi¬ 
tion,  West  Spring- 
field,  Mass. 

Jr.  High  School  Project 
To  THE  Editor:  A  project 
planned,  prepared  and  mounted 
by  a  group  of  13-year-old  boys 
and  girls — “The  Newspapers  of 
Today  Are  the  History  Books  of 
Tomorrow”  —  was  dedicated  to 
“the  publishers,  the  editors  and  re¬ 
porters  who  are  continuing  our 
American  way  of  life  by  their  de¬ 
votion  to  the  ideal  that  Freedom 
of  the  Press  is  the  sacred  right  of 
all  the  people.” 

The  most  gratifying  thing  eman¬ 
ated  from  the  splendid  coopera¬ 
tion  extended  us  by  the  managing 
editors  and  publishers  of  the  50 
newspapers  to  whom  the  class 
wrote.  .  .  If  you  could  possibly 
extend  our  thanks  to  the  many 
newspaper  people  throughout  this 
country  who  gave  so  amply  of 
their  time  and  materials,  we 
would  be  very  appreciative. 

Mauri  Weiner, 

Junior  High  School  109, 
Brooklyn,  N.  Y. 

Permission  Granted 
To  THE  Editor:  We  would  ap¬ 
preciate  having  your  permission  to 
reprint  the  article  by  Hugh  W, 
Scott  (E  &  P,  Jan.  26)  titled 
“Composite  Style  Guide  from  22 
Newspapers.”  We  would  like  to 
use  it  as  an  information  piece  for 
the  information  and  public  rela¬ 
tions  departments  of  our  clients. 

Robert  Eastman, 
Advertising  Services, 
Ithaca,  N.  Y. 

• 

Griiioul  Resigns 
From  Wood  Co. 

Richard  G.  Griffoul,  vicepresi¬ 
dent  and  assistant  treasurer  and 
works  manager  of  the  Wood  News¬ 
paper  Machinery  Corporation,  has 
resigned  from  those  positions  ef¬ 
fective  Feb.  9. 

Mr.  Griffoul  has  been  with  the 
Wood  Company  for  15  years. 


7-Year  Scale  Set 

On  a  wage  reopening  in  a  con¬ 
tract  which  runs  to  July,  1953,  the 
independent  Editorial  Associates 
Union  on  the  Atlanta  (Ga.)  Con¬ 
stitution  won  a  new  minimum  of 
$87.50  “after  six  years.” 


Mack  Kehoe,  formerly  with  the  Robort  H  Wil©V  Times  and  once 

Where  They  Are  Now  west  Bend  (Wis.)  News,  the  Daily  .  pj..  tv'  press  secretary  to  the  late  Fio- 

—  Tribune,  Mesa,  Ariz.,  Waukesha  ^©Cirst  £iQltOr«  l^ies  rello  H.  La  Guardia,  then  mayor 

Richard  Shaw,  advertising  sales-  CWis.)  Daily  Freeman,  Milwaukee  Gulfport,  Fla. — Robert  Henry  of  New  York,  Jan.  10. 
man  for  the  Butte  (Mont.)  Daily  (Wis.)  Sentinel  and  Fort  Atkinson  Wiley,  65,  an  editor  for  many  •  *  ^ 

Post,  has  been  named  manager  of  (Wis.)  Daily  News,  as  reporter,  years  on  various  Hearst  newspa-  Miss  Thelma  Carroll,  33,  a 
Butte’s  new  $995,000  sports  arena.  circulation  and  advertising  pers,  died  here  Jan.  30.  member  of  the  news  staff  of  the 

*  •  *  man,  has  joined  the  Greater  Mil-  Mr.  Wiley’s  last  newspaper  po-  Louisville  (Ky.)  Courier-Journal, 

Barbara  Liggett  Tyler  for-  w^ukee  Committee  as  assistant  di-  sition  was  as  executive  editor  of  recently. 


Barbara  Liggett  Tyler,  for- 
mer  staffer  in  the  women’s  depart-  rector 
ment  of  the  Houston  (Tex.)  Post,  Sroup, 
has  been  appointed  director  of 
public  relations  for  the  Harris 


rector  of  the  civic  improvement  the  Pittsburgh  (Pa.)  Sun-Tele-  *  *  * 

group.  graph.  He  had  been  assigned  from  John  A.  Heffernan,  80,  col- 

*  *  *  there  to  supervisory  duties  with  umnist  for  the  Brooklyn  Eagle 

Harry  Beaudouin,  sports  writer  the  Sunday  edition  of  the  New  York  since  1937  and  chief  editorial 


County  Chapter  of  the  American  Baltimore  (Md.)  Sun  for  Journal- American,  but  illness  pre-  writer  for  the  Brooklyn  Times- 


Red  Cross. 


Curtis  Betts,  who  retired  last  ^  Lederle  Laboratories  Divi 


April  after  47  years  with  the  St.  American  cyanamid  Co. 

Louis  (Mo.)  Post-Dispatch,  which  _  »-,**.* 

he  served  for  part  of  that  period  .  ^  Drake,  for  many  years 
as  state  political  correspondent,  business  manager  of  the  East 
has  been  appointed  to  head  an  Oregonian  at  Pendleton,  Ore.,  has 
anti-racketeering  bureau  for  the  been  named  by  Gov.  Douglas 
St.  Louis  Metropolitan  Chamber  McKay  as  vicepresident  of  the 
of  Commerce.  Oregon  Trail  Association  for  Um- 

♦  ♦  ♦  atilla  Coimty. 


thr^  and  a  half  years,  is  now  vented  him  from  taking  over  the  Union  until  its  merger  with  the 

assistant  manager  of  public  rela-  new  job.  He  became  assistant  Eagle,  Jan.  25.  Earlier,  he  had 

tkms  at  Lederle  Laboratories  Divi-  news  editor  of  the  Chicago  Eve-  worked  for  the  New  York  World, 

sion  of  American  Cyanamid  Co.  ning  American  in  1923  and  was  Herald  and  American. 


sion  of  American  Cyanamid  Co.  ning  American  in  1923  and  was 
*  *  *  made  managing  editor  of  the  New 

Lee  Drake,  for  many  years  York  Journal-American  in  1937. 
business  manager  of  the  East 
Oregonian  at  Pendleton,  Ore.,  has 


d^bitiiarp 


of  Commerce. 

*  ♦  ♦  atiua  County,  William  Harvey,  74,  dean  of  R-  J-  (Bob)  Priestly,  70,  for- 

Richard  F.  Johnson,  staff  writer  ♦  ♦  ♦  Jersey  sports  writers  and  merly  of  the  Winnipeg  (Man.) 

for  the  Boise  Idaho  Daily  States-  Schmanska,  formerly  sports  editor  of  the  Paterson  Free  Press  and  formerly  with 

man  and  Idaho  Evening  Statesman  *  reporter  on  the  Lewiston  (Me.)  (N.  J.)  Morning  Call  for  52  Yorkton,  Sask.,  newspapers,  in 


John  Francis  McLaughlin,  63, 
for  30  years  United  Press  corre¬ 
spondent  at  Sacramento,  Calif., 
where  he  was  dean  of  correspond¬ 
ents  at  the  capitol,  Jan.  21. 

«  *  * 

R.  J.  (Bob)  Priestly,  70,  for- 


since  1948,  has  accepted  an  ap-  ^as  been  named  editor  years,  Jan.  23. 

pointment  as  Idaho  State  High-  Beacon,  employe  publica-  ♦ 


Victoria,  B.  C.,  recently. 


way  Commission  secretary. 


tion  of  the  Travelers  Insurance  Oscar  St.  John  Arms,  71,  Roy  C.  Flannagan,  54,  re- 
Companies,  Hartford,  Conn.  obituary  editor  and  former  re-  porter  for  the  Richmond  (Va.) 

*  *  *  porter  for  the  New  York  Journal-  News  Leader  since  1923,  Jan.  28. 

Ward  H.  Duane,  formerly  with  American,  Jan.  22.  He  joined  the  •  *  •  ♦ 

e  New  York  Sun,  has  been  ap-  Journal  at  the  turn  of  the  century.  Harry  H.  Johnson,  60,  former 


Flannagan,  54,  re- 


Peter  French  has  been  ap-  ♦  ♦  ♦ 

pointed  senior  news  editor  of  Ward  H.  Duane,  formerly  with 
Business  Week  magazine.  Former-  the  New  York  Sun,  has  been  ap- 
ly,  he  wrote  for  newspapers  in  pointed  advertising  director  of  the 
Quincy  and  Boston,  Mass.,  and  New  York  edition  of  the  Traveler, 
was  with  General  Electric  Co.,  guest  relations  magazine. 
Schenectady.  *  ♦  * 


Journal  at  the  turn  of  the  century.  Harry  H.  Johnson,  60,  former 
*  «  «  city  editor  of  the  Toronto  (Ont.) 

Miss  Ethel  M.  Hoffman,  45,  f  public  relations 

assistant  magazine  editor  of  the  Streetsv.lle,  Ont.,  Jan. 


Schenectady.  *  ♦  *  Buffalo  (N.  Y.)  Evening  News  ^2.  Prior  to  .joining  the  Star, 

*  ♦  *  Harry  R.  Bay,  night  editor  of  and  a  staffer  since  1938,  Jan.  27. 

Frank  P.  Thomas,  formerly  in  the  Eugene  (Ore.)  Register-Guard,  ♦  ♦  •  ^11  1933,  he  had  been  cab^ 

teth  the  buan^s  and  editorial  has  been  named  public  informa-  Harry  E.  Walker,  59,  circula-  forS*  mo^nine  daUies”'^  Toron/o 
departments  of  the  New  YorA:  tion  officer  for  the  Washington  tion  manager  of  the  Yuma  (Ariz.)  Fm^re  and’  Toronto 

^  joined  the  public  relations  State  Civil  Defense  Department  Sun  recently.  [  *  Empire  and  Toronto 

firm  of  Pendray  &  Co.,  New  York.  at  Olympia,  Wash.  Before  joining  ’  *  ♦  *  Globe  *  *  * 


iiiiuircuurttyacAj.,  ivew  TorK.  at  Olympia,  Wash.  Betore  joining 
*  *  *  the  Register-Guard  in  1950  he  was 

Thomas  Y.  Funston,  formerly  news  editor  of  the  Shelton-Mason 


Walter  H.  Hitchman,  55,  for-  John  Hicks,  ITT,  48,  member 


assistant  edkor  and  publisher  of  County  Journal  and  a  part-time  ^^ch^l^nn  ^ 

the  Tucumari  (N.  M.)  American,  correspondent  for  the  Associated  [J® 

acting  editor  of  the  Los  Alamos  Press  and  Daily  Olympian.  Olym-  |be  Newporr-Ba/toa  (Calif.)  Press,  ciated  with  nevwpapers  in  Flonda, 

(N.  M.)  News,  editor  of  the  oia  >  y  f  ^  r  Guadalajara,  Mexico,  Jan.  5.  at  Miami  Beach  Jan.  19.  He  was 

Oswego  (N.  Y.)  ’Gazette  and  once  ^  a  grandson  of  the  late  Col.  John 

a  reporter  for  the  Douglas  (Wyo.)  S.  I.  Monger,  iv,  formerly  with  ^^yn  B.  Bell,  54,  for  30  years  Hicks,  foun^r 

Budget,  has  been  made  staff  infor-  the  Dallas  (Tex.)  Times  Herald  an  advertising  executive  on  the  usher  of  the  Oshkosh  (Wis.j 

mation  officer  by  the  Los  Alamos  special  services  department,  has  Bernardino  (Calif.)  Sun-Tele-  Daily  Northwestern.^ 

field  manager  for  the  U.  S.  Atomic  joined  the  staff  of  a  Federal  agen-  kram,  Jan.  7.  »*»*„»* 

Energy  Commission.  cy  in  Washington,  D.  C.  *  *  •  Margaret  M.  Maloney. 

♦  *  *  *  *  *  Mrs.  Harry  L.  Beck,  56,  former  61.  .forrwr  associate  effitor  and  ^ 

Norman  Siegel,  formerly  with  Norman  Udevitz,  former  Chey-  Chicago  newspaper  reporter  who  ( 

the  Cleveland  (O.)  Press  for  19  enne  Wyoming  Tribune  staff  re-  wrote  under  the  by-line  of  Hor-  (Gonn.)  democrat,  Jan.  zy. 
years,  has  been  appointed  manag-  porter,  was  named  public  relations  ence  Kailen  for  the  old  Chicago  ntTir-mv  TX  vice- 

rng  director  of  the  West  Coast  of-  director  of  the  Cheyenne  Chamber  Journal  from  1917  to  1920,  in  Chi-  Jf»EPH  c.  G  ,  .  I 

fice  in  Los  Angeles  of  the  public  of  Commerce.  cago,  Jan.  16.  t^  hI 

relations  firm  of  Howard  G.  May-  *  *  *  *  ♦  *  p  It  nu^ 

er  and  Dale  O’Brien.  Fred  V.  Roland,  formerly  with  David  John  (Dave)  Bucher,  father,  P.  t.  ouigley;  was  p 

*  *  *  the  Boston  (Muss.)  Daily  Record,  61,  circulation  manager  of  the  v  ^fif  in  1917 

Dan  j.  Forrestal,  once  feature  has  become  sales  manager  and  Richmond  (Va.)  Times-Dispatch  1901  unjil  ^is  ^ 

editor  and  assistant  managing  edi-  public  relations  director  for  Ciga-  before  its  acquisition  by  Richmond  ipDnv  Biirton  81 

tor  of  the  St.  Louis  (Mo.)  Globe-  rette  Service,  Inc.,  of  Miami,  Fla.  Newspapers,  Inc.,  and  more  re-  ur  ^  V  /-  rrv  r minty 
Democrat  and  a  staffer  for  19  Before  joining  the  Daily  Record,  cently  a  member  of  that  corpora-  publisner  ®  .  j. 

years,  and  now  assistant  directw  Mr.  Roland  served  as  city  hall  tion’s  circulation  department,  Jan.  Reporter  at  uoia  uea  . 

of  the  advertising  and  public  rela-  reporter  for  the  Woonsocket  (R.  18.  10  “"“1  his  ^lirement  las 

tkms  department  of  Monsanto  I.)  EvemVig  Ca//.  *  *  *  ilLTfOre) 

Chemical  Co.,  has  been  elected  ♦  ♦  *  Commodore  John  M.  Gill.  63.  n"®.,  *  ^  1 

president  of  the  St.  Louis  Chapter  Paul  E.  Chandler  has  been  commanding  officer  of  the  New  Daily  liaings  . 

of  the  Public  Relations  Society  named  public  relations  manager  York  State  Militia  and  managing  ■ 

of  America.  Robert  E.  Hillard,  of  Kraft  Foods  Co.,  Chicago.  For  editor  and  secretary  of  the  Oswego  ^ 

former  feature  ediUm  and  column-  about  12  years  before  World  War  (N.  Y.)  Palladium-Times,  Jan.  14.  roreincin  i^eS 

ist  for  the  St.  Louis  (Mo.)  Star-  II  service  in  the  Air  Force  he  was  He  began  news  work  on  the  Waterloo,  la.  —  Edward  C. 


Times  and  now  a  partner  in  the  on  the  staff  of  the  Emporia  (Kan.)  Buffalo  (N.  Y.)  Courier. 
pubUc  relations  firm  of  Fleish-  Gazette.  For  the  last  five  years  he  ♦  *  ♦ 

man,  Hillard  &  Associates,  was  has  been  with  J.  Walter  Thompson  James  M.  Kieran,  Jr., 
chosen  vicepresident.  agency.  1923  to  1937  political  rej 


(N.  Y.)  Palladium-Times,  Jan.  14.  rOreillCin  L/ieS 
He  began  news  work  on  the  Waterloo,  la.  —  Edward  C. 
Buffalo  (N.  Y.)  Courier.  Funk,  composing  room  foreman 

*  *  *  of  the  Waterloo  Courier  since 

James  M.  Kieran,  Jr.,  50,  from  1930,  died  Jan.  22  at  the  age  of 
1923  to  1937  political  reporter  for  66. 
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'March  15th,  Tax  Day,  is  around  the  comer 
.  .  .  and  here  /  am,  wrestling  with  Form 
1040  again!  You,  too.  I’ll  bet. 

'Sure,  I  gripe  about  it  every  year.  Who 
doesn’t?  It’s  like  yelling  at  the  umpire. 
Or  beefing  about  the  weather.  That’s  our 
privilege! 

'But  this  yearns  taxes  really  hurt.  Now  don’t 
get  me  wrong  ...  I  believe  in  taxes.  Can’t 
run  a  government  without  taxes.  And 
when  it  comes  to  our  government  spending 
money  honestly  and  efficiently  for  Defense, 
Freedom  or  Good  Government  ...  it  can 
have  the  shirt  off  my  back. 

'But  down  at  the  Republic  plant  I  work 
hard  for  my  dough.  And,  namrally,  I  get 
burned  up  when  I  read  about  a  lot  of 
money  being  spent  foolishly  by  our  govern¬ 
ment.  That,  of  course,  goes  for  all  levels  of 
government  .  .  .  federal,  state,  county  and 
local.  They’re  all  run  on  our  tax  money 
.  .  .  yours  and  mine. 

'And  when  I  say  ’our’  tax  money,  it  reminds 
me  that  companies  groan  about  taxes,  too. 
They’ve  got  'living  expenses’  same  as  we 
do,  and  taxes  take  an  even  bigger  bite 
out  of  their  income  than  they  do 
out  of  ours. 

"What’s  left  of  our  pay,  we  call 
^  /  savings.  What’s  left  of  a  company’s 

/  'pay’,  is  called  profits.  It  is  profits 
'  - /  that  create  new  jobs  by  improving 
'  /  and  expanding  industry.  Without 
/  company  profits,  a  lot  of  us  citizens 
would  lose  our  jobs. 

'To  get  back  to  this  business  of  spending 
.  .  .  my  wife  runs  our  home  with  simple, 
sensible  day-by-day  economy.  And  so  do 
my  neighbors’  wives.  So  does  any  well- 
managed  business.  So  why  shouldn’t  our 
government  .  .  .  national,  state,  county 
and  local  .  .  .  practice  that  same  common- 
sense  economy,  too?  With,  I  repeat,  our 
hard-earned  dough!” 


Republic  Building  •  Cleveland  1,  Ohio 


Republic  BECAME  ttrong  in  a  strong  and 
free  America.  Republic  can  REMAIN 
strong  only  in  an  America  that  remains 
strong  and  free  ...  an  America  whose  vast 
Railroad  Industry  is  unsurpassed.  And  though 
radlroading,  Republic  serves  America.  Republic  steel 
goes  into  track  bolts  and  spikes... and  into  power¬ 
ful  locomotives  that  thunder  over  the  tracks. 
Republic’s  famed  Enduro  Stainless  Steel  is  found, 
inside  and  out,  on  gleaming  streamliners  that 
crisscross  the  nation.  And  in  roundhouses  and 
repair  shops,  tools  and  machines  made  of  Republic 
steel  help  keep  America’s  rolling  stock  rolling, 
come  peace  or  war. 


Ibis  message  is  one  of  a  series  appearing  in  national 
magazines,  and  in  newspapers  in  communities 
where  Republic  mills,  mines  and  o^ices  are  located. 
For  a  fsdl  color  reprint,  or  ptrmusion  to  reprint, 
urite  Dept.  L,  Republic  Steel,  Cleveland  1,  Ohio. 
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SYNDICATES 


Winchell  Taking  a  Rest; 
Jack  Lait  to  Substitute 


Ciedit  Union  Has 
$1,000,000  Assets 

Milwaukee — At  the  close  of  its 
23rd  year,  the  credit  union  oper¬ 
ated  by  employes  of  the  Milwau- 


Flory  Named 
As  Network 
Chief  of  U.  P. 


By  Erwin  Knoll 

Doctors  this  week  ordered 
Broadway  columnist  Walter 
Winchell  to  take  “an  immediate 
and  complete  rest  from  all  activi¬ 
ties.”  The  columnist  made  the 
announcement  on  his  Sunday 
night  news  broadcast  Jan.  27  and 
in  a  note  appended  to  his  syn¬ 
dicated  column  for  Jan.  28. 

He  told  his  radio  audience  that 
he  would  be  off  for  “at  least  a 
month.” 

“I  have  been  working  under 
terrific  pressure,”  Mr.  Winchell 
said.  “The  doctors  told  me  I  am 
on  the  verge  of  collapse,  that  I 
have  to  stop  at  once  or  there 
might  be  some  unhappy  news — to¬ 
morrow,  this  week  or  next  week. 
It  is  a  terrific  shock  to  me  to 
know  that.” 

King  Features  Syndicate, 
which  distributes  the  Winchell  col¬ 
umn,  on  Jan.  29  substituted 
“Broadway  and  Elsewhere”  by 
Jack  Lait,  editor  of  the  New  York 
Mirror.  Mr.  Lait  has  been  filling 
in  for  Mr.  Winchell  on  the  col¬ 
umnist’s  annual  vacations  for  the 
past  10  years.  His  column  will  be 
distributed  to  all  Winchell  clients 
for  release  every  day  except  Fri¬ 
day  for  the  duration  of  the  col¬ 
umnist’s  illness.  Mr.  Lait  headed 
his  Jan.  29  column  “Winchelling 
for  Walter.” 

“We’ll  get  in  touch  with 
Winchell  in  another  month  and 
find  out  if  his  health  has  improved 
sufficiently  for  him  to  resume  the 
column,”  Hinson  Stiles,  managing 
editor  of  the  Mirror,  told  Editor 
&  Publisher.  The  Winchell  col- 

- 1 - 


umn  has  been  a  Mirror  feature 
for  many  years. 

The  54-year  old  columnist  is 
now  under  physicians’  care  in 
Miami  Beach,  Fla. 

HT  Syndicate  Offers 
Buchwald's  Europe  Column 

A  new  non-political  column  of 
general  European  chitchat  has 
been  scheduled  for  early  February 
release  by  the  Herald  Tribune 
Syndicate.  Tentatively  entitled 
“Europe’s  Lighter  Side,”  the  col¬ 
umn  will  be  written  by  Art  Buch- 
wald,  feature  writer  for  the  Paris 
edition  of  the  Herald  Tribune. 

Mr.  B  u  c  h  - 
wald’s  column, 
which  appears 
four  times  week¬ 
ly  in  the  Paris 
newspaper,  is 
well  known  to 
Americans  visit¬ 
ing  in  Europe. 

He  has  dropped 
several  “bomb¬ 
shells,”  and  once 
publicly  chal¬ 
lenged  movie  Buchwald 
producer  Walter  Wanger  to  a  duel 
after  a  quarrel  over  a  movie  re¬ 
view.  The  duel  was  never  fought. 

The  syndicated  column  will  use 
strictly  non-political  material. 
“The  closest  I’ll  get  to  politics  is 
an  interview  with  Vishinsky’s 
chauffeur,  if  I  can  get  it,”  Mr. 
Buchwald  says.  Mr.  Buchwald 
will  work  out  of  Paris  but  will 
cover  all  of  the  Western  Euro- 


kee  Journal  had  assets  just  above  ,  Hugh  Baillie,  president  of  the 
$1,000,000  and  undivided  profits  announced  this  week 

of  $12,000.  In  1951  the  Milwau-  appom  ment  of  Harry  R.  Flory 

kee  Journal  Employes’  Thrift  As-  general  man- 

sociation,  Inc.,  conducted  its  busi¬ 
ness  with  total  expenses  of  $7,149 
and  earned  a  net  profit  of  $36,522. 


pean  countries. 

Mr.  Buchwald,  26,  is  a  veteran 
of  the  Marine  ^rps  and  of  the 
University  of  Southern  California. 

He  went  to  Paris  on  the  GI  Bill 
of  Rights  several  years  ago  to  s;u...- 

ctiirlu  French  was  Paris  P'^te  Cnarge  Ot 


ager  of  com¬ 
munications.  Mr. 
Flory  has  been 
foreign  news 
manager  and  di¬ 
rector  of  interna¬ 
tional  communi¬ 
cations.  In  his 
new  assignment 
he  will  have  corn- 


study  French.  He  was  Paris 
stringer  for  Variety  before  joining 
the  Paris  Herald  Tribune 


the  U.  P.  com- 


Flory 


munications  network  throughout 


New  Position 
The  post,  general  manager  of 
communications,  is  a  new  one  in 
the  U.  P.,  necessitated  by  the 


Gays  who  didn’t  like  Gals... 

grow'  up  to  be  whistling  wolves . .  .The  little  boy  afraid  of  the  dark  is] 
now  the  big  boy  who  thinks  darkness  is  ducky  with  a  blonde . .  .The 
GI  decorated  for  bravery  ain’t  brave  at  home.  Humans  do  flip-flop? 
faster  than  flapjacks... and  the  funniest  are  dished  up  daily  in 

Then  &  Now... 


by  Roy  L.  Fox,  a  spanking  new  panicking  panel,  starting 
February  11... will  be  as  contagious  as  mumps  in  an 
orphanage . . .  gets  maximum  mileage  from  small  space 
Fox  hit  the  big  time  at  21 . . .  does  the  cute  sleepy-eyed 
kids  lor  the  slicks...  has  been  in  the  “Best  Cartoons  of  the 
Year”  since  1948!  Be  kind  to  your  ulcers . . .  get  a  laugh  yourself,  and 
share  with  readers!  For  proofs  and  prices,  phone,  wire,  or  w'rite] 
Mollie  Slott,  Manager . . . 

Chicaffa  Tribune^lVew  Ynrh  JVest^s 

SyndicUtC  ■^***'*  BuUdtnat  Xvwt  York 


His  column  will  be  offered  to  world,  domestic  and  foreign. 
U.  S.  newspapers  in  three  weekly 
releases  of  about  500  words  each. 

Philbrick  Joins  HT  Ad  Staff 
Herbert  A.  Philbrick,  whose  rapid  expansion  of  the  organiza- 
account  of  Communist  Party  activi-  tion’s  wire  system.  In  the  last 
ties,  “1  Led  Three  Lives,”  is  now  few  months  the  U.  P.  has  added 
being  distributed  in  serial  form  by  two  coast-to-coast  wires,  one  for 
the  Herald  Tribune  Syndicate,  'ts  telephoto  picture  service  and 
last  week  joined  the  retail  adver-  o'^e  for  the  scripts  used  in  the 
tising  sales  staff  of  the  New  York  United  Press-Movietone  Television 
Herald  Tribune.  The  Philbrick  service.  In  addition  to  that  its 
itory,  now  appearing  in  75  news-  Teletypesetter  wires  now  reach  in¬ 
papers,  is  scheduled  for  book  pub-  to  33  states  with  more  to  be  added 
lication  Feb.  4  by  McGraw-Hill.  the  near  future. 

In  Los  Angeles,  attorneys  for  Mr.  Flory.  a  native  of  Ohio, 
15  Communist  leaders  awaiting  was  graduated  from  the  Colley 
trial  withdrew  a  show-cause  order  of  Wooster  and  the  Columbia 
to  restrain  publication  of  the  se-  University  Graduate  School  of 
ries  in  the  Los  Angeles  Times.  Journalism.  He  began  newspaper 
The  Communists’  attorneys  had  work  on  the  Wooster  Daily  News 
charged  that  the  series  would  tend  arid  worked  on  the  Akron,  (0.) 
to  create  an  atmosphere  of  preju-  Times  and  Wooster  Daily  Record. 
dice  which  would  make  a  fair  Since  his  graduation  from  Col- 
trial  impossible.  They  based  their  umbia  in  1922  he  has  been  con- 
withdrawal  of  the  order  on  an  tinuously  in  press  association  work, 
unwillingness  to  interfere  with  18  years  of  it  in  Europe.  Mr. 
freedom  of  the  press.  Flory  became  assistant  European 

news  manager  of  the  United  Press 
in  1934  and  European  news  mana¬ 
ger  in  1938,  with  headquarters  in 


PF  Offers  Book  Selections 
“Think  Yourself  Thin,”  a  new 


book  by  Thyra  Samter  Winslow,  London, 
will  be  offered  to  newspapers  in 

serial  form  by  Press  Features,  V'  P-  ".®"*  ' 

Inc.  for  first  releases  March  3.  The  report  and  its  communication 
24  installments  of  500-800  words  frorn  New  York.  He  planned  and 
will  include  recipes  and  “psycholog-  earned  out  many  innovations  in 
ical”  advice  on  dieting.  The  book  field  of  international  ncA^-s 

was  published  by  Abelard  Press.  ,  . 

Press  Features  is  also  distrib-  Wooster  grant 

uting  “The  Testimonial  Lunch”  by  ‘i®  honorary  degree  of 

Corey  Ford,  a  chapter  from  Doc‘or  of  Humanities  in  1934. 
Doubleday’s  “The  Office  Party.”  " 

Another  chapter  from  the  book  3^  Chronicle  Nomes 
was  distributed  by  the  syndicate 


several  weeks  ago. 

Vaughan  Joins  Doubleday 


Circulation  Manager 

San  Francisco  —  Glenn  Neish, 
assistant  circulation  manager  of 


Tribune  Tower,  Chieago 
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Samuel  S.  Vaughan,  formerly  the  San  Francisco  Chronicle  since 
a  writer  with  the  special  service  1944,  became  circulation  manager 
division  of  King  Features  Syn-  Jan.  15.  He  succeeds  Charles 
DiCATE,  has  joined  the  subsidary  Conroy,  resigned, 
rights  division  of  Doubleday  &  Wtih  the  Chronicle  since  1929, 
Co.  He  will  assist  Bill  Berger,  Mr.  Neish  has  served  that  paper 
manager  of  the  syndicate  depart-  in  every  phase  of  circulation  de¬ 
ment,  and  will  devote  his  time  to  partment  activity.  He  began  as  an 
the  syndication  of  Doubleday  office  clerk  on  the  service  phone 
books  to  newspapers  and  maga-  while  still  attending  the  University 
zines.  of  California. 
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Newspapers  got  $647,672  of  this 
Chemical  Company’s  budget  last  year 


Well  over  a  half  a  million  dollars  was  wisely 
invested  in  newspapers  last  year  by  one  of  the 
countrj^’s  leading  advertisers.  This  company, 
working  in  the  proprietary  medicine  field, 
picks  its  media  with  great  care.  If  you’re  on 
the  list,  you  can  bet  the  media  executives  have 
thoroughly  examined  your  newspaper  —  if 
you’re  not — perhaps  it’s  becau.se  they’re  unin¬ 
formed  about  you.  A  word  to  the  wise  — 


these  executives  leam  about  newspapers  through 
careful  reading  of  Editor  &  Pitbi.isher.  We 
know  hecau.se  they  tell  us  so. 

Big  People  . . .  Big  Newspaper  Advertisers 
. . .  Big  Business  for  You 

Almost  all  important  buyers  of  newspaper  space 
among  agencies  and  advertisers  read 
Editor  &  PvBLisHjat 
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PROMOTION 


Dyar*s  Book  Tells  How 
Problems  Were  Solved 


By  T.  S.  Irvin 


There  is  a  speciaJ  interest  for 
promotion ,  people  in  Ralph  E. 
Dyar’s  recently  published  volume, 
“News  for  an  Emipre,”  which  tells 
the  story  of  the  Spokane  (Wash.) 
Spokesman-Review  and  the  whole 
Inland  Empire  it  serves.  That 
special  interest  lies  in  the  portions 
of  the  book  devoted  to  the  Spokes¬ 
man-Review’s  promotional  efforts. 

Ralph  E.  Dyar’s  name,  of 
course,  should  be  familiar  to  ev¬ 
eryone  in  newspaper  promotion. 
He  is  one  of  the  pioneers  in  what 
has  now  become,  to  quote  him, 
“a  venerable  profession.’’  He  is 
also  the  author  of  one  of  the  few 
books  devoted  to  newspaper  pro¬ 
motion.  “Newspaper  Promotion 
and  Research,’’  published  about  a 
dozen  years  ago. 

Despite  modem  miracles  of 
communication  and  transportation, 
Spokane  and  the  Inland  Empire  of 
which  it  is  the  capital  enjoy  an 
isolation  from  the  rest  of  the 
country.  It  is  a  splendid  isolation, 
of  course,  but  one  which  the  paper 
had  to  overcome  in  its  quest  for 
national  advertising. 

As  Mr.  Dyar  tells  the  story,  the 
Spokesman-Review  had  a  full-time 
promotion  man  at  work  as  early 
as  1897.  But  it  was  not  untH  about 
the  Twenties  that  its  promotion  in 
the  national  field  really  got  under 
way  in  a  big  way. 

To  promote  the  paper,  the 
Spokesman-Review  wisely  '  knew 
that  it  had  to  promote  its  market. 
It  was,  and  is,  a  wonderful  market 
to  promote.  The  very  name  is 
magical.  Inland  Empire.  Some  of 
the  earliest  market  studies  ever 
made  were  made  by  the  Spokes¬ 
man-Review.  And  who  in  promo¬ 
tion  can  ever  forget  the  handsome 
Indian  maid  who  graced  all 
Sfwkesman  -  Review  promotion, 
whether  in  trade  books,  brochures, 
folders,  or  whatever?  She  became 


one  of  the  most  widely  known 
newspaper  symbols  in  the  country. 

Just  as  promotion  for  a  news¬ 
paper  must  also  be  promotion  for 
its  market,  so  Dyar’s  history  is  not 
only  a  history  of  the  Spokesman- 
Review  but  of  the  whole  Inland 
Empire.  It  makes  good  reading, 
especially  if  you  are  interested  in 
our  nation’s  history.  It  makes  in¬ 
structive  reading  for  promotion 
people  because  of  the  detail  in 
which  it  tells  about  the  paper’s 
promotional  problems  and  how 
they  were  solved. 


Public  Service 

An  excellent,  easy,  and  in¬ 
expensive  public  service  promotion 
that  is  taking  hold  here  and  there 
over  the  country  is  the  idea  of 
awarding  merit  recognition  to  pub¬ 
lic  servants.  In  Dallas,  for  in¬ 
stance,  the  Times  Herald  last  week 
gave  such  recognition  to  a  fire  in¬ 
spector,  and  shortly  will  similarly 
reward  a  policeman. 

Mianaging  Editor  James  F. 
Chambers  Jr.  made  the  paper’s 
first  annual  community  service 
award  for  firemen,  a  $250  check, 
in  a  ceremony  telecast  over  the 
Times  Herald  station,  KRLD-TV. 
The  first  annual  community  ser¬ 
vice  award  for  policemen  will  be 
the  same. 

Public  .service  of  a  different 
kind  is  reported  by  Gene  Horyn, 
public  service  editor  of  the 
Columbus  (O.)  Citizen.  The  pa¬ 
per  promoted  a  New  York  theatre 
party  for  one  week  in  March. 
Within  four  days  of  its  announce¬ 
ment,  the  party  was  a  sell-out. 

The  party  was  promoted  in  con¬ 
nection  with  Theatre  Critic  Nor¬ 
man  Nadel’s  reviews  from  New 
York.  For  one  week  in  March, 
100  Citizen  readers  will  visit  vari¬ 
ous  shows  with  Nadel,  as  well  as 
getting  in  some  music  and  art  mu- 


LAST  CALL  FOR  NOMINATIONS! 


1952  SIGMA  DBTA  (HI  AWARDS 


Deadline  —  February  11,  1952 


General  Reporting  •  Editorial  Writing 

Editorial  Cartooning  #  News  Picture 

Washington  Correspondence  •  Foreign  Correspondence 

Public  Service  in  Newspaper  Journalism 

Public  Service  in  Radio  Journalism 

Public  Service  in  Magazine  Journalism 

Magazine  Reporting  •  Radio-TV  Reporting 

Radio  Newswriting  •  Research  About  Journalism 

No  Nomination  forms — Send  exhibit  of  1951  work 


Forward  Entries  to  Victor  E,  Bluedorn 

SIGMA  DELTA  CHI  AWARDS  IN  JOURNALISM 

35  EAST  WACKER  DRIVE  CHICAGO  1.  ILLINOIS 


scums.  Tlie  Citizen  worked  out 
details  with  a  local  travel  agency. 
Cost  for  the  week’s  visit  is  $97.50 
per  person. 

Two  IMPORTANT  and  useful 
market  information  undertakings 
are  currently  being  distributed  to 
interested  advertisers  and  agencies 
by  the  Des  Moines  (Iowa)  Regis¬ 
ter  and  Tribune  and  the  Madison 
(Wis.)  newspapers. 

From  Des  Moines  comes  the 
1952  Blue  Book  of  the  Iowa  Gro¬ 
cery  Market.  This  contains  prob¬ 
ably  the  only  comprehensive  pic¬ 
ture  of  the  grocery  distribution 
organization  for  an  entire  State 
available  anywhere  in  the  coun¬ 
try. 

Contained  in  this  Blue  Book  is 
fairly  complete  information  cover¬ 
ing  all  wholesale  grocers,  chains 
and  other  retailers  in  the  whole 
state  of  Iowa. 

Valuable  in  this  information  is 
the  classification  of  retail  stores 
by  dollar  volume,  an  important 
guide  to  distribution  and  market¬ 
ing  people.  The  stores  are  di¬ 
vided  into  four  groups:  class  A 
stores  have  an  annual  sales  vol¬ 
ume  of  over  $375,000;  class  B, 
chain  stores  having  under  $375.- 
000  in  annual  sales;  class  C,  inde¬ 
pendents  doing  between  $75,000 
and  $375,000;  and  class  D,  inde¬ 
pendents  doing  under  $75,000. 

From  Madison  comes  the  11th 
annual  edition  of  “Wisconsin’s 
Retail  Sales  Trends,”  a  research 
undertaking  that  has  gained  de- 
•served  fame  and  acceptance.  In 
its  50  pages,  this  volume  contains 
the  total  annual  dollar  volume  for 
eight  retail  classifications — depart¬ 
ment  stores,  men’s  wear,  women’s 
wear,  shoes,  jewelry,  furniture, 
food,  and  drugs. 

The  information  in  this  study  is 
derived  from  net  sales  figures  re¬ 
ported  on  State  income  tax  re¬ 
turns,  supplemented  in  some  in¬ 
stances  by  individual  audits. 

Also  contained  in  this  volume 
is  linage  information  by  classifica¬ 
tions  by  accounts. 

In  addition,  the  volume  contains 
latest  market  data  for  Madison’s 
9-county  trading  area,  including 
population  and  newspaper  circula¬ 
tion  figures. 


— a  large  wall  calendar  put  out 
by  the  San  Francisco  Examiner. 
Each  page  contains  the  current 
month  big,  last  month  and  next 
month  smaller,  and  a  panel  strip, 
“From  High  to  Low,”  by  Wiley 
Smith.  Each  page  also  contains 
this  plug  for  classified,  “You  can 
sell  anything  with  Examiner  sure 
fire  want  ads,”  and  the  telephone 
numbers. 

Incidentally,  the  Examiner  plugs 
its  “sure  fire”  want  ads  in  a  fine 
series  of  broadsides,  some  of 
which  have  been  reported  here 
from  time  to  time.  Currently  in 
the  mails  is  one  that  has  a  lot  of 
fun  with  drawings  of  our  Near 
East  friends,  one  saying,  “CMi, 
Damascus  was  never  like  this,”  an¬ 
other,  “Cairo  was  never  like  this,” 
and  so  on. 

Point  is,  none  of  these  places 
has  a  bazaar  like  the  Examiner’s 
want  ad  pages,  “biggest,  busiest, 
best.” 


Coi 


eaS 


Youngster's  Ambitions 
Ask  any  youngster  what  he 
wants  to  be  when  he  grows  up 
and  he’ll  usually  answer  a  fireman, 
or  a  policeman,  or  a  cowboy  or 
a  baseball  player.  The  San  Diego 
(Calif.)  Evening  Tribune  made 
nearly  a  half-page  feature  of  this 
idea,  showing  a  proud  father  in 
each  of  those  four  categories  with 
his  son. 


In  the  Bag 

When  Frank  L.  Taylor,  pub¬ 
lisher  of  the  Milwaukee  (Wis.) 
Sentinel,  traveled  through  the  Far 
East  several  months  ago,  he  sent 
his  paper  reports  on  his  observa¬ 
tions.  These  have  now  been 
gathered  into  a  neat  booklet  and 
reprinted  as  a  “Report  to  Wis¬ 
consin.”  Makes  a  fine  editorial 
promotion. 

Refreshing  and  rare  to  find  a 
newspaper  promoting  itself  in  a 
classification  in  which  it  is  not 
first.  New  York  Mirror  devotes 
an  excellent  broadside  to  promot¬ 
ing  itself  in  the  hotel  and  res¬ 
taurant  classification  without  any 
qualms  that  it  is  only  second,  al¬ 
though  it  did  enjoy  the  biggest 
gain  for  the  year, 
sir!”  is  a  fine  effort. 


'Meet  Your  Postman' 

A  SERIES  of  articles  captioned 
“Meet  Your  Postman,”  appearing 
currently  each  day  in  the  Chelsea 
(Mass.)  Record,  is  making  many 
friends  and  proving  of  more  than 
ordinary  interest.  The  pictures  of 
every  mail  carrier,  special  deliv¬ 
ery  man,  parcel  post  workers  and 
others  who  meet  the  public  at 
the  post  office,  were  taken  first 
at  a  series  of  gatherings  at  the 
post  oftice  by  Staffer  Edward  J. 
Doherty.  While  taking  the  pic¬ 
tures.  he  gathered  the  information 
about  each  man  for  a  thumbnail 
sketch  to  accompany  the  publica¬ 
tion  of  the  picture. 


Good  Drivers 
In  a  further  effort  to  reduce 
traffic  accidents  and  expand  the 
long  established  traffic  safety  cam¬ 
paigns  of  the  Spartanburg  (S.  C.) 
Herald-Journal,  Managing  Editor 
Don  L.  West  and  Mrs.  Susan 
Naves,  City  Hall  reporter  of  the 
Journal,  have  inaugurated  a  Jour¬ 
nal-Police  Department  “Good 
Driver”  contest.  Each  day,  police, 
cruising  in  a  traffic  division  squad 
car,  select  a  “good  driver”  by  li¬ 
cense  plate  number,  without  halt¬ 
ing  OT  personal  contact.  The 
Journal  publishes  the  number  in  a 
Page  1  promotion  story.  Subse¬ 
quently,  each  “good  driver”  is 
identified  and  receives  as  recogni- 
Your  table,  tion  a  front-page  photograph  and 
article,  luncheons,  theater 
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Add  good  calendar  promotions  tickets  and  merchandise  awards. 
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^ _  IkT _ -  -  Domutic  Newi — George  R.  Shoals, 

L  /Qlf  ri  lNCnTl©S  Rochester  Democrat  &  Chronicle,  chair¬ 

man;  ^ward  Dooley,  Denver  Rost; 
l|  J _  George  L.  Geiger,  New  Bedford  Stand- 

/yr JYLCi otudy  ,  'tu  ft®" 

A  Johktnal  Herald;  Purser  Hewitt*  Jackson 

(Miss.)  CUrion-Ledjer. 

L/OililIllll66S  Featuees— John  R.  Caulry,  Kansas 

,,,  _  1^.  .  C*ly  Star,  chairman;  Paui  Swciisson, 

Washington  —  Membership  of  UinncapoUs  Tribune;  Lawrence  Win- 
the  1952  continuing  study  com-  Rotton  Glooe,  George  liealy.  New 

_ _  Orleans  limes-Ruayune;  George  Bcelie, 

mittees  of  the  Associated  Press  Miami  Herald;  Henry  Belk,  Cold,boro 
Managing  Editors  Association  was  (N.  C.)  \fws-A>gus;  Donald  L.  Fra- 
announced  recently  by  Herbert  i*'i“;h.)  Teicyram. 

RCorn,  managing  edilo,  of  th.  ca'C-'m" 

Washington  Star  and  president  of  F.  keynoKls.  Ckicayo  Sun  Times.  Gcrge 
APME  A.  Cornish,  New  For*  Herald  Tribune; 

ErAiirriMAn  /-rAmmltramc  .u  m  m  William  B.  D.ck.nsoii,  Philadelphia 
Fourteen  committees  were  Evening  Bulletin;  Leo  s.  Levy,  Oat- 
named  to  study  throughout  the  tond  Iribune;  Herbert  Koebl,  Dayton 
year  all  phases  of  Associated  Press  Netes. 

Ttg//x  ovTA  MAitr  N »w£.pnoToi — Colcman  A.  Harwell, 

service.  new  commit-  Nashville  Tennessean,  chairman;  Rich- 

tees:  one  will  study  the  campaign  ard  a.  Thornburgh,  Philadelphia  In- 
and  election  coverage;  the  other  is  «!"’■'  Angrier 

assigned  to  AP  Teletypesctter  cir-  une-  i.  s.  Pulliam,  Indianapolis  Star; 
cuits  which  are  being  installed  all  Arthur  Deck,  Salt  Lake  City  Telegram: 
oyer  the  country  as  rapidly  as  fa-  PoH-Teleglant^""’  Bridgeport  (Conn.) 
ciLties  are  avilable.  Peetoemance — W.  P.  Steven,  Mtnnr- 

The  1952  APME  studies  will  be  apoHs  Tribune  and  Star,  chairman; 
diiected  bv  V  M  Newton  Ir  Sunley  Barnett,  Cleveland  Plain  Dealer; 
T  -r  -A  ■  L.  R.  Blanchard,  Rochester  Democrat 

Tampa  Tribune,  general  chairman,  Chronicle. 

and  Vincent  S.  Jones  of  the  Gan-  State  Studies— a.  M.  Glassberg, 
nett  Newspapers,  Rochester,  N.  Y.,  (W^h.)  /yrro/d,  chairman; 

_ _  ■—  William  J.  Foote,  Hartford  Conrant, 

general  Vicechairman.  Committee  vicechairman  for  New  England  and 
assignments  follow:  East;  Sam  Ragan,  Raleigh  (N.  C.) 

...  ,  A’rwr  and  Observer,  vicechairman  for 

List  of  Committees  ^utheast;  Roderick  Watts,  -Houston 

Feieoom  or  IwroEMATioN— J.  Russell  vicechairman  for  Southwrs*; 

Wiggins,  ll'ashington  Post,  chairman;  Johnson,  dWren  <S.  D.)  dmrr- 

Walter  Li»ter,  Philadelphia  Eveniig  ‘fO"  .v'cecha'rman  for  Midwest; 

Bulletin;  G.  H.  Salisbury,  yllhanv  Carl  F.  White,  Santa  Montea  Lvtning 
Knickerborker  News;  Rol*rt  P.  Early,  Outlook,  vicechairman  for  lar  West. 
Indianapolis  Star;  l-raiik  .A.  Kright.  SrotTS — William  S.  Lampe,  New 
Charleston  (W.  Va.)  Caaetie;  R.  L.  York  Junmol-Amcrican,  chairman;  L.  S. 
Crowley,  St.  Louis  Post-Dispatch;  Fanning,  .yon  Franriseo  Chronicle;  A. 
Howard  C.  Cleavinger,  Spokane  CUron-  Vernon  Cruop,  Rochester  Times-Union; 


\ 


I 


(la.)  Register  &  Tribune  and  the 
Washington  Post  before 

joining  the  Evening  Sun 
in  194S.  He  to  city 

staff  as  features  and  special  as- 
signments  reporter  1947. 

His  mother,  Mrs.  James  E. 
Bready,  retired  last  June  from  the 
P^Se  staff  of  the  Evening 

**OHHb  Bulletin. 

Succeeding  Mr.  Bready  on  the 
C*”  '*  John  E.  Gregory,  re- 

^  -^fl  ccntly  of  the  Washington  Post.  He 
;'v  ;  is  a  native  of  Richmond,  Va.,  and 

*  f  a  Navy  veteran  of  World  War 

IHliimSiB^'  Reporting  at  92 

H  A  R  T  F  o  R  D — Mrs.  John  H. 
GAL  COMBINATION  —  Roberta  Steele,  correspondent  for  two  Con- 
Smith,  left,  and  Jane  Hanley  make  necticut  newspapers,  marked  her 
up  a  picture-word  team  for  the  92nd  birthday  Jan.  22  with  a 
Albany  (N.  Y.)  Times-Union  who  phone  call  to  the  two  papers, 
roam  the  area  and  come  up  with  Despite  her  advanced  years, 
features.  One  achievement:  they  Mrs.  Steele  still  faithfully  carries 
talked  themselves  into  a  county  on  her  duties  as  Tolland  corre- 
jail.  spondent  for  the  Manchester  Eve- 

ning  Herald  and  the  Rockville 
and  a  photographer  from  the  Eve-  Leader  (weekly),  a  post  she  has 
ning  Express  in  Portland  hurried  held  for  nearly  30  years, 
to  this  city  to  cover  a  daylight  _  .  _  , 

■  -  -  y.  Action  on  Parkers 

Thev  stonned  beside  a  woman  Raleigh  N.  C. - ^When  Ra- 


T<^ound  DL 


Reporting  Is  Exciting 
After  War,  Espionage 


Calgary,  Alta. — Roy  Alexander  he  put  to  sea  in  a  fishing  boat  and 
Farran,  author  and  novelist  and  was  picked  up  by  the  Royal  Navy, 
an  almost  legendary  figure  of  He  returned  to  North  Africa 
World  War  11,  has  joined  the  where  he  was  critically  wounded 
staff  of  the  Calgary  Herald  as  a  in  the  British  breakout  at  El  Ala- 
cub  reporter.  mein.  Later  he  made  parachute 

For  the  31-year-old  Briton,  win-  jumps  behind  enemy  lines  on  es- 
ner  of  the  Distinguished  Service  pionage  missions. 

Order,  the  Military  Cross  (three  At  war’s  end,  Mr.  Farran  was 
times),  the  Legion  of  Merit  and  sent  back  to  Sandhurst  as  an  in- 
the  Croix  de  Guerre,  reporting  is  structor.  He  remained  there  until 
just  another  “new  start  in  life.”  1947  when  he  was  sent  to  Pal- 
Born  near  London,  Mr.  Farran  estine  in  counter-terrorist  work, 
was  educated  in  India  and  re-  The  Stern  Gang  murdered  five 
turned  to  his  homeland  in  1938  to  of  his  aides  and  made  numerous 
enter  the  Royal  Military  College  attempts  on  his  life.  His  brother, 
at  Sandhurst.  With  the  outbreak  Rex,  was  killed  by  a  terrorist 
of  war,  he  was  commissioned  and  bomb  wrapped  as  a  parcel  and  bank  robbery, 
sent  to  North  Africa  with  the  3rd  delivered  to  the  Farran  home  in  T1 
Hussars.  Early  in  1940  the  regi-  England.  Rex  Farran  opened  the  on  tl 
ment  was  moved  to  Crete  to  de-  parcel,  intended  for  his  brother,  way 
fend  the  island  against  a  German  by  mistake.  Pc 

airborne  invasion.  Mr.  Farran  said  he  intends  to  well 

In  an  attack  on  a  Nazi-held  buy  a  ranch  in  Southern  Alberta, 
town,  Mr.  Farran  was  wounded  In  the  meantime,  he  will  con- 
and  taken  prisoner.  He  was  flown  tinue  as  a  reporter  with  the  Her- 
to  Athens  for  treatment.  After  aid.  Why? 

four  months  in  a  hospital,  he  es-  “Well,  it’s  an  exciting  life,”  he 
caped  into  territory  held  by  Greek  replies, 
partisans  With  several  months  Qf  Particular  Interest 
of  guernlla  operations  behind  him,  m^._a 


0  the  bank.  She  told  them.  discovered  hundreds  of  overtimt  , 
ice  Reporter  Charles  Max-  parking  tickets  hadn’t  been  paid, 
and  Photographer  Murray  the  Times  put  a  front  page  head- 

_ ,,.j-d  went  to  the  bank  and  line  on  his  story.  It  was  the  signal 

wrapped  up  early  details  of  the  for  a  flurry  of  activity  at  City  | 
$25,000  robbery,  then  started  back  Hall,  where  the  mayor,  city  man- 
to  Portland.  ager,  police  chief  and  other  offi- 

But  the  woman  meanwhile  cials  called  a  hurried  meeting.  Out 
rushed  to  local  police  headquar-  of  it  came  action,  and  for  several 
ters  and  reported  two  men  want-  ‘lays  the  City  Court  docket  bulged 
ing  to  know  where  the  bank  was.  wilh  cases  involving  parking  viola- 
Police  put  out  an  alarm.  tions.  Some  of  the  tickets  were 

As  Maxwell  and  Shepard  re-  several  years  old. 
turned  to  Portland  police  head-  for  Perlman 

quarters  they  were  arrested  by  Perlmzn,  33-year-old  staff 

laughing  police,  then  released.  Francisco  Chron- 

Story  with  Punchline  w'""er  of  the 

Philadelphia — Bulletin  photog-  '^,'1  If")  Silent  Award,  ^ 
rapher  Frederick  Meyer  and  a  re- 

porter  were  accompanying  a  West  Netherlands  m  memory  of  14 
Philadelphia  mother  around  her  A  m  e  r  i  c  a  n  newspaper,  maga- 
neighborhood  on  a  March  of  corresponden 

Dimes  canvass  when  they  suddenly 

heard  a  loud  crash.  cj.?s*iin  1949  The  gold  medal 

Meyer’s  eyes  lighted  up  appre-  52'500  check  involved,  are  the 
ciatively.  “Sounds  like  a  collision,  which  a  panel  of 

maybe  I’ll  get  some  good  pictures  Judges  considers  most  wndu^ 
out  of  it,”  he  said.  He  dashed  ^preciation  of  the  dem^ 

around  the  corner  with  his  camera  affinity  between  -nie  Nether- 

in  the  direction  from  where  the  lands  and  the  United  States, 
sound  had  come.  . 

The  reporter  continued  making  o  Brought  to  Justice 
the  rounds  with  the  solicitor,  but  Bangor,  Me.  —  The  Bangor 
he  began  wondering  when  Meyer  Daily  News  “forced  the  issue”  ffl 
didn’t  return.  Finally  the  reporter  a  r^nt  series  of  cases,  in  an  ad- 
himself  went  around  the  corner,  joining  county,  and  as  a  result 
He  found  a  dejected  Meyer  with  two  women  and  four  men  received 
a  couple  of  policemen  and  a  dozen  penal  sentences  on  adultery 
spectators.  charges. 

“It  was  my  car  that  got  hit,”  Following  the  tip  from  a  letter, 
Meyer  said  in  a  woebegone  voice,  the  News  sent  two  staffers  to  Sko- 

whegan,  where  irregularities  were 
Copyboy  to  Editorials  discovered  in  the  manner  in  which 

Baltimore — ^James  H.  Bready,  indictments  had  been  filed.  The 
reporter,  has  been  named  to  the  matter  was  referred  to  the  Chief 
editorial  staff  of  the  Evening  Sun.  Justice  of  the  Maine  Supreme 
Mr.  Bready  began  newspapering  Court  and  as  a  result,  the  cases 
as  copyboy  for  the  Philadelphia  were  removed  from  file  at  the  Jan- 
Evening  Bulletin  in  1945.  After  uap^  term.  All  principals  pleaded 
World  War  II  Army  service,  he  guilty. 

was  copyreader  on  the  Des  Moines  (Continued  on  page  39) 
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Now 
it  pays  to  go 
Blatchfford ! 


ever 


more 


Gallagher  and  Sheen 

^  nnd  good  copy  here  in  the  garb 

Louisville,  Ky.  —  The  late  vvom  by  Ed  Kennedy,  Scripps- 
vaudeville  team  of  Gallagher  and  Howard  Newspapers  correspond- 
Shean  made  a  comeback  here  dur-  ^nt. 

ing  last  week’s^  meeting  of  the  Besides  his  UN  patch,  he  sports 
Kentucky  Associated  Press.  officer’s  formal  dress  trousers,  OD 

But  the  team  was  made  up  of  shirt,  bright  red  scarf,  field  jacket 
Wes  Gallagher  and  Marion  Sheen  and  Afrika  Corps  cap.  The  trous- 
instead  of  the  clowning  Ed  Galla-  and  scarf,  he  said,  are  me- 
gher  and  A1  Shean  whose  antics  mentoes  of  his  35th  Infantry  Di- 
were  the  raige  of  the  1920s.  vision  days  in  Europe.  He  didn’t 

Mx.  Gallagher  and  Mr,  Sheen  much  chance  to  wear  them 
are  AP  general  executives  and  there, 
both  are  fond  of  their  name-alikes’  — 

routines.  Quoth  Mr.  Sheen: 

"Oh,  Mr.  Gallagher,  oh.  Mr. 

Gallagher, 

'Hot  Rod'  Casualties 

In  a  rowboat  out  to  sea. 

You  were  a  hero  then  to  me  Cincinnati- — There  are  ( 

And  I  think  perhaps  you  made  the  ways  of  meeting  a  woman 
girl  your  wife.”  not  so  good,  according  t 

"Oh,  Mr.  Sheen,  oh.  Mr.  Sheen,  Durrell,  a  Post  reporter. 

As  she  sank  /  dove  down  like  a  Mr.  Durrell  and  Georg 
submarine,  fellow  staffer,  entered  a  “h 

Pulled  her  up  upon  the  shore,  race  for  newspaper  and  ra 

How  she’s  mine  forever  more."  at  Cincinnati  Garden.  Mis 

"Who,  the  lady,  Mr.  Gallagher?"  Sherwood,  WSAI  style  cor 
"No,  the  rowboat.  Mr.  Sheen."  tor,  was  leading  at  the'  si 


result  has  been  a  series  of  exclu¬ 
sive  articles  for  the  Union. 


Competition  Be  Damned!  ^11  car  and  both  overturned.  Post, 
Boston— One  of  Boston’s  tra-  following  closely,  struck  Miss 
ditions  was  broken  —  or  at  least  Sherwood  scar,  up^tting  it 
temporarily  fractured  —  last  week  .  _  .  .  ,  „  ” 

when  the  Boston  Globe  ran  a  pic-  Chronicle,  finished  first,  with 

ture  of  Bill  Cunningham,  Boston  J"  second  spot.  There  were 

Herald  columnist,  as  he  presented  f®^'’  entries, 

a  scroll  to  Francis  Ouimet,  famed 

golfer.  The  Wealthy  Stringer 

“By  the  gee-whamperjawed  sons  Boston— The  strange  story  of 
of  a  box  ankled  hound,”  wrote  an  old  Boston  Globe  “stringer” 
Mr.  Cunningham,  “there  the  pic-  who  was  buried  in  a  pauper’s 

ture  was  smack-dab  in  the  paper.”  grave  in  Brooklyn  while  his  $500,- 
The  caption,  which  identified  OOO  sat  undiscovered,  came  to 
him  as  a  former  Dartmouth  foot-  light  last  week  under  the  by-line 

ball  star  and  writer  of  a  column  of  Victor  O.  Jones  of  the  Globe, 

in  the  Herald,  followed,  by  a  day  Harry  Chapin  Smith,  Harvard 
or  two,  a  paragraph  in  Cunning-  graduate  in  1901,  appeared  in  the 
ham’s  column  saying  he  always  Globe  office  one  evening  last  June 
had  to  absent  himself  from  the  in  shabby  but  neat  clothing.  “I 
bead  table  while  pictures  were  was  expecting  him  to  ask  me  if  I 
taken  because  competition  among  could  lend  him  enough  money  to 
^ton  papers  didn’t  allow  print-  get  back  to  Brooklyn,”  Mr.  Jones 
mg  names  or  pictures  of  competi-  said;  after  Smith  bad  explained 

that  he  was  in  Boston  attending  a 
Charles  Dixon,  Globe  photo-  class  reunion, 
grapher,  took  the  picture.  Mr.  Smith  was  merely  trying  to 

collect  some  space  payments  from 
Lots  of  Dope  over  25  years  ago  when  he  was  a 

San  Diego  —  Inspired  by  a  “stringer”  in  New  York.  “Some- 
roundup  of  teen-age  narcotics  how,”  he  explained,  “I  misplaced 
users  in  the  area,  the  San  Diego  the  clippings  one  month.  I  know 
Union  assigned  Gene  Fuson,  a  re-  I’ll  eventually  find  them  and  was 
porter,  to  get  the  facts  on  dope  wondering  if  the  Globe  would  still 
addiction.  honor  them.” 

Using  teen-agers’  tips,  he  con-  The  $10  or  so  would  come  in 
tacted  <iope  “pushers,”  met  nar-  handy  due  to  recent  expense  for 
^tics  addicts  on  both  sides  of  the  illness,  he  explained, 
international  border,  traced  mari-  Several  weeks  later,  the  clip- 
juana  and  heroin  to  their  sources  pings  appeared,  yellow  and  brittle 
in  Tijuana,  Mexico,  and  the  San  with  age  —  and  a  check  was  sent 
Diego  area,  attended  an  early  him  for  $13.80. 
morning  marijuana  “jam  session,"  “As  things  turned  out,”  Mr. 
and  checked  into  several  shocking  Jones  said  “he  didn’t  seem  to  need 
case  histories  of  youthful  drug  it — and  he  never  cashed  it.” 
addiction.  Before  the  turn  of  the  century. 

He  worked  as  an  “undercover”  the  Brooklyn  recluse  was  a  re¬ 
investigator,  “not  to  make  arrests  porter  on  Springfield  (Mass.) 
but  to  bring  back  the  story.”  The  newspapers. 
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With  costs  shooting  upward,  you  don’t  want  to  overlook 
any  item  on  which  you  might  save  money. 

Take  your  metal  stock,  for  example.  If  its  operation 
is  costing  you  too  much,  now’s  the  time  to  switch  to 
Blatchford  Metal. 

With  Blatchford  you  get  a  clean,  solid  cast.  That’s 
because  Blatchford  Type  Metal  melts  smoothly,  flows 
freely,  molds  sharply. 

With  Blatchford  you  get  type,  slugs,  and  plates  that 
are  true  to  the  mold.  Blatchford  has  the  fluidity  to  “get” 
all  detail  in  the  mat  or  matrix. 

With  Blatchford  you  get  long,  steady  press  runs. 
Blatchford  Metal  has  the  strength  and  toughness  to 
stand  up  under  rugged  treatment. 

What  does  this  add  up  to . . .  and  mean  to  you? 

It  adds  up  to  fewer  imperfect  casts,  fewer  machine 
and  press  stoppages.  It  means  your  staff  and  costly 
equipment  can  operate  to  capacity. 

It  means,  with  Blatchford  on  the  job,  you  get  maxi¬ 
mum  production  at  lowest  cost.  Buy  Blatchford  and 
get  top  metal  performance. 

^  Free  chart  for  re-melt  rooms  tells,  step  by  step, 
how  to  keep  metal  “healthy”  and  cut  dross  loss  with 
Blatchford  Type  Metal  Flux.  Just  write,  Box  EP2,  the 
office  nearest  you  for  “Re-melt  Chart.” 

NATIONAL  LEAD  COMPANY— Atlanta,  Baltimore,  Chicait>.  Cincinnati, 
Cleveland,  Dallas,  Philadelphia,  Pittsburgh, St.  Louts; 
New  York;  E.  W.  Blatchford  Co.;  New  England; 
National  Lead  Co.  of  Mass.,  Boston;  Pacific  Coast; 
*  Morris  P,  Kirk  &  Son,  Inc.,  Los  Angeles. 


is  the  N AVION AL  name 
for  dependable  metal . . . 

•  Keif.  r.  S.  I'al.  Off. 


THE  CLASSIFIED  CLINIC 


*Sell  Used  Cars,  Too!* 
NADA  Urges  Dealers 


By  Daniel  L  Lionel 
CAM,  Brooklyn  (N.  Y.)  Eagle 


“Every  new-car  dealer,  whether 
or  not  he  wishes  to  accept  the  car  dealer,  the  public  recognizes  a 


establishing  their  used-car  facil¬ 
ities. 

Under  the  heading  of  “process¬ 
ing,”  James  Adams,  Bangor  (Me.) 
Nash  dealer,  put  his  finger  on  a 
point  that  many  CAMs  have 
stressed  whenever  an  auto  adver¬ 
tiser  says,  “Sure,  the  ad  brings 
people  down,  but  they  don’t  buy.” 
Here  are  some  considerations  that 
Mr.  Adams  would  have  such  a 
dealer  bear  in  mind:  “If  you  will 
think  of  the  used-car  buyer  as  a 

“i«  .-o  new<ar  buyer  who  cannot  afford 

It  IS  important  that  in  the  new-  .  -n  i- 

_  .1 _ ui- _ ■ _  the  new-car  price,  you  will  realize 


Auto  Dealers 
Outline  PR 
Plans  for  Year 


If  confession  is  good  for  the 
soul,  auto  dealers  must  have  felt 
a  lot  better  after  the  35th  annual 
convention  of  the  National  Auto¬ 
mobile  Dealers  Association  in 
New  York  City  this  week. 

A  challenging  program  in  pub¬ 
lic  relations  and  detailed  plans  to 
implement  it  were  outlined  in  a 


IV,  ..iw  VB.  vivBivi,  iiiv  p u u  1 1 V  1  vvv/g, B  .  .  camp  annoals  u/hIrS  •veil’  UTipienicni  II  wcrc  ouiiincu  m  a 

fact,  IS,  primarily,  a  used-car  mer-  reliable  source  of  used  cars,  prop-  .  ^rtainlv  clinic  moderated  by  J.  Eustace 

rhanHicpr  Pv#*rv  Jip  Kiivc  iic^H  priv  wnnriitinnprt  cniin  tiv  fi-  oew-car  ouycr  will  certainly  ...  _ _ _ ...i _ j 


chandiser.  Every  day  he  buys  used  erly  reconditioned,  soundly  fi-  .  .  . 

cars,  either  by  trading  new  cars  nanced,  and  reliably  guaranteed  ouyer 

or  by  purchasing  them  for  cash.”  by  a  merchant  to  whom  good-  Visualize  a  late-model  used- 
That’s  how  Ho«Vd  Cates.  Potts-  is  valuable.”  “  sparkling  exterior,  a 


Standards  of  Responsibility 


clean,  new-looking,  sweet-smelling 
interior,  quiet  and  smooth  per- 


Wolfington.  Philadelphia,  who  ad¬ 
mitted  that  auto  dealers  as  a 
group  leave  much  to  be  desired 
where  PR  is  concerned. 

F.  L.  Hastings,  Santa  Monica, 
Calif.,  outlined  for  the  dealers 


town  (Pa.)  Ford  dealer,  put  the 

Referring  to  standards  for  con-  formance,  and  a  rattle-free  ride.  ._  u  •  v 

a  division,  he  This  is  what  you  would  want  if  steps  ^ing  taken  to  im- 

Sln  i^ew  YorwS  accept  this  public  you  were  the  buyer.  Eye-appeal,  Plement  the  PR  program  on  jocal 

nf  recognition,  and  accept  the  accom-  ear-appeal,  and  nose-appeal  are  national  levels.  First,  he 

mo<tt  pverv^rAM  panying  responsibilitv  to  provide:  desired  by  buyers  evervwhere.  and  ®^'d*  ^e  can  accept  the  fact  that 

most  every  CAM  in  the  country  7  .  ^  ’  •  i  we  need  a  nrocram  to  helo  brine 

has  in  the  used-car  industry,  your  1-  AttracUve  facilities;  m  setting  up  your  processing  plan,  a  pro^g  a  t  p  g 

srii  .St  I  Mst:  atSaSiSotrs  -  „.a ^ 

which  dealt  with  every  phase  of  The  vanous  manufacturers  ^"/nd  here  is  his  version  of  a  sure  that  vour  public  relations,  in 
the  used-car  division  of  the  new  have  provided  to  their  dealers  «  rfect”  used  car-“The  perfect  your  dealership,  are  as  fine  as’you 
car  dealer’s  business.  used-car  programs  which  contain  ^P  ^  possibly  make  them.  This  in- 

La^e  scale  wholesaling  of  used  many  exrellent  'deas.  Every  deal-  j  ^  chassis  steam-cleaned,  volves  customer  relations,  to  be 
<^s  by  many  dealers  throughout  er  should  carefully  explore  these  Kn»ral  Stenlng  done  a  sure;  it  also  involves  emnloye  re- 

the  country  IS  a  practice  that  has  programs,  and  adopt  those  parts  mechanical  Inspect  on  lations.  advertising,  publicity,  and 

seriously  concerned  CAMs  ever  of  them  which  fit  his  own  require-  '-unipicic  iiictiiaiin.ai  ni-.^jctuui  .  « 

since  the  end  of  World  War  II  ments.  This  is  particularly  true  iody  and  fender  Croneration  with  local  NADA 

when,  instead  of  reopening  used-  where  the  dealer-program  is  de-  ""h  on,,  n»Lc. 

car  lots,  countless  new  car  dealers  signed  to  augment  a  national  ad- 
fell  into  this  practice.  vertising  campaign.” 

One  Thing  in  Common 


truth  in  front  of  the  people 
throueh  newspapers,  magazines, 
radio-TV,  and  other  media.  Not 
once  or  twice,  but  all  the  time  .  . . 
at  every  opportunity.” 

An  end  to  what  he  called 


) 


sary  painting  done.  In  addition.  No-  3.  “Our  aim."  he  empha- 
„  ...  any  tire  replacements  have  been  sized,  “is  to  bring  about  a  changed 

„  repeat,  he^  concluded,  made,  and  the  final  touch  given  public  attitude;  to  correct  errone- 

In  outlining  the  scope  of  the  “tl^at  this  committee  is  sincerely  jp  jjjg  undercoating  and  polish-  ous  conceptions  bv  placing  the 

“Used-Car  Clinic,”  Harold  J.  committed  to  the  belief  that  the  .. 

Moye,  NAD.A  Director,  Chevrolet  used-car  business  is  a  good  and  Pg.,!  Turnover 

dealer  from  Quincy,  Mass.,  said,  profitable  one  at  all  times,  and  Concluding  sneaker  on  the  five- 

“In  planning  this  presentation,  we  ^at  man  panel  ®wa?  Howard  Cates, 

were  impressed  with  the  fact  that  give  serious  consideration  to  the  discussed  Merchandising, 

we  have  one  thing  in  common.  .  “Number  one  on  the  list  of  mer- 

This  IS  ^a  determination  that  the  Words  From  a  Dealer  chandising  problems,”  he  pointed  “questionable”  advertising  by 

words  ‘Used  Car,’  represent  a  Show  that  to  some  of  those  out,  “is  fast  turnover.”  some  auto  dealers  was  urged  by 

great  opportunity  for  additional  wholesaling  new-car  dealers  in  “Nearly  all  successful  used-car  Joseph  O’Daniel,  Evansville,  Ind. 

profits  in  our  automobile  busi-  your  town,  Mr.  CAM.  That’s  operators  turn  their  stock  over  at  Such  dealers,  he  declared,  bave 

their  fellow  dealer  talking,  not  an  least  once  every  30  days.  This  been  advertising  “Better  Deal," 

“Our  efforts  are  directed  toward  “ad-hungry  space-plugger.”  may  be  a  difficult  idea  on  which  “Square  Deal!”  and  other  expres- 

one  objective:  to  convince  all  new-  Introducing  a  highly  effective  to  sell  yourself,  but  once  sold,  you  sions.  implying  that  customers 
car  dealers  to  either  enter  or  ex-  technique  for  conveying  the  nu-  will  never  change  your  mind.  should  watch  competitors  or  “get 
pand  the  used-car  field  now,  to  do  cleus  of  the  topic  under  considera-  “Fast  turnover  is  important  be-  stune.”  This  does  not  improve  the 
so  according  to  1952  methods  tion,  the  program  committee  ar-  cause  it  maintains  a  fresh  stock,  public’s  trust  in  the  Industry,  he 
rather  than  through  warmed-over  ranged  for  a  group  of  professional  keeps  the  dealer  in  a  position  to  cautioned. 

1920  or  1930  ideas,  and  to  do  actors  to  present  a  dramatized  accept  new-car  deals,  reduces  the  ■ 

so  without  the  costly  trial-and-  version  of  the  ensuing  talk  by  each  dealer’s  boarding  and  lot  costs,  re-  Q  RocrerS  Dies* 
error  methods  which  merely  re-  panel  member.  The  sketches  were  duces  to  a  minimum  the  chances  t^'h  *e  -ill  ow;  * 
peat  the  mistakes  and  expenses  written,  in  humorous  vein  by  of  loss  in  a  fluctuating  market,  Kellv-Srn’tri  Oincer 
of  others  who  have  already  done  NADA  staff  member,  William  C.  enables  the  dealer  to  operate  with  Chicago — Michael  Charles  Ro- 

the  research.”  Hamilton.  lower  inventories  and  less  capital,  gers,  60,  vicepresident  and  West- 

Mr.  Moye  stated  some  excellent  The  skit,  highlighting  the  talk  and  creates  activity  which  will  em  manager  of  Kelly-Smith  Co., 
reasons  why  new-car  dealers  could  on  used-car  facilities,  for  example,  breed  activity.”  newspaper  representatives,  died 

be  successful  in  the  used-car  as-  depicted  an  enthusiastic  dealer  “Use  advertising,”  he  urged,  Jan.  27  at  his  home  in  Evanston, 
pect  of  the  business.  One  of  his  following  the  advice  of  a  certain  “as  a  basic  means  of  achieving  after  a  heart  attack, 
points  was:  misguided  factory  rep  who  didn’t  this  goal.”  He  warned  against  hit  He  had  been  with  Kelly-Smith 

“According  to  the  public  rela-  understand  his  carefully  worked  or  miss  advertising,  however.  “Set  more  than  40  years  and  had  been 
tions  survey  recently  conducted  out  factory  manual,  opening  a  up  a  definite  advertising  program,”  Western  manager  since  1938.  He 
under  the  direction  of  Eustace  used-car  lot  on  an  18-foot  front  he  said.  “Plan  your  ads  in  ad-  also  was  vicepresident  of  the  Chi- 
Wolfington’s  Public  Relations  at  the  end  of  a  dead-end  street,  vance,  and  use  only  proven  media,  cago  Chapter,  American  Associa- 
(Hommittee,  new-car  dealers  are  To  complete  his  “facilities,”  the  Advertise  consistently  and  check  tion  of  Newspaper  Representa- 
not  high  in  the  public’s  regard,  dealer  sets  up  a  $15,000  “closing  your  results.  Make  sure  you  are  lives. 

There  is,  however,  one  bright  spot  bouse”  on  the  property.  spending  your  advertising  dollar  Mr.  Rogers  was  a  native  of 

on  the  iKMizon:  a  large  percen-  The  antics  which  the  characters  where  it  will  do  you  the  most  Providence,  R.  I.,  and  was  gra^- 
tage  of  used-car  buyers  prefer  to  are  led  through,  exaggerated  but  good.”  (Note:  Over  90%  of  the  ated  from  Holy  Cross  University, 
buy  their  automobiles  from  a  new-  pointed,  indicate  some  of  the  pit-  used  cars  in  this  country  are  sold  He  started  as  a  salesman  for  the 
car  dealer.  falls  dealers  must  watch  for  in  via  Classified  Advertising.)  Kelly-Smith  organization. 
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PHOTOGRAPHY 

NBC  Lawyer  Discusses 
Taking  Fix  from  TV 

By  James  L  Collings 

Several  months  ago.  a  newspa-  and  everyone  had  free  access  to 
per  photographer  in  Ohio  took  it,  the  court  found  that  the  de- 
pictures  from  the  tefevision  screen  fendant  was  guilty  of  ‘appropriat-  vlreirTia  "  Press  Photoeraphers  As- 
of  a  local  boy  being  married  in  ing  to  itself  the  harvest  of  those 
New  York  City.  who  have  sown’  and  the  defendant 

With  the  help  of  fast  processing,  was  enjoined  from  using  the  plain- 
and  a  Fairchild  Scan-a-graver.  tiff’s  news  for  a  reasonable  time 
Bill  Weith,  the  cameraman,  had  after  publication. 


a  later  telecast,  Mrs.  Wright  and 
her  in-laws  were  shown  on  the 
screen  studying  the  AP  photo. 

WTOP-TV  called  it  “the  most 
unusual  public  service  telecast  in 
the  short  history  of  television  for 
members  of  one  family.” 

Hcmimerslev  Heads  VPPA 

Howard  Hammersley.  photo 
department  supervisor.  Roanoke 
(Va.)  Times  and  World-News, 
has  been  elected  president  of  the 


the  cuts  ready  in  a  few  minutes, 
and  the  sequence  pictures  ap¬ 
peared  in  the  paper  one  hour  af¬ 
ter  the  ceremony.  All  of  which 
caused  considerable  comment 
around  his  town. 

There’s  nothing  new,  of  course, 
about  taking  pictures  from  TV 
screens,  but  in  this  case  it 
prompted  us  to  ask  about  the 
legal  aspects  of  the  situation. 
Theodore  R.  Kupferman,  radio¬ 
television  attorney  for  the  Na¬ 
tional  Broadcasting  Company,  was 
consulted,  and  this  was  his  reply: 

Only  an  Opinion 

“Of  course,  you  realize  that  I 
can  express  an  opinion  only  as  an 


‘Unfair  Competition’ 

“If  the  pictures  had  been  used 
for  some  commercial  purpose 
such  as  sale  to  the  parties  in¬ 
volved.  the  broadcaster  could  con-  new  president  of  the  Press  Photog- 


sociation.  Other  officers  named 
were  Perry  Breon.  United  Press 
Newspictures,  secretary,  and  Jim 
Netherwood,  Richmond  Newspa¬ 
pers,  treasurer. 

PPAH&TC  Names  Gibson 
Jess  Gibson,  chief  photog¬ 
rapher,  Houston  Chronicle,  is  the 


raphers  Association  of  Hou'ton 
&  the  Texas  coast.  Bud  Bigelow 
of  the  Houston  Post  and  Eddie 
Schisser  of  the  Houston  Press 
were  made  vicepresidents  and 
Richard  Pervin  of  the  Post  be- 


attorney,  and  such  opinion  can  right  of  privacy. 


tend  that  such  use  was  unfair  com¬ 
petition  in  the  sense  that  the 
photographer  was  trading  on  the 
activities  of  the  broadcaster  and 
mis''r)nropriating  its  property. 

“Depending  on  the  use  to  which 
the  photographs  were  put.  e.g.,  came  secretary-treasurer 
if  the  pictures  were  sold  to  the 
general  public  as  part  'of  a  com¬ 
mercial  enterprise  or  used  for  ad¬ 
vertising  purposes,  the  individuals 
photographed  might  have  a  cause 
of  action  for  violation  of  their 


in  no  way  bind  NBC. 

“The  pictures  involved  here 
(Weith’s)  were  taken  for  newspa¬ 
per  use,  and  I  think  on  that  basis 
the  use  would  be  valid,  although 
it  is  possible  that  if  the  newspa¬ 
per  made  a  regular  practice  of 


If  the  scenes  photographed 
were  part  of  a  copyrighted  work 
such  as  a  play,  if  a  substantial 
(substantial  does  not  mean  quan¬ 
tity;  it  could  mean  a  small  portion 
if  the  scenes  involved  are  the 
highlights)  part  was  photographed 


KSU  Short  Course 
Jim  Fosdick  announces  these 
speakers  and  subjects  for  Kent 
State  University’s  11th  annual 
short  course  in  press  photography, 
held  March  18-21:  Phillipe  Hals- 
man.  Adrian  Terlouw  (Eastman 
Kodak),  Joe  Costa  (King  Fea-  setti  (president  of  the  Wisconsin 
tures)  on  color  assignments;  Bob  Press  Photographers  Association). 


BY  THIS  SIGN  the  public  may 
know  a  news  photographer  in  good 
standing  in  the  National  Press 
Photographers  Association.  Gene 
Abbott,  president  of  the  White 
House  News  Photographers  Asso¬ 
ciation,  affixes  a  special  decal  to 
his  car  windshield. 

Turnbull  (London,  Ont.,  Free 
Press)  on  the  use  of  small  cameras 
for  general  assignment;  Walter 
Farynk  (General  Motors),  Ivan 
Dmitri  (Satevepost),  Fred  Inver- 


obtaining  its  photographs  by  this  and  reproduced,  it  would  be  in¬ 
method  in  order  to  save  itself  the  fringement  of  copyright. 


work  of  actually  covering  news 
events,  that  it  could  be  enjoined 
under  the  doctrine  of  unfair  com¬ 
petition  and  misappropriation  set 
forth  by  the  Supreme  Court  in  the 
case  of  International  News  Service 
V.  Associated  Press,  248  U.  S. 
215  (1918). 

“In  that  case,  the  Associated 
Press  sued  to  prevent  a  competing 
news  service  from  pirating  AP 
news  and  then  making  it  avail¬ 
able  to  newspapers  not  affiliated 
with  the  Associated  Press,  which 
had  gone  to  great  expense  in 
gathering  such  news. 

“The  value  of  the  news  service 
depends,  of  course,  on  speed, 
accuracy  and  exclusiveness,  and 
while  there  could  be  no  owner 


“If  the  use  were  solely  for  news 
purposes,  a  court  might  be  more 
inclined  to  call  it  substantial  or 
a  ‘fair  use’  and  therefore  not  an 
infringement  than  it  would  other¬ 
wise.  If  it  was  a  copyrighted 
photograph  that  was  being  repro¬ 
duced  on  television,  to  photograph 
the  television  image  would  be  an 
infringement  of  copyright.” 

In  the  same  breath  with  this 
anaivsis  comes  a  story  from 
WTOP-CBS.  Washington.  D.  C. 

It  concerns  a  photo  made  by 
Frank  Noel,  AP  photographer 
now  a  prisoner  of  the  Commu¬ 
nists  in  Korea.  (See  story  on 
page  9). 

In  this  particular  case,  Frank 


illCiC  CUUlU  UC  IIVI  VWlltl-  -  «  .  -  «  -t.  Rwr  I.  • _ 

ship  of  the  news  element  as  such.  Washing- 

ton-area  men,  also  pnsoners  of 
When  the  picture  was  re- 

Keepincr  Tm  Happy 

Bridgeport,  Conn. — When  Al 
Mathewson.  chief  photngi'apher 
of  the  Post  and  Telegram, 
spoke  to  the  Fairfield  Lions 
Club,  he  asked  how  many  Lions 
never  had  their  picture  in  the 
newspapers. 

Four  men  raised  their  hands. 

Whereupon  Mr.  Mathewson 
took  a  picture  of  the  quartet 
and  the  Post  ran  it. 


war. 

ceived  from  AP,  Walter  Cronkite, 
WTOP-TV-CBS  newsman,  showed 
it  on  his  late-in-the-evcning  tele¬ 
vision  news  show. 

Mr.  Cronkite  also  showed  an¬ 
other  AP  photo.  It  was  one  of 
Mrs.  Robert  S.  Wood  looking  at 
the  AP  photo  of  her  husband.  Lt. 
Wood  However,  the  wife — Mrs. 
Carroll  Wright — of  another  POW 
in  the  picture  missed  the  telecast, 
so  Mr.  Cronkite  offered  to  repeat 
the  photo  on  the  screen  for  her 
benefit. 

When  the  program  came  on,  on 


Sn  RocLster,  fj.  your 

newspaper  advertising  is 
backed  by  Reader  Partici¬ 
pation  ^  one  of  the  out¬ 
standing  programs  among 
American  newspapers  in 
promoting  public  service 
and  activities.  More  tban 
94,021  people  personally 
participated  during  1951. 

ROCHESTER  TIMES-URION 
DEMOCRAT  &  CHRONICU 

Twoo  of  22  Gannett  Netetpapere 
Represented  by 

J.  P.  McKinney  &  Son  Chicago  •  New  York  •  San  Franciseo 
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JOURNALISM  EDUCATION 

Pro-Red  Stories  Cost 
*Daily  Cal*  Freedom 


4  Will  Conduct 
Univeisity  Class 

Four  members  of  the  New 
York  Herald  Tribune  staff  will 
conduct  jointly  a  new  adult  educa- 


Field  Tests  by 
Students  Aid 
Christmas  Fund 

Miami,  Fla. — Higher  education 


families  assisted  at  Christmas 
through  the  Herald’s  Lend-a-Hand 
fund. 

Members  of  the  University  So- 


uaiiy  %^ai  rreeaom  tion  course,  “Contemporary  and  Christmas  giving  were  com- 

Events:  How  to  Read  the  News,”  bined  in  a  unique  trial  run  by  the 

By  Dwioht  Bentel  Miami  Herald. 

^  York  University’s  Division  of  Advance  students  in  sociology 

Forty  years  of  editorial  inde-  nist  leanings.  Dr.  Sproul  told  the  a  Univereity  of  Miami 

pendence  ended  last  week  for  the  regents,  “There  was  some  indica-  tj  worked  wth  the  Her^d  in  a 

Daily  Californian.  University  of  tion  that  a  disproportionate  Frank  Kelley,  nation^a  and  planned  field  problem  developed 

Sd“”i“"„v\rir.hrcat  t°uVwho^ndi,^.,h.cla„.  U.fH.r.,d.  U«d-a.Ha^ 

and  conduct.  “There  are  no  real  panaceas  for  ^  'zed  “unless  through  a  press  Members  of  the  University  So- 
traditional  excesses  in  student  ^licity  release.”  News-  ciology  club  went  into  the  field 

r  ‘ Journalism,  he  said,  but  even  if  contemptuous  of  or  re-  and  interviewed  famiUes  to  deter- 

appointment  of  a  full-time  ad-  mistakes  are  made  I  am  sure  there  c.^k  \e^xr^\  Ai^A^A 

*u  A  •  a  ^  sistant  to  such  handouts,  he  nime  their  economic  level.  Aaaeci 

visor  to  work  with  the  self-titled  are  no  Communists  or  Commmu-  r  ^  cttt 

yv#  ♦u^  r\  'I*  ♦»  •  4  *u*  *1.  *1  pointed  out,  yet  without  them  the  facts  were  collected  by  the  stu- 

in  ms  sympa  hizcrs  on  the  Daily  unorganized  aspects  of  life  would  dents  such  as  the  reasons  for  eco- 

Lditon-al  roiu^nl  day-to-day  Californian.  more  neglected  in  the  nomic  circumstances,  were  they 

editonal  routine.  Letters  Policy  Affected  news.”  temporary  or  permanent,  what 

Censorship  Intention  Denied  The  Californian’s  offense  con-  Complaints  that  information  on  steps  are  being  taken  by  the 
Observers  disagreed  as  to  sisted  specifically  of  publishing  public  affairs  is  not  more  accessi-  community  to  remedy  faults  dis- 
whether  this  meant  actual  censor-  two  articles  representing  view-  ble  are  not  entirely  valid,  Mr.  closed. 

ship — and  both  regents  and  the  pioints  of  student  non-staff  mem-  Lyons  contended,  ^causc  it  is  The  first  preliminary  reports 
university’s  president.  Dr.  Robert  bers.  One,  an  interview,  quoted  “the  inability  of  the  press  to  staff  turned  in  by  the  students  were 
Gordon  Sproul,  denied  such  inten-  Miss  Brunetta  Reid  as  saying  the  the  multiple  facets  of  public  life  used  as  a  b^is  of  giving  Christ- 
tions.  But  at  least  the  Californian,  Russian  people  deny  existence  of  that  is  chiefly  responsible.  mas  help  from  the  Lend-a-Hand 

which  has  one  of  the  top  circula-  slave  labor  camps.  She  said  she  “When  government  interests  the  fund.  These  reports  were  then  coi¬ 
tions  among  college  dailies — 16,-  was  selected  to  visit  Russia  as  a  press  as  much  as  sports,  we’ll  have  lected  by  the  students  for  a  de- 

600 — had  lost  its  autonomy.  guest  of  the  USSR  because  “they  enough  men  to  cover  the  news,  tailed  study. 

The  action  was  a  consequence  wanted  us  to  bring  back  a  true  Few  papers  have  more  than  one  It  is  the  first  time,  the  Univer- 
of  two  articles  favorably  present-  picture  of  the  Soviet  Union  and  correspondent  in  Washington.  One  sky  authorities  pointed  out,  that 
ing  life  behind  the  Iron  Curtain  as  its  people.”  man  could  no  more  cover  Wash-  tbdr  advance  students  were  able 

seen  by  two  students  who  traveled  The  other,  a  contribution  by  ineton  than  he  could  Detroit  or  to  do  actual  field  testing  of  this 

in  Russia  last  Summer.  At  a  meet-  Robert  Blauner,  described  the  Ber-  Milwaukee.  type.  It  was  looked  upon  as  a  for- 

ing  of  the  regents,  clippings  of  the  lin  Festival  in  East  Berlin.  He  “So  he  can  only  peck  at  the  ward  step  in  putting  classroom 

two  stories  were  displayed  and  wrote  that  “we  saw  many  reports  news,  getting  what  is  most  explo-  theories  to  a  test. 

President  Sproul  was  Instructed  to  of  the  Berlin  Festival  in  the  U.  S.  sive  or  most  accessible.”  Names  given  to  the  students  for 

report  on  the  Californian  at  the  papers  that  were  just  downright  checking  were  submitted  to  the 

next  meeting  Eiwsion  to  create  lies.”  Lincoln  to  Give  Awards  Herald  in  many 'instances  by  the 

an  advisory  board  resulted.  Printing  of  student  contributions  Coveraoe  families  themselves.  They  sought 

Despite  some  restlessness  over  m  the  letters-to-the<ditor  column.  Recognition  of  the  mounting  assistance  from  the  Lend-a-Hand 
the  Californian’s  independence,  whatever  the  viewpoint  has  been  of  material  in  general  pub-  Fund,  which  is  provided  by  pub- 

and  Its  occasional  editorial  faux  a  long-time  policy  of  the  Califor-  jj^ations  contributing  to  better  ra-  lie  contributions  for  the  aid  of  the 

pas,  the  university  s  brass  have  niM.  cial  relations  in  this  country  will  needy.  Other  names  were  supplied 

steadfastly  upheld  the  student  pa-  Presumably  this  policy  now  will  made  annually  by  the  Lincoln  by  friends,  relatives,  churches  and 


per’s  right  to  freedom.  Even  at-  b®  changed. 

tacks  on  the  board  of  regents  and  .  „  . ,  _  in  the  form  of  citation  awards,  ac-  On  the  basis  ot  the  nrst  year  s 

editorial  stands  embarrassing  to  Lyons  bays  New  Type  cording  to  Dean  Armistead  S.  trial  run,  university  instructors 

the  administration  brought  no  re-  Of  Coverage  Needed  Pride.  and  students  are  drafting  a  plan 

taliation.  .  .  Whether  the  old  man-bites-a-  The  award,  first  of  which  is  to  for  "lore  intensive  work  next  year. 

But  in  California,  where  legis-  dog  definition  of  news  is  good  be  made  in  April,  will  go  to  a  Social  agencies  in  Greater  Mi- 
lative  committees  stalk  the  coun-  enough  for  modern  times  was  few  of  the  newspapers  and  maga-  ami  will  study  Ae  final  report 
tryside  seeking  evidences  of  com-  questioned  by  Louis  M.  Lyons,  zines  that  publish  articles,  stories,  that  will  be  submitted  by  the  stu- 
munism,  and  college  profesrors  curator  of  the  Nieman  Foundation  editorials  or  features  that,  in  the  dents. 

sign  oaths  that  they  don’t  believe  at  Harvard  University,  in  a  talk  opinion  of  the  faculty  in  journal-  More  than  50  bicycles,  500 
in  It,  pro-Russian  articles  were  to  journalism  students  at  the  Uni-  ism,  contribute  toward  the  eradi-  wheeled  toys  —  consisting  of  tri¬ 
something  else  again.  versity  of  Michigan.  cation  of  injustices  toward  min-  cycles,  wagons,  scooters,  and 

Sympathy  for  Minority  Groups  “Journalism  has  made  very  ority  groups,  Negro  and  others.  other  items,  more  than  1,000  dolls 

Executive  committees  of  the  jhtle  concession  to  modern  times  The  school  recognizes  a  grow-  and  better  than  $10,000  in  food 

associated  students,  down  through  hs  methods  of  getting  at  the  ing  tendency  of  publications  of  "’as  given  to  more  than  8,000  per- 
the  years,  have  repeatedly  tried  to  news,”  he  said.  “The  interview  general  interest  to  be  receptive  to  sons  from  the  fund  during  Chnst- 
extend  control  over  the  Califor-  developed  more  than  100  content  devoted  to  Negro  achieve-  nias. 

nian,  and  to  take  away  some  of  years  ago.  We  have  made  it  a  ment,  minority  race  activity,  and  " 

the  editors’  responsibility.  The  niass  interview.  The  news  stations  mixed  group  relations,  says  Dean  ■«.  1  tj  1  1  * 
present  executive  committee,  occa-  reporters  are  about  what  they  Price.  The  school  further  believes  Dird  DOOklOt 
sionally  under  fire  from  the  Cali-  were  in  President  McKinley’s  day  that  this  tendency  should  be  noted  Phoenix,  Ariz.  —  The  Arizona 


University  School  of  Journalism  schools. 


On  the  basis  of  the  first  year’s 
trial  run,  university  instructors 
and  students  are  drafting  a  plan 


fomian,  was  quick  to  move  in  on  — ^police  court,  city  hall,  court  and  encouraged,  he  believes 


its  opportunity. 


house,  and  so  on. 


Republic  has  placed  on  sale  a  52- 


Meantime,  Dean  Pride  reports  page  booklet,  “Birds  of  Arizona,” 


Whether  it  achieves  its  plan  for  “But  most  of  life  doesn’t  fall  that  three  jobs  today  await  every  containing  24  articles  on  birds  re- 
a  day-to-day  advisor  of  the  paper,  into  these  spots,”  he  contended,  graduate  in  journalism  from  Lin-  printed  from  a  recent  series  that 

said  Dr.  Sproul,  is  up  to  the  stu-  raising  the  question  of  how  to  re-  coin.  The  school  has  graduated  appeared  in  the  Sunday  feature 

dents.  Just  what  he  meant  re-  port  “the  immense  range  of  ac-  46  students  since  the  first  bache-  section.  The  articles  were  written 

mains  to  be  seen.  tivity  that  doesn’t  get  into  court  or  lor  of  journalism  degree  was  by  Mary  Marquis,  assistant  Sun- 

No  one  accused  the  Californian  into  politics.”  awarded  in  1944,  and  37  are  in  day  editor.  The  booklet  carries 

of  communist  tendencies,  nor  any  This  type  of  coverage  is  diffi-  journalistic  work  or  the  study  of  pen  and  ink  sketches  by  Frank 
member  of  its  staff  of  pro-commu-  cult,  he  admitted,  because  it  is  not  the  subject.  King,  Republic  staff  artist. 
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Thompson  Smith,  president  of  the 
Grand  Jury  Association,  lauded 
Mr.  Johnson  as  having  “earned 
the  reputation  of  knowing  more 
about  crime  and  racketeering  on 
the  waterfront  than  any  other 
New  York  newspaperman.” 

(The  New  York  State  Crime 
Commission  launched  a  no  -  pub¬ 
licity  inquiry  into  waterfront  crinie 
this  week.  And  no  cameras  will 
be  permitted  at  public  hearings.) 


Will  Harrison 
Quits  as  Editor 
Of  New  Mexican 

Santa  Fe,  N.  M.— Will  M.  Har¬ 
rison  resigned  Jan.  19  as  editor  of 
the  New  Mexican.  Publisher  Rob¬ 
ert  McKinney  has  assumed  the 
title  of  editor  and  publisher. 

Other  personnel  changes  raised 
Richard  W.  Everett,  assistant  to 


Johnson/  INS, 

To  Get  Medal 
From  Jurors 

The  Grand  Jury  Association  of 
New  York  County  has  named 
Malcolm  Johnson  of  International 
News  Service  as 
the  first  news- 
man  ever  to  re- 
ceive  its  meritori* 
ous  public  serv-  H 

ice  award  for  B  SB.  ^ 

combatting  crime.  ^  ^ 

Only  four  other  B^JJS  ^ 

persons,  all  con- 
nected  with  law-  j 

enforcement  U/f •  y 

agencies,  have  re- 
ceived  the  award. 

Chicago  —  Appointment  of  Mr-  Johnson  Johnson 
Thomas  R.  Furlong,  Chicago  Tri-  was  cited  for  “outstanding  service 
bune  financial  editor  since  1939,  *o  the  community  over  a  period 
as  managing  editor  of  the  Tri-  of  y^rs  under  extremely  adverse 
bune’s  sister  paper.  Washington  conditions  in  investigation,  report- 
(D.C.)  Times-Herald,  was  an-  ’^8  3od  exposing  crime  on  the 
nounced  this  week  by  Col.  Robert  waterfront. 

The  47-year-old  newsman  will 
receive  the  organization’s  gold 


Farm  Editor  Cited 
By  Citizens  Group 

Jackson,  Mich.  —  Harley  B. 
Grimsley,  farm  editor  of  the  Jack- 
son  (Mich.)  Citizen  Patriot,  was 
honored  recently  by  the  Cit- 
izeas  Committee  for  Reorgani¬ 
zation  of  the  Executive  Branch  of 
the  Government  as  the  newspaper 
farm  writer  who  has  done  the 
most  to  familiarize  the  rural  pop¬ 
ulation  with  the  work  of  the 
Hoover  commission. 


Mabel  Greene  Joins 
San  Francisco  News 

Miss  Mabel  Greene,  well-known 
newspaper  woman,  will  join  the 
news  and  feature  staff  of  the  San 

Francisco  _ 

(Calif.)  News.  I 

Scripps  -  Howard  ; 

newspaper. 


McKinney 


Everett 


Furlong 


Hampson 


American  Business  Spends 

$500,000,000 

Improving  The  Way 
Its  Products  Look 


The  eyes  buy  it  because  there 
are  more  eyes  than  intellectuals 


Newspapers  that  ore  made  up  to 
conform  to  the  latest  research  in 
eye  habits  and  eye  movements 
have  happier  readers,  happier 
advertisers  and  happier  employees 


GILBERT  P.  FARRAR 

Designer  of  the  Format  of  More  Than  50 
Of  America's  Most  Attractive  Newspapers 

790  WENDT  TERRACE.  LAGUNA  BEACH  CALIFORNIA 
Telephone  Laguna  Beach  4-6626 
131  RIVERSIDE  DRIVE  NEW  YORK  24.  N.  Y. 
Telephone  Trafalgar  7-6885 


RADIO  AND  TELEVISION 


There*s  a  Radio  Set 
For  Every  Voter  in  U.  S. 


ARB  rating  report  gave  ‘Today” 
a  5.3  for  average  quarter-hour 
between  7  and  9  a.m. — or  538,000 
homes,  1,129,000  viewers — in  its 
first  week.  And  this,  said  NBC  to 
prospective  sponsors,  is  a  healthy 
audience  right  at  the  start  of  the 
shopping  day. 


Action  Follows 
In  9  Out  of  11 
Item  Campaigns 


BvIerrvWoUcer  172-Pg.  EditiOIl 

Researchers  of  the  four  big  radio  and  finds  solace  in  1951  fig-  ^  ^  ^ 

networks  formed  their  own  “united  ures  showing  network  radio  took  iTlCIUaUrateS 
front”  this  week,  put  all  their  es-  in  $174,718,594  even  while  net-  ^  ^ 

timates  in  one  basket,  and  claimed  work  television  reaped  $127,989,-  IV/TicC 
a  total  of  105.300  000  work  ini?  ra-  713  in  timp  ^  llOOi 


a  total  of  105,300.000  working  ra¬ 
dio  sets  in  the  United  States.  This 
is  a  gain  of  9.7%  over  a  year  ago. 


jpping  day.  Orleans  —  Eleven  public 

®  ^  service  campaigns  and  their  results 

were  listed  by  the  New  Orleans 
nOJOrt  ^  full-page  “Report  to 

/^-Jrg.  Readers”  for  1951. 

'  Each  campaign  began  with  a 

■iiaUgUrUlwS  series  of  articles  presenting  the 

.  ..  „  facts.  These  were  followed  with 

11SS>  VjrOVGmOr  editorials.  In  nine  of  the  II 

Jackson,  Miss.  —  The  Jackson  drives,  action  was  taken  or  is 


713  in  time  sales.  ^w*w***w*  cuuona.s.  m  nmc  oi  inc  i 

After  some  sharp  dips  in  the  Jackson,  Miss.  —  The  Jackson  drives,  action  was  taken  or  i 
early  months  of  1951.  radio  pulled  Daily  News  on  Sunday.  Jan.  20,  planned  by  stater  or  city  officials. 


There  was  no  special  signifi-  up  with  small  losses,  compared  published  an  Inaugural  Edition  In  an  introduction,  the  Item 

cance  in  the  report  of  the  Joint  with  the  same  months  of  1950.  in  ded'ca^-d  to  Hu<-h  L.  Whi’e  who  pointed  out  that  each  of  the  cam- 

Radio  Network  Committee  in  re-  the  latter  part  of  the  year.  The  took  office  Jan.  22  as  the  50th  gov-  paigns  “was  aimed  against  a  con- 

spect  to  television  (16.000,000  final  figure  for  the  networks  was  ernor  of  Mississipni.  dition  or  situation  of  vital  import 

sets),  but  Hugh  M.  Beville,  Jr.,  of  only  about  4%  below  the  time  According  to  all  available  fig-  to  the  welfare  of  our  city  and  our 
NBC  thought  the  size  of  the  in-  sales  for  1950.  ures.  Advertising  Director  Mack 


According  to  all  available  fig- 


NBC  thought  the  size  of  the  in-  sales  for  1950.  ures.  Advertising  Director  Mack  state. 

crease  in  the  radio  market  was  par-  Harry  Bannister,  general  mana-  Smythe  said,  the  Inaugural  Edition  Most  important  drive,  said  the 
ticularly  significant  “in  regard  to  ger  of  WWl  (Detroit  News)  sta-  was  the  largest  of  its  kind  ever  paper,  was  the  fight  to  “take  the 
the  almost-static  picture  of  other  tions,  helped  to  reaffirm  the  faith  published  in  the  United  States.  Angola  state  penitentiary  out  of 
national  media.”  in  radio’s  fu’ure  at  a  meeting  of  The  172  standard-size  pages  con-  politics  and  make  it  a  decent 

Working  with  data  from  the  the  Radio  Executives  Club  a  week  tained  a  total  of  21.114  inches —  penal  institution.”  This  campaign. 
Housing  Census  of  1950  and  from  ago.  He  confessed  that  TV  was  295,596  lines — of  advertising,  the  brought  about  by  several  revolts 
other  accepted  sources,  the  re-  shoved  to  the  fore,  at  radio’s  ex-  gren'est  volume  of  linage  ever  of  prisoners,  is  still  being  waged 
search  representatives  of  ABC,  pense,  but  now  radio  is  fighting  published  by  a  newspaper  in  Mis-  No  definite  action  has  been  taken, 


CBS,  MBS  and  NBC  itemized  as  back  under  the  Detroit-created  slo 
follows:  gan,  “Wherever  You  Go,  There’; 

Number  of  Radio  Sets  Radio.” 

AS  OF  Jan.  1  In  some  months  last  year,  he  re 


gan,  “Wherever  You  Go,  There’s  “Local”  inaugural  advertising,  in 
Radio.”  the  form  of  c^incratulatory  mes- 

In  some  months  last  year,  he  re-  sages  and  pledges  of  cooperation. 


sissinpi.  but  Angola  has  become  a  strong 

“Local”  inaugural  advertising,  in  issue  in  the  current  race  for  gov- 
the  form  of  crincratulatorv  mes-  ernor. 


Radio  households  . . 
Secondary  and  port¬ 
able  sets  in  homes 
Radio-equipped  cars. 
Sets  in  institutions, 
dormitories  and 

barracks  . 

Sets  in  other  places. . 


lated,  WWJ  ran  as  much  as  40% 


42,800,000  behind  the  previous  year  but  in  lines. 


18,032  inches  —  252,448 


Itemized  Report 
Other  drives,  and  their  results, 
included: 

Teen-age  drug  addiction  in 
New  Orleans  was  investigated.  A 


December  and  January  billings  are  Editorial  content  was  prescind  xeen-age  drug  addiction  in 
34,000,000  ’way  up,  despite  apsreSale  billings  l'^,''  ."t',  ml'  New  OrkLs  w«  inSaS  A 

23,500,000  of  nearly  $700,000  a  month  in  re.  h";  S  ‘i!  tow'of  special  session  of  the  StaK  Legi^ 

cent  months  by  the  three  TV  sta-  Hugh  L.  White.  It  told  of  the  ,  .  <.ctahti«hpH  Innopr  nrisnn 

tions  (and  that’s  more  than  the  dramatic  regional  transformation  J^ture  established  longer  prison 

.  ,  '  .  ^  morc  inau  me  terms  for  selling  dope  to  minors. 

900,000  citys  top  three  radio  stations  ever  place  in  the  New  adenuate  institu- 


4,100,000  billed). 


South,”  and  particularly  in  Mis¬ 
sissipni,  during  the  past  decade. 


Need  for  more  adequate  institu-  | 
tions  for  juvenile  delinquents  was  j 


Total  sets  .  105,300,000  ‘Sabotarre*  D_-nied 

A  4,000.000  increase  in  the  new  Jack  Mabley  of  I 


Snecial’ emphasis  was  placed  upon  brought  out.  A  movement  is  now 
flip  clirrpQQ  nf  “Ral-  “"der  way  to  establish  more  juve- 


estimate  of  secondary  and  port-  Daily  News  hit  Variety  right  on 
able  sets  in  radio  households,  the  the  nose  this  week  for  suggesting 


committee  noted,  provides  greater  that  newspaper  critics  were  “sabo-  '  Vr.,r“FHifVAn"  war'eVartPd''  l«t  No  positive  action  has  been  taken 
radio  listening  opportunity  in  taging”  NBC’s  daytime  news  show,  t-  n  i  n  '  •  vet. 

homes.  Available  studies  have  “Today.”  Baloney,  said  Mr.  Mab-  ^he'Au^us^Sin-off”  elec-  Poor  a"'*  insufficient  housing 

Hpirirtnctratprl  that  liGtpnlno  try  cp/--  Ip,/  „rhr.  hrylrlc  that  rAa,/p  C;a,a./a_  vvniie  in  me  August  run  oil  CieC  _ _ T  _ 


lur.o,  tfj  th»  c'u-  pp  the  success  of  Mississippi’s  “Bal-  unoer  way 
Jack  Mabley  of  the  Chicago  Agriculture  With  Industrv”  t"'®  homes. 

lily  News  hit  Variety  right  on  Agriculture  Witn  industry 

e  nose  this  week  for  suggesting  P  ,  compiling  the  In-  city’s  drink 

at  npu/cnanpr  pr  t  pc  u/ppp  “cohr,.  ‘  OI  compiling  tllC  III  _ 


The  addition  of  fluoride  to  the 
city’s  drinking  water  was  urged.. 


demonstrated  that  listening  to  sec-  ley,  who  holds  that  Dave  Garro-  V V' "‘“wirriV  iHimr'i'ai  ’nlp.  facilities  at  Camp  Polk,  La.,  were 
ondary  sets  in  homes  constitutes  way’s  production  is  “a  flop  that  anj  advertising  content  was  revealed.  The  Army  eased'eondi- 


an  important  portion  of  total  lis-  was  justly  panned  by  virtually  stricflv^a'ja^ckwTD^^^^  tions"  at  the  post 

ten  nt?  t  me  pvpru  npcucnanpr  anH  npu/c  mana.  SIHCliy  a  jaCKSOn  Uaiiy  INCWS  Stan  _  ^ 


tening  time. 

Bonus  for  Advertisers 
Available  for  the  first  time  this 


every  newspaper  and  news  maga¬ 
zine.” 

But  Variety  may  only  have  been 


job.  No  outside  talent  was  “im¬ 
ported”  for  the  huge  undertaking. 


A  campaign  to  consolidate  fund¬ 
raising  drives  was  supported.  Civic 


News  and  feature  stories  were  committees  are  now  working  on  ) 


year  was  the  data  from  the  1950  reporting  the  general  reaction  of  prepared  under  the  direction  of  ^hc  problem. 

Census  which  enabled  the  com-  NBC  brass  to  the  unfavorable  pub-  ^  Lauderdale,  managing  edi-  The  paper  called  for  a  return 
mittee  to  estimate  the  number  of  •'city  for  their  electronic  pet.  for.  Spearheading  the  sale  and  to  the  “model”  parole  system 

sets  in  institutions,  college  dormi-  There  was  a  distinct  feeling  that  preparation  of  advertising  copy  which  was  abolished  in  1948  in 

tories  and  barracks  of  the  Armed  morning  newspapers,  particularly,  13  ^  Crouch,  in  charge  of  favor  of  a  “political”  set-up. 

Forces.  The  900,000  estimate  of  didn’t  want  to  see  a  TV  rival  for  special  promotions,  working  in  Immediate  result  was  the  addition 

sets  in  these  specific  places  con-  th®'''  readers’  attention  get  off  to  a  {-lose  cooperation  with  Mr.  Smythe  of  new  personnel  in  New  Orleans, 

stitutes  a  forward  step  in  clarify-  good  start.  David  Lipscomb,  retail  adver-  The  parole  system  also  is  an  issue 


ing  the  location  of  a  segmenf  of 
the  listening  audience  which  rep¬ 
resents  a  definite  bonus  to  adver- 


You  don’t  hear  many  newspaper  Using  manager, 
circulation  or  promotion  men  ex¬ 
pressing  fear  over  the  inroads  of  wfai.rc.  To  T* 


tisers  using  radio.  Location  of  the  TV  on  sales.  Those  who  grew  up 
other  4,100,000  sets  estimated  in  with  radio  newscasting  always  tell 


News  Is  Translated 
Free  for  Immigrants 


The  parole  system  also  is  an  issue 
in  the  governor’s  race. 

Higher  pay  for  the  police  force 
was  urged.  No  action  has  been 
taken  as  yet. 

“Divorce  mills”  on  the  Missis- 


other  places  includes  business  es-  how  broadcasts  created  newspaper  A  foreign-language  news  service  sippi  Gulf  Coast  were  exjws^ 
tablishments,  offices,  restaurants  sales.  Nowadays,  most  circulators  in  Canada  is  providing  newcomers  The  Mississippi  Bar  Association 


and  public  places. 


and  promoters  urge  newspaper  co-  to  the  Dominion  with  news  of  has  indicated  it  will  take  action. 


Mr.  Beville  drew  attention  to  operation  with  local  radio  and  TV  Canada  through  their  native  lan- 


the  fact  that  there  is  one  radio  set  stations 


guage  newspapers. 


Inadequacy  of  ferry  service 
across  the  Mississippi  River  was 


(in  working  order)  for  each  per-  Mr.  Mabley’s  own  paper,  it  Canadian  Scene,  operated  by  pointed  out.  A  program  has  been 
son  of  voting  age.  {Candidates  might  be  mentioned,  provides  the  Hugh  Newton,  Toronto  public  re-  outlined  by  the  city  to  improve 
please  notice.)  talent  for  a  popular  interview  lations  man,  is  translating  3,000  the  service. 

Cooperation  among  the  net-  show,  “Impact,”  which  is  only  one  words  of  Canadian  news  weekly  A  modern,  scientific  plan  to 


show,  “Impact,”  which  is  only  one  words  of  Canadian  news  weekly 


modern,  scientific  plan  to 


works  is  becoming  more  notice-  of  several  promotional  efforts  by  into  11  foreign  languages.  The  care  for  alcoholics  was  urged.  A 

able  in  these  days  when  the  trade  Chicago  newspapers  using  TV.  free  service  is  taken  by  59  papers  civic  committee  is  scheduled  to 

talks  about  the  “resurgence”  of  As  balm  for  NBC’s  feelings,  an  in  Elanada  and  the  United  States,  take  up  the  problem  soon. 
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Ark.  Publishers 
Get  Some  Tips 
From  Neighbors 

By  Marcus  George 
Littlf  Rock,  Ark. — Make  your 
bills  looks  like  bills  and  be  per¬ 
sistent  above  all  in  circulation¬ 
building.  Let  your  employes  know 
exactly  where  they  stand.  Provide 
community  leadership  —  a  good 
newspaper  alone  is  not  enough. 

This  advice  before  the  80th 
mid-winter  meeting  of  the  Arkan¬ 
sas  Press  Association  here  Jan.  25- 
26  was  offered  as  plain  good  busi¬ 
ness  by  publishers  from  three 
states. 

Tips  on  successful  circulation¬ 
building  came  from  Alison  Simon- 
ton,  publisher  of  the  Covington 
(Tenn.)  Leader,  largest  weekly  in 
that  state.  Robert  V.  Peterson,  as¬ 
sociate  publisher  of  the  Norman 
(Okla.)  Transcript,  spoke  on  em¬ 
ploye  relations,  and  Max  Thomas, 
publisher  of  the  Crowley  (La.) 
Daily  Signal,  discussed  community 
service.  His  paper  won  last  year’s 
NEA  award. 

Arkansas  publishers  showed 
much  concern  about  keeping  pro¬ 
fits  up  in  the  face  of  mounting 
costs. 

A.  P.  Murray  Elected 
A.  P.  Murray,  Wynne  Progress, 
succeeded  C.  A.  VerBeck,  Fordyce 
News-Advocate,  as  president  of 
the  association.  W.  H.  Parker  was 
re-elected  manager. 

In  discussing  circulation  from 
the  weekly  publisher’s  standpoint, 
Mr.  Simonton  took  issue  with 
those  who  contend  that  additional 
subscribers  won’t  pay  because  ad¬ 
vertising  rates  cannot  be  hiked. 

“Circulation  is  profitable,’’  he 
insisted.  “We  have  added  it  up  on 
the  adding  machine.’’ 

He  elaborated  that  he  took  the 
cost  of  the  newsprint  and  postage, 
threw  in  $1,000  for  overhead,  and 
came  up  with  a  figure  of  25  per 
cent  profit  on  circulation. 

Labor  costs  for  printing  another 
500  or  so  papers  are  negligible,  he 
said. 

“Now  is  the  time  to  get  circula¬ 
tion — when  money  is  free,’’  he 
said.  “Then,  if  the  time  comes 
when  you  have  to  shrink,  you  can 
do  it.” 

He  advised  that  billing  should 
be  regular  and  should  be  planned: 
from  the  number  of  notices  to  be 
sent,  to  the  color  of  paper  to  be 
used  for  statements. 

If  the  statement  “looks  like  a 
bill,”  he  said,  the  customer  will 
have  to  decide  either  to  pay  the 
bill  or  deny  it. 

This  procedure  has  been  found 
more  effective  in  getting  subscrip¬ 
tion  renewals  than  half-apologetic 
letters  stating  that  the  money  is 
due,  he  added. 

Mr.  Simonton  feels  that  many 
weekly  publishers  are  overlooking 
,  a  good  bet  in  circulation  building 
by  not  employing  boys  to  sell  the 
papers. 


McMullen  Group 
Buys  2  Guthrie 
(Okla.)  Papers 


Guthrie,  Okla.  —  Sale  of  the 
Guthrie  Leader  Publishing  Com¬ 
pany,  Publishers  of  the  Guthrie 
Daily  Leader  and  the  Oklahoma 
Weekly  Leader  was  announced 
Jan.  28  by  the  executors  of  the 
estate  of  the  l^te  L.  H.  Wentz. 

Purchasers  were  Phil  McMul¬ 
len,  publisher  of  the  Blackwell 
(Okla.)  Daily  Journal-Tribune, 
and  a  recently  formed  corporation, 

NEW  ARKANSAS  PRESS  Association  officers;  Front  row,  left  to  Guthrie  Publications,  Inc.,  headed 
right,  A.  P.  Murray,  Wynne,  president;  Hugh  Park,  Van  Biiren,  vice-  by  William  T.  Payne  of  Oklahoma 
president;  J.  E.  Dunlap,  Harrison,  vicepresident,  and  W.  R.  White-  City.  Associated  with  Mr.  Payne 
head.  Magnolia,  viccpresident.  Back  row,  W.  H.  Parker,  Little  Rock,  in  the  corporation  are  his  brother, 
manager;  R.  L.  Fisher,  Danville,  board  member;  C.  A.  VerBeck,  John  H.  Payne,  Austin,  Tex.,  for- 
Fordyce,  retiring  president;  K.  A.  Engle,  treasurer,  and  Sam  Gearhart,  merly  associated  with  Scripps- 
Fayetteville,  board  member.  Howard  Newspapers,  and  Guy  H. 


Fayetteville,  board  member.  Howard  Newspapers,  and  Guy  H. 

,  .u  jj  »»  James,  also  of  Oklahoma  City. 

In  another  address.  Mr.  Peter-  press  requires  not  only  militant  -r-y,  ’  T  k  th<.  ntdest 

son  strongly  advocated  “breaking  policing  of  this  American  right  newspaper  in  Oklahoma  and  with 
every  opera  ion  you  can  do^^  to  but  the  pfeguarding  of  our  way  completion  of  this  tranaction, 

graph  paper  as  a  good  method  of  of  life  in  its  entirety  declared  last  of  a  group  of  seven  Okla- 

providmg  employe  incentive.  Arthur  F.  Gerecke  of  the  business  ■ _ ® 


providing  employe  incentive. 


Graphs  showing  current  figures  on  staff  of  the  St.  Louis  (Mo.)  Post-  ov^ned^  by  Mr  Wen'tz  or  con- 
circulation,  linage  and  mechanical  Dispatch  at  the  dinner  meeting.  his  Adeline  Trust 

^sts  will  go  a  long  way  m  stimu-  xhe  newspapers,  he  said,  have  has  passed  to  new  owners  since 
lating  workers  in  those  depart-  a  gigantic  job  cut  out  for  them  his  death  in  June,  1949. 
ments  to  perform  efficiently,  the  informing  and  educating  all  Last  Dec.  1  the  McMullen, 
N(^an  publisher  sa>d.  Americans  that  it  is  necessary  payne  James  group  purchased  the 

With  wwkly  graphs,  Mr.  Peter-  for  them  to  vote  if  we  do  not  Blackwell  Daily  Journal-Tribune. 
son  related,  it  was  easy  to  con-  yyjsh  to  lose  all  our  liberties  and  g.  D.  Guilkev  publisher  of  the 
Vince  the  circulation  manager  that  freedoms,  including  freedom  of  Daily  Leader  for  the  past  five 


the  big  drive  should  be  set  for  the  press. 
March — and  at  the  same  time,  the  . 


years,  will  remsin  in  that  capaci- 


mareii— dnu  ai  me  same  mne,  me  Control  in  ty,  Mr.  McMullen  said, 

circulation  manager  could  well  see  C.  S.  Army,  Mr. 

week’s  fishing  trip  April.  ^  Sm?n'’*newsSJDi’?s°aVe‘r  Montgomery 

Mr.  Peterson  listed  three  things  VE-Day.^He  told  of  the  effort  to  BuyS  Attico  Daily 


every  emp  oyer  should  do  to  im-  these  German  publishers  Attica,  Ind.— Don  M.  Mont- 

prove  relations  with  the  mechan-  the  necessity  of  operating  in  gomery,  publisher  of  the  semi- 

ical  d^artment.  They  were.  black  or  “the  beautiful  pieces  weekly  Petersburg  Press,  is  the  new 

1.  Tell  the  men  where  they  the  ivory  towers”  would  owner  and  publisher  of  the  daily 

Qtj^nn—iin^vrtnintv  u/fkrrv.  T  ^  ^  ^  t  _ _  _ ..j 


Attica,  Ind. — Don  M.  Mont- 


1.  Tell  the  men  where  the 
stand — uncertainty  causes  worry. 


ind  uncertainty  causp  worry.  ^gyght  Atica  Ledger-Tribune.  He  acquired 

2.  Ask  employes  advice  on  pro-  J  ,„„i„  the  property  Jan.  I  from  Mrs.  Inex 

cedures  and  new  machinery.  ^be  same  admonitions  apply  A r  Va  '  I  'Ka  SAiaAl/lst 


□ures  and  new  macninery.  “‘y  Mc-Dermond  The  weekiv  Foun- 

3.  Praise  employes  for  jobs  well  .A'"!.’  tain-Warren  Democrat  was  includ- 


done  ■■  '  '  "  lean  iiews;aper,  M^.  Gerecke  de-  f 

On  the  subiect  of  community  dared.  “How  many  newspapers,”  Montgomery  is  e  wn  o 

rervice  Mr  T^mas  asS-  he  asked,  “can  we  find  in  our  •  C.  Montgomery,  an  executive  on 
“Far  too  many  country  news-  land  today  with  an  honest-to-good-  the  De/roi/  (Mic^.)  ^  ews. 

papers  are  building  financial  se-  co'*t  accounting  system?  How  cfdar  Rapids  la _ Tom  Pow- 

curity  through  the  production  of  "o  ^ooe'li  ^^30  d^^  ell.  Jr.,  and  Dick  Westerfield  have 

XrsupplvTeSLTnts"],?^'^  an  pSSiser  S  announced  pp,cha«  of  .he  Ana- 

ext^inse  Sf  DrSin^a  live  pro-  it  costs  to  publish  and  cir- 

SvI  JewsD^pe^  ’’  culate  one  agate  line  of  advertis-  ‘'on  w.ffi  the  A namosa  Journal 

gressive  new^Per.  j 


expense  of  producing  a  live,  pro 
gressive  newspaper.” 

Leadership  Essential 


tion  with  the  A  namosa  Journal, 
which  they  have  owned  15  years. 
The  two  publishers  also  own  the 


This  shortcoming  was  attributed  ^  k! 

• _ _  „  r  disappearing  daily  will  not  be 

in  part  to  the  fact  that  many  -  ,  •  . . 

....A  Ko„«  found  in  raising  rates  alone.  A 

printers  and  backshop  men  have  crj,  u  HonaorniKiu 


“The  answer  to  the  plight  of  the  ^  Cazette. 

isappearing  daily  will  not  be  Journal,  founded  in  1872, 

)und  in  raising  rates  alone.  A  return  to  its  former  status  as  a 


UlllllCIN  ailU  high  nave  .  IVXUIH  iwr  — 

worked  up  to  newspaper  owner-  profit  of  5%  is  dangerously  Democratic  paper.  Anamosa  and 
ship  without  learning  or  recog-  Newspapers  require  a  mu^h  County  Democrats  will  write 

niring  the  needs  of  leadership  so  profit  so  that  cash  reserve  editorials.  The  Eureka  will  re¬ 
essential  to  country  newspaper  adequate  to  guarantee  ^  Republican  paper.  Both 

publishing.”  deScs  stSerorJisasS  ’  The 

He  urged  publishers  to  survey  “cmics,  strikes  or  disaster.  I  e  £^reka  plant. 

their  community’s  needs  and  to  f^^hc  requires  the  knowledge  of  * 

push  for  desirable  improvements.  which  freedom  of  the  Burkank  (Calif )  Daily  Review 

The  Dailv  Sicnal  executive  com-  must  supply.  u  nurchased  Burbank  News: 


The  Daily  Signal  executive  com¬ 
pared  community  service  with  ad-  ,  o  i_  i  \xr  i  - /.  -  -  - 

vertising,  which  he  described  as  Sunday  ScNOoI  W©6K  the  publishers,  Hugh  Baumberger 
being  “50%  business  insurance —  News  releases  featuring  Sunday  of  the  Review  and  James  E.  Lint¬ 
keeping  old  customers  sold  and  School  Week,  April  14-20,. will  be  ner  of  the  News.  The  News  pub¬ 
showing  the  world  that  you  are  sent  free  upon  request  to  the  Lay-  lished  its  last  issue  Jan.  17.  Mr. 
an  aggressive  merchant  and  com-  men’s  National  Qimmittee  head-  Lintner  became  associate  editor  of 
petition  would  have  a  tough  time.”  quarters,  Vanderbilt  Hotel,  New  the  Review,  owned  by  Southern 


Burkank  (Calif  )  Daily  Review 
has  purchased  Burbank  News; 
twice  weekly,  it  is  announced  by 
the  publishers,  Hugh  Baumberger 


petition  would  have  a  tough  time.”  quarters,  Vander 
Preservation  of  freedom  of  the  York  16,  N.  Y. 


California  Associated  Newspapers. 


editor  &  PUBLISHER  for  February  2.  1952 


Ad  Council  Plan 

continued  front  page  7 

opportunity  to  pull  together  as  a 
group  for  such  vital  causes  as 
blood  donations,  student  nurse  re¬ 
cruitment,  forest  fire  prevention, 
defense  mobilization. 

“The  Newspaper  Cooperation 
Plan,”  Mr.  Cone  continued,  “will 
enable  them,  for  the  first  time,  to 
conduct  public  interest  crusades  at 
the  national  level  and  on  a  reg¬ 
ularly-scheduled  basis. 

“We  of  the  Advertising  Council 
encourage  newspapers  to  continue 
their  long  practice  of  sponsoring 
public  service  ads  individually  and 
of  selling  sponsorship  to  local  busi¬ 
ness.  But  we  cannot  urge  them  too 
strongly  to  participate  in  this 
happy  new  combination  of  public 
interest  and  enlightened  self- 


jrt  M  M  A  Take  your  place 
in  America's 
biggest  job . . . 

DEFENSE! 

If  you  are  18  or  over,  there  are  more 
than  450  different  kinds  of  jobs  wait¬ 
ing  in  the  nine  Services.  Big  jobs  that 
give  you  et/nal  pay,  eijiial  promotions, 
eipmt  henejits  with  our  men  in  the 
Services. 

You'll  receive  specialized  training 
that  can  equip  you  for  a  successful 
civilian  career.  Plus  the  immediate 
satisfaction  of . todays  vacation  a  year, 
couturier-designed  uni- 
forms,  medical  care,  pleas- 
ant  living  conditions.  No 
other  job  offers  so  much ! 


Newspaper  Use 
In  Grass  Roots 
Program  Urged 

Berkflf.y,  Calif.  —  The  special 
values  of  newspapers  in  advancing 
the  essential  social  service  pro¬ 
grams  of  the  Advertising  Council 
were  stressed  at  the  Winter  meet¬ 
ing  here  of  the  .Advertising  Asso¬ 
ciation  of  the  West. 

Use  of  newspaper  space  is  of 
particular  worth  in  bringing  home 
at  the  community  level  the  mes¬ 
sage  of  these  programs,  declared 
Robert  Coleson,  Pacific  Coast 
manager  of  the  Advertising  Coun¬ 
cil. 

With  125  representatives  of  the 


f[.  ^0 
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YIS...A»VIRTItlN«  It  A  tlRVANt 
IN  IVIATtPDY*!  NOMK 


JOIN  THE  WOMEN  IN  THI  SERVICIS  AAw'mawef  an  ?g“^'ssiJe"?ro: 


For  Defense. 


gram  of  activities  and  made  final 
preparations  for  its  fourth  annual 


interwt  the  Newspaper  Coopera-  message  already  sched-  Advertising  Recognition  Week, 

tion  Plan.  fQj.  week  of  Feb.  25  in  Feb.  17-23.  J.  Neil  Reagan  of 

Easier  Checking  the  following  newspapers:  McCann  -  Erickson,  Inc.,  Holly- 

The  NCP  will  make  it  much  ^^izona  (Tuoson)  star  wood’s  office,  is  president  of  the 

easier  for  the  Council  to  keep  an  AUaSu  Jour^r  association  of  advertising  clubs, 

accurate  check  on  total  public  Boston  Globe  Advertising  Recognition  Week 

service  linage  run  in  newspapers,  cSsto^^fwesTva!)" Gazette  already  has  pne  national,  having 

according  to  Theodore  S.  Rep-  charlotte  (N.  c.)  observer  been  recognized  by  the  Depart- 

plier.  Council  president.  “It  will  charlotte  (N.  c.)  News  ment  of  ^mmerce,  advised  Ar- 


the  following  newspapers: 

Arizona  (Tuoson)  Star 
Atlanta  Journal 


McCann  -  Erickson,  Inc.,  Holly¬ 
wood’s  office,  is  president  of  the 
association  of  advertising  clubs. 


^Advertising  ^ 
l^cognition 

L  Week  J 


Newspaper  plug. 

200  Hear  AANR 


plier.  Council  president.  “It  will 

1  ^  ‘Ml-  ‘J  Mr  Chicago  Daily  News 

in3.k6  it  63.si€r,  he  SEld,  for  us  Chicag’o  Sun  Times 
to  track  the  number  of  newspapers  Christian  Science  Monitoi 
contributing  X  number  of  lines  on  lim^st'ar 

X  number  of  subjects.  Cleveland  News 

Mr.  Repplier  noted,  incidentally,  cievei^d  P^a^-Deaier 
that  the  NCP  is  being  offered  to  Covinpton  virrtnian 
newspapers  as  the  Council  marks  ■nmes-Heraid 

its  10th  anniversary.  Founded  in  ,  ix^ver  Post^ 

January,  1942,  as  the  War  Adver-  Dc*  Moines  Resister  & 
tising  Council,  it  served  the  gov-  Er*~\‘pa  t^Disnatch 
ernment  by  bringing  before  the  Hanfoi^  Coiira^t 
public  various  causes  vital  to  win-  Hartford  Times 
ning  World  War  II.  Following  the  SopT,^rfr“(Va.)  ‘^News®'" 
war,  the  advertising  industry  voted  Houston  Post 
to  continue  the  Council  as  an  aid  Kansas  csty  star 


Des  Moines  Resister  &  Tribune 


Advertising  Recognition  Week  Story  at  LoS  AngeleS 
already  has  gone  national,  having  los  Angeles — More  than  200 
been  recognized  by  the  Depart-  anj 

newspaper  representa- 

ment  of  Commerce,  admed  Ar-  jjygj  turned  out  to  hear  “The 
thur  E.  House.  Portland,  Ore.  The  Newspaper  Story”  presented  last 
theme  this  year  is  Advertising,  a  gt  a  meeting  of  the  Southern 


everybody’s 


California  Advertising  Agencies 


Inaugurated  by  Past  President  Her-  Association 

bert  H.  Kir^hner,  ^n  Francisco  Guests  were  members  of  the ) 
agency  nfad-  the  K  i  r  s  c  h  n  e  r  Angeles  chapter  of  the  Amer-  , 
Trophy  will  be  given  this  year  for  Association  of  Newsoaoer  t 


the  city  which  has  done  the  best 
work  in  promoting  advertising. 
Long  Urges  Vigilance 


ernmeni  oy  cringing  oerore  me  Hartford  Courant 
public  various  causes  vital  to  win-  Hartford  Timos 
ning  World  War  II.  Following  the  SopT,^rfr“(Va.)  ‘^Newr* 
war,  the  advertising  industry  voted  Houston  Post 
to  continue  the  Council  as  an  aid  Kailas  city 
in  the  solution  of  peacetime  prob-  LCuisvml  coGrl^^oumai 
lems,  and  the  word  “War”  was  re-  Miami  Herald 
moved  from  its  corporate  name.  Mrnneap^is’’!?!?  mbune 
The  Council  now  conducts  Nashville  Banner 
15  to  20  major  public  service  ?ork  “ 
campaigns  annually;  and  it  is  these  New  York  Worid-Teie^ram  &  Sun 
that  will  be  embodied  in  the  News-  Philadelphia  inquirer 

_ _ _ _ ni _  Pittsburuh  Post-Gazette 

paper  Cooperation  Plan.  Portland  (Maine)  Press-Herald 

Pnmpc  Full  Fvele  Providence  (R.  I.)  Journal-Bulletin 

L.omes  run  x.ycic  Richmond  News  Leader  &  Times 

Many  of  these  campaigns  closely  Dispatch 
resemble  the  drives  which  the 

Council  had  to  conduct  during  the  Rochester  (N.  Y.)  Times-Union 
war.  Thus,  as  it  enters  its  10th  San  Francisco  Chronicle 
year  (to  be  celebrated  officially  in  ^J^u!^b*’urp 
April),  the  Council  has  come  al-  San  Francisco  Examiner 
most  full  cycle,  having  dealt,  first,  south  Be^  ■mbune 

.u-  ui  r  .L  •.t-  Syracuse  Herald-Journal 

With  the  problem  of  war,  then  with  Tacoma  (Washington)  News-Tribune 

problems  of  an  uneasy  peace,  and  Tampa  Tribune 
now,  with  the  problems  of  a  semi-  Time* 

war.  Wall  street  Journal 

The  role  played  by  newspapers 
during  the  Council  s  first  decade  is  washimrton  star 
a  proud  one.  Last  year,  said  Mr.  Wilminirton  Journal-Every  EN-enln* 

Repplier,  newspapers  ordered  500,-  wlnche^CT  N^^ite<Srf 

000  mats  on  all  Council  subjects;  winchester  star 

actually  ran  an  estimated  50%  to  W'oneocket  (R.  i.)  Call 

70%  of  this  total.  He  added  that 

of  all  mats  run  by  newspapers,  Albert  in  PR  Job 

€0%  are  sold  by  papers  at  space  D  e  t  r  o  i  t— Jacob  Albert  ha; 


ican  Association  of  Newspaper  > 
Representatives  and  the  principal  t 
speaker  was  Leo  Wilson,  president  i 
of  the  chapter.  He  pointed  out  | 


Need  of  continued  vigilance  and  that  the  newspaper  industry  is  an  ; 
education  on  advertising’s  place  in  important  part  of  the  Southern  • 
the  American  system  was  stressed  California  economy, 
by  John  B.  Long,  general  mana-  The  five  metropolitan  new^a-  ; 
ger,  California  Newspaper  Pub-  pers  and  11  of  the  20  other  dailie 
lishers  Association.  TTirough  ef-  in  the  country  for  which  he  had  fig- 
fective  organization  directed  by  ures,  Mr.  Wilson  said,  have  7,425 
AAW,  advertisers  were  able  to  employes  who  get  $32,376,781  a 
beat  down  a  measure  which  would  year,  averaging  $83.60  a  week, 
have  given  the  OPS  the  right  to  These  16  daily  papers,  he  said 
decide  when  business  could  adver-  have  a  capital  investment  of  $45,- 


Miami  Herald  fective  organization  directed  by  ures,  Mr.  Wilson  said,  have  7,425 

Milineap^is'^staP^bune  AAW,  advertisers  were  able  to  employes  who  get  $32,376,781  a 

Nashville  Banner  beat  down  a  measure  which  would  year,  averaging  $83.60  a  week. 

New  York*'miM^**  have  given  the  OPS  the  right  to  These  16  daily  papers,  he  said 

New  York  World-Telegram  &  Sun  decide  when  business  could  adver-  have  a  capital  investment  of  $45,- 

Philadelphia  Inquirer  tise.  Mr.  Long  pointed  oiit.  123,303  and  last  year  they  spent 

pl>rtUnd“^M^M®“'^^t.-Herald  “I"  ‘hese  days  of  political  gob-  p7,03 2,805  for  newsprint.  To  j 

Providence  (R.  I.)  Journal-Bulletin  bledegook  it  is  well  for  those  de-  haul  this  newsprint  and  other  sup- 1 
Ri^mond  .News  Leader  &  Times  voted  to  advertising  to  brush  aside  plies  railroads  and  other  carrier? ! 
RoanTke*^  Times  extraneous  matters  and  seek  spe-  received  $729,050. 

Roanoke  World-News  cific  answers  —  are  you  for  or  Newspaper  advertising  success 

Thiomc'^”  agaiust  it,”  Mr.  Long  suggested.  stories  were  related  at  panels  on 


123,303  and  last  year  they  spent 


“In  these  days  of  political  gob-  $27,032,805  for  newsprint.  To  ] 
bledegook  it  is  well  for  those  de-  haul  this  newsprint  and  other  sup-  j 
voted  to  advertising  to  brush  aside  plies  railroads  and  other  carriers  1 
extraneous  matters  and  seek  spe-  received  $729,050. 
cific  answers  —  are  you  for  or  Newspaper  advertising  success 
against  it,”  Mr.  Long  suggested.  stories  were  related  at  panels  on 


Closer  relationship  between  the  retail  and  national  advertising. 


Better  Business  Bureaus  and  the 
advertising  clubs  was  urged  by 


Chester  I.  Doyle,  newspaper 
representative,  was  chairman  of 


Sample, 


1  1  U  wfshinrt^n  ^^™^NewB  I"  deploring  '  bait  advertising,  ing  manager  of  Wynn  Oil  I 

T^e  role  played^  by  newspapei^s  wa.shington  Post  Mr.  Sample  listed  vacuum  cleaner,  and  Walter  Mayer,  advertismi 

during  the  Councirs  first  decade  is  washimrton  star  yy  sewing  machine  cam-  manager  of  the  fresh  milk  and  icc  j 

a  proud  one.  Last  year,  said  Mr.  (MT^ewf*^  Eveniiw  developed  in  cream  division  of  the  Carnatioo  | 

Repplier,  newspapers  ordered  500,-  winchester  News-Record  many  localities.  He  also  detailed  Co.’ 

000  mats  on  all  Council  subjects;  winchester  star  jjjg  Dallas  Advertising  League’s  re-  Chairman  of  the  retail  panel  wis 

actually  ran  an  estimated  50%  to  ^  radio  and  television  Charles  Horn,  Los  Angeles  Et- 

70%  of  this  total.  He  added  that  ^  advertising  claims  made  by  a  to-  aminer  classifi^  advertising  mau- 

of  all  mats  run  by  newspapers,  Albert  in  PH  Job  bacco  company.  ager.  Speakers  were  Frank  Rk* 

€0%  are  sold  by  papers  at  space  Detroit — Jacob  Albert  has  The  Bureau  of  Advertising,  advertising  manager  of  Bullocl's 
rates;  balance  represents  donated  taken  over  the  duties  of  director  ANPA,  will  again  this  year  offer  dqsartment  store;  Lee  Phillips,  wf' 

of  promotion,  research  and  public  awards  for  the  best  advertising  vertising  manager  of  Grand  0» 
Mr.  Repplier  concluded  by  re-  relations  on  the  Detroit  News.  He  originating  in  the  West,  it  was  an-  tral  Market;  and  George  Leman, 
iterating  the  Council’s  intention  to  has  been  directing  promotion  for  nounced.  Competition  will  be  in  assistant  advertising  director  of  tlx  t 


Albert  in  PR  Job 

Detroit — Jacob  Albert  has 


manager,  BBB.  This  would  enable 
a  clean  up  of  abuses  which  hurt 
business  generally,  he  declared. 


Angeles  the  national  panel.  Speakers  were 


Edward  F.  Baumer,  director  of 
advertising  for  Prudential  Insur¬ 
ance  Co.;  N.  S.  Mawell,  advertis- 


launch  the  NCP  this  month,  with  the  paper  for  more  than  25  years. 


both  general  and  retail  divisions.  Los  Angeles  Herald  &  Express.  1 
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New  Davenport 
Publisher  Is 
Native  Iowan 

Davenport,  la.  —  Henry  B. 
Hook,  42,  newly-named  publisher 
of  the  Davenport  Democrat,  is  a 
native  Iowan 
whose  first  love 
was  newspaper- 
ing  before  enter¬ 
ing  the  radio  field 
in  Mason  City, 
la. 

“Hank”  Hook 
was  born  in 
Grundy  County, 
la.,  and  was 
graduated  in 
j  o  u  r  n  a  lism  at 
Hook  the  University  of 

Iowa. 

He  served  as  news  editor  of 
the  Daily  Iowan.  He  had  brief 
community  newspaper  experience 
in  Odebolt,  Pocahontas  and  Spen¬ 
cer,  in  Northwest  Iowa,  before 
going  to  the  Mason  City  (la.) 
Globe-Gazette  in  1937  as  state 
editor. 

He  became  news  editor,  also, 
for  Station  KGLO  and  later  trans¬ 
ferred  his  fulltime  activities  to  the 
radio  field. 

In  1949  he  became  manager  and 
local  sales  director  for  the  station. 
He  has  been  closely  associated 
with  Lee  P.  Loomis,  president  of 
the  Lee  Newspapers,  and  publisher 
the  Globe-Gazette. 

M.r.  Hook  served  in  World  War 
II  with  the  U.  S.  Army,  being  a 
military  government  officer  with 
the  82nd  Airborne  Division  during 
the  operations  including  the  Battle 
of  the  Bulge. 


STAFF  OF  RIDDER-.IOHNS  representative  organization  and  four 
guests  arc  seen  at  a  sales  clinic  in  St.  Paul  Jan.  19-20.  Left  to  right, 
seated:  Morris  Halpem,  supermarket  owner;  Philip  J.  Troy,  depart¬ 
ment  store  owner;  Thomas  F.  Barnhart,  journalism  professor;  and 
Robert  R.  Buchanan,  drugstore  sales  manager.  Standing:  John  F. 
Lewis,  advertising  director,  St.  Paul  Dispatch-Pioneer  Press;  C.  F. 
Revelle,  R-J;  B.  J.  Ridder,  R-J  president;  Peter  Benziger,  D-PP  general 
ad  manager;  J.  W.  Lundale,  R-J. 


Refund  Year  Given 
In  Philadelphia  Lists 

Philadelphia  —  Thirty-nine 
thousand  names  of  persons  en¬ 
titled  to  income  tax  refunds  have 
been  published  by  the  Bulletin 
and  Inquirer  newspaper  rivalry  to 
get  them  printed. 

The  Inquirer  was  a  couple  of 
days  ahead  of  the  Bulletin  in  be¬ 
ginning  publication  of  the  lists, 
but  the  Bulletin  included  the  years 
in  which  refunds  were  due  these 
people. 

A  total  of  26  editors  and  re¬ 
porters  worked  on  the  job  of  copy¬ 
ing  and  assembling  the  lists  for 
the  Bulletin. 

They  were  assisted  by  about  20 
clerical  and  secretarial  workers  re¬ 
cruited  from  other  departments  of 
the  Bulletin  and  from  outside 
sources. 

The  amounts  due  the  taxpayers 
were  not  released  by  the  Internal 
Revenue  Bureau  office.  This 
brought  a  protest  from  Walter 
Lister,  managing  editor  of  the 
Bulletin,  to  James  E.  Pope,  chair¬ 
man  of  the  Freedom  of  Informa¬ 
tion  Committee,  American  Society 
of  Newspaper  Editors. 


Teamsters  Favored 
On  Newsprint  Work 

The  Executive  Council  of  the 
American  Federation  of  Labor, 
meeting  in  Miami  this  week,  again 
supported  the  claims  of  the 
Brotherhood  of  Teamsters  to  jur¬ 
isdiction  over  the  loading  and  un¬ 
loading  of  newsprint  trucks. 

For  many  years  the  work  has 
been  claimed  by  the  Paper  Han¬ 
dlers,  an  affiliate  of  the  Pressmen’s 
Union,  and  there  are  contracts 
with  newspapers  in  about  25  cit¬ 
ies.  AFL  President  William  Green 
said  the  Council’s  po'^ition  was  not 
new;  it  has  been  traditional  to  rec¬ 
ognize  the  Teamsters’  jurisdiction 
over  loading  and  unloading  of 
trucks. 


Joint  Tax  List 

Greensboro,  N.  C.  —  Seven 
North  Carolina  morning  news¬ 
papers  joined  together  to  ob¬ 
tain  and  print  the  names  of 
some  25,000  persons  who  are 
due  income  tax  refunds.  Co¬ 
operating  in  the  venture  arc 
the  Greensboro  Daily  News, 
Raleigh  News  and  Observer, 
Durham  Herald,  Asheville  Citi¬ 
zen,  Charlotte  Observer,  Wil¬ 
mington  Star,  and  Winston- 
Salem  Journal. 


Winchester  Returns 
To  California  Fold 

San  Mateo,  Calif. — Ross  Win¬ 
chester,  past  president,  California 
Circulation  Managers  Association, 
has  been  named  circulation  man¬ 
ager  of  the  San  Mateo  Times. 
Formerly  circulation  manager  of 
the  San  Francisco  Call-Bulletin,  he 
has  been  in  business  in  Denver. 

Harry  Burnell  has  been  named 
assistant  circulation  manager  of 
the  Times.  Taking  Mr.  Burnell’s 
place  as  assistant  circulation  man¬ 
ager  of  the  Santa  Barbara  (Calif.) 
News-Press  is  Foster  Fowler,  for¬ 
merly  of  the  Kalis  pell  (Mont.) 
Inter  Lake. 

■ 

Photostats  on  Series 

Columbus,  Ohio — ^To  fulfill  re¬ 
quests  from  other  newspapers  for 
copies  of  its  recent  “voting  ma¬ 
chine  series,”  the  Ohio  State  Jour¬ 
nal  has  prepared  photostats  of  the 
articles  for  distribution.  The  sto¬ 
ries,  written  by  James  H.  Speck- 
man,  prompted  the  Franklin 
County  Board  of  Elections  to  ask 
purchase  of  700  machines. 


Columnist  Returns 

San  Francisco  —  Marshall 
“Marsh”  Maslin,  whose  by-line 
features  and  columns  appeared  in 
the  San  Francisco  Call-Bulletin 
from  1930  to  1944,  returns  to  that 
newspaper  Feb.  4. 


Colburn  Assails 
Licensed  Suppression 

Richmond,  Va. — President  Tru¬ 
man’s  security  order  has  threat¬ 
ened  a  basic  right  of  newspapers 
“to  investigate  fully  and  report 
freely”  on  all  phases  of  public  life, 
says  John  H.  Colburn,  managing 
editor  of  the  Richmond  Times- 
Dispatch. 

Addressing  the  midwinter  meet¬ 
ing  of  the  Virginia  Press  Associa¬ 
tion  last  week-end,  Mr.  Colburn 
reported  his  thoughts  as  a  member 
of  the  Associated  Press  Managing 
Editors  Association  committee 
that  called  on  President  Truman 
recently  to  protest  the  order. 

Mr.  Colburn  recalled  that  Pres¬ 
ident  Truman  said  “one  of  the  pur¬ 
poses  of  the  order  was  to  re¬ 
classify  some  material,  making 
more  news  available.”  “But  I 
haven’t  been  able  to  detect  any 
substantial  increase  in  newsworthy 
material,”  he  said. 

Washington  newspapermen  have 
told  him,  Mr.  Colburn  said,  that 
the  President’s  order  “has  closed 
up  sources  of  information  they 
had  previously.  In  other  words,  it 
has  licensed  a  suppression  of  in¬ 
formation.” 

E.  A.  Resch,  a  North  Carolina 
weekly  newspaper  publisher,  urged 
members  of  VPA  to  preserve  the 
idealistic  approach  in  publishing 
newspapers.  He  said  the  editors 
should  have  convictions  and  ex¬ 
press  them,  even  when  they  are 
unpopular. 

The  VPA  adopted  resolutions 
calling  for  the  opening  of  State 
welfare  rolls  to  public  inspection 
and  alteration  of  present  State 
statutes  concerning  publication  of 
facts  on  crimes  by  juveniles. 


Tax  List  Reprints 

Lincoln,  Neb.  —  The  Lincoln 
Journal  and  Star  published  a  list 
of  4,200  Nebraskans  who  are  en¬ 
titled  to  refunds  on  their  federal 
income  tax  payments  and  made 
reprints  available  at  15  cents  each. 


Alexander  F.  (Casey)  Jones,  center,  executive  editor  of  the  Syracuse 
(N.  Y.)  Herald-Journal,  told  the  Jan.  10  meeting  of  the  New  York 
chapter,  AANR,  that  television  has  brought  about  the  need  for  a 
different  formula  in  news  reporting.  Papers,  he  said,  should  interpret 
news  already  televised.  With  hhn  are  Douglas  Taylor  (J.  P.  McKin¬ 
ney  &  Son),  left,  chapter  president,  and  Edwin  S.  Friendly,  vlcepresl- 
dent.  New  York  World-Telegram  and  Sun. 
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75  No-Accident 
Driving  Records 
On  N.  Y.  Paper 

Seventy-five  drivers  at  the  New 
York  World-Telearam  and  Sun 
chalked  up  no-accident  records  for 
1951,  it  has  been  announced  by 
Circulation  Manager  A.  D.  Wal¬ 
lace.  Ten  of  these  have  posted 
perfect  records  for  six  successive 
years.  Ten  more  have  clean  driving 
records  for  five  years’  running. 

“This  is  the  best  record  for  the 
newspaper  since  the  Safe  Driving 
campaign  was  inaugurated  six  years 
ago,”  Mr.  Wallace  said.”  In  the 
heaviest  traffic  city  in  the  world 
this  is  a  feat  which  points  up  the 
benefits  both  newspapers  and  em¬ 
ployes  can  derive  by  being  safety 
conscience.” 

The  World-Telegram  and  Sun 
will  make  cash  awards  to  the 
careful  chauffeurs  and  they  will 
also  receive  gold-plated  lapel 
buttons. 

Mr.  Wallace,  who  is  also  chair¬ 
man  of  the  1952  ANPA-ICMA 
Safe  Driving  Committee,  an¬ 
nounced  that  membership  in  the 
1952  Safety  Campaign  is  at  an 
all-time  peak.  An  increase  in  mem¬ 
bership  of  120  newspapers,  making 
a  total  of  461  participating  papers 
tells  of  the  esteem  in  which  this 
vital  campaign  is  held,  he  said. 

■ 

Talcum  Powder  Saves 
Dampened  Newsprint 

Pierre,  S.D. — The  Daily  Capi¬ 
tal  Journal  didn’t  miss  a  deadline 
after  fire  made  its  closest  call  in 
the  paper’s  71 -year  history  shortly 
after  press  time  on  Jan.  3. 

The  day’s  edition  had  just  been 
delivered  when  the  Journal  roof 
became  the  base  of  operations  for 
firemen  fighting  flames  that  spread 
through  the  ventilation  system  in 
a  theater,  an  adjoining  building. 

The  only  newsprint  not  ruined 
was  a  roll  on  the  press  which  was 
dampened  considerably.  Pressmen 
sprinkled  talcum  powder  on  the 
web  as  the  press  run  began  the 
afternoon  of  Jan.  4.  The  edition 
ran  off  without  event. 

■ 

William  A.  Thayer, 
Retired  Editor,  Dies 

William  Adams  Thayer,  86,  re¬ 
tired  newspaper  executive,  died 
Jan.  25  at  Bronxville,  N.  Y. 

He  was  a  reporter  for  the  New 
York  Times  for  11  years  and  then 
became  a  news  executive.  Then  for 
three  years  he  was  an  executive 
of  the  New  York  Herald.  From 
about  1900  to  1920  he  was  with 
the  New  York  World,  where  he 
was  night  city  editor.  In  1920,  he 
became  managing  editor  of  the 
New  York  American  and  subse¬ 
quently  was  managing  editor  of 
the  Baltimore  (Md.)  American, 
and  the  Chicago  Herald-Examiner 
before  he  retired  in  1926. 


AP  'Tele'  Ciicuit 
T  ranscontinental 

The  Associated  Press  announced 
Thursday  that  its  Teletypesetter 
wire  had  become  a  transconti¬ 
nental  circuit  with  the  addition  of 
12  Southern  California  news¬ 
papers.  The  AP’s  three  national 
circuits,  originating  in  New  York, 
now  go  from  coast  to  coast  and 
from  Canada  to  Mexico. 


Special  Paper  Flown 
To  Isolated  Ranchers 

Pierre,  S.D.  —  Complimentary 
copies  of  the  Pierre  Capital  Jour¬ 
nal,  dropped  by  civilian  pilots,  this 
week  informed  isolated  ranchers 
within  a  70-mile  radius  how  to 
signal  their  needs  to  passing  planes 
when  they  are  snowbound. 

The  civilian  airmen  decided  the 
international  code  of  ground-to-air 
emergency  signals  would  best  en¬ 
able  farmers  and  ranchers  to  com¬ 
municate  their  needs  to  search 
planes  overhead.  But  there  was  no 
handy,  accurate  way  to  drop  a 
thin  handbill  of  the  code  to  the 
windswept  backyards  of  ranches. 

Then  Charles  Donnelly,  Journal 
advertising  manager,  came  up  with 
the  answer  —  a  tightly  wrapped 
copy  of  the  newspaper,  the  inter¬ 
national  code  in  a  promotional 
box  three  columns  wide  on  page 
one. 

A  thousand  extra  copies,  rolled 
tightly  and  tied  with  red  stream¬ 
ers,  made  a  missile  that  pilots  and 
their  buddies  were  able  to  toss 
right  on  the  rancher’s  back  porch 
in  a  low  run. 

Among  those  making  the  air  de¬ 
liveries  to  the  farmhouses  was 
Mrs.  Robert  B.  Hippie,  business 
manager  of  the  Journal,  and  wife 
of  the  publisher. 

■ 

Case  Made  Publisher 
At  Williamsport,  Pa. 

Williamsport,  Pa.  —  John  E. 
Person,  president  of  the  Sun-Ga¬ 
zette  Company,  has  announced 
changes  in  the  corporate  and  op¬ 
erating  structure  of  the  company, 
which  publishes  the  Williamsport 
Sun  (evening)  and  Gazette  & 
Bulletin  (morning). 

Ernest  M.  Case  was  elected  to 
a  newly  created  position  of 
executive  vicepresident  and  pub¬ 
lisher;  W.  Van  Person  suc¬ 
ceeds  Mr.  Case  as  general  man¬ 
ager  and  treasurer;  John  E.  Per¬ 
son,  Jr.,  continues  as  secretary 
and  also  fills  the  position  of  busi¬ 
ness  manager  vacated  by  W.  V. 
Person;  Paul  E.  Case  assumes  the 
position  of  national  advertising 
manager,  formerly  held  by  John 
E.  Person,  Jr. 

■ 

Industrial  Edition 

Portland,  Me.  —  The  26th  an¬ 
nual  Industrial  and  Financial  Edi¬ 
tion  of  the  Borland  Evening  Ex¬ 
press  and  Press  Herald  on  Jan.  26 
had  36  pages  in  three  sections. 
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ANNO!  INTKMFNTS 
_ l>egq|  Notices _ 

PURSUANT  to  the  Charter  and  By- 
Laws,  the  annual  meeting  of  the 
Stockholders  of  the  Editor  &  Pub¬ 
lisher  Company,  Inc.,  will  be  held  in 
the  offices  of  the  Company,  Suite  1700, 
Times  Tower,  Times  Square,  New  York 
18,  N.  Y.,  at  11:00  A.  M.  on  Wednes¬ 
day,  February  20,  1932,  for  the  trans¬ 
action  of  such  business  as  may  legally 
come  before  the  meeting. 

CHARLES  T.  STUART 
January  22.  1932  Secretary 


Newspaper  Brokers 

OUR  SPECIALTY  is  to  fit  a  publisher 
into  a  field  that  suits  his  experience 
and  capital.  J  R.  OARBERT,  8937 

Orange.  Riverside.  California. _ 

FOR  better  newspaper  properties. 
Qood  seleetion  dailies,  weeklies. 

ODETT  ft  ODETT.  Brokers 
P.  O.  Box  527.  San  Fernando,  Calif. 
CALIFORNIA  DAILIES.  WEEKLIES 
J.  A.  Snyder.  S.iyo  Frances  Avenne 
Venire,  California 
CONFIDENTIAL  INFORTTATION 
Daily  Newspaper  Properties 
W.  H  OloviT  Co..  Ventura.  California 
MAY  BROTHERS.  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  withniit  piihlirity. 

DAILY  NEWSPAPER  PROPERTIFS. 
Nation-wide.  All  inquiries  and  nego¬ 
tiations  handled  in  strictest  confidenre 
and  with  becoming  dignity.  J.  R. 
Manley  ft  Co..  2013  Kepiihlie  Bank 
Building.  Dallas.  Texas. 

r  A  LI  IT)  R  N I A  N^WWaP  E  R  S 
Raymond  Campbell.  4101  West 
3rd  Street.  Los  Angeles,  Calif. 
n.AILIF.S  flli  \VE  EKirr ES 
Ray  E.  Mohler  ft  Associates 
319  Ttnstnn  Btdg  Denver.  Coin. 

★★WE  are  interested  in  listing  only 
safe  and  sound  newspaper  and  ma,g.a- 
zine  properties.  Arthur  W.  Slypes, 
625  Market  St.,  San  Francisco,  Calif. 

FOR  31  YEARS — We  have  dealt  In 
nothing  bnt  newspapecs.  Nation  wide 
Honest  service  to  both  buyer  and 
seller. 

LEN  FETOHNFR  AOENCY 
Box  192  Mt.  Pleasant,  Michigan 


Newspaper  Appraisers 
APPRAISERS  —  LIQUIDATORS 
PR 1 NTCR  A  FT  REPRESENTATIVES 
277  Broadway.  New  York  7,  N.  Y. 
NEWSPAPER  APPRAISALS 
MAY  BROTHERS 
Binghamton.  N  Y 
NFWPAPER  VALUATIONS 
Tax  and  all  other  purposes. 

A.  S.  VAN  BENTHUY8EN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 


_ Newspaper  Counselors _ 

FINANCI.N'O.  eonsolidations,  sales,  ap- 
praissli.  studies,  piihlic  relations,  in¬ 
vestigations.  P.  'T.  Hines.  Publishers 
Service,  Box  8132,  Oreensboro,  N.  C. 


ANNOl  INCF.MF.NTS 
Piiltlionfittns  ft»r  Sale 

CHOICE  WEEKLY  in  California  citrus 
ares;  unusually  well  equipped  plant; 
newspaper  only,  no  job  printing;  $1,- 
000  month  net;  $60.0ll().  terras.  Writs 
to  owner  giving  tiiiancial  and  profes¬ 
sional  competency.  Box  308,  Editor  ft 

Publisher,  _ , 

SEVERAL  good  Iowa  weeklies  now 
available.  Priced  from  $4,000  to 
$23,000.  Heriiisn  H.  Koch,  2610 

Nebraska  St  ,  Sioox  City.  Iowa. _ | 

COUNTY  SEAT.  Only  paper  and  print¬ 
ing  plant  in  South  Indiana  town  ol 
3.200.  Excellent  equipment.  Nett  $14,-  I 
000  annually.  Down  payment  is  $15,-  ' 

000.  Lorry  Tnwe  Agency,  1807  S. 

Shore,  Holland.  Michigan. _ 

IOWA  —  Exclusive  in  $65,000  cists. 
Bailey-Krehbiel  Newspaper  Service, 

Box  88,  Norton.  Kansas;  Box  396. 

Salins,  Kansas. _ _ _ 

daily  NEWPAPKliS  available  in 
.Missouri  (2).  California  (2),  Texas, 

New  York.  Indiana.  New  England  (3), 
Utah.  Pennsylvania  (2)*.  Oregon.  Vir¬ 
ginia.  Illinois  (2).  West  Virginia, 
Florida  (2).  Montana.  New  eonhden- 
tial  bulletin.  MAY  BROTHERS.  News¬ 
paper  Brokers.  Binghamton,  N.  Y. 

Southern  and  Southwestern  States 
EXCLUSIVE  daily,  morn  eve-Sun. 

50.M  pop.  class. 

EXCLUSIVE  daily,  morn-eve-San. 
lOOM  pop.  class. 

COUNTY  seat  exclusive,  eve,  12M 

CCUTNTY  seat  exclusive,  eve,  16M 
pop- 

COMB.  daily  ft  weekly,  eve.  6M  pop. 
$25M  to  handle. 

William  K.  Horn  t 

1001  Fidelity_Bl*lK;^ _ Dallas.  Tex.  ' 

SOUTHERN  CALIFORNIA:  Fine 

shop.  Gross  about  $33,000.  Good  net. 
$10,000  down,  .lark  L.  Stoll  ft  Asso¬ 
ciates.  4958  Melrose  Ave.,  Los  An¬ 
geles  29,  California. 

Piihlicntion<<  YVantL’d 

LONG  -  ESTABLISHED,  successfnl 
newspaper  pulilishing  firm,  with  ample 
finances  and  know-how.  is  in  market 
for  exclusive,  well-established  weekly  » 
or  semi  weekly,  with  or  without  job 
department,  doing  annual  volume  of 
$60,000  up.  Prefer  one  where  present 
management  or  qualified  staff  member 
can  ^  retained  on  mutually  satisfac¬ 
tory  basis.  Priority  given  to  locations 
on  soiitben  California  or  Florida  coast. 

Box  500,  Editor  ft  Piibisher. _ 

MIDWEST  PUBLISHER  will  bny 
daily  property  for  cash ;  city  15-30,- 
000;  Midwest  preferred  but  considers- 
tion  will  be  given  others.  Your  inter¬ 
ests  fully  protected  as  negotiation! 
proreed.  Immediate  action  ia  desired. 
Box  504,  Editor  ft  Publisher. _ _ 

WANTED  TO  BUY  ! 

Small  mid-ee-i  rii  d  il.v  All  repllee 
treated  confidentially.  Ralph  Young, 
Sentinel,  Marion,  Iowa. 
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t  sNiil  NC-y\|KNTS 

Publications  Wanted 


WILL  BUV  weekly  or  small  daily 
in  iiouthern  New  Hampshire,  Massa- 
chusetba  or  Southern  New  England. 
Prefer  volume  over  $5U.000  and  ex- 
elusive.  Give  some  details  gross,  net  to 
publisher  and  publishers'  duties.  Box 
512.  Editor  &  Publisher. 


_ Bitsiiievs  Opportunities 

FOR  S.4LE:  Job  Plant  and  office  sup¬ 
ply  business,  grossing  $7o.uOU  annu¬ 
ally  in  Southern  city  36.UUU.  operated 
by  newspaper.  Expansion  of  newspa¬ 
per  interests  reason  for  selling.  .Ma¬ 
chinery  and  iiiveiitories  approximately 
♦46  .000.  Must  bt*  muvetl  frum  news¬ 
paper  builtting  Within  reasonable  pe¬ 
riod.  H<»x  331.  Editor  &  Publisher. 


TelctypcS'-tter  Insiniction 


TELETYr'ESEllER 

H0ME-PR.\CTICE  and  Instruction 
Kits,  complete  with  fingering  chart, 
colored  keyboard  layouts,  code  break 
down,  illustrated  nomenclature,  oper¬ 
ating  techniijue  etc.  $2.U0  postpaid. 
H.  S.  McKinley,  P.  O.  Box  325. 
Anderson.  Indiana. 


Ptuinoliuii  Services 


HOW  TO  INCREASE  YOUR 
CLASSIPIEU  PROFIT 

Classified  advertising  can  become 
TOL'U  paper's  most  profltatile  linage. 
To  speed  it  along  the  up  grade,  pro¬ 
vide  your  Want  Ad  department  with 
Tested  Want  Ad  Selling  plana,  the 
Howard  Parish  Si  rviee. 

Each  month's  release  brings  you  a 
wealth  of  timely  ideas,  ready-to-sell 
campaigns,  promotion  aids  and  other 
linage-stimulators. 

Don't  needlessly  Inse  another  day’s 
extra  Classified  linage  and  revenue. 
Write  for  quotation  and  sample  issue 
of  The  Want  Ad  Service  that  Makes 
Yon  More  Money  NOW. 

Tested  Want  Ad  Selling  Plana 
Box  126.  NW.  Branch.  Miami  47,  Fla 


Wanted  to  Buy 


Ca‘:h  for  Due  Bills 

Florida,  New  York,  others.  G.  Fire¬ 
stone,  1440  Broadway,  N.  Y.  C. 


Frees  F.iiiEinecre 


Msintenanee,  Service,  Repairs.  Erection 
SAM  S.  PUXTULILLO 
311  Lincoln  Ave..  Lyndhiirst,  N.  J. 
SPECIALIZING  in  Duplex  and 
Goss  Flat-bed  Webs 


E.  P.  WaLLMAN  ft  CO. 
Machinists,  Movers,  Erectors,  Repairs. 
Msintenanee.  Krertions,  all  typea  of 
preates.  Coast  to  Coast. 

Tel.  3-4164.  975  N.  Church  Street 
Rockford,  Illinoit. 


CENTRE-AMMON  CO..  Inc. 

(Div.  of  Centre  Trucking  Co..  Inc.) 
Machinists  —  Riggers  —  Hanling 
For  the  Allied  Printing  Trades. 

Dismantling  -  Moving  -  Erecting 
Single  Machines  or  Entire  Plaut*. 

LOCAL  AND  LONG  DISTANCE 

875  Washington  St..  N.  T.  14.  N.  T. 
PHONE  WATKINS  4-2010 


NATIONAL  PRINTING  EQUIPMENT 
CO.,  Printing  Machinery.  Dismantled 
— moved — erected.  Ridgewood,  New 
Jersey.  RI  6-4252. _ 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web.  Offset.  Flat  Bed  Experts 

We  wlL  move,  erect  or  repeir  preeeee 
ANYWHERE 

28  Eaet  4tb  St..  New  York  8,  N.  T. 
Phone  spring  7-1740 


ANNtmNCEMENTS 
_ Frew  tngineerb _ 

.MACUIN ISTS — Uisuiantling,  moving, 
assembling,  entire  newspaper  plants. 
Repairs,  maintenance,  aervice  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

3626^31  St.,  Long  Island  City  1,  N.Y. 
_ STillwell  6  0098-0099 _ 


LOYAL  S.  DIXON  CO. 

newspaper  press  EREC'l'URS 

Dismantling — .Moving — Erecting 
Newspaper  Conveyor  Installations 
Service  Nationwide 

738  N.  Vietury  Blvd.,  Burbank,  Csiif. 
Cllarleston  8  9U42  —  Sunset  1-457S 


MACUINKRY  and  ■SIIFPI.IK.S 
_ Complete  Pltuits _ 


FINAL  CLEARANCE 

Remaining  Equipment  of  the 
Daily  Racing  Form  of  Houston 

MUST  VACATE 

COMPOSING  ROOM 

4  MODLL  C  IntHrtypes  — -  3  Magft- 
xinen.  Serial  Not.  3880"-<-5881— 
5882—6833 

1  MODEL  eSM  Intertype  —  No. 
6047 

1  MODEL  14  Linotyp4 — No.  40418 
All  with  Electric  Pots,  Metal 
Feeders,  AC  .Motors,  4  Molds, 
Spai-ebands,  etc. 

1  IXTBRTYPE  Full  Length  Mags 
sine 

1  MILLER  Saw  Trimmer — Pedestal 
1  HAMILTON  Metal  Dump  Truck 

1  HAMMOND  Easy  Raster — 6  Col¬ 
umn.  Model  EK6B — No.  5800 — 
Gas 

2  6  FT.  Cast  Iron  Imposing  Tablea 
1  12  FT.  Oak  Stand  with  Steel  Top 

and  60  Letterboards  20x21 
1  HAMILTON  Oak  2  Tier  Type 
Cabinet 

PRESSROOM  and  STEREO 

12  PAGE  Duplex  Tubular  Press 
2/1  Model  —  22%  cut-off  —  AC 
Drive  —  Rubber  Rollers  —  Spare 
Parts 

1  DUPLEX  Heavy  Duty  Mat  Roller 
1  FORM  •  O  -  SCORCH  Centrifugal 
Seorcher 

1  3.000-LB.  Oat  Metal  Furnace 
1  DUPLEX  Vaennm  Back  Caating 
Box 

1  DUPLEX  Plate  Finishing  Machine 
1  DUPLEX  Chipping  Block 
1  0»)SS  Tubular  Plate  Router 
18  STEREOTYPE  Chasei  with  Tab¬ 
loid  Bara 

3  TONS  Stereotype  Metal 

All  Motors  AC  —  220v  —  60c 
— 3  phase 

1  IBM  Electric  Time  Clock  with 
Racks 

EVERYTHING  PRICED  FOR 
QUICK  SALE 

BEN  SHULMAN 
SALES  CORPORATION 

812  Calhonn  Avenue,  Houston  8,  Texas 
PReston  2855 


Composing  Room 


LINOTYPES  and  Intertypea,  Modela 
5,  8,  14.  26.  Intertypes  B — 0— CSM, 
thoroughly  rebnilt,  alto  many  good 
nsed  machines  available  attractively 
priced.  Eight  page  Goss  Oomet.  North¬ 
ern  Machine  Worki,  828  North  Fonrth 
St.,  Philadelphia  6,  Pennaylvanla. 

FOR  SALE — Unetypaa  —Modal  li — 
No.  28327,  three  magasinea,  28-chan- 
nel  anxlliary,  three  llnivertal  Molds. 
Fair  condition.  Alto  Modal  14— No. 
80258,  tingle  keyboard.  14-43  ema,  8 
magssinaa,  84-ehanneI  anxlliary,  good 
condition.  Both  running  on  daily  newa- 
paper.  OonvertiM  to  Oomota.  $1,800 
each.  Box  211,  Editor  ft  Pnbllsbor. 


MACHINERY  and  SUPPLIES 
_ Composing  Rttom 

NEW  V-BELT  LINOTYPE  DRIVE — 
All  ball-bearing,  newest  and  best. 
Write  for  literature.  Stanard  Servieo, 

Seymour,  Missouri. _ 

F'Uit  elALE  as  a  unit  and  fur  imme¬ 
diate  delivery  the  following  equip¬ 
ment:  Two  Standard  perforators  with 
line  lock  attachments:  One  Model  25 
Linotype,  complete  with  Teletypeselter 
operating  unit,  adapter  keyboard  and 
tape  stop;  Two  Transmitter  Diatribut 
urs;  One  Reperforator;  total  price 
♦8,355.18.  Price  is  f.o.b.  our  plant, 
buyer  to  pay  for  crating  and  abipuieut. 
We  will  dismantle.  Write  Box  203, 
Editor  ft  Publisher. 

L  ft  B  NEWSPAPER  TURTLES  are 
sold  all  over  the  United  States — there 
must  be  a  reason — write  for  literatore. 
Nothing  better  on  the  market  —  and 
•  he  price  $68.50  to  $79. .60.  L  ft  B 
Sales  Oo..  Box  560,  Elkin.  N.  0. 


Mail  Room _ 

THREE  Halverson  Stuffing  machines, 
3  section  and  4  section.  Available  im¬ 
mediately.  Box  517,  Editor  ft  Pub¬ 
lisher. 


NewgKIe  Binders 
O.  J.  FORMAN  CO. 
NEWSFILE  Binders — .Monmouth,  111. 
CUSTOM  BUILT  —  GUARANTEED 


Newsprint _ 

NEWSPRINT  AVAILABLE 
Box  1840 

_ Editor  ft  Publisher _ 

PUBLISHERS  -  confidential' 
Avoid  top  New  York  Prices  for 
Newsprint 

WE  ARE  confidential  intermediaries 
for  publishers  who  have  surplus  news¬ 
print  and  publishers  who  need  news¬ 
print.  With  onr  wide  connections  and 
impeccable  reputation  we  can  accept 
or  deliver  wanted  sixes  in  sheets  or 
rolls  St  prices  pleasing  to  all  con¬ 
cerned.  Spot  or  regular  monthly  de¬ 
liveries.  If  yon  need  newsprint  or  have 
inventories  yon  wish  to  reduce  we 
shall  welcome  yonr  inquiriea.  To  pro¬ 
tect  your  intcresta  alt  transactions 
Confidential.  Box  252,  Editor  ft  Pub¬ 
lisher. 


STANDARD  NEWSPRINT.  Rolls — 
sheets.  AH  sixes.  AH  types  printing 
papers.  Have  85,  5254",  70'  30" 
diameter.  Box  158,  Editor  ft  Publisher. 
CANADIAN  Newsprint,  original  miU 
shipment,  any  sise  rolls,  carload  lots 
at  attractive  prices.  February  ship¬ 
ment  and  eontinuons  bookings.  In¬ 
quiries  invited.  Canadian  Newsprint 
Supply  Co.,  Alfred  Horn,  18  East  41 
Street,  New  York,  N.  Y.  Tel.  ORegon 
9-8870. _  _ 

NEWSPRINT  WANTED 

ROLLS.  Sheets,  Any  8t*e.  AH  type 
Print  Papers.  ALgonqnIn  4  8729,  N.  Y. 
ONE  of  N.  Y.’s  largest  converters 
offers  newsprint.  S.  B.  Behrens  ft  Co., 
11. 5  Onderdnnk  Ave.,  Brooklyn.  Phone 
EVergreen  6-0505. 


Printing  Inks 

PRINTING  Inks  make  Millions  Think. 
Use  National  News  Ink  for  easy  read¬ 
ing.  124  per  lb.  in  500  lb.  drums,  also 
packed  25-.50-2S0  lbs.  National  Print¬ 
ing  Eqnipmsot  Co.,  Ridgewood,  N.  J. 


Press  Room 


USED 

GOSS-DUPLEX 

PRESSES 

Exoellent  Selection 
Seml-eylindriesl 
Tubular,  Flat  Bad  Preasaa 

THE  GOSS 
PRINTING  PRESS  CO. 

1585  8.  Paulina  Street 
_  Chicago  8,  Illinois  _ 

■.rite.l.i  si!.* 
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MACHINERY  and  SUPPLIES 
Press  Room _ 


6  UNIT  HOE  PRESS 

VBHtTICAL  type  2154'  cut-off,  3 
double  folders,  rubber  rollers;  serial 
No.  2594.  Available  immediately.  Uan 
be  divided. 

BEN  SHULMAN  ASSOCIATES 

5U0  Fifth  Ave.,  New  York  16,  N.  Y. 

G.  E.  25  HJ>.  220  volt,  60  cycle,  3 
phase,  AC,  aingle  motor  friction  press 
drive  with^  drum  speed  conlrollar, 
suitable  for  3  deck  siugle  width  press 
or  equivalent.  Ready  now.  $400.  f.o.b. 
Waterbary. 

THE  EASTERN  COLOR  PRINTING 
COMPANY 

_ Waterbury  20,  Connecticut 

USED 

Newspaper  Presses 
Newspaper  Conveyors 
Related  Equipment 

LOYAL  S.  DIXON  CO. 

Newspaper  Preas  Ereciwra 
738  N.  Victory  Blvd.,  Burbaak,  Calif. 


GOSS  PRESS 

1  GOSS  4-plate  wide  Sextuple  Straight 
Line  Decker  Press  with  double  deliv¬ 
ery  folder  snd,  as  extra  equipment,  a 
quarter  fold;  1  auxiliary  color  foun¬ 
tain.  Jenny  control,  regular  Cutlei^ 
Hammer  control  stations.  Prints  24 
pages  straight  or  46  collect. 

THIS  press  is  in  good  condition  and 
is  in  contsnt  use  now.  No  stereotype 
equipment.  Available  June  1st. 

Clyde  W.  Speer.  Business  Manager 

Wichita  Eagle 

WICHITA,  KANSAS 


GOSS  24-Page  Press.  A  C  drive, 
Stereotype. 

GOSS  16-Page  Junior,  A  O  drive. 
Stereotype. 


GEORGE  C.  OXFORD 

Box  903, 


EWSPAPER  PRBS8  E3  —  vlrtna  W 
lery  make,  aiae  and  cut-off.  Can  make 
p  complete  planti  out  of  a*®®*-  ■ 
;  96  pages.  We  finance.  Turner 
riming  Machinery, 

oio.slsnd  14.  Ohio.  Branches 


4  UNIT  GOSS  PRESS 


10.  1612,  4  plate  wide,  double  folder. 
High  Speed,  Straight  Line,  Low 

00°HP*I>r'iVE.  220  volt,  60  eje'*-  J 
phase.  AC.  Speed 
printing  diameter;  ’/^® 

thick;  cylinder  stagger  60  ;  Plate 

12%"  CUT-OFF;  now  a»inf  88"  rolU. 

VILL  prin-t  4  to  64  pages. 

I’LOOR-fed  from  end  brackets.  Press 
can  operate  either  on  floor  or  on 
substructnre  as  ait  present. 

NSTALLED  new  in  1929;  used  print¬ 
ing  single  edition,  6-day  evemng 
paper,  top  eircnlation  26.000. 
had  better-than-average  care  amd  la 
in  firat-rate  condition. 

AVAILABLE  this  anmm^  when  wa 
move  into  onr  new  building. 

JAN  be  seen  on  any  week-toy,  by  a^ 
nointroent,  giving  ex-oellent  repro- 

JON'TACT  H.  M.  Peterson,  Gaoeral 

***"^11^  BRITAIN  herald 

Jew  BriUia.  Oonn.  Phone  t-iOln 


>M1*LETE  'SET  86"  'Mandard  duplex 
bttlar  paiper  frames  24-Mto 

OM ;  comploto  b^Jt  drivo  vrttJl  80  BsP* 
otor  with  two  good  belts;  duplex 
. 


bulnr  mnebm#*  exceiltnt 

ndiiion,  with  ninall  borioc  bar.  Pnkin 
Pekin,  Illinois. 
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MACHINERY  and  SUPPLIES 
_ Pms  Room 


HOE 

6  UNIT  PRESS 

LENGTH  of  shoot  cut-off  22%' 

6 — 16  page  individual  units. 

2 — Heavy  duty  double  folders. 

2— CH  newspaper  conveyor®. 

Substructure  with  roll  stands,  Ink 
Pumps.  Rubber  Rollers. 

2 — AC  motor  drives  full  automatic. 

For  further  information  write 

John  Griffiths  Co.,  Inc. 

11  West  42nd  St.,  New  York  18,  N.  Y. 

Stereotype _ 

STEREXITYPERS  band  saw  for  sals, 
reasonable.  The  Augustine  Company, 
Marshalltown,  Iowa. _ 

FOR  SALE — Duplex  tubular  casting 
box  and  plate  finishing  machine.  Rea¬ 
sonable.  New  York  Law  Journal,  9 
Murray  Street.  New  York,  N.  Y. _ 

FOR  SALE:  No.  6  Hoe  Metal  Pot,  3,600 
Ibe.  capacity,  with  gas  burner.  Box 
317,  Editor  &  Publisher. 

Wanted  to  Buy _ 

NEWSPAPER  PRESSES 

linotypb;s — intertypes 

COMPOSING  RIOOM  EQUIPMENT 
PLANT  APPRAISALS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  18,  N.  Y. 


PAPER  BALING  press  and  rewind 
machine.  Give  details  including  age, 
condition,  and  price.  Reply  Box  160, 
Editor  &  Publisher. 

ONE  OR  two  teletypesetter  operating 
units;  one  puncher.  Write  or  phone 
Times-News,  Mount  Pleasant.  Mich. 

WA.NTED  MAT  ROLLER  heavy  duty 
design  for  newspaper  work.  Prefer 
Hoe  or  Goss  machine  with  chain  drive 
and  AC  motor.  Reply  price  and  condi¬ 
tion.  Box  505,  Editor  &  Publisher. 


WA.NTED  Elrod  machine  and  Ludlow 
equipment.  Give  details  including  elec¬ 
trical  specifications,  age,  condition  and 
price.  Reply  Box  506,  Editor  &  Pub- 
lisher. 


WANTED:  Metal  pot  about  3,600  lbs. 
Sta-Hi  scorcher,  paper  conveyor.  Mat 
roller.  Box  4216,  Editor  tc  PubUshcr. 


HELP  WANTED _ 

Administrative _ 

BUSINESS  MANAGER  for  weekly 
newspapers.  Must  have  executive  abil¬ 
ity  and  accounting  background.  Won¬ 
derful  opportunity  for  right  man. 
Guide  Newspapers,  3160  Kensington 
Ave,,  Philadelphia  34,  Pennsylvania. 

Circulation _ 

A  SOUTHERN  paper,  in  the  50,000 
clase,  needs  a  country  circulation  mana- 
3®^-  Prefer  a  man  with  supervisor  or 
district  manager  experience  in  country 
territory.  Reply  in  confidence,  stating 
age,  previous  experience,  salary  re¬ 
quirements.  Box  339,  Editor  &  Pub¬ 
lisher _ 

OIROUliATION  MANAGER  for  weekly 
newspaper  in  Philadelphia.  25,000 
circulation.  Most  know  promotion, 
merchant  plan,  street  salee,  A.B.O. 
Wonderful  opportunity  for  top  man 
Guide  Newspapers,  3160  Kensington 
Ave.,  Philadelphia  34,  Pennsylvania. 


MAN  to  run  drcnlation  de¬ 
partment  of  trade  newspaper 
in  New  York  metropolitan 
area.  Give  past  employment 
record,  age,  salary  require¬ 
ments  and  when  available. 
Box  310,  Editor  &  Publisher. 


WE  ARE  EXPANDING  I  Need  several 
young,  ambitious  producers  with  2-3 
years’  experience  for  City  and  Coun¬ 
try  districts.  Write  E.  H.  Roberts, 
c/o  The  Denver  Post,  650 — 15th  8t., 
Denver,  Colorado. 


_ HELP  WANTED _ 

Cluasified  Advcrthtng 

THOROUGHLY  SEIASONED  man  or 
woman  who  knows  all  angles  of  classi¬ 
fied,  telephone,  direct  mail  etc.  and  is 
also  topflight  salesman.  Automobile 
necessary.  Prefer  someone  with  South¬ 
west  newspaper  experience.  Mild 
climate.  Excellent  wage.  L.  G.  Nicolai, 
Valley  Evening  Monitor,  McAllen, 
Texas. 


YOUNG  MAN,  Northeast  preferred,  to 
take  over  and  develop  present  one-man 
classified  operation  for  New  England 
paper.  13.000  circulation,  40,000  city 
aone.  Write  Box  343,  Editor  &  Pub¬ 
lisher,  giving  complete  background  and 
salary  requirements. 


_ Display  Advertising _ 

ADVERTISING  MANAGER  for  week¬ 
ly  newspapers,  one  has  25,000  circula¬ 
tion,  and  another  smaller.  Readership 
66.7.  Most  have  successful  record, 
and  can  supervise.  Only  top  level 
men  apply.  Guide  Newspapers,  3160 
Kensington  Avenue,  Philadelphia  34, 
Pennsylvania. 


ABOVE  AVERAGE  display  salesman 
good  at  layouts.  Automobile  necessary. 
Prefer  someone  with  Southwest  news¬ 
paper  experience,  sober.  Mild  climate. 
Will  pay  your  worth  with  advancement 
possibilities.  L.  G.  Nicolai,  Valley 
Evening  Monitor,  McAllen,  Texas. 


HAVE  OPENING  for  experienced  ad¬ 
vertising  manager  on  good  Mid  South 
daily  in  town  of  about  20,000.  Salary 
and  commission  plus  fringe  benefits. 
Box  301,  Editor  &  Publislmr. _ 

WANTED — EXPERIENCED  ADVER¬ 
TISING  SALESMAN :  i>ermanent  situ¬ 
ation  ;  afternoon  daily,  10  to  24  pages; 
12,000  circulation.  Write  fully  giving 
age,  experience,  saiary  expected  and 
when  available.  Gasette,  Sterling,  III. 


ADVERTISING  SALESMAN  with  lay¬ 
out  ability  for  progressive  daily  15,000 
circulation.  Write  giving  age,  experi¬ 
ence,  and  aalai7  expected.  Box  536, 
Editor  &  Publisher. 


COMBINED  MORNING,  afternoon, 
Sunday  papers,  circulation  over  85.- 
000,  want  young  man  with  good  sales 
ability  for  display  department.  Per¬ 
manent  position,  excellent  opportunity. 
Send  layouts  and  i^rsonal  data  to 
Daily  Telegraph  Printing  Company, 
Bluefield,  West  Virginia.  Replies  con¬ 
fidential. 


DISPLAY  salesman — experienced  for 
second  man  position  on  daily,  12,000 
circulation.  Ideal  working  conditions, 
beautiful  Gulf  city.  Insurance  bene¬ 
fits.  Low  cost  living.  Write  Geo. 
Bauer,  Sarasota  Herald,  Sarasota, 
Florida. 


MAN  capable  and  willing  to  take 
charge  of  Advertising  Department  of 
5  day  evening  and  Sunday  morning 
daily.  4  person  staff,  ABC  circulation 
above  3,200;  University  town  of  over 
8.000,  farming  and  livestock,  some  oil. 
Box  537,  Editor  &  Publisher. 


WE  HAVE  an  opening  for  a  well  sea¬ 
soned  advertising  man  to  sell  and 
service  established  accounts.  Ability 
to  make  good,  clean  layouts  essentjal. 
Good  salary  and  working  conditions. 
11,000  daily  evening  paper,  J5  miles 
from  Philadelphia  and  Atlantic  City. 
Times  Journal,  Vineland,  New  Jersey. 


COLLEGE  GRADUATE,  preferably  22- 
27,  who  would  like  to  make  advertis¬ 
ing  writing  his  career.  Large  progres¬ 
sive  corporation  noted  for  excellent 
employee-relations  has  opportunity  in 
advertising  department.  Ultimate  du¬ 
ties  will  include  trade  magazine  adver¬ 
tising  copy,  direct  mail  letters,  techni¬ 
cal  and  s^es  promotion  literature. 

The  man  we  want  has  a  good  prac¬ 
tical  imagination.  He  has  the  capacity 
to  learn  to  interpret  technical  data  in 
clear,  simple  words.  If  you  believe  you 
are  this  man,  tell  us  all  about  yourself 
in  ,-i  Idler.  It  .vou  einnot  qualify,  but 
know  a  man  who  can,  do  us  both  a 
favor  and  suggest  that  he  write  us. 
Address  Box  5M,  Editor  &  Publisher. 


_ HELP  WANTED 

Display  Advcrtistiig 

A  POSITION  OPEN  for  an  AdvwtU- 
ing  Manager  or  salesman  with  a  prov¬ 
en  record  who  can  qualify  as  manager 
on  a  publication  in  the  foreign  lan¬ 
guage  field.  Experience  in  the  foreign 
language  market  only,  will  be  consid¬ 
ered.  Give  experience,  references,  age, 
salary  requirements  in  first  letter.  Box 
323,  Editor  &  Publisher. 


DISPLAY  SALESMAN 

MUST  be  above  average  on  sales,  lay¬ 
out  and  copy  writing.  Give  full  partic¬ 
ulars,  references  and  salary  require¬ 
ments.  W.  M.  Fuller,  Elkhart  Truth, 
Elkhart,  Indiana. 


Editorial 


WANTED 
Experienced  Reporter. 

Wabash  (Indiana)  Plain  Dealer. 

DESKMAN  for  copy  reading,  headline 
writing  on  progressive  midwest  A.M. 
daily,  city  100,000.  Prefer  midwestem- 
er  30  to  40.  Must  be  finished,  fast, 
accurate  producer  who  takes  pride  in 
good  workmanship.  Several  years’  ex¬ 
perience  on  good  daily  essential.  Per¬ 
manent  job,  good  future.  Give  educa¬ 
tion,  complete  background,  references, 
•alary.  Box  822,  Editor  &  Publisher. 

MANAGING  EDITOR,  Southern  Oah- 
fomia  PM  daily,  7,000  circulation. 
Btrong  on  local,  good  executive.  Write 
full  details,  Jenkins,  Post  Press,  £il 
Oentro,  California, _ 

WANTED — Editor-Advertising  Solicit¬ 
or  for  weekly  newspaper — Excellent 
opportunity.  Good  city — Good  salary. 
Write  Box  325,  Editor  &  Publisher. 

WANTED — EXPERIENCED  REPORT- 
SIR  afternoon  daily,  12,000  circulation 
permanent  position.  Unfurnished  two- 
bedroom  house  available.  Write  fully 
giving  experience,  salary  expected  and 
when  you  can  come.  Gasette,  Sterling, 

Illinois. _ 

WOMEai’S  EDITOR — Western  metro¬ 
politan  morning  and  evening  daily  has 
an  opening  for  an  experienced  wom¬ 
en’s  editor.  Must  be  thoroughly  skilled 
in  makeup,  writing,  ideas ;  capable  of 
handling  staff  of  six  and  have  full 
charge  of  all  women  in  society  news 
and  featnres.  Attractive  salary  for 
right  person.  Give  full  details  of  ex¬ 
perience  and  education.  AH  replies 
confidential.  Box  300,  Editor  A  Pub¬ 
lisher; _ 

YOUNG  WOMAN  for  society  editor 

job.  Apply  Editor,  Billings  Gazette, 
Billings,  Montana. _ ; _ 

YOUNG  MAN  to  train  as  reporter  on 
small  New  England  daily.  Low  wages, 
good  conditions.  Write  Box  332,  Edi- 

tor  A  Publisher. _ 

MIDWEST  small  daily  his  opening 
for  thoroughly  experienced  deskmw. 
Assume  complete  editorial  responsibili¬ 
ties  if  required.  Send  background,  de¬ 
tails,  reference,  to  Box  546,  Editor  A 
Publisher. _ _ 

OUTSTANDING  'Southern  Michigan 
afternoon  daily,  7,500  circulation 
wants  experienced  Telegraph  Editor. 
Twelve  to  Sixteen  pages.  Fast  accu¬ 
rate  head  writing  and  ability  to  dum¬ 
my  snappy  front  page  essential.  State 
age,  experience  and  salary  needed. 
Daily  Journal,  Sturgis,  Michigan. 

REPORTER-PHOTOGRAPHER,  lar^e 
weekly.  Above  average  salary.  Recent 
college  graduate.  Must  have  writ¬ 
ing  ability.  Box  519,  Editor  &  Pub¬ 
lisher; _ 

REWRITE  MAN  for  Catholic  desk  of 
inter-faith  news  agency.  Some  exi>e- 
rience  in  handling  foreign  news  prefer¬ 
able.  Write,  stating  full  details,  salary 
Box  526,  Editor  &  Publisher. _ 

TOP  notch  copyreader  for  a  nine-man 
desk  in  the  northeast.  $95  to  start. 
Capable  of  developing  into  a  working 
executive  position.  Box  538,  Editor  Sc 

Publisher. _ 

MANAGING  EDITOR  for  weekly 
newspapers,  one  has  25,000  circula¬ 
tion.  Must  be  top  level.  Good  oppor¬ 
tunity,  only  those  with  excellent  refer¬ 
ence®  need  apply.  THE  GUIDE,  3160 
Kensington  Ave.,  Philadelphia  M,  Fa. 


HELP  WANTED 
PromoHoii — Public  Rchilloiis 


NEWSPAPERMEN  to  train  as  pub¬ 
licity  agents  for  Three  Ring  Circus. 
Must  have  car,  typewriter.  Salary  $60, 
gaaoline  furnished.  Fred  W.  Stafford, 
Jr.,  2900  Edgehill  Road,  Cleveland 
Heights,  Ohio. 


Salesmen 


NTiWS  Ink  Salesman  for  New  Englpid 
area.  Good  opportunity  for  one  with 
following.  Our  men  know  of  this  ad. 
All  replies  held  in  strictest  confidence. 
Box  531,  Editor  &  Publisher. 


Mechanical 


PENNSYLVANIA  daily  needs  I.T.U. 
tape  perforator  for  teletypesotter  op¬ 
eration.  Competency  375  line®  per 
hour.  Write  Box  338,  Editor  Sc  Pub- 

lisher.  _ 

PRINTEIR,  in  college  town  of  15,000, 
for  newspaper  ad  compoeition  and 
linotype  work.  Write  the  Pathfinder 
Press,  340  North  Main,  Fremont, 
Nebraska. _ 


COMPOSING  ROOM 
SUPERINTENDENT 

ONE  of  the  first  20  papers  in  America, 
located  in  midwest  has  opening  for 
top-notch  man.  Seven  day  morning 
newspaper,  ideal  living  community. 
Will  pay  top  salary  to  man  who  has 
demonstrated  his  ability  to  get  paper 
out  on  time,  give  advertiser  pmi.er 
service ;  at  a  reasonable  cost.  Write 
giving  full  particulars.  Box  534,  Editor 
Sc  Publisher. 


WRITERS*  SERVICES 
Literary  Agency 

NEWSPAPERMEN’S  AGENCY.  Arti¬ 
cles.  Books,  Fiction.  Plays  marketed. 
Berths  Klsusner,  130  E.  40  St.,  N.  Y. 


SITUATIONS  WANTED 
Administrative 


GAL  FRIDAY  TO  PUBLISHER 
SECRETARY -correspondent  and  man¬ 
aging  editor.  Familiar  all  phases  pro¬ 
duction,  layout,  etc.  Now  getting  $350. 
Box  302,  Editor  Sc  Publisheir. _ 

LET  US  RUN  (BUSINESS,  EDITO¬ 
RIAL.  ADVBIRTISINQ)  YOUR 
WEEKLY  NEWSPAPER — Two  young 
vets,  of  proven  ability,  presently  em¬ 
ployed  large  weekly,  desire  opportuni¬ 
ty  to  develop  all  departments  of  your 

giblication  and  increase  your  profits. 

ox  812,  Editor  A  Publisher. _ 

YOUNG  experienced  newsman  wants 
to  learn  costs.  Seeks  assistant  spot  on 
daily  or  oharge  of  weekly.  Dartmontk 
AB,  Vet.  Box  242,  Editor  A  Publisher. 


A  rtists— Cartoonists 


EDITORIAL  ARTIST,  10  years  inter¬ 
national  daily.  Desires  position  on 
newspaper.  Box  539,  Editor  A  Pub¬ 
lisher. 


Circulation 


BRILLIANT,  thirty-three  yestr  old. 
circulation  executive  seeks  challenging 
opportunity.  Fifteen  years*  experience 
with  one  of  the  top  organlutions  in 
the  field  includes  everything  from 
route  carrier  to  department  manager. 
Available  thirty  days.  Box  306,  Editor 
A  Publisher. 

CIRCULATION  MANAGER  now  han¬ 
dling;  150,000  class  paper  desires  chal¬ 
lenging  ^portnnity  to  fnrther  prove 
nbiUty.  Will  produce  maximum  reve¬ 
nue  and  circulation  in  return  for  per¬ 
manence,  equitable  compensation,  prof¬ 
it  sharing  and/or  bonus,  rstiremenl 
plan.  Good  health.  Excellent  referencet. 
Confidential.  Box  229,  Editor  A  Pnb- 

lisher. _ 

CIRCULATION  MANAGER  Available. 
Doubled  circulation  past  seven  yean 
with  100%  collection  and  economical 
promotion.  Familiar  with  all  phases 
of  ciTCulatlon.  24  years’  experiencs 
circulation  field.  44  years  old,  mar¬ 
ried,  tree  to  go  anywhere.  Desire  make 
change  to  larger  newspaper.  Refer¬ 
ences  upon  request.  Box  304,  Editor 
A  Publisher. 
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SITUATIONS  WANTED 
CirculatioB 


CIRCULATION  MANAGER 

SOUEWUERE  there  is  •  puhlither 
needing  the  services  of  a  high-clsos 
eirculntion  manager  capable  of  taking 
complete  charge  of  the  departmeot. 
One  that  knows  ABO,  Little  Merchant 
Finn,  a  broad  experienee  in  circulation 
promotion.  A  real  go-getter  who  de¬ 
sires  a  position  where  ability  counts 
and  results  are  desired.  ^x  341, 
Editor  &  Publisher. 

MUST  YOU  replace  your  circulation 
manager  soon  because  of  age  or  low 
batting  average! 

MAHKETING  man  will  iK'netrate 
trading  area  using  modern  techniques 
to  squeeze  the  cost  dollar. 

EXCELLENT  promoter,  strong  Rat¬ 
tle  Merchant  Plan  director,  super  on 
new  business,  unusual  on  contests  and 
mail.  15  years  in  the  business.  Pro¬ 
ducer  too  under  Union  conditions.  ^ 

S.4LARY  range  $1*0  weekly.  Box 

541,  Editor  &  Publisher. _ 

CIRCLL.ATION  MANAGER,  available 
Feb.  ‘iOth.  Oity  and  Rural  experience. 
Reply  full  details  and  salary.  Box  524, 
Editor  &  Publisher. _ 

DOES  your  newspaper  lack  commu¬ 
nity  tie-in!  Losing  readers  to  other 
media  1 

CIRCULATION  director  with  ex¬ 
tensive  experience  on  large  and  chain 
organizations  is  seeking  new  opportu¬ 
nity  for  service.  Excellent  on  distribu¬ 
tion  and  marketing  economies; 
strong  on  carrier  boy  promotions; 
heavy  on  internal  control  accounting. 
Write  Itnx  543,  Editor  &  Publisher. 

IS  your  home  delivery  department 
a  sick  cow  ? 

THUS  circulator  is  Sparkplug  with 
district  managers,  supervisors,  road 
men. 

C.4N  get  cooperation  from  Union 
in  participation  plans  for  increase. 
Age  39.  Write  Box  542,  Editor  & 
Publisher. 

WELL  KNOWN  veteran  Circulation 
Manager  desires  change.  Open  for  po¬ 
sition  of  Manager,  Country  Man  or 
Promotion.  A  recognized  specialist  in 
promotion  through  personnel  without 
contests  or  other  extravagance.  >lest 
references.  $100.  minimum  plus  essen¬ 
tial  travel.  Write  Box  540,  Editor  A 
Publisher. 


Classified  Advertising _ 

CLASSIFIED  MANAGER.  5  years 
present  job,  25,000  paper,  aeeks  wider 
field.  1951  gross  $145,000,  a  $15,000 
increase  1950.  PayroU  less  than  15%. 
$125  salary  miuiimum.  Intervisw.  Box 
305.  Editor  A  Publisher. 

MAN.IGER  now  omployed  but  looking 
forward  to  getting  ahei^,  sound  clossi* 
ned  experience,  preeent  salary  $>6,000. 
Box  502,  Editor  ft  Publisher. 


_ _ Correspondent _ 

A.  TOP  NOTCH  reporter  can  cover 
My  business,  feature,  religious  or 
farming  story  any  publication  desires 
m  Providence,  Worcester,  Springfield, 
Pittsfield,  Holyoke  or  Hartford  area. 
Can  guarantee  first  rate  articles  on 
story  or  line  rate.  No  waiting.  Write 

Box  511,  Editor  A  Publisher. _ 

ENGLISH  Newspaperwoman  writing 
Monthly  London  Letter  for  Chicago 
5.'?.*  other  localities.  Box  815, 

Editor  A  Publisher, _ 

FULL  TIME  Oorrespondent  available, 
central  Europe.  Excellent  in  German 
iMguage  and  contacts;  French,  as- 
mgnments  all  fields.  Box  32«,  Editor 
«  Publisher. 


_ l>isplay  Advertising _ 

PROFIT  PRODUCING,  friend-making 
salMman  (or  ad  manager  small  daily) 
wide  experience  background,  versatile, 
employed,  48.  west  or  southwest  only, 
$100  minimum.  Box  244,  Editor  A 
Publisher. 

EXPERIENCED  AD  MAN  would  like 
to  contact  paper  in  Rocky  Mountain 
or  West  Coast  ares.  Age  44,  now  man- 
sger  5,u00  daily,  13  years  with  same 
paper,  sober,  good  record  for  linage 
building.  Box  807,  EhUtor  A  Pub¬ 
lisher. 
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SITUATIONS  WANTED 
Display  Advertfaint 

ACXJOUNT  BUILDING  retail  salesman 
with  ‘iyi  years’  experience  on  small 
and  medium  size  dailies  wants  oppor¬ 
tunity  to  earn  $100  week.  Veteran,  27, 
family,  Missouri  graduate.  Box  527, 
Editor  A  Publisher. _ 


ADVERTISING  MANAGER  20  years’ 
experience,  excellent  Sales  record,  U. 
grad  wants  advertising  managership  in 
some  good  Western  daily.  Now  em- 
ployed.  Box  528,  Editor  &  Publisher. 
WANTED — 'Small  daily  preferably  in 
New  York  or  New  England  area  in 
need  of  experienced  advertising  man¬ 
ner.  Strong  on  layouts,  copy  and  sell¬ 
ing,  keen  on  typography.  Know  the 
newspaper  game  from  all  angles.  Re¬ 
porter  prewar,  5  years  commisaioned 
war  service,  6  years  advertising,  now 
advertising  manager  of  weekly.  $100 
minimum.  Box  509,  Editor  A  Pub- 

lisher. _ 

FUTURE  WANTED  by  draft  free  fam¬ 
ily  man.  25  years.  Missouri  grad,  16 
months  small  daily,  employed.  Mid¬ 
west  or  East.  Box  548.  Editor  &  Pub¬ 
lisher. 


Kditurial 


NEWSPAPERMAN,  8  years'  axperi- 
ence,  seeks  industrial  editing  Job. 
Box  4607,  Editor  A  Publisher. _ 


A  REVERSE  GREELET 
IVY  LEAGUER,  seasoned  3  years  on  I 
Southern  dailies,  wants  reporting  Job 
New  England  or  New  York  area.  Solid 
background  news  -  features  ■  photogra¬ 
phy.  plus  willingness  to  dig.’ Will  air¬ 
mail  resume  and  asmplea.  Box  131, 
Editor  A  Publisher. _ 

DB.SKMAN,  REPORTER.  654  years 
medium  dailies,  photographic  experi¬ 
ence.  A.B.  Journalism,  veteran,  81, 
seek  better  Job.  permanent  spot.  Box 
106.  Editor  A  Publisher. 
NEWSPAPERMAN,  vet,  married.  8 
years  daily  experienee  general  report¬ 
ing  and  sports.  Desire  spot  in  New 
England,  New  York  or  Pennsylvania. 
Now  employed.  Box  116,  Elditor  A 
Publisher. 


EXPERIENCED  dcskman.  Reliable, 
fast.  Tups  as  wire  editor,  newt  editor. 
In  East.  Draft-exempt.  Available  for 
interview.  Box  206,  Editor  A  Pub¬ 
lisher. 

GOOD  SECURITY  RISK 
DRAFT-EXEMPT  veteran  with  8 
years'  experienee  in  weekly  and  ad¬ 
vertising  fields  seeks  sports  or  news 
spot  on  daily.  J-school  grad,  married. 
Write  Box  249.  Editor  A  Publisher, 
REPORTER,  indnstrious  msrried  vet. 
B.A.  '51.  8  years  Princeton  U..  OONY, 
Army  news,  sports  editing.  Offers  tal¬ 
ent  to  paper  75  mile-radint  New  York 
City.  Box  233,  Editor  A  Pnbliiher. 


TELEGRAPH  EDITOR,  metropolitan 
daily,  fed  np  with  its  ‘sloppy’  style, 
seeks  copy,  wire  or  sports  desk. 
Presrient  editing  ear.  15  years  sll- 
sronnd  experience.  Layont,  typo¬ 
graphical  expert.  Write  regularly  for 
magazines.  Sober.  Dependable.  Pre¬ 
fer  far  west,  southwest.  Box  228. 
Editor  A  Publisher. 


AVAILABLE  MARCH  1 
ALL-AROUND  REPORTER,  34.  with 
14  years’  experience,  prefers  spot  in 
South  or  Far  Weat.  (Leaving  40,000 
daily  near  Chicago.)  Diligent,  vereatile 
newsman — A-1  record.  Box  803,  Editor 

A  Publisher. _ 

REPORTER.  25.  M.A..  draft-exempt 
Brief  but  broad  experienee  including 
radio  and  wire  serwice.  Prefer  New 
York  area.  References.  Box  232,  Edi¬ 
tor  A  Publisher. 

LOW  RENT 

JUST  shed  my  khakis.  Wiio’U  give  me 
second  start!  B.A..  UOLA;  MS.  Ool- 
umbis  Journalism :  three  years  college. 
Army,  metropolitan  daily  experience. 
Top  references.  Go  anywhere.  YOU 
PAY  ME  STARTING  SALARY,  I’LL 
PAY  YOU  LUCID,  SOUND.  NON- 
LTBELOUS  COPY.  Leonard  Groas. 
84.39  Sunset  Blvd.,  Los  Angeles  46, 

California. _ 

MANAGING  EDITOR  thriving  metro¬ 
politan  are*  afternoon  daily  100.000 
circulation.  Oirenmstances  make 
change  desirable.  Thirty  yean’  ex¬ 
perience.  Box  311,  Editor  A  Publisher. 
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SITUATIONS  WANTED 
Editorial 


SITUATIONS  WANTED 
Editorial 


EDITOR 

NEW  YORK  publication— business,  fi¬ 
nancial.  Broad  experience:  editor  in¬ 
dustrial  house  organ,  newspaper  and 
advertising  writing.  Naval  Intelligence. 
Ivy  League  B.S.,  M.A.,  33.  Msrried. 

Box  235,  Editor  &  Publisher. _ 

ALEIRT,  Reporter,  4  years’  experience, 
including  rewrite,  movie,  book  review, 
radio.  Strong  poUtioal  background. 
Ex-Army  intelligence.  Any  opportu¬ 
nity.  34,  single.  Box  51i3,  Editor 

&  Publisher. _ 

EXPERIENCED  sports  writer-editor, 
seeks  similar  or  general  reporting  po¬ 
sition,  college  grad,  26,  draft-exempt 
vet.  Top  references.  Available  now. 
Box  532,  Editor  A  Publisher. _ 


FORMER  Assistant  Sports  Editor  on 
city  daily  (22,000)  seeks  position  with 
larger  publication.  28  and  single,  draft- 
exempt  vet,  references,  car.  Box  610, 
Editor  &  Publisher. 


If  You're  Looking  for 

A  RELIABLE,  resourceful 
Research  and  Ides  man 
who’s  had  a  wealth  of  expe¬ 
rience  on  the  Editorial  Staff 
of  a  national  Weekly  maga¬ 
zine,  please  write  to  Joseph 
S.  Feol,  45  Parker  Avenue, 
Hawthorne,  New  Jersey,  or 
phone  Hawthorne  7-4767. 


JOURNALISM  GRAD,  young,  draft- 
deferred,  some  N.  Y.  Daily  experience. 
Will  relocate.  Box  529,  Editor  A  Pub- 

lisher. _ 

OUTDOOR  WRITER — 
REPORTER 

SPECIALIZED  hunting,  fishing,  con¬ 
servation  but  also  seek  general  news 
Job.  Six  years  dailies,  all  beats,  pho¬ 
tography,  editing.  References.  Box 
546,  Editor  A  Publisher. 

RADIO  ELECTRONICS  technical 
writing,  editing  sought  by  trained,  ex¬ 
perienced  newsman.  Background  radio 
electronics.  Know  theory,  maintenance. 
Civilian,  army  experience.  Familiar 
electronics  fundamentals,  terminology. 
AjB.,  B.J.  Missouri.  Now  employed  as 
news  reporter-editor.  Draft-free,  28, 
family,  (ionsider  anywliere.  Box  5^1, 

Editor  A  Publisher. _ 

REPORTER  editorial  experience,  col¬ 
lege  grad,  wants  to  bolt  New  York. 
Draft-free,  single,  27.  Box  516,  Editor 
A  Publisher. 


REPORTER  for  medium,  large  daily, 
now  in  all-around  weekly  spot,  alert, 
use  Graphic,  own  car,  will  travel,  26, 
.single,  vet,  J-degree,  KTA.  Box  544, 
Editor  A  Publisher. _ 

REPORTER:  some  newspsper;  radio; 
public  relations.  Good  sports,  enter¬ 
tainment,  humor.  College  grsdnste, 
shorthand,  type,  portfolio,  young, 
single,  vet.  Box  525,  Editor  A  Pub- 
lisher. _ 

SEVENTEEN  YEARS’  experience  in 
continnous  newspsper  work  on  two 
East  Coast  metropolitan  dailies.  Fully 
qualified  in  all  phases  of  editorial  or 
public  relations  work.  Must  locate 
family  in  warmer  climate,  preferably 
in  California.  Can  do  a  real  Job  for 
industrial  concern  or  newspaper.  Age 
35.  Box  501,  Editor  A  Publisher. 

VET,  25,  reporting  and  editorial  ex¬ 
perienee,  seeks  position  on  New  Eng¬ 
land  daily  or  weekly.  Box  522,  Editor 
A  Publisher. 


YOUNG,  mature  assistant  managing 
editor  metropolitan  New  York  area 
daily  seeks  advancement.  Can  ably  di¬ 
rect  all  phases  of  editorial  work.  Has 
comprehensive  knowledge  of  all  news¬ 
paper  departments.  Wants  permanent 
challenging  post,  as  head  or  assistant 
head  of  paper.  Will  go  anywhere  with 
progressive  daily.  Small  city  or  town 
no  bar.  Family  man,  draft-proof.  Ref¬ 
erences.  further  data  available.  Write 
Box  520.  Editor  A  Publisher. 


woiu>  man 

YOUNG  publicist  seeks  position  with 
challenge.  Background  of  2)4  ywa 
public  relations  and  daily  newspaper 
experience.  Solid,  top-drawer  referenc¬ 
es.  Own  Graphic,  tape  recorder,  car. 
Interested  house  organ,  college  pub¬ 
licity,  magaiine,  or  general  public  re¬ 
lations.  Age  27,  single,  with  smMre 
desire  to  make  a  success  of  job.  Box 
503.  Editor  A  Publisher 


YOUNG  WOMAN,  25,  wants  reporting 
on  midwest  or  east  dally .  Offers  abil¬ 
ity.  eagerness,  instead  of  expen^ce. 
Journalism  MA.  in  offing.  Available 
March  2.  Box  533,  Editor  A  Publisher. 
SINGLE  WOMAN,  .voung.  quick,  able; 
now  in  3rd  year  with  society  dept, 
top  New  England  paper;  also  experi¬ 
enced  feature  writing  for  national 
sport,  resort  magazines.  Seeks  inter¬ 
esting  work  in  warmer  climate.  Box 
549,  Editor  A  Publisher. 


_ Photogniphcrs _ 

PHOTOGRAPHER — Canadian,  age  22, 
single,  own  equipment,  3  years  e»P«- 
rience  large  dailies.  Go  anywhere.  R^- 
erences,  clippings  on  reque^.  D.  G. 
Scott,  1422  Nelson  Street,  Vancouver. 
B.  O. 


Pi^fmorton — Pablk  RclattoM 

bisf LACED  CALIFORNIAN  with  9 
years’  experience  metropolitan  news 
and  feature  writing,  Induatinal  eating 
and  press  liaison,  *•““  ,^^*** 

Job  in  public  relations  or  kindred  Un*. 
Draft-free  veteran,  D.  <L  grad. 
ily.  Box  216,  Editor  A  Publisher.  _ 
PUBLIC  ^RELATIONS  -  PUBLICITY 
DIRECTOR  AVAILABLE.  Responsible, 
well-trained  man  with  varied  profes¬ 
sional  qualifications.  Experience  in¬ 
cludes  all  phases  industrial  public  re¬ 
lations,  magazine  editing,  metropoIitM 
newspaper  reporting.  Journalism  tesen- 
ing.  World  War  II  vet  not  sntici^patiug 
recall  to  active  duty.  Late  thirtdes, 
married.  Master’s  degree,  top  physical 
condition,  A-1  references.  Could  make 
change  on  30  day  notice.  Box  535, 
Editor  A  Publisher. 

McctawicAl 

ARE  YOUR  0O8TS  LOW  ENOUOHt 
mechanical  SOPERIN'TENDMJT 
OR  PRODUCTION  MANAGER 
COMPLETE  knowledge  of  all  news- 
paper  operations,  inciudlnj  teielype. 
Iaow  coat  operation  backed  by  proaeo 
(acta.  Union  or  open  ahop.  Now  em¬ 
ployed  aa  composing  room  auperin- 
tendent.  Salary  $200  weekly  to  surL 
Reason  for  change.  Go  anywhere.  Box 
227.  Editor  A  PublUher. 


OREMAN  available:  Prefer  Florj 
la  35  years’  eipecience,  complete 
nderstanding  sll  phsa^ 
x>m,  married,  sober,  reliable,  ynion 
r  open  shop.  ,*1* 

spiles  answered.  Box  314,  Editor  A 

'nblisher, _ _ _ _ _ 

UPLEX  tubular  Pressman,  stereo- 
rper  foreman.  25  years  Presaroom 
xperience,  44,  married,  sober.  Box 

23,  Editor  A  Publishhehr. _  _ 

IXPERIBNCED  Compositor  and  Ad 
lompositor  available  Feb.  1.  Mamed, 
et  draH-exempt.  Reliable.  Refercnc- 
s.  Box  547.  Editor  A  Publisher. 


MAKEUP,  Markup  and  ad  floorman. 
30  years’  experience.  Can  give  5*^ 
references.  Box  508,  Editor  A  Pub- 

lisher. _ _ 

MR.  PUBLISHFJl  —  scale  too  high! 
Experienced  composing  room  foreman 
can  cut  cost  for  you  by  human  under¬ 
standing,  mechanical  and  technicM 
know-how.  Union.  Box  515,  Editor  A 
Publisher.  _ _ 

PRODUCTION  MANAGER 

OR 

Mechanical  Superintendent 

TOP-PLIGHT,  experienced,  and  pres¬ 
ently  employed  on  metropolitan  paper. 
Available  for  personal  interview.  Box 
tM.Mnr  A  Publisher. 


YOUNG  WOMAN  wants  editorial  Job  ' 
in  New  York  or  Washington.  Has  four  ' 
years’  experience  newspaper  reporter  | 
and  m'Sgazine  editorial  asaistant.  Box 
518,  Editor  A  Publisher. 


SUPERINTENDENT  or  Foreman  of 
(iomposing  Room  on  Daily  Newspaper. 
30  years’  experience.  Familiar  with 
teletypes.  References.  Box  507.  Editor 
A  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 


PEOPLE  really  asleep?  Do 
they  care  about  what  happens  to 
their  newspapers?  Do  they  take 
their  press  freedom  for  granted  as 
many  of  us  have  assumed? 

The  experience  of  the  Milford 
(Mass.)  Dfl/.’y  News,  circulation 
about  7,000,  shows  that  perhaps 
they  rre  not  asleep  and  they  care 
more  about  what  happens  to  the 
press  than  we  realize. 

One  day  last  week  on  the  back 
page  the  News  carried  a  full-page 
house  ad  reproducing  a  speech 
made  by  an  executive  of  the 
United  States  Chamber  of  Com¬ 
merce.  With  the  bold  headlines 
“Death  of  a  Sales  Medium”  and 
“1776 — Advertising  in  the  U.  S  — 
1952,”  it  reported  in  straight-faced 
style  what  would  happen  if  adver¬ 
tising  were  suddenly  stopped  in 
this  country. 

“All  advertising  in  the  U.  S.  was 
stopped  at  10  o’clock  this  morn¬ 
ing,”  it  started.  “The  nation’s 
newspapers,  deriving  over  half 
their  income  from  advertising, 
were  readjusting  to  the  situation 
quickly.  Most  of  them  were  reduc¬ 
ing  size  by  75  to  85%  and  at  least 
doubling  circulation  prices.  The 
American  Newspaper  Publishers 
Association  announced  several 
hundred  thousand  would  lose  their 
jobs. 

“Many  magazines  went  to  the 
wall  immediately.  .  .  . 

“Over  2,000  of  the  nation’s 
broadcasting  stations  immediately 
announced  plans  for  discontinuing 
operations  indefinitely,  ,  .  .” 

It  predicted  50,000  losing  their 
jobs  in  radio,  100,000  in  allied 
industries,  all  TV  stations  closed, 
thousands  of  retail  clerks  unem¬ 
ployed,  stores  cancelling  orders, 
factories  shutting  down,  etc. 

“Dr.  Albert  Snailpace,  who  has 
been  conducting  a  campaign 
against  ‘advertising  excesses’  by 
organizing  citizens’  groups  through¬ 
out  the  nation,  commented:  ‘This 
is  awful,’  ”  it  noted. 

Conclusion  was:  “And  in  Rus¬ 
sia,  there  is  a  man  with  an  enig¬ 
matic  smile. 

“Something  had  happened  in 
America  that  reduced  that  nation 
to  a  shambles  faster — oh,  so  very 
much  faster — than  could  have  a 
thousand  atom  bombs  and  a  mil¬ 
lion  lives  expended.” 

Although  the- ad  was  signed  by 
the  Daily  News  and  caried  the 
credit  line,  “Reprinted  through  the 
courtesy  of  the  U.  S.  Chamber  of 
Commerce,”  the  newspaper’s  office 
was  immediately  deluged  by  tele¬ 
phone  calls  from  readers  and  sub¬ 
scribers.  Even  the  homes  of  news¬ 
paper  employes  were  besieged. 
They  wanted  to  know  what  was 
going  on.  Maybe  they  hadn’t  read 
the  whole  piece,  but  they  had  read 
enough — showing  the  power  of 
new^aper  advertising  —  to  be 
frightened  or  sold  or  alerted. 


It  was  not  our  intention  to  . 
an  ‘Orson  Welles  stunt’,”  said 
Charles  H.  Miller,  advertising 
manager,  the  next  day  in  a  front 
page  story  reporting  the  incident. 
“However,  it  is  certainly  gratify¬ 
ing  to  learn  of  the  number  of 
people  who  were  so  concerned 
about  the  possibility  of  losing  one 
of  the  freedoms  they  now  en¬ 
joy.” 

Then,  for  the  edification  of  its 
readers  the  News  announced  it  was 
running  the  ad  again. 

*  * 

For  the  edification  of  its  news 
staff,  the  Hartford  Courant  has 
taken  a  lesson  from  the  “AP  Log,” 
which  is  popular  in  many  states, 
and  has  applied  the  idea  to  its  own 
operation. 

Signed  by  Leon  Clark,  state  edi¬ 
tor,  and  five  others  on  the  state 
desk,  a  monthly  mimeographed 
letter  is  sent  to  all  correspondents 
and  outlying  reporters.  As  an¬ 
nounced,  “they  call  attention  brief¬ 
ly  to  some  of  the  good  work  done 
during  the  past  month.  With  the 
bouquets  will  come  a  few  practi¬ 
cal  suggestions — tips  that  we  hope 
may  make  your  own  job  a  little 
easier  and  more  satisfying.” 

The  first  letter  carried  orchids 
for  10  correspondents  in  that  many 
towns  telling  of  the  hot  stories 
they  covered  and  how  they  did  it. 

A  good  morale  builder  among 
correspondents — lets  them  know 
know  they  are  appreciated  and  no¬ 
ticed. 

*  *  * 

As  FOR  being  appreciated  and 
noticed,  sometimes  you  can’t  see 
the  forest  for  the  trees,  or  some¬ 
thing  like  that.  Sandwiched  in 
among  New  York’s  big  metropoli¬ 
tan  dailies  are  numerous  weeklies 
catering  to  the  people  in  huge 
housing  developments  or  in  re¬ 
gional  residential  areas.  Their  ac¬ 
complishments  are  frequently  over¬ 
looked. 

The  East  Side  News  is  one  of 
these  weeklies  publishing  in  “A 
City  Within  A  City.”  It  received 
some  prominence  in  1948  by  accu¬ 
rately  forecasting  President  Tru¬ 
man’s  re-election  state  by  state. 

A  few  weeks  ago  it  accurately 
predicted  12  subjects  as  Truman 
would  include  them  in  his  “State 
of  the  Union”  address.  Proud  of 
its  page  6  editorial  on  January  5 
titled  “What  Will  Truman  Say,” 
containing  the  12  predictions,  it  re¬ 
produced  them  on  the  front  page 
Jan.  12  along  with  Truman’s  ac¬ 
tual  statements. 

Editor  Stanley  B.  Rose  is  proud 
of  the  vigor  of  his  editorial  page, 
as  who  wouldn’t  be  with  such  a 
record.  He  proves  that  weekly 
newspapers  do  not  have  to  take 
a  back  seat  to  anyone  and  they  do 
not  have  to  be  “weakly”  just  be¬ 
cause  they  are  “weekly.”  (The  pun 
is  his.) 


E  &  P  CALENDAR 

Feb.  8  —  California-Nevada 
A.  P.  Assn.,  annual  meeting, 
Coronado,  Calif. 

Feb.  8-9  —  Pennslyvania 
Newspaper  Publishers’  Assn., 
Display  Advertising  Confer¬ 
ence,  Penn  Harris  Hotel,  Har¬ 
risburg,  Penna. 

Feb.  8-9 — Northwest  Daily 
Press  Assn.,  meeting,  Radisson 
Hotel,  Minneapolis,  Minn. 

Feb.  8-10 — California  News¬ 
paper  Publishers  Assn.,  meet¬ 
ing,  Hotel  del  Coronado,  Cor¬ 
onado,  Calif. 

Feb.  9-10 — Newspaper  Ad¬ 
vertising  Clinic,  5th  annual, 
sponsored  by  Missouri  School 
of  Journalism  and  Missouri 
Newspaper  Advertising  Mana¬ 
gers  Assn.,  Columbia,  Mo. 

Feb.  10  - 12  —  New  York 
State  Society  of  Newspaper 
Editors,  Winter  meeting.  Hotel 
Syracuse,  Syracuse,  N.  Y. 

Feb.  11-12  —  Inland  Daily 
Press  Association,  Congress 
Hotel,  Chicago. 

Feb.  14-16  —  NEA  annual 
Spring  meeting,  Park-Sheraton 
Hotel,  New  York  City. 

Feb.  16-17 — Mississippi  Val¬ 
ley  Classified  Advertising  Man¬ 
agers  Assn.,  16th  annual  meet¬ 
ing,  LaSalle  Hotel,  Chicago. 

Feb.  20-23  —  Georgia  Press 
Institute.  24th  annual,  Univer¬ 
sity  of  Georgia,  Athens,  Ga. 

Feb.  22-23  —  Oregon  Press 
conference,  33rd  annual,  spon¬ 
sored  jointly  by  University  of 
Oregon  school  of  journalism 
and  Oregon  Newspaper  Pub¬ 
lishers  Assn.,  Eugene,  Ore. 

Feb.  22-23— South  Carolina 
Press  Assn.,  annual  meeting, 
Columbia,  S.  C. 

Feb.  23— Texas  Newspaper 
Clinic,  third  annual,  Texas  A 
and  M  College  Station,  Texas. 

Feb.  24-26 — New  England 
Newspaper  Advertising  Execu¬ 
tives  Assn,  and  Advertising 
Managers  Bureau  of  New  York 
State  Dailies,  joint '  meeting, 
Stratfield  Hotel,  Bridgeport, 
Conn. 

Feb.  25-26 — SNPA  Mechan¬ 
ical  Conference  (Western  Divi¬ 
sion),  Rice  Hotel,  Houston, 
Texas. 


Papers  Pay  $105 
Matching  Prizes  I 

Raleigh,  N.C. — The  News  and 
Observer  followed  its  usual  prac-  I 
tice  of  matching  prize  money  woo  | 
by  its  staffers  in  the  annual  com-  1 
petition  of  the  North  Carolina 
Press  Association. 

This  time,  the  paper  had  mott 
prizes  to  match  than  ever  before. 

It  paid  $105  to  employes  who  won 
five  of  the  cash  prizes  and  two  of 
the  honorable  mentions. 

Charles  Craven  won  first  place 
in  spot  reporting,  Jim  Chaney  ; 
took  third  place  and  Jim  Rankin  \ 
placed  fourth.  Simmons  Fentress  / 
won  an  honorable  mention  in  the 
division.  < 

Ray  Lowery  won  third  prize  in 
feature  writing  and  Lawrence  j 
Wofford  won  third  prize  in  pho-  ] 
tography.  Robert  E.  Williams  woe  i 
an  honorable  mention  in  editorial  ! 
writing. 

■ 

Butler  (Pa.)  Eagle 
Wins  Open  Meetings 

Butler,  Pa. — The  Butler  Coun¬ 
ty  Commissioners,  after  holding 
secret  sessions  for  years  in  de¬ 
fiance  of  state  legislation  enacted 
against  the  practice  in  1947,  have 
succumbed  to  demands  of  the 
Butler  Eagle,  of  which  John  Laing 
Wise  is  editor  and  president,  that  1 
the  meetings  be  opened  to  press 
and  public. 

The  afternoon  daily  consistently 
and  persistently  has  demanded  that 
the  “Butler  Iron  Curtain”  be  abol¬ 
ished  for  an  open-door  policy,  at 
last  adopted.  The  Eagle  pro¬ 
claimed  ffie  announcement  of  open 
meetings  hereafter  with  an  eight- 
column  streamer  head  and  an 
editorial  entitled  “The  People’s 
Victory,”  both  emblazoned  on 
Page  1. 

■ 

Edward  Doorly  Dies 

Edward  Doorly,  first  editor-in- 
chief  of  Women’s  Wear  Daily,  who 
retired  10  years  ago,  died  Jan.  30 
at  the  age  of  78.  He  was  born  in  , 
the  British  West  Indies  and  in  1 
1899  he  started  the  Daily  Trade  I 
Record,  now  the  Daily  News  Reo  I 
ord,  a  Fairchild  publication.  I 


^ark^tu 

A  DIFFERENT  KIND  OF  MOTION  PICTURE 
DEDICATED  TO  AMERICAN  JOURNALISM 

SAMUEL  FULLER 

Productions 

RELEASED  THROUGH  UNIHD  ARTISTS 
8741  SUNSET  BLVD.  HOLLYWOOD  46,  CALIF. 
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Z.ifiotypc  Corotia,  AfempMix  and  Spartan  fomWIea 


The  Comet  is  sparking  peak 

production  everywhere ! 


Newspapers  in  the  cities  shown  above  bought  the 
first  Comets.  By  this  time,  publishers  everywhere 
have  proved  to  themselves  that  the  Comet  is  the 
fastest,  simplest,  most  economical  linecasting  ma¬ 
chine  ever  made;  their  enthusiastic  reordering  has 
made  it  the  largest  selling  composing  machine  in  the 
world.  See  the  machine  with  the  built-in  speed  at 
work -just  write  us  for  the  address  of  installations 
nearest  to  you.  Mergenthaler  Linotype  Company, 
29  Ryerson  St.,  Brooklyn  5,  New  York.  In  Canada, 
Canadian  Linotype,  Limited,  Toronto  2B,  Ontario. 
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BLUE  STREAK  COMET 
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Contributing 
straight  facts 
about  charities 


Case  background: 

New  York  has  the  biggest  heart  in  the  world  —  every  year  its  people  give 
many  millions  to  charities.  The  appeals  come  from  a  multitude  of  sources  - 
from  the  large,  organized  charitable  groups  with  fine  records  of  service 
in  worthwhile  causes  down  to  questionable  fund  raisers.  With  the  city's 
Department  of  Welfare  asking  for  $180,000,000  for  relief,  and  a  succession 
of  appeals  for  every  kind  of  fund  throughout  the  year.  New  Yorkers 
were  becoming  more  and  more  confused. 

Asugnment: 

To  help  clarify  a  worsening  situation,  the  World-Telegram  and  Sim 
assigned  staff  writer  Allan  Keller  to  investigate.  In  an  outspoken  series  of 
articles,  he  brought  to  light  how  certain  groups  were  using  an  excessive  ■ 
percentage  of  contributions  to  pay  for  solicitors  and  for  doubtful  expenses. 
The  series  also  discussed  the  operations  of  highly-deserving  charities  | 
which  operate  at  a  commendably  low  collection  cost.  The  World-Telegram 
and  Sun  demanded  official  study  of  the  problem,  suggested  the  I 

"Community  Chest"  method  of  fund  raising  which  its  own  surveys  had 
shown  to  be  highly  successful  in  other  cities,  recommended  registration  of ! 
all  charitable  agencies  and  public  accounting  of  their  finances. 

Result: 

Welfare  and  legislative  officials  agreed  that  both  city  and  state  action 
was  necessary  to  arm  enforcement  agencies  with  stiff  laws  aimed  at 
charities  which  siphon  off  too  many  collection  dollars  for  "expenses" 

The  New  York  City  Council  pledged  its  co-operation  in  drafting  and 
enacting  c\rrbs,  including  a  licensing  system  and  registration  for  all  fund 
solicitors,  and  formed  a  Committee  on  Public  Solicitation  which  embraced 
all  the  city's  major  charitable  groups. 


Timely  articles  exposing  the 
questionable  tactics  and  misleading 
solicitations  of  high-pressure  fund  raisers 
educated  a  generous  public 
to  be  on  guord  agcdnst  frauds, 
cleared  the  names  of  reputable  charities  and 
mode  a  start  toward  safeguards. 


New\brk  World  -Telegram 


NIWYORK.WorM-r«toBrom<TlMSuii  COLUMBUS . OHnn 

aiVflAND . />nu  aNONNATI . Pott 

PirrSBUROH . Pnu  KENTUCKY . Poii 

SAN  RRANCISCO  .....  N*wi  Corington  tdilion,  CinannaH  Pott 

•NOIANAPOUS . niMt  KNOXVIUE  ....  Nowt-SwitinW 


.  Rocky  Mfn.  Now,  EVANSVIUE  . 

.  .  .  .  Pott-Horofd  HOUSTON  .  .  , 

.  .  Prou-Scimitor  PORT  WORTH  . 

Commwcnl  Appoof  ALBUQUERQUE 

. Nowt  EL  PASO  .  .  . 


.  •  Tribuno 
Hordd-Poit 


